More  reporters 
say  they  know 
of  fake  stories 
(See  page  16) 

Penn,  dailies 
in  cover  up 
of  Bond  beauty 
(See  page  18) 

Texas  Assn, 
tries  to  halt 
AT&T  testing 
(See  page  36) 


Pawtucket 


We  started  covering 
the  minor  leagues  as 
soon  as  the  majors  took 
ofT  on  their  unscheduled 
R  &  R  -  long  before  the 
rest  of  the  world  came 
here  to  cover  the  longest 
game  in  baseball  history. 
And  to  keep  giving  our 
Boston  fans  a  piece  of 
the  action,  we’ll  keep 
writing  about  baseball 
wherever  it’s  being  played. 
All  summer  long. 


“The  Oobe’s  here!” 


A 


101  South  River  Street  •  Aurora,  Illinois 


FAMILY  WEEKLY 
HELPS  NEWSPAPERS 
GROW! 


“...AN  AVERAGE  11%  CIRCULATION  GAIN.”  The  winning  news¬ 
papers  in  Family  Weekly’s  annual  “Circulation  Bonanza”  incentive 
program  posted  an  average  11  %  circuiation  gain  last  year.  And 
collectively,  Family  Weekly’s  more  than  350  subscribing 
newspapers  averaged  greater  naturai  circulation  growth  than 
Parade  or  Sunday  Metro  papers.  That’s  a  fact.*FASFAx,  March,  1981 

“READERSHIP  GROWING  EVEN  FASTER  THAN  CIRCULATION...” 
As  fast  as  circulation  is  growing,  Famiiy  Weekly’s  readership  is 
growing  even  faster  —  Maie  audience  up  19.5%,  Female  audience 
up  7%.  That’s  12.8%  overail  increase  in  total  audience.**  Simmons 

WHY? 

Editoriai  Quality  and  Content. 

Family  Weekly  is  a  service  and  entertainment  information  center 
for  the  whole  family. 

“READERS  TELL  IT  BEST”  —  Survey  after  independent  survey. 
Starch  Adnorm  scores  and  focus  group  interviews,  prove  one 
thing:  readers  love  Family  Weekly. 

Ask  our  publisher  relations  staff  about  building  circulation  and  au¬ 
dience  loyaity.  They  can  also  demonstrate  how  Family  Weekly 
helped  generate  19.5  million  R.O.P.  ad  lines  for  subscribing 
newspapers  last  year. 

CALL  OR  WRITE  US: 

Morton  Frank,  Chairman  &  Publisher— New  York,  212-980-0257 
Patrick  Linskey,  President  &  Assoc.  Pub.  —  New  York,  212-980-0260 
Jonathan  Thompson,  V.P.  &  General  Mgr.  —  New  York,  212-980-0318 
641  Lexington  Avenue,  New  York,  NY  10022 
Bob  Christian,  V.PJNewspaper  Services,  Conn.  203-762-2632;  Lee  Eilis,  V.PJNewspaper  Rel., 
Calif.  714-436-3151;  Joe  Wise,  Texas  713-273-3600,  Jim  Baher,  Illinois,  312-879-1112,  Bob 
Marriott,  Fla.  305-943-4645,  MgrsJNewspaper  Rel.;Bob  Carney, Consultant,  Ala. 205-626-3366, 


PAMIL^^EKLY 


TheCkAngeig  Ativ 


ir  Children 
froubied 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


A  major  step  forward 
for  newspapers  .  .  . 


We’re  getting  it 
all  together 
in  E&P  for 
August  29th 

Due  to  popular  demand,  Editor  &  Publisher 
will  publish  a  second  special  SAU  pull-out 
section.  The  response  of  advertisers  and 
newspapers  alike  to  the  May  30  SAU  data  was 
so  positive  that  an  update  was  needed.  E&P 
has  been  a  prime  mover  in  the  industry-wide 
acceptance  of  the  Standard  Advertising  Unit, 
and  the  August  29  pull-out  provides  a  com¬ 
plete,  concise  SAU  guide. 

This  concept  is  so  new,  so  serviceable,  that 
space  buyers  throughout  the  country  need 
and  want  all  the  information  they  can  get  on 
its  use.  What  better  medium  could  you  find  to 
promote  your  newspaper  than  a  special  sec¬ 
tion  of  Editor  &  Publisher  devoted  solely  to 
their  interests? 

Step  out  in  front  of  the  parade  by  advertis¬ 
ing  in  E&P’s  August  29  Standard  Advertising 
Unit  section. 


Space  reservation  deadline:  August  18 

Advertising  copy  deadline:  August  20 


Advertising  Rates:  Page,  $1600;  two-thirds  page, 
$1250;  half-page,  $945;  third-page,  $675;  Four- 
color  page,  $2440;  two-page  full  color  spread, 
$4420.  (Or  your  E&P  contract  rate  applies.) 


Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 
Telephone:  (212)  752-7050 

'Standard  Advertising  Unit 
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JULY 

12-16 — International  Circulation  Managers  Association  sales  con¬ 
ference,  Diplomat  Hotel,  Hollywood,  Fla. 

16-18— Arkansas  Press  Association  summer  convention.  Hot 
Springs,  Ark. 

16-18— Ohio  League  of  Home  Dailies,  King’s  Island,  Cincinnati. 

19-21— Videotex  Implications  for  Marketing,  Hyatt  Regency, 

Columbus,  Ohio. 

19-22— International  Newspaper  Advertising  Marketing  Execu¬ 

tives  summer  sales  conference,  Sheraton  Centre,  Toronto,  Can. 

23- 26— Notth  Carolina  Press  Association  annual  convention, 

Pinehurst,  N.C. 

24- 26— Aiabama  Press  Association  summer  convention.  Gulf 

Shores,  Ala. 

AUGUST 

10-13 — Newspaper  Advertising  Co-Op  Network,  Inn  on  the  Park 
Toronto,  Can. 

16-18 — Texas  Daily  Newspaper  Assn,  summer  meeting.  Emerald 
Beach  Holiday  Inn,  Corpus  Christi,  Texas. 

19- 21 — Northeast  Regional  Newspaper  in  Education  Association 

Downtown  Holiday  Inn,  Portland,  Me. 

20- 23 — National  Association  of  Black  Journalists,  Galt  House  I 

Hotel,  Louisville,  Ky. 

23- 25 — N.  Y.  State  Publishers  Assn.,  Gideon  Putnam,  Saratoga 

Springs,  N.Y. 

24- 28 — 123rd  International  Typographical  Union  convention,  Shera¬ 

ton  Montreal  Hotel,  Montreal 

SEPTEMBER 

9- 11 — PNPA  Classified  Clinic,  Holiday  Inn,  Grantville,  Pa. 

10- 12 — 36th  annual  International  Conference,  Radio-tv  News  Direc¬ 

tors  Assn.,  Marriott,  New  Orleans 

11- 12 — New  York  State  Production  Conference,  Shera- 

ton-Canadaigua  Inn,  Canadaigua,  N.Y. 

11-13— North  Carolina-South  Carolina  Classified  Ad  Managers, 

Sand  Dunes  Motel,  Myrtle  Beach,  S.C. 

14- 15— 7th  Annual  Editors'  Seminar  at  United  Nations  sponsored 

by  UN  Association  of  the  United  States. 

15- 16— New  York  State  Associated  Press  Association,  Buffalo  Hilton,  Buf¬ 

falo,  N.Y. 

17- 19— Mid-America  Newspaper  Conference,  Lane  Lodge,  Branson,  Mo. 

20-22 — Central  States  Circulation  Managers  Association,  Hyatt 

Regency,  Dearborn,  Mich. 

20-23— WCAA-Western  Classified  Advertising  Association,  Red 
Lion  Motor  Inn,  Sacramento,  Calif. 

22- 25— Suburban  Newspapers  of  America  ad  conference,  Marc 

Plaza,  Milwaukee,  Wise. 

23- 25— American  Association  of  Sunday  and  Feature  Editors  con¬ 

vention,  Toronto  Hilton,  Toronto. 

24- 26— Illinois  Press  Association,  Decatur  Holiday  Inn,  Decatur. 

24-26 — Oregon-Washington  Associated  Press  Newspaper  Exec¬ 
utives  annual  convention.  Village  Green,  Cottage  Grove,  Ore. 

24-27— Western  Newspaper  Production  Conference,  MGM  Grand 
Hotel,  Reno,  Nev. 

30-Oct.  1— PNPA  57th  annual  convention,  Marriott  Inn,  Harrisburg,  Pa. 

30-Oct.  2— Interstate  Advertising  Managers  Association,  Resorts  Interna¬ 
tional,  Atlantic  City,  N.  J. 

30-Oct.  3— National  Newspaper  Association  annual  meeting  and  trade 
show,  Boston. 

OCTOBER 

1-3— 42nd  annual  New  England  Newspaper  Production  Conference, 

Mount  Washington,  Bretton  Woods,  N.H. 

4-6 — UPl  Edicon,  Grand  Hyatt  Hotel,  New  York,  N.Y. 

15-16— Penna.  Society  of  Newspaper  Editors  Seminar,  PNPA  Press 
Center,  Harrisburg,  Pa. 

18- 21 — INCFO,  Bellevue-Stratford  Hotel,  Philadelphia,  Pa. 

18-21— Inland  Daily  Press  annual  meeting,  Chicago. 

20- 23 — Associated  Press  Managing  Editors.  Toronto,  Can. 

21- 23— National  Assoc.  Advertising  Publishers,  The  Aladdin, 

Las  Vegas. 
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When  you're  number  one, 
you  do  things  better. 


Twenty  years  ago  Digital  set  out  to  revolu¬ 
tionize  the  computer  industry.  We  did. 

Fifteen  years  ago  we  started  a  text 
management  revolution  with  our  revolu¬ 
tionary  PDP-8.  Until  then,  automatic  text 
management  was  more  dream  than  reality. 
Our  new  interactive  minicomputers  made 
it  practical.  Today,  more  US.  newspapers 
use  Digital  multiterminal  text  management 
systems  than  any  other  vendor's. 

Not  simply  because  we  were  first.  We 
understood  the  industry’s  needs... from 
front  desk  to  business  office.  So  in  addition 
to  hardware,  we  developed  sophisticated 
application  software  for  our  pace-setting 
operating  systems.  Software  for  reporting 
and  editing.  Software  for  composing  room 
personnel.  Software  for  classifieds.  Software 
for  circulation  and  distribution.  Software 
for  business  operations. 

We  also  recognized  the  need  for  sup¬ 
port.  Comprehensive  training  programs  for 
newspaper  personnel.  Local  hardware  and 
software  maintenance  support.  New  service 
approaches  that  make  expert  help  as  close 
as  the  telephone,  yet  affordable. 


And  tomorrow? 

As  the  era  of  electronic  publishing 
evolves.  Digital  leads  the  way  with  new 
products  and  services  for  our  newspaper 
customers.  Products  and  services  to  help 
them  capitalize  on  technological  change. 
After  all,  when  you’ve  been  number  one 
since  the  beginning,  you  keep  doing  things 
better. 

This  is  our 
ccmuiiitiiieiit 

Digital  Equipment  Corporation 
Graphic  Arts  Group 
Merrimack,  NH  03054 
(603)  884-6107 


VNfe  change  the  way 
the  world  thinks. 


Writing  Guide 


by  Ethel  Grodzins  Romm  The  4th  Estate 


By  Doug  Borgstedt 


How  many?  no  13 

How  do  you  count  a  crowd?  How  many,  for  example,  and  who 
said  how  many,  were  at  the  1 969  Woodstock  Music  and  Art  Fair, 
that  watershed  of  the  short-lived  Aquarian  Age?  The  papers  at  the 
time  reported  300,000,  then  500,000.  The  anniversary  stories 
say  upward  of  a  million. 

Although  I  covered  Woodstock,  I  have  doubts  about  all  the 
published  big  numbers,  my  own  included.  The  local  police  were 
our  primary  source,  but  unaccustomed  to  such  hordes,  they  were 
no  better  at  guessing  than  anyone  else. 

Whenever  I  see  a  football  game  on  TV,  I  think  about  that  hap¬ 
py  Woodstock  horde.  With  my  eyes  closed  to  replay  the  scene  in 
Max  Yasgur’s  pasture,  I  don’t  count — ^through  the  remembered 
torrents  of  rain  or  the  haze  of  pot  smoke — as  many  people  as  the 
Rose  Bowl  holds,  106,721.  My  memory  could  be  wrong.  To 
check  I  should  draw  a  grid  over  the  aerial  shot,  count  the  number 
of  people  in  each  square,  multiple  by  the  number  of  squares,  then 
add  a  few  thousand  more  for  the  people  wandering  around  in  the 
woods.  Someday  I’m  going  to  do  that. 

Numbers  are  always  important  because  simple  counting  often 
leads  to  understanding.  For  example,  a  group  recently  blew  up  a 
New  York  men’s  room  in  the  name  of  Puerto  Rican  independ¬ 
ence.  That’s  an  odd  way  to  fight  for  liberty.  Are  they  a  mass 
movement?  A  handful?  Do  they  represent  anyone  else  besides 
themselves?  The  breaking  stories  didn’t  say.  Apart  from  a  3-line 
Around-the-Country  item,  no  terrorist  story  is  complete  without 
an  attributed  guess  about  their  numbers  or  a  statement  confessing 
no  knowledge.  In  their  running  coverage,  CBS  radio  added  an 
important  point  as  the  day  wore  on:  voters  in  the  last  Puerto  Rican 
election  had  rejected  separatism  overwhelmingly.  That  fact 
helped  make  sense  of  the  story,  answering  one  of  the  reader’s 
first  questions,  “So  what?’’ 

Attribution  is  needed  in  case  the  number  later  proves  wrong; 
let  the  writer  not  be  hanged  for  the  mistake.  The  American  press 
described  the  followers  of  Iran’s  Ayatollah  Khomeini  so  confi¬ 
dently  and  relentlessly  as  a  tiny  fringe  group  that  their  overthrow 
of  the  mighty  Shah  shocked  and  baffled  Americans.  The  CIA 
was  generally  blamed  for  the  miscount. 

Finding  the  answer  to  How  Manyl  often  takes  a  little  legwork. 
Woodstock  made  me  number  wary,  so  that  when  the  Scientolo¬ 
gists  claimed  ten  million  U.S.  members,  but  only  several 
hundred  turned  up  for  their  big  Eastern  event,  I  sought  a  young 
woman  who  had  published  a  serious  book  about  them.  She  had 
tracked  most  of  their  groups  around  the  country.  “Maybe 
10,000,”  said  she. 

William  Martin  of  Rice  University  found  a  similar  inflation 
checking  the  audience  of  the  electronic  church,  those  Sunday 
morning  religious  programs  widely  reported  to  attract  an  au¬ 
dience  of  130  million.  In  a  must-read,  news-making  article,  in 
the  June  1981  Atlantic,  Martin  shows  that,  while  Faith  Aflame 
magazine  has  estimated  Jerry  Falwell’s  audience  at  15  million, 
A.C.  Nielson,  the  rating  firm  which  has  wired  enough  of  that  au¬ 
dience’s  TVs  to  make  a  better  guess,  gives  him  fewer  than  1 V2 
million.  Perhaps  13  million  in  all  tune  to  the  top  10  “Syndicated 
Television  Ministries.” 

Oral  Roberts  and  Robert  Schuller  each  reach  only  about  2%  of 
the  households  in  the  areas  where  their  programs  are  broadcast. 
Moreover,  the  audience  seems  to  have  peaked.  Roberts  and  Rex 
Humbard  viewers  have  declined  21%  since  February  of  1980. 
“Roberts  has  lost  more  than  40%  of  the  audience  he  had  in  Febru¬ 
ary  1977,”  says  Martin. 

Numbers  can  be  numbing,  but  they  must  be  nailed  down. 
Would  someone  like  to  draw  a  grid  over  the  Woodstock  scene 
and  clear  the  record  before  the  August  anniversary  stories? 
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'  Y'KKOIV-I  50iaA  MISS  HOT  TfPF  /' 


El  Heraldo  de  Mexico  started  in  1%5 
with  a  6-unit  Goss  Urbanite  press. 
Today,  14  years  later,  their  72-unit 
installation  (which  includes  5 
three-color  units  and  8  folders)  is  the 
lar]gest  in  Mexico  City.  And  the 
largest  Urbanite  instdlation  in  the 
world  with  almost  1%  of  the  world’s 
4,(X)0  installed  Urbanite  units. 

The  reason  for  this  unswerving 
Urbanite  loyalty  is  easy  to  explain, 
according  to  the  newspaper’s 
subdirector,  Oscar  Alarcon  V.  “Our 
prepurchase  research,”  he  said, 
“showed  that  this  sin^e- width, 
semicylindrical  press  was  unmatched 
in  speed  and  printing  quality,  and  that 


it  was  superior  in  equipment  versa¬ 
tility,  price  and  quality.  Over  the 
years,  we  found  all  these  advantages 
to  be  forthcoming.  The  most 
important  Urbanite  features,  to  us, 
are  its  ease  of  operation,  its  high 
40, (XX)  pph  average  speed,  and  its 
color  flexibility. 

“In  our  highly  competitive 
market,”  continued  Alarcon,  “color 
is  of  particular  importance.  Even  with 
the  large  amount  we’re  using,  though, 
we’ve  been  able  to  keep  our 
pressroom  waste  down  to  2%. 

“All  in  all,  if  we  were  confronted 
with  the  same  decision  today,  we’d 
again  choose  the  Urbanite.  We’re 


counting  on  it  to  help  double  our 
circulation  in  the  years  to  come.” 

For  more  information,  contact 
Goss  Newspaper  Printing  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100  S. 
Central  Ave.,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

The  Goss  systems  strtutkm 
to  printing  production. 


Rockwell 

International 


...where  science  gets  dowm  to  business 


El  HeraHo  de  Mericd  liked  thei?^ 
first  6  Bess  umanite  units  se  mucli 
tlieynewliaye72. 


Parade®gives  your  newspaper  carriers 
an  exciting  reason  for  them 
to  get  new  business  for  you. 

What’s  that  exciting? 

How  about  a  12-day,  all-expense-paid  trip  to  Spain! 

Which  is  exactly  where  the  91  newspapers  that 
participated  in  Parade’s  Young  Columbus  program 
sent  139  youngsters  this  year. 

Most  of  the  kids  earned  their  trips  by  competing  in 
subscription  drives  and  over  the  last  three  years,  these  sub- 
Mar^h3o-Apriiii.i98i  sciibtion  doves  have  generated  514,435  new  starts. 

Here’s  v^hat  some  of  the  newspapers  who  took  part  in  the 
Young  Columbu^s  program  have  to  say  about  it: 

“We’ve  round  the  ‘goodwill’  benefits  even  exceed  the  excellent 
sales  results  we’ve  achieved  (e.g. ,  13,154  new  starts  this  year).  It’s  the 
only  promotion  we’ve  found  that  really  generates  excitement  with  par¬ 
ents,  teachers,  the  community  and  our  sales  people.” 


Spain 


Jeff  Webber.  Circulation  Sales  Manager, 
THE  HOUSTON  POST.  Houston,  Texas 


“It’s  difficult  to  imagine  an¬ 
other  youth-incentive  program  offered 
anywhere  to  match  the  scope  and 
prestige  of  Parade’s  Y)ung  Columbus 
. . .  and  we  use  it  as  the  pinnacle  of 
our  newspaper  carrier  recognition .” 

Gerald  Oliver.  Circulation  Sales  Promotion 

THE  WORCESTER  TELEGRAM  &  GAZETTE,  Worcester.  Massachusetts 


©1981  Parade  Publications,  Inc.  ^11  rights  reserved 


“The  Young  Columbus  pro¬ 
gram  does  far  more  for  us  than  bring 
in  new  home  subscribers.  It  builds 
‘goodwill’  with  our  readers,  as'^well 
as  with  our  carriers  and  their  parents. 

I  can  think  of  no  other  promotion  that 
brings  us  the  returns,  year  in  and  year 
out,  like  the  Y)ung  Columbus  adventure. 

Greg  Huntingdon,  Promotion  &  Research  Manager 
THE  PATRIOT-NEWS,  Harrisburg,  Pennsylvania 


Cordoba 


Malaga 


If  it’s  true  that  time  separates  a  good  idea  from  bad,  then  con¬ 
sider  Young  Columbus  a  good  idea. 

Because  for  the  past  25  years,  it’s  just  one  more  way  Parade 
has  worked  for  its  newspapers. 

To  be  part  of  it,  contact  James  D.  Bradley,  Director  of  News¬ 
paper  Relations.  At  Parade. 


Take  another  look  at  P^ade. 

Ameficai  largest  weekly  magazine. 


Segovia 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  President  end  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


“A  newspaperman’s  credo” 

(Twenty  years  ago  this  week.  Editor  &  Publisher  asked  Max 
Lemer,  columnist,  to  phrase  his  own  code  of  journalistic 
ethics.  It  was  published  inE&P  July  15,1 961 ,  under  the  above 
title.  We  reprint  it  here  with  specific  reference  to  our  editorial 
last  week  about  the  responsibility  of  reporters  as  well  as  edi¬ 
tors  bearing  in  mind  that  Lemer,  had  he  written  it  today, 
would  have  referred  to  newspaper  people  in  general  avoiding 
reference  to  “newspaperman”  exclusively.  We  prefer  to  let 
others  edit  it  to  that  extent,  if  they  so  desire.) 


1.  1  believe  in  the  integrity  of  the  newspaperman  to  the 
facts  and  events  with  which  he  is  dealing.  He  must  give  the 
event  as  it  actually  happened,  the  facts  as  they  actually  are, 
to  the  best  of  his  descriptive  power.  His  obligation  to  what 
actually  happened  is  as  exacting  as  the  obligation  of  a  histo¬ 
rian,  and  his  regard  for  evidence  must  be  as  scrupulous. 

2.  He  has  also  the  obligation,  whenever  the  facts  or  events 
do  not  speak  for  themselves,  to  give  the  frame  within  which 
their  meaning  becomes  clear.  This  may  be  a  frame  of  history, 
or  a  broader  interpretative  frame  of  fact.  In  doing  this  he 
must  make  clear  the  distinction  between  fact  and  event  on 
the  one  hand  and  his  own  opinion  on  the  other. 

3.  In  deciding  what  to  include  or  omit  he  must  use  to  the 
best  of  his  ability  the  test  of  what  is  newsworthy  in  the  minds 
of  his  readers,  and  what  is  of  importance  in  the  flow  of  events. 
He  must  resist  the  temptation  of  including  or  excluding  on 
the  basis  of  what  will  help  or  harm  whatever  team  he  is  on 
and  whatever  crowd  he  runs  with. 

4.  This  means  that  he  must  give  a  hearing  even  to  unpopu¬ 
lar  causes,  including  those  which  he  may  himself  detest.  He 
has  the  obligation  to  keep  the  channels  of  the  press  open  for  a 
competition  of  ideas,  since  only  through  such  a  competition 
will  the  people  be  able  to  arrive  at  their  own  decisions  of  what 
is  right  and  good. 

5.  In  any  contest  of  opinion  he  has  the  obligation  to  state,  as 
fairly  as  he  knows  how,  the  opposing  viewpoints.  At  the  same 
time,  if  he  is  presenting  opinion  in  an  editorial  or  column,  he 
has  the  obligation  to  set  forth  his  own  position  honestly  and 
forthrightly  as  his  own,  regardless  of  the  consequences. 

6.  Beset  as  he  inevitably  will  be  by  favor-seekers,  special 
interests,  press  agents,  public  relations  men,  and  operators 
of  all  kinds,  he  must  keep  himself  scrupulously  independent 
of  their  favors  and  pressures.  This  means  that  he  must  be 
strong  enough  to  make  himself  unpopular  with  those  who 
can  smooth  his  path  or  make  life  pleasant  for  him. 

( Concluded  on  opposite  page.) 
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Letters 


TAKES  ISSUE 

On  behalf  of  the  Police  Benevolent 
Association  of  the  City  of  Wilkes-Barre, 
Pa.,  which  represents  members  of  the 
Wilkes-Barre  Police  Department,  I  wish 
to  take  strong  issue  with  the  quotations 
which  apeared  in  your  May  30, 1981,  edi¬ 
tion  in  the  article  entitled;  “Public  Em¬ 
ployee  Unions  Called  Threat  to  Press.” 

The  statements  attributed  to  Attorney 
L.  Michael  Zinser  are  inaccurate  and  mis¬ 
leading.  The  tenor  of  Mr.  Zinser’s  article 
is  that  our  Department  did  not  perform  its 
duties  and  that  the  police  “abdicated  law 
enforcement.” 

This  is  untrue.  The  members  of  our 
Police  Department  discharged  their 
duties  under  a  difficult  situation  in  an  out¬ 
standing  manner. 

On  behalf  of  all  of  our  members,  we 
resent  the  allegations.  All  charges  and 
allegations  against  our  Department  were 
investigated  by  the  Federal  Bureau  of  In¬ 
vestigation  and  found  to  be  without  merit. 

Edward  Soltis 
(Soltis  is  president,  Police  Benevolent 
Association.) 

FANTASY  BALL 

Regarding  your  story,  “Sports  editors 
disagree  on  merits  of ‘fantasy’  ball,”  June 
27,  here’s  a  comment  to  all  sports  editors. 

Why  not  cover  “minor”  sports  in 
depth,  like  track  and  field,  swimming, 
bicycling  or  tennis?  Why  not  be  innova¬ 
tive  and  look  for  features  on  unusual 
sports  activities,  like  white  water  rafting! 
hot  air  ballooning,  camping?  Why  not 
cover  the  kids’  Little  League  games  just 
as  if  they  were  major  league  profession- 


Editorial 

(Continued  from  page  previous  page.) 


7.  He  must  resist  all  pressures  from 
outside,  whether  they  be  from  advertis¬ 
ers,  government  officials,  businessmen, 
labor  organizations,  churches,  ethnic 
groups,  or  any  other  source  which  has  an 
effect  on  the  circulation  or  revenue  of  his 
paper.  This  applies  whether  the  news¬ 
paperman  is  a  publisher,  editor,  reporter, 
reviewer,  or  columnist.  Since  the  danger 
in  many  cases  is  that  he  will  anticipate  the 
pressures  before  they  are  exerted,  and 
censor  a  news  story,  review,  or  opinion 
which  may  hurt  circulation  or  revenue,  he 
has  the  obligation  to  resist  the  voice  from 
within  himself  which  tells  him  to  play  it 
safe. 

8.  His  responsibility  is  to  his  craft  and 
to  the  integrity  of  his  mind. 

EDITOR  &  PUBLISHER  for  July  11. 1981 


als?  Their  games  have  all  the  excitement 
of  the  big  leagues  and  they  don’t  go  on 
strike.  Why  not  cover  sports  not  general¬ 
ly  seen  in  the  U.S. — like  events  from  Ire¬ 
land,  Brazil,  Japan,  Yugoslavia — or 
whatever  makes  a  good  story? 

Fictionalized  baseball?  Are  we  so  rigid 
a  society  that  even  sports  pages  must  re¬ 
flect  ossification?  I  read  a  newspaper  to 
learn  what’s  new — not  make  believe. 

Bud  Russo 

(Russo  is  editor,  news  bureau,  Louisville 
region,  AUis-Chahners.) 

SHIFT  BURDEN 

As  a  young  reporter  in  the  terminal 
throes  of  job-hunting,  I  would  like  to  take 
some  of  the  burden  off  Janet  Cooke  and 
Michael  Daly  and  place  it  on  the  powers 
that  be. 

The  pressure  on  those  of  us  still  learn¬ 
ing  the  trade  is  tremendous.  That  is,  the 
pressure  to  be  awe-inspiring.  The  press¬ 
ure  to  be  moral  is  non-existent. 

A  flashy  young  writer  will  be  chosen 
over  one  who  labors  to  get  the  facts 
straight  every  time.  And  certanly  it  is 
more  impressive  to  say  you  graduated 
from  a  university  thap.To  explain  your 
personal,  human  reasons  for  dropping 
out. 

Newpapers  obviously  should  hire  the 
most  qualified  candidates.  But  if  you 
must  lie  to  be  lauded,  there  is  something 
wrong  with  the  system.  It  seems  to  me 
there  should  be  a  balance  between  talent 
and  morality.  It  seems  to  me  that  a  young 
reporter  should  be  encouraged  to  learn 
the  trade  before  attempting  to  win  the 
Pulitzer  Prize. 

Laura  Ost 

SENIOR  CITIZENS 

We  have  been  quite  interested  in  the 
various  articles  carried  by  Editor  &  Pub¬ 
lisher  concerning  cents-off  coupons  be¬ 
cause  we  have  been  trying,  without  suc¬ 
cess,  since  1972  to  persuade  supermarket 
chains  and  food  manufacturers  to  place 
such  coupons  in  The  Experienced  Citizen 
for  our  senior  citizen  readers.  We  even 
offered  free  space  for  an  experiment.  We 
figured  that  our  readers,  many  of  whom 


WPFC  text  correction 

An  E&P  editorial  last  week  (July  4) 
was  in  error  when  it  said  a  sentence 
had  been  omitted  from  the  text  of 
the  “Declaration  of  J alloires”  being 
distributed  by  the  World  Press  Free¬ 
dom  Committee  (WPFC.) 

Sentences  in  the  paragraph  were 
in  different  order  in  the  WPFC  and 
the  E&P  versions  which  led  to  E&P’s 
erroneous  conclusion.  Nothing  was 
omitted.  E&P  apologizes  to  WPFC 
for  the  error. 

The  official  WPFC  version  is  as  fol¬ 
lows:  “We  acknowledge  the  import¬ 
ance  of  a(lvertising  as  a  consumer 
service  and  in  providing  financial 
support  for  a  strong  and  self- 
sustaining  press.  Without  financial 
independence,  the  press  cannot  be 
independent.  We  adhere  to  the  prin¬ 
ciple  that  editorial  decisions  must  be 
free  of  advertising  influence.  We  also 
recognize  advertising  as  an  impor¬ 
tant  source  of  information  and 
opinion.” 

have  been  with  us  since  1972,  could  use  a 
few  cents  off  when  trying  a  new  product 
or  trying  an  older  product. 

Many  people  we  contacted  did  not  rep¬ 
ly.  They  are  apparently  (I  guess  the  prop¬ 
er  newspaper  word  is  “allegedly”)  too 
busy.  Those  who  have  replied  have 
almost  always  told  us  that  “senior 
citizens  don’t  buy  anything.” 

If  “senior  citizens  don’t  buy  any¬ 
thing,”  we  ffgure  that  the  big  news  story 
of  1981  isn’t  “What  is  the  future  of 
couponing,”  but  “How  have  these  senior 
citizens  survived  since  1972  without 
food.” 

Howard  Reeves 
(Reeves  is  managing  editor  ot  Experienced 
Citizen,  Denville,  N.J.) 

Short  take _ 

Former  Alabama  Gov.  (jeorge  C.  Wal¬ 
lace,  victim  of  an  assassination  almost 
nine  years  ago,  said.  .  .—Philadelphia 
Daily  News. 


I  EDITOR'S  COMMENT  I 


Charles  Worth  Ward 
Executive  Editor 
TimesIRecord  News 
Wichita  Falls,  Texas 

“The  New  York  Times  News  Service  has  magnified  the  news 
report  and  analysis  we  bring  our  readers.  Since  many  of  our 
readers  have  just  come  to  Texas  from  the  northeast,  we  find 
a  ready  acceptance  for  the  service.  Also,  the  high  name  ’ 
identification  of  such  writers  as  Hedrick  Smith,  Tom  Wicker, 
Russell  Baker,  James  Reston  and  Craig  Claiborne  has  upgraded 
our  editorial  pages 
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Booth. 

The  difference  between 
a  paper  than  read 
and  a  paper  that’s  noticed. 


Last  year,  the  eight  combined  Booth  *?S?5S5i 
newspapers  won  a  grand  total  of  1 1 1  jour- 
nalistic  awards  in  Michigan.  As  if  that 
weren’t  enough,  they  also  won  29  national  journalistic 
awards.  That’s  more  awards  than  any  other  news¬ 
paper  group  in  the  state  won. 

So  what?  Journalistic  recognition  doesn’t  come  J 

easy.  It’s  one  thing  to  win  a  national  award  when  J 

you’re  working  in  Washington.  It’s  another  thing  jp 

to  do  it  when  you  work  in  Saginaw.  Asa  j.  tW 

team  of  Saginaw  news  reporters  did  in ’79 

when  they  won  the  prestigious  George  Mr ^ 

Polk  journalism  award .  It’s  also  quite  an 

achievement  for  the  Grand  Rapids  Press  to 

be  named  the  state’s  best  newspaper,  beat- 

ing  out  its  two  bigger  downstate  rivals 

two  years  in  a  row.  m 

How  do  we  do  it?  We  give  our  re- 

porters,  our  photographers,  our 

editors — everybody —  Myfe, 

their  heads  and  their 


■■5^  hearts.  The  freedom  to  follow  a 

Story  no  matter  where  it  leads. 
Every  community  has  the  raw  material 
for  award-winning  journalism.  The  jealousies, 
power  struggles,  cruelties  and  all  the  other  fac¬ 
tors  of  the  human  condition  that  make  up  the 
news.  It’s  what  you  do  with  it  that  makes  the 
difference  between  ordinary  newspapers  and 
extraordinary  ones. 

fin  truth,  we  at  Booth  sometimes  take 
the  excellence  of  our  people  for  granted. 
So  it’s  nice  when  we  don’t  always 
notice  it,  somebody  else  does. 


ri 

If 

f 

r  1 

ann  arbor  news  •  Jackson  citizen  patriot  •  flint  Journal  •  saginaw  news  •  bay  city  times  •  muskegon  chronicle  •  grand  rapids  press  •  kalamazoo  gazette 


WIN  A  YEAR’S  SUPPLY  OF 
^TOKENS -ms  EASY  WAY! 


Ibnight 


2  slain,  four  wounded,  then 


What  a  hole  the 
Daily  News 


YORIW 


Every  Saturday  since  1884 


New  York  tabloid  battle 
turns  newsstands  red 


fiexigraphic  imprinter  applying  spot  color 
to  its  full  run.  Currently  only  one  press  so 
equipped  is  in  operation.  The  copies  it 
turns  out  are  being  distributed  mainly  on 
the  East  Side. 

The  fiexigraphic  imprinter  was  de¬ 
signed  by  Daily  News  director  of  en¬ 
gineering  Larry  Ingram  and  Custom-Bilt 
of  York,  Pa.  The  device  uses  an  Anilox 
roller  to  distribute  the  100%  water  based 
ink. 

“We’ve  planned  this  and  started  de¬ 
signing  it  a  year  ago,’’  Ingram  said. 


Rupert  Murdoch  took  over  the  paper  in 
January,  1977. 

Dick  Oliver,  assistant  managing  editor 
of  the  New  York  Daily  News  who  edits 
Tonight,  denied  the  Daily  News’  P.M. 
edition  is  emulating  the  Post. 

“We’re  always  open  to  that  charge,’’ 
Oliver  said,  adding  Tonight’s  editors  de¬ 
cided  on  red-orange  after  considering 
several  other  colors  because  “that’s  what 
would  make  the  page  look  the  brightest 
and  most  exciting.  People  are  more 
attracted  to  color  on  the  front  page.  By  far 
red  is  the  most  attractive  color.” 

Oliver  said  red-orange  was  chosen  as  a 
result  of  market  tests  conducted  by  the 
Daily  News. 

“First  reports  from  circulation  are  the 
color  went  over  well,”  Oliver  remarked. 
“We  interviewed  people  buying  the 
paper.” 

The  spot  color  will  only  be  used  on 
Tonight’s  front  and  back  pages,  accord¬ 
ing  to  Daily  News  marketing  director  Les 
Bridges.  He  said  the  paper  does  not  in¬ 
tend  to  offer  the  use  of  spot  color  to 
Tonight’s  advertisers  or  introduce  it  in 
the  morning  edition. 

Bridges  also  maintained  Tonight  is  not 
copying  the  Post  by  using  spot  color. 

He  said,  “The  Post  has  a  perogative  on 
red?  I  don't  think  so.  This  is  an  attention 
grabber,  another  device  used  to  flag 
attention  to  the  better  afternoon  news- 
The  New  York  Post,  Tonight’s  com-  paper.” 
petitor  in  the  afternoon  field,  has  been  By  the  end  of  July,  Tonight  will  have 
using  spot  color  red  on  its  front  page  since  three  presses  equipped  wth  a  custom  built 


By  Andrew  Radolf 

The  war  of  the  tabloids  rages  on,  and 
New  York  City  is  seeing  red. 

On  July  6,  newspaper  readers  on  Man¬ 
hattan’s  East  Side  had  their  first  glimpse 
of  the  Daily  News  Tonight’s  new  image, 
featuring  a  bright,  red-orange  spot  color 

Du  Pont  to  buy  Conoco 

See  $7.3B  price  tag  for  oil  company 


Slasher 

suspect 

nabbed 

2  killed, 

4  hurt  in 
latest  spree 


fu*  Wory,  pictiir—  —  Pbmii  2tA 

The  Competition 

adding  the  newspaper  and  the  pressmen’s 
union  are  working  toward  a  manning 
agreement  for  the  flexigrahic  system. 

Post  executive  director  Roger  Wood 
reacted  with  aplomb  to  Tonight’s  new 
red-orange  look. 

(Continued  on  page  40) 
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Supreme  Court  refuses 
to  review  libel  judgment 


By  George  Brandon 

The  U.  S.  Supreme  Court  has  rejected 
a  newspaper’s  claim  of  absolute  privilege 
against  libel  for  comments  contained  in 
editorials,  declining,  without  comment, 
to  review  a  $220,310  libel  judgment  paid 
earlier  this  year  by  the  Lake  Charles  (La.) 
American  Press. 

Though  judgments  in  the  millions  of 
dollars  have  been  awarded  by  courts 
against  newspapers,  the  sum  actually 
paid  by  the  Lake  Charles  morning  daily 
(circulation  39,261)  was  one  of  the  largest 
on  record.  The  largest  judgment  actually 
paid,  according  to  American  Newspaper 
Publishers  Association  General  Counsel 
Arthur  B.  Hanson,  is  $250,000  in  the  1973 
case,  Sprouse  vs.  Clay  Communications 
Inc.  There  have  been  out-of-court  settle¬ 
ments  of  libel  claims  for  higher  amounts. 

The  American  Press  and  publisher  W. 
Hugh  Shearman  had  appealed  the  deci¬ 
sion  of  the  Louisiana  Court  of  Appeals  for 
the  3rd  Circuit  in  October  1980  which 
upheld  a  $150,000  award  of  compensa¬ 
tory  damages  to  Robert  M.  McHale,  for¬ 
mer  Lake  Charles  City  Attorney.  In  up¬ 
holding  the  trial  court  award  to  McHale, 
the  Louisiana  appeals  court  added 
$25,000  in  attorneys  fees,  which  the  trial 
judge  had  refused  to  grant  because 
McHale  is  a  lawyer. 

The  Louisiana  Supreme  Court  refused 
to  hear  the  newspaper’s  appeal  of  the 
appeals  court  ruling  last  January,  and 
further  appeals  to  state  courts  to  delay 
enforcement  of  the  money  judgment 
pending  an  appeal  to  the  United  States 
Supreme  Court  were  denied.  The  final 
payment  last  February  included  more 
than  $45,000  in  interest  that  had  accumu¬ 
lated  since  the  libel  verdict  in  November 
1979. 

By  refusing  to  hear  the  appeal,  the  U.S. 
Supreme  Court  let  stand  an  appeals  court 
opinion,  which,  with  the  exception  of  dis¬ 
agreeing  over  the  attorneys  fees  awarded 
the  plaintiff,  incorporated  verbatim  the 
trial  court’s  opinion. 

Trial  court 

The  trial  court  judge  had  found  a  July 
21,  1977  editorial  in  the  American  Press 
opposing  the  reappointment  of  McHale 
as  city  attorney  a  “base  and  groundless 
attack  on  McHale’’  that  “greatly  in¬ 
jured’’  his  reputation  as  an  attorney,  “im¬ 
periled  his  standing  in  the  community’’ 
and  “severly  humiliated  and  embarras¬ 
sed”  him. 

The  14th  Judicial  District  Court  judge 
ruled  that  evidence  introduced  by 
'McHale  during  a  four-day  trial  had  shown 
that  the  statement  in  the  objectonable 
editorial,  “No  bond  buyer  would  buy  a 


nickel’s  worth  of  securities  on  McHale’s 
opinion,”  was  false. 

The  phrase,  which  had  been  added  to  a 
staff- written  editorial  by  Shearman,  was 
the  only  one  claimed  to  be  libelous  in  the 
editorial.  The  trial  court  opinion  focused 
on  evidence  introduced  on  its  truth  or 
falsity,  and  whether  the  publisher  had 
acted  with  malice  toward  McHale,  who 
the  court  ruled  was  a  public  figure. 

The  trial  court  opinion  said  McHale’s 
evidence  had  shown  Shearman’s  state¬ 
ment  false,  and,  moreover,  that  “it  was 
made  while  the  writer  was  surrounded  b  a 
multitude  of  facts  and  circumstances 
compelling  the  inference  of  knowledge” 
of  its  falsity.  “The  court  concludes  that 
actual  knowledge  has  been  proved,  or  at 
least  a  reckless  disregard  for  the  truth. 

“Defendants  were  in  possession  of 
knowledge  so  completely  at  odds  with  the 
published  statement,”  the  trial  judge 
said,  “that  only  a  reckless  disregard  of 
the  truth  can  account  for  its  utterance.” 

The  court  rejected  Shearman’s  testi¬ 
mony  that  he  had  meant  that  McHale’s 
“sole  opinion”  without  any  other  sup¬ 
port,  would  be  insufficient  to  sway  a 
potential  bond  buyer.  The  court  said  the 
defense  did  not  alter  “the  statement’s 
meaning  and  intent,  or  the  understanding 
of  readers  of  what  was  written.” 

The  judge  also  rejected  the  paper’s  de¬ 
fense  that  the  objectionable  statement 
was  an  expression  of  opinion,  rather  than 
a  false  statement  of  fact.  A  fact  can  be 
checked,  the  judge  wrote,  while  opinions 
are  unverifiable  judgments.  “Whether 
any  bond  buyer  would  buy  securities  on 
McHale’s  opinion  is  a  statement  which 
can  be  proved  true  or  false.” 

In  determining  whether  the  writers  of 
the  objectionable  phrase  “knew  or  had 
reason  to  suspect  that  the  editorial  state¬ 
ment  was  false,”  the  court  said,  it 
weighed  evidence  introduced  by  the 
plaintiff  “on  conduct  and  state  of  mind” 
of  the  defendants  “from  which  the  ulti¬ 
mate  fact  might  be  inferred.” 

McHale  introduced  19  news  stories 
published  by  the  American  Press  in  1974 
about  a  deal  in  which  McHale  and  his 
investment  partners  had  leased  a  building 
in  a  shopping  mall  to  the  state  of 
Louisiana  for  $17,000  a  month,  which 
they  had  obtained  at  a  rental  of  only 
$3,000  a  month. 

Lack  objectivity 

The  trial  judge  said  he  had  read  the 
articles  carefully  and  “most  of  them 
appear  to  be  somewhat  lacking  in  objec¬ 
tivity,”  partaking  “more  of  the  style  of  an 
advocate  than  that  of  an  unprejudiced 
journalist”  and  “intent  on  developing  a 
precise  theme  that  the  transaction  was 


fraught  with  politics  and  a  cheat  to  the 
public  ...” 

But  even  if  the  articles  were  slanted, 
the  judge  said,  they  are  “First  Amend¬ 
ment  protected.” 

McHale  also  introduced  evidence  that 
Shearman  knew  of  three  independent 
appraisals  of  the  building  reporting  that 
the  state  had  paid  the  fair  market  value  for 
the  lease. 

The  court  held  that  the  paper’s  failure 
to  acknowledge  the  appraisals  despite  the 
critical  crusade  of  articles  suggested 
“there  were  in  fact  two  sides  to  the  con¬ 
troversy  and  that  the  Press  .  .  .  pre¬ 
sented  only  one  side.” 

“This  has  inferential  significance  in 
McHale’s  proof  of  actual  malice,”  the 
court  said.  “Those  factors  are  weights  to 
put  on  the  scales  when  the  inquiry  is 
whether  there  was  knowing  or  reckless 
falsity,  because  they  suggest  that  the 
Press  had  obdurately  made  up  its  mind 
McHale  was  a  bad  man  and  he  ought  to  be 
exposed  and  put  down.” 

On  the  question  whether  Shearman  in 
fact  knew  that  several  bond  buyers  had 
purchased  securities  on  the  basis  of 
McHale’s  opinion,  the  court  considered 
evidence  that  the  American  Press  had 
published  as  many  as  69  legal  ads  be¬ 
tween  1971  and  1977  showing  securities 
offered  “on  the  approving  opinion  of 
McHale.”  Shearman’s  testimony  that  he 
was  unaware  of  the  legal  ads,  “that  no 
one,  including  himself,  ever  read  them,” 
is  “difficult  to  believe,”  the  court  said. 

Elsewhere,  the  1977  editorial  that  gave 
rise  to  the  lawsuit  said  McHale  had 
“teamed  with  three  other  persons  with 
political  clout  to  wring  over  a  million  dol¬ 
lars  in  profits  from  the  state.”  The  same 
editorial  said  McHale’s  reappointment  to 
the  city  attorney  post  “smells  to  high 
heaven”  and  referred  to  “public  funds 
being  siphoned  off.” 

Though  he  lost  the  libel  judgment,  pub¬ 
lisher  Shearman  has  not  given  up  the  cru¬ 
sade  against  the  building  lease  by  McHale 
and  his  partners.  Shearman  filed  a  class- 
action  suit  last  March  on  behalf  of  the 
state’s  taxpayers  demanding  that  the 
lease  be  invalidated  and  the  partners 
forced  to  repay  their  excess  profits. 

Since  the  original  suit  by  McHale,  two 
other  partners  in  the  building  lease  to  the 
state  have  filed  suit  against  the  American 
Press  and  the  paper  currently  faces  libel 
claims  totaling  at  least  $55  million. 

Blackout  hits 
Canadian  daily 

The  first  issue  of  the  French-language 
Canadian  daily  newspaper,  Le  Devoir, 
since  a  two  month  strike  ended,  was  pro¬ 
duced  in  candle  light,  after  a  Hydro- 
Quebec  transformer  broke  down  causing 
a  power  blackout. 

Le  Devoir  is  now  publishing  with  no 
problems,  following  a  65  day  long  strike. 
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House  votes  to  allow 
paid  advertising  on  PBS 


While  whittling  away  federal  funding 
levels  for  public  broadcasting  in  future 
years,  the  House  voted  to  authorize  an 
IS-month  experiment  on  a  limited  num¬ 
ber  of  public  stations  of  paid  advertising. 

The  authorization  of  a  pilot  program  to 
determine  the  effect  of  running  paid  ads 
on  public  broadcasting  radio  and  televi¬ 
sion  programs  came  on  an  amendment  to 
a  bill  setting  federal  support  levels  for 
public  broadcasting  for  fiscal  years 
1984 — 1986.  Introduced  by  Rep.  Thomas 
J.  Tauke  (R. — Iowa),  the  amendment  was 
approved  on  an  unrecorded  vote. 

Because  the  House  had  “substantially 
cut  funding  for  public  broadcasting”  from 
currently  authorized  levels,  Tauke  said, 
“It  is  essential  that  we  look  at  other 
sources  of  revenue.” 

Under  current  law,  the  annual  approp¬ 
riation  for  the  Public  Broadcasting  Cor¬ 
poration  will  rise  to  $220  million  by  1983. 
Under  the  bill  approved  June  24  by  the 
House,  the  spending  level  would  be  cut  to 
$160  million  in  Fiscal  1984,  $145  million  in 
1985  and  $130  million  in  1986. 

President  Reagan  had  proposed  a  cut  in 
the  Fiscal  ‘84  support  to  $1 10  million  and 
further  cuts  to  $1  do  million  in  the  next  two 
years.  A  Reagan-backed  amendment  to 
impose  the  deeper  cuts  failed  on  a  vote  of 
256  to  146. 

The  House  bill,  including  the  Tauke 
plan  for  an  advertising  test,  was  sent  to 
the  Senate,  where  a  companion  measure 
authorizing  funds  for  public  broadcasting 
was  included  in  the  massive  reconcilia¬ 
tion  bill  adopting  Reagan’s  budget  cuts. 

If  the  authorization  for  the  advertising 
test  is  approved  by  the  Senate  as  well,  the 
18-month  experiment  would  begin  no  la¬ 
ter  than  January  1,  1982. 

As  many  as  10  television  licensees  (in 
some  states,  a  single  licensee  operates 
multiple  stations)  and  10  radio  licensees 
would  be  chosen  for  the  experiment  by  a 
special  Temporary  Commission  on 
Alternative  Financing  for  Public  Tele¬ 
communications  and  the  Corporation  for 
Public  Broadcasting. 

The  proposal  to  test  advertising  on 
publicly  supported,  non-commercial 
broadcast  stations  has  drawn  the  opposi¬ 
tion  of  the  National  Association  of  Broad¬ 
casters,  which  in  a  letter  to  Rep.  Timothy 
Wirth,  (D. — Colo.)  the  sponsor  of  the 
public  broadcasting  funding  bill,  labeled 
the  concept  of  advertising  on  public  sta¬ 
tions  “a  contradiction  in  terms.” 

Wirth,  the  chairman  of  the  Telecom¬ 
munications,  Consumer  Protection  and 
Finance  Committee,  said  he  personally 
feared  allowing  advertising  on  public 
broadcasting  might  make  it  “fall  prey  to 
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the  ratings  game,  which  has  had  such  a 
detrimental  effect  on  commercial  televi¬ 
sion,”  and  give  rise  to  “lowest-common- 
denominator-type  programming.” 

“However,  it  is  abundantly  clear  that 
public  broadcasting  is  facing  a  crucial 
turning  point,”  Wirth  said,  “and  we  must 
identify  and  explore  new  sources  of 
revenue  ...” 

Rep.  A1  Swift  (D. — Wash.),  a  former 
television  station  public  affairs  director, 
said  he  and  others  who  intended  to  vote 
for  the  Tauke  plan  believed  allowing  com¬ 
mercials  on  public  television  “would  be 
very  bad.  But  we  are  all  working  on  gut 
feelings  without  any  kind  of  hard  data,” 
Swift  said.  He  said  the  Tauke  plan  for  an 
18-month  limited  test  would  give  Con¬ 
gress  the  facts  it  needs  to  set  long-term 
policy. 

Under  the  House  bill,  the  test  would 
allow  participating  stations  to  broadcast 
“institutional  advertisements  and  adver¬ 
tisements  relating  to  specific  products, 
services  or  facilities.”  But  ads  promoting 
“any  opinion  or  point  of  view  regarding 
any  matter  of  public  importance  or  in¬ 
terest,  any  political  issue  or  any  matter 
relating  to  religion”  would  be  banned,  as 
would  ads  supporting  or  opposing  politic¬ 
al  candidates. 

Stations  would  be  allowed  to  run  ads 
only  at  the  beginning  or  end  of  regular 
programs,  unless  a  program  were  two 
hours  or  more  long.  For  the  longer  prog¬ 
rams,  ads  also  would  be  allowed  during 
station  identification  breaks. 

Aside  from  the  18-month  advertising 
test  included  under  the  Tauke  amend¬ 
ment,  the  House  bill  also  authorizes,  for 
the  first  time,  editorializing  by  public 
broadcasting  stations  that  do  not  receive 
any  federal  funds. 

In  other  efforts  to  increase  the  non¬ 
government  revenue  base  of  public  sta¬ 
tions,  the  bill  also  authorizes  them  to  be¬ 
gin  broadcasting  the  corporate  logos  of 
program  underwriters  and  offering 
sevices,  products  and  station  facilities  for 
remuneration. 

Montreal  Gazette 
names  ombudsman 

Clair  Balfour,  former  business  editor  of 
the  Montreal  Gazette,  has  been  named 
ombudsman  for  that  newspaper. 

The  Gazette  is  the  third  Canadian 
newspaper  to  employ  an  ombudsman, 
who  handles  reader  complaints.  The 
other  two  are  the  Toronto  Star  and  the 
Edmonton  Journal. 


Inside  story  renewed 
for  13-week  season 

Inside  Story,  which  provided  a  regular¬ 
ly  scheduled  examination  of  press  per¬ 
formance  for  an  eight  week  trial  period, 
plans  to  return  on  the  Public  Broadcast¬ 
ing  Service  with  a  one-hour  full  special 
and  a  full  13- week  season  of  half  hour 
programs  beginning  in  January,  1982. 

Hodding  Carter  III,  former  State  De¬ 
partment  spokesman  and  newspaper  edi¬ 
tor,  will  return  as  the  anchorman  and 
chief  correspondent  for  both  the  special 
and  the  new  series.  Inside  Story  com¬ 
pleted  its  initial  eight-week  season  on 
PBS  June  25. 

The  fall  special  is  expected  to  review 
and  comment  on  press  coverage  of  the 
Reagan  Administration  according  to  Ned 
Schnurman,  who  created  the  series  for 
PBS  and  its  executive  director. 

Schnurman  said  that  funding  prospects 
for  Inside  Story  are  “extremely  bright.” 
The  projected  budget  for  the  13  episodes 
commencing  in  January  is  approximately 
$1.8  million  with  additional  funding  being 
sought  for  the  special  edition. 

PBS  has  said  that  it  plans  to  place  In¬ 
side  Story  in  the  9  pm  (EST)  Friday  time 
slot  formerly  occupied  by  Bill  Moyers 
Journal.  Schnurman  said  he  was  “grati¬ 
fied  that  PBS  has  acknowledged  the  im¬ 
portance  of  the  series  by  placing  it  in  the 
schedule  at  a  time  which  had  been  occu¬ 
pied  by  one  of  its  most  successful  public 
affairs  series.” 

Inside  Story  is  a  production  of  The 
Press  and  the  Public  ftoject,  Inc.,  a  not- 
for-profit  television  production  com¬ 
pany. 

Steinberg  sells 
Times  Co.  stock 

Saul  Steinberg,  who  created  a  stir  when 
he  purchased  over  700,000  shares  of 
Class  A  New  York  Times  Co.  stock  last 
winter,  has  sold  229,000  of  those  shares 
for  $8,578,529,  or  $37.35  per  share. 

The  stock  was  sold  on  June  22. 

Times  Co.  stock  closed  on  that  day  for 
37 Vs  on  the  American  stock  exchange. 

The  shares  were  sold  in  a  block.  The 
identity  of  the  purchaser  was  not  dis¬ 
closed. 

Steinberg  retains  529,300  shares  of 
Class  A  Times  Co.  stock,  or  5.28%. 

Capital  cities 
acquires  Cablecom 

Capital  Cities  Communications  Inc. 
has  completed  its  acquisition  of  Cable- 
com-General  Inc.  for  $139  million  or  $42 
per  share. 

Cablecom-General  Inc.  was  80  percent 
owned  by  RKO  General  Inc.,  a  wholly- 
owned  subsidiary  of  the  General  Tire  & 
Rubber  Company. 
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High  Court  allows  reporter 
to  sue  over  illegal  wiretap 


Rejecting  appeals  by  former  President 
Richard  M.  Nixon  and  several  of  his  top 
aides,  the  Supreme  Court  has  upheld  the 
right  of  victims  of  illegal  government 
wiretaps,  including  New  York  Times  re¬ 
porter  Hedrick  Smith,  to  seek  damages 
for  invasion  of  privacy. 

In  the  suit  filed  by  Smith,  as  well  as  in 
similar  suits  filed  by  the  Jewish  Defense 
League,  an  antiwar  college  professor  in 
Philadelphia  and  the  Philadelphia  office 
of  the  Black  Panther  Party,  the  Supreme 
Court  issued  orders,  without  filing  writ¬ 
ten  opinions,  upholding  the  lower  court 
decisions  that  the  federal  officials  were 
not  immune  from  such  lawsuits. 

In  another  case  involving  wiretaps  on 
the  office  and  home  telephones  of  Morton 
Halperin,  then  assistant  to  Henry  Kissin¬ 
ger,  Nixon’s  national  security  adviser, 
the  high  court  split  4-4,  thus  upholding  a 

Libel  suit  dismissed 
by  Green  Bay  judge 

A  libel  suit  in  which  a  Juvenile  court 
administrator  sought  nearly  $3.7  million 
in  damages  from  the  Green  Bay  (Wise.) 
Press  Gazette  and  a  circuit  judge  was 
dismissed  last  week  by  Reserve  Judge 
Richard  Orton. 

Orton's  action  ended  three  days  of 
hearings  on  motions  by  the 
defendants — the  Green  Bay  Press 
Gazette,  its  editor  Robert  S.  Gallagher, 
three  reporters,  and  Judge  Patrick 
Crooks — to  throw  out  the  suit  brought  by 
Brown  County  juvenile  court  adminis¬ 
trator  Wayne  Walters. 

Walters'  suit  resulted  from  an  inves¬ 
tigative  series  in  the  Press  Gazette  alleg¬ 
ing  violations  of  juveniles’  legal  rights  by 
the  late  Judge  James  Byers  and  his  ad¬ 
ministrator,  Walters. 

Judge  Orton  dismissed  all  of  Walters' 
complaints. He  said,  “There  wasn't  neg¬ 
ligence  here.  This  was  responsible  re¬ 
porting.  There's  not  a  scintilla  of  evi¬ 
dence  to  show  that  the  paper  had  a  seri¬ 
ous  doubt  of  the  story." 

Most  Knight  stock 
left  to  Foundation 

Most  of  the  shares  of  common  stock  of 
Knight-Ridder  Newspapers  Inc.  held  by 
John  S.  Knight  are  being  left  to  the  Knight 
Foundation,  Knight-Ridder  senior 
vicepresident  for  finance  Robert  F.  Sing¬ 
leton  said.  As  a  result,  there  will  be  no 
requirement  to  sell  these  shares  to  pay 
estate  taxes. 

Knight,  the  principle  shareholder  of 
Knight-Ridder,  died  June  16  at  the  age  of 
86.  He  owned  6,356,504  shares  or  19.95% 
of  the  company’s  common  stock. 


federal  appeals  court  ruling  that  Halperin 
and  Smith  could  collect  damages  if  they 
could  show  the  government  officials  had 
no  “reasonable  national  security 
rationale  supporting  the  wiretapping.” 

The  ninth  justice,  William  H.  Rehn- 
quist,  took  no  part  in  the  decision  in  the 
Halperin  case.  Rehnquist  served  in  the 
Nixon  Justice  Department  under  Attor¬ 
ney  General  John  Mitchell ,  a  defendant  in 
the  suit. 

Smith,  Halperin  and  members  of  their 
families  filed  the  lawsuits  in  federal  dis¬ 
trict  court  in  Washington,  D.C.,  in  1973 
against  Nixon,  Kissinger,  Mitchell,  pres¬ 
idential  aides  John  Ehrlichman  and  H.R. 
Haldeman  and  other  administration  offi¬ 
cials. 

The  plaintiffs  claimed  their  privacy  had 
been  invaded  illegally  because  the  gov¬ 
ernment  wiretaps  had  been  installed  with¬ 
out  first  obtaining  warrants  from  a  magis¬ 
trate,  as  required  under  the  1968  Omnibus 
Crime  Control  Act. 

Nixon  and  the  other  administration 
officials,  who  authorized  dozens  of  such 
wiretaps  during  1969  in  an  effort  to  plumb 
the  source  of  government  information 
leaks  to  the  press,  claimed  th  wiretaps 
were  “reasonable”  searches  under  the 
Fourth  Amendment  and  were  legally  in¬ 
stalled  under  the  President’s  “inherent 
constitutional  power”  to  defend  the 
national  security. 

The  wiretap  of  Smith’s  home  telephone 
in  Washington  for  89  days  followed  pub¬ 
lication  of  one  of  his  stories  about  secret 
negotiations  between  the  Nixon  adminis¬ 
tration  and  the  government  of  Japan. 

Ratify  new  contract 
at  Ottawa  Citizen 

Editorial  and  circulation  employees  of 
the  Ottawa  Citizen  ratified  a  three-year 
contract,  seven  weeks  before  the  expira¬ 
tion  of  the  current  contract. 

Employees  will  receive  a  14%  increase 
in  the  first  year,  10%  in  the  second  year, 
and  1 1%  in  the  third.  Under  the  contract 
terms,  a  reporter  with  five  years’  experi¬ 
ence  will  earn  $491  per  week  in  the  first 
year  and  $600  in  the  last.  That  same  re¬ 
porter  earned  $431  under  the  old  agree¬ 
ment. 

The  contract  also  includes  a  higher 
night  differential  and  better  vacation  be¬ 
nefits. 

The  contract  is  effective  July  21,  but 
pay  hikes  will  be  paid  out  immediately  as 
a  “bonus”  for  the  union  ratifying  the  con¬ 
tract  so  quickly. 

In  a  secret  ballot,  78%  of  those  union 
members  voting  agreed  to  the  terms  of  the 
contract. 


Prestel  to  launch 
database  service 

British  Telecom’s  World-Wide 
Videotex  Service,  Prestel,  will  launch  in 
the  U.S.  this  fall  a  database  service  for 
the  business,  financial,  government  and 
educational  communities. 

The  185,000  page  business  and  con¬ 
sumer  Prestel  database  that  has  been 
available  previously  in  the  United  King¬ 
dom,  will  be  the  basis  for  the  U.S.  data¬ 
base  that  is  expected  to  expand  with  data 
provided  by  U.S.  and  foreign  Information 
Providers  (IP).  The  U.S.  database  will  be 
sold  World-Wide  and  will  be  available 
from  any  point  in  the  world. 

The  database  will  provide  general  in¬ 
formation  as  well  as  information  in  three 
main  areas;  commodities  and  financial, 
shipping  and  the  oil  business.  The  service 
will  also  provide  for  closed  user  group 
facilities  such  as  intra-company  transfer 
of  information.  The  service  will  not  be 
directed  to  the  mass  market  at  this  time. 

Cost  of  the  service  on  a  monthly  basis 
will  probably  have  a  $50  per  month  iden¬ 
tification  charge  plus  a  30  cent  a  minute 
($18  per  hour)  access  time  charge  and  a 
page  charge  (one  screen  full)  of  5  cents  up 
to  $1.00  for  those  pages  where  IP  data 
does  not  carry  advertising.  Users  can 
connect  to  the  database  using  any  packet 
switching  service  (Telenet  or  others).  The 
database  will  be  available  seven  days  a 
week  and  24  hours  a  day. 

To  advance  the  Prestel  operation  in  the 
U.S.,  British  Telecom  has  an  agreement 
with  the  Wolfdata  firm  of  Ithaca,  N .  Y . ,  to 
produce  decoders  that  will  cost  about 
$650  and  will  allow  users  to  access  the 
Prestel  (U.S.)  database  using  an  ordinary 
525-line  television  set.  The  user  must  also 
rent  or  buy  a  modem  (Bell  212A  or 
equivalent)  for  attachment  to  the  tele¬ 
phone  line  that  will  decode  data  signals 
into  the  text  and  graphics  that  appear  on 
the  tv  screen.  The  system  will  also  permit 
use  of  a  raster  scan  color  monitor  and 
hard  copy  printer. 

Negotiations  are  underway  with  Avco 
Computer  Services,  based  outside  Bos¬ 
ton,  Mass.,  to  manage  the  GEC  4000 
computer  installation  that  will  interact 
with  and  hold  the  information  from  the 
U.K.  database. 

U.S.  Information  Providers  will  be  able 
to  update  their  information  in  the  data¬ 
base  via  magnetic  tape ,  computer  to  com¬ 
puter  techniques  or  by  interactive  termin¬ 
al  systems. 

Users  of  the  database  will  be  able  to 
access  information  by  way  of  a  menu 
approach  or  go  directly  to  known  subject 
areas.  Printed  directories  will  probably 
be  provided  for  customers. 

British  Videotex  and  Teletext  (BVT), 
the  marketing  arm  in  the  U.S.  of  British 
Telecom,  has  sold  a  teletext  system 
to  Field  Enterprises  of  Chicago. 
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Chicago  dailies  pleased 
with  their  shopping  ventures 

By  Celeste  Huenergard 

They  used  to  be  a  dirty  word — at  least  250,000  extended  market  coverage  pro¬ 
in  daily  publishing  circles.  But  with  in-  duct  to  the  city’s  outer  suburban  ring, 
creasing  frequency,  metros  have  begun  The  project  was  laid  to  rest  eight  weeks 
adding  shoppers  to  their  own  working  after  its  inception  because  of  poor  adver- 
vocabularies,  and  what  was  once  profane  tiser  acceptance  and  horrendous  distribu- 
now  is  simply  profitable.  tion  problems. 

Chicago  is  no  exception.  But  since  adding  the  audited  Penny 

Both  the  Chicago  Tribune  Company  Saver  to  its  portfolio,  the  company  has 
and  Field  Enterprises,  publisher  of  the  boosted  the  tabloid’s  circulation  by 
Chicago  Sun-Times,  have  entrenched  85,000  copies  and  increased  its  zones 
themselves  in  shopper  ventures  during  from  seven  to  12. 
the  past  12  months.  Both  say  they  are  Averaging  between  38  pages  and  40 
doing  exceedingly  well.  pages  per  issue,  183,000  copies  are  sent 


he  hoped  to  remedy  their  absence  once 
the  shoppier  gained  additional  circulation 
and  credibility.  “That’s  something  I’d 
like  to  do  within  the  next  six  months,’’  he 
said. 

Display  rates  presently  vary  from  zone 
to  zone  with  the  highest  demanding  $345  a 
page  and  the  lowest,  $1 12.70.  The  paper 
offers  a  30%  discount  and  a  $1,625  page 
rate  to  advertisers  who  buy  all  12  zones. 
The  company  currently  employs  21  peo¬ 
ple  in  display  and  six  in  classified. 

According  to  Schude,  the  Penny  Saver 
delivered  three  million  inserts  last  year 
thanks  primarily  to  the  discount  chain 
Venture. 

The  white-haired  entrepreneur  with  a 
penchant  for  maroon  shoes  and  gold 
jewelry,  sits  comfortably  next  to  Bosau, 
very  much  the  young  organizational  man 


$3  million  volume 

Field  claims  it  recorded  a  $3  million 


Chicago  competitors 


volume  last  year  and  currently  is  pulling 
in  $25 ,0000  a  week  in  classified  ads  from  a. 
string  of  shoppers  it  launched  on  August 
13. 

The  Tribune  was  less  specific  and  sub¬ 
stituted  adjectives  for  concrete  financial 
data  when  asked  to  document  the  success 
of  a  local  Penny  Saver  operation  it  bought 
last  summer. 

“We’re  a  private  company.  Let’s  just 
say  we’re  doing  great,”  Robert  D.  Bosau, 
president  and  chief  executive  officer  of 
Penny  Saver  Publications,  declared  dur¬ 
ing  a  recent  interview. 

Both  communications  companies  have 
established  their  battle  sites  in  their 
weakest  daily  circulation  zones. 

The  Tribune’s  Penny  Saver  circulates 
to  roughly  255,000  households  in  the  ci¬ 
ty’s  south  and  southwest  suburbs  where 
the  Sun-Times  outsells  the  daily  Tribune 
Monday  through  Friday.  The  Field  offer¬ 
ing  hits  325 ,000  doorsteps  in  the  north  and 
northwest  suburbs  where  the  Tribune 
surpasses  the  Sun-Times’  daily  numbers. 

The  Tribune  entered  what  used  to  be 
called  the  “throw  away  game”  on  August 
16  after  it  plunked  down  an  undisclosed 
sum  for  a  16-year-old  Penny  Saver  with  a 
combined  circulation  of  155,000. 

“When  Clayton  Kirkpatrick  signed  the 
papers,  he  said  that  if  somebody  had  told 
him  five  years  ago  that  the  Tribune  would 
be  buying  a  shopper,  he  would  have  said 
they  were  crazy,”  Penny  Saver  publisher 
and  former  owner  James  C.  Schude  re¬ 
called. 

Field  was  the  first  to  approach  Schude 
about  the  possibility  of  buying  his  opera¬ 
tion.  The  self-pronounced  entrepreneur 
quickly  notified  the  Tribune  of  its  com¬ 
petitor’s  offer  and  the  Tribune  “came  up 
with  more  money.” 

When  asked  how  much  more,  Schude 
would  only  say  that  “when  gold  is  selling 
for  $1,000  an  ounce,  it’s  time  to  sell.” 

The  Tribune  prefaced  its  shopper 
purchase  with  a  disasterous  attempt  a 
year-and-a-half  ago  to  introduce  a 


Tribune's  Bosau  (left)  and  Schude. 
through  the  mails  on  Tuesday,  while  a 
carrier  force  of  800  youngsters  delivers 
the  rest  on  Wednesday.  Bosau  said  he 
had  no  plans  to  convert  the  postal  portion 
to  carrier. 

The  shopper’s  editorial  content  ranges 
between  12%  and  13% — all  of  it  mailed  in 
from  readers.  There  is  no  editorial  staff 
for  the  12  editions  which  are  printed  by  an 
outside  commercial  plant. 

Grandmother  club  stuff 

“We  print  the  little  grandmother  club 
stuff,  girl  scouts,  birth 
announcements  .  .  .the  news  most  pap¬ 
ers  would  throw  out,”  Schude  said. 

Roughly  26%  of  the  paper’s  circulation 
is  voluntarily  paid.  The  monthly  sub¬ 
scription  rate  is  900. 

“About  ten  years  ago  some  people 
started  complaining  when  their  paper 
wasn’t  delivered  on  time.  They  said  they 
wanted  it  on  time  so  much  that  they 
would  pay  for  it.  And  I  thought,  Jesus 
Christ,  I’ll  let  them,”  Schude  said. 

The  big  retailers  have  yet  to  buy  space 
in  the  Penny  Saver,  which  claims  a 
penetration  figure  of  98.5%.  Bosau  said 


Field's  Carnahan 

in  a  dark  brown  suit  and  well-clipped  hair¬ 
cut. 

Formerly  assistant  to  the  general  man¬ 
ager  of  the  Chicago  Tribune  Company, 
Bosau  gave  up  the  title  and  took  on  a 
60-mile  daily  commute  to  assume  his  pre¬ 
sent  slot  in  Tinley  Park. 

Both  men  feel  they  complement  one 
another  although  Bosau  noticeably  cring¬ 
ed  when  Schude  let  the  three  million  in¬ 
sert  figure  slip  out  and  then  made  refer¬ 
ence  to  his  reproduction  of  a  1938  Mer¬ 
cedes  standing  in  the  parking  lot  after 
someone  asked  him  how  much  the  Tri¬ 
bune  had  paid  for  the  shopper. 

“We’re  a  good  team,”  Bosau  admit¬ 
ted.  “I  bring  the  corporate  angle,  while  he 
brings  the  entrepreneurial  spirit.  We’ve 
learned  a  lot  from  one  another.” 

Bosau  said  that  neither  of  them  had  any 
intention  of  modifying  the  shopper’s  for¬ 
mat  or  appearance. 

“One  of  the  quickest  ways  to  destroy  a 
product  is  to  start  tinkering  with  it  to 
make  it  the  way  you  like  it.  From  past 
experience,  this  is  almost  a  Tribune  ax¬ 
iom  now,”  he  said. 

(Continued  on  page  22) 
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other  reporters  admit 
knowledge  of  fake  stories 


“It  would  be  an  unusual  situation  not  to 
tell  an  editor  about  a  source,”  he  said. 
“The  question  should  be  left  open.  A  re¬ 
porter  cannot  go  to  an  editor  and  demand 
to  keep  his  source  a  secret.  You  must  be 
reasonable.” 


By  M.L.  Stein 

The  Janet  Cooke  episode  appeared  an 
unwanted,  but  not-to-be-ignored  guest  at 
the  annual  Investigative  Reporters  &  Edi¬ 
tors  Conference  in  San  Diego,  June  26-28. 

“The  evil  will  not  die  down,”  IRE 
president  Jerry  Uhrhammer  said  at  a  ses¬ 
sion  entitled  “Credibility — The  After- 
math  of  Janet  Cooke.” 

The  issue  also  cropped  up  in  another 
workshop  as  well  as  in  formal  conversa¬ 
tions  among  the  460  delegates  in  the  Holi¬ 
day  Inn  lobby  and  at  social  gatherings. 
There  was  even  some  ghoulish  humor.  A 
note  on  the  message  board  read:  “Janet 
Cooke,  call  your  office.” 

Faked  stories 

A  titter  of  surprise,  and  perhaps  shock, 
ran  through  the  room  when  Uhrhammer, 
of  the  Eugene  (Ore.)  Register-Guard, 
asked  an  audience  of  nearly  100  journal¬ 
ists  to  raise  their  hands  if  they  knew  of 
other  faked  stories. 

Seventeen  hands  went  up.  The  number 
dropped  to  three  when  he  inquired  about 
“totJilly  fabricated  stories,”  but  rose  to 
thirteen  when  his  question  concerned 
news  accounts  with  made-up  quotes. 

“The  Cooke  incident  was  an  accident 
looking  for  a  place  to  happen  but  it  raised 
questions  about  this  industry  and  our 
society,”  commented  another  panelist. 
Bill  Green,  Washington  Post  ombudsman 
and  author  of  that  newspaper's  15,000- 
word  explanation  and  apology  for  the  de¬ 
ception. 

Green  said  that  the  tendency  of  many 
ambitious  reporters  to  “grab  for  the  brass 
ring”  largely  accounts  for  journalism  fak- 
ery,  which  seriously  impairs  the  credibil¬ 
ity  of  the  news  industry. 

One  way  to  restore  faith  in  reporting  is 
to  “listen  to  readers  and  learn  their  opin¬ 
ions,”  he  advised.  “There  are  concerned 
and  articulate  people  out  there  who  have 
made  an  assessment  and  want  to  tell  you 
about  it.  You  do  the  world’s  worst  com¬ 
munications  job  about  yourselves.” 

Green  suggested  that  news  media  dis¬ 
cuss  their  ethical  problems  with  their  au¬ 
diences. 

“Tell  the  readers  what  the  rules  are,” 
he  urged.  “Your  have  everything  to  gain 
and  nothing  to  lose.” 

Show  biz  mentality 

Media  critic  Ben  Bagdikian  attributed 
part  of  the  credibility  loss  to  the  “show 
biz  mentality  that  has  filtered  into  our 
business.” 

“We  happen  to  be  in  the  literal  truth 
business  and  we  should  let  readers  know 
when  we  are  getting  into  areas  of  specula¬ 
tion,”  he  continued. 

Bagdikian,  former  Washington  Post 
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editor  and  ombudsman,  deplored  the  use 
of  unnamed  sources  and  ridiculed  foreign 
correspondents  who  quote  the  proverbial 
cab  driver  as  expressing  “the  mood  of  the 
country.” 

“The  public  is  wondering  now  how 
many  stories  are  phoney,”  Bagdikian 
said.  “The  Cooke  incident  also  shows 
that  if  you  use  smooth,  vivid  writing  as  a 
way  of  cutting  comers,  you’ll  get  caught. 
This  may  be  one  of  its  beneficial  effects .  ’  ’ 

Jay  Shelledy,  publisher  of  the  Moscow 
(Idaho)  Idahonian,  contended  that  the 
Cooke  affair  does  not  affect  small  news¬ 
papers  and  should  not  hamper  investiga¬ 
tive  reporting,  but  he  warned:  “If  we 
write  for  our  own  identification  rather 
than  our  readers,  we  start  playing  games. 
We  go  after  prizes  while  other  stories  are 
uncovered.” 

He  also  charged  that  many  newspapers 
are  drifting  away  from  readers  by  making 
access  to  their  plants  and  to  individual 
staffers  increasingly  more  difficult.  He 
cited  the  elaborate  security  systems  used 
by  newspapers  to  screen  visitors  and  the 
fact  that  many  editors  and  reporters  have 
unlisted  phone  numbers. 

Paula  Parker,  a  black  reporter  for  the 
Los  Angeles  Times,  asked  from  the  audi¬ 
ence  if  the  panelists  thought  the  Janet 
Cooke  fraud  would  hurt  minority  hiring  in 
the  media. 

“Using  Janet  Cooke  to  refuse  to  hire 
minorities  would  be  a  cop-out  by  news¬ 
papers,”  Bill  Green  replied.  “I  believe 
the  search  for  minorities  is  still  on. 
Affirmative  action  has  been  good  and  I 
am  deeply  troubled  that  this  question  has 
been  raised  here.” 

The  Janet  Cooke  issue  also  surfaced  at 
a  panel  called  “sources.”  Les  Whitten, 
senior  investigator  for  columnist  Jack 
Anderson,  asserted  that,  Cooke  not  with¬ 
standing,  “there  are  a  lot  of  things  you 
don’t  tell  your  editors.” 

Despite  moves  by  many  newspapers, 
including  the  Washington  Post,  for  news¬ 
papers  to  share  confidential  sources  with 
at  least  one  editor  as  a  result  of  the  Cooke 
flap,  Whitten  held  out  against  the  prac¬ 
tice. 

“Reporters  have  their  primary  duties 
to  themselves,  not  to  editors,”  he  de¬ 
clared.  “Editors  and  reporters  belong  to 
different  brotherhoods.  Make  a  deal  with 
your  editor  that  you  don’t  tell  him  certain 
things.  Just  be  ready  to  go  to  jail.  An 
editor  doesn’t  really  want  to  know  your 
source.  If  he  does,  he  has  to  go  before  the 
grand  jury  as  well.” 

Also  dubious  of  any  fixed  mles  of  shar¬ 
ing  sources  with  your  editor  was  Clark 
Mollenhoff,  Pulitzer  Prize-winning  inves¬ 
tigative  reporter. 


An  informal  E&P  survey  among  con¬ 
vention  delegates  turned  up  several  edi¬ 
tors  who  said  they  insist  on  knowing  the 
source  and  reporters  who  thought  the 
matter  should  be  cited  on  a  case-by-case 
basis. 

“No  reporter  should  be  compelled  to 
give  me  his  source,  but  I  am  not  compel¬ 
led  to  run  the  story  if  I  don’t  get  it  and  I 
won’t,”  said  Bob  Greene,  Newsday 
assistant  managing  editor  and  leader  of 
investigative  reporting  teams.  “The  idea 
is  to  protect  the  newspaper  for  which  the 
reporter  also  works.” 

Jim  Savage,  Miami  Herald  investiga¬ 
tions  editor,  said  the  rule  on  his  paper  is 
that  one  editor  must  know  the  source’s 
identity. 

“I’m  usually  that  editor,”  Savage  went 
on.  “There  is  a  fear  among  some  repor¬ 
ters  that  what  they  tell  editors  becomes 
cocktail  party  conversation,  but  Herald 
reporters  trust  me.  It’s  a  safeguard  for  the 
paper.” 

According  to  Mary  Neiswender,  IRE 
vicepresident  and  Long  Beach  (Calif.) 
Press-Telegram  investigative  reporter, 
revealing  sources  depends  on  the  particu¬ 
lar  editor. 

“If  he  or  she  has  my  confidence,  I  will 
share  the  name,”  she  explained.  “But 
I’m  also  on  the  desk  part  of  the  time  and  I 
wouldn’t  blame  an  editor  for  demanding 
the  source  from  a  cub  reporter  who  has 
not  proved  himself.” 

John  Baker,  San  Jose  Mercury-News, 
said  “if  you  can’t  establish  trust  between 
editors  and  reporters,  you’re  in  trouble.  If 
the  story  gets  the  paper  in  court,  editors 
and  publishers  are  resjionsible.” 

Bill  Farr,  Los  Angeles  Times  reporter, 
who  went  to  jail  rather  than  reveal  his 
source,  said  telling  an  editor  his  source’s 
name  depends  on  whether  the  source 
approves. 

“If  there  is  trouble  with  an  editor,  the 
reporter  should  go  back  to  the  source  and 
ask  for  his  agreement  on  revealing  his 
identity  to  an  editor,”  Farr  said. 

A  Las  Vegas  Sun  reporter  Chris 
Woodyard,  believes  the  matter  should  be 
dictated  by  each  situation. 

“But,”  he  added,  “no  editor  should 
allow  a  story  to  get  into  the  paper  unless 
he  is  totally  confident  it  is  KM)  percent 
true.” 

“There  are  some  occasions  when  you 
can’t  let  an  editor  know  that  you  even 
have  a  confidential  source,”  said  San 
Diego  Tribune  reporter  Claude  Walbert, 
former  editor  of  a  smaller  paper.  “An 
editor  doesn’t  have  to  be  informed  of  ev¬ 
ery  step  a  reporter  takes.” 

(Continued  on  next  page) 
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Fake  stones 

(Continued  from  page  16) 


Panel  discussions 

The  conference  also  featured  panel  dis¬ 
cussions  on  such  subjects  as  interview¬ 
ing,  tracing  records,  writing  techniques, 
libel  laws,  dealing  with  judges  and 
lawyers  and  health  and  product  safety. 

Newsday’s  Tom  Renner  charged  that 
organized  crime  is  “bigger,  brassier  and 
more  sophisticated  than  ever,”  thanks 
largely  to  government  indifference  and 
soft  courts.  He  also  blamed  the  media  for 
not  pushing  hard  enough  for  government 
mob  investigations  “and  tending  to 
glamorize  organized  crime  with  the  god¬ 
father  syndrome.” 

In  a  session  on  public  lands,  former 
U.S.  Interior  Secretary  Cecil  Andrus 
lauded  metropolitan  newspapers  for  their 
investigative  reporting.  He  complained, 
however,  that  many  “younger  reporters 
on  smaller  papers  do  not  do  the  in-depth 
reporting.” 

During  a  panel  on  “Cross- 
Examination,”  Bob  Greene,  an  IRE 
founder,  warned  of  a  growing  trend  by 
lawyers  to  subpoena  reporters  into  court 
“because  it’s  the  cheapest  way  to  get  in¬ 
formation.” 

“You’re  all  here  because  you’re  writ¬ 
ing  hard  news  or  hard  investigative  stor¬ 
ies,”  he  continued.  “Your  rump  is  going 
to  be  on  the  witness  stand,  I  assure  you.” 

IRE’S  1982  convention  will  be  held  in 
Washington,  D.C.  Uhrhammer,  who  was 
reelected  IRE  president,  said  the  orga¬ 
nization  has  about  1 ,500  members,  which 

Fol  session 

Gene  Roberts,  Philadelphia  Enquirer 
executive  editor,  and  Dan  Rather,  CBS 
“Evening  News”  anchorman,  urged 
journalists  to  battle  current  government 
efforts  to  weaken  freedom  of  information 
laws. 

“We  must  fight  hard  to  prevent  the 
cutting  of  the  Fol  law,”  Roberts  told  de¬ 
legates  to  the  Investigative  Reporters  & 
Editors  conference. 

“We  must  fight  through  our  profes¬ 
sional  organizations — from  this  group,  to 
the  newspaper  guild,  to  the  American 
Society  of  Newspaper  Editors.  We  must 
work  through  our  editorial  pages.  We  can 
and  must  send  the  message  to  this  admi¬ 
nistration  that  the  public  wants,  and  is 
better  served  by  more  information — not 
by  less.” 

Rather,  who  spoke  the  following  day  at 
an  IRE  luncheon,  cautioned  that  First 
Amendment  problems  remain,  despite  re¬ 
cent  Supreme  Court  decisions  favoring 
the  media.  He  advised  delegates  to  fami¬ 
liarize  themselves  with  new  legislation 
“severely  restricting”  the  press  and  elec¬ 
tronic  media  in  handling  news  stories  in¬ 
volving  federal  informants. 
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is  up  from  last  year  but  down  about  100 
from  two  years  ago.  This  year’s  conven¬ 
tion  was  held  in  cooperation  with  the  San 
Diego  State  University  Journalism  De¬ 
partment. 

He  said  an  effort  is  under  way  to  enact 
legislation  that  would  make  it  a  federal 
crime  to  reveal  names  of  intelligence 
agents  or  even  FBI  informants. 

Roberts  said  there  are  21  separate  bills 
in  Congress,  to  restrict  use  of  the  Fol  Act 
by  the  press. 

“And  one  of  these  21  is  accompanied 
by  a  companion  bill  to  allow  wire-tapping 
of  reporters  and  editors  by  federal  agen¬ 
cies  without  a  warrant,”  he  declared. 
“Clearly,  we  are  facing  a  major  challenge 
to  the  public’s  right  to  know.  The  average 
reader  and  tv  viewer — not  to  mention  the 
average  reporter  and  editor — simply 
doesn’t  realize  how  much  information  he 
obtains  everyday  about  government  as  a 
result  of  information  released,  formally 
or  involuntarily,  through  the  Fol  Act.” 

Roberts  said  the  public  should  also  be¬ 
come  involved  in  the  issue.  “Society 
should  ask  itself  if  it  wants  less  or  more 
freedom  of  information.  Do  we  really 
want  government  so  airtight  or  leak-proof 
that  the  only  information  that  gets  to  us 
passes  through  a  narrow  funnel  and  is 
stamped  with  an  administration’s  seal  of 
approval  as  right  and  fit  for  public  con¬ 
sumption?” 

Rather  said  that  both  the  press  and 
electronic  media  face  the  same  problem 
of  government  encroachment  on  freedom 
of  information. 

“There  is  no  such  thing  as  your  end  of 
the  boat  is  sinking,”  he  pointed  out. 
“Accuracy,  fairness  and  clarity  provide 
the  fundamental  bedrock  on  which  our 
credibility  and  integrity  are  based.  That’s 
what  the  reader  and  listener  expect  of  us. 
Failure  to  give  this  is  at  our  peril.” 

He  charged  that  reporters  “have  not 
been  doing  a  very  good  job”  getting 
across  to  the  public  that  the  Fol  Act 
affects  every  citizen’s  right  to  know. 

During  the  question  period.  Rather 
termed  UNESCO’s  campaign  for  a  “New 
World  Information  Order”  as  “out¬ 
rageous.” 

In  other  convention  business,  five  re¬ 
porters  from  two  newspapers  were 
named  gold  medalists  in  IRE’s  second 
annual  national  competition  for  investiga¬ 
tive  reporting. 

In  the  under  75,000,  circulation  categ¬ 
ory,  Arizona  Daily  Star  reporters  Bob 
Lowe  and  Clark  Hallas  won  for  their 
series  on  funding  and  recruiting  viola¬ 
tions  by  the  University  of  Arizona  foot¬ 
ball  coaching  staff.  The  series  previously 
had  won  a  Pulitzer  Prize. 

For  papers  over  75,000,  Carl  Hiassen, 
Richard  Morin  and  Susan  Sachs,  of  the 
Miami  Herald,  got  the  award  for  their 
stories  about  drug  smuggling  and  corrup¬ 
tion  in  Key  West. 


Guild  and  N.Y.  Post 
agree  on  contract 

Members  of  the  New  York  Newspaper 
Guild  reached  a  contract  settlement  with 
the  New  York  Post  two  hours  past  the 
strike  deadline  which  had  been  set  by  the 
union. 

According  to  Joy  Cook,  Post  reporter 
and  Guild  unit  chairman,  the  union  suc¬ 
ceeded  in  eliminating  dual  minimums  at 
the  newspaper. 

“Dual  minimums  died,”  Cook  stated. 
“Everyone  caught  up  in  dual  minimums 
will  be  brought  up  to  the  full  scale  retroac¬ 
tive  to  March  31.” 

Cook  said  the  Guild  also  succeeded  in 
having  the  “third  year’s  increase  and 
COLA  (cost  of  living  adjustment)  fully 
applied  to  our  minimums”  for  new  em¬ 
ployees  hired  in  the  third  year  of  the  con¬ 
tract.  They  will  also  receive  half  of  the 
second  year’s  increase  and  COLA  but 
none  of  the  first  year’s  increase  and 
COLA. 

In  the  Guild  contracts  negotiated  at  the 
New  York  Times  and  New  York  News,  the 
hire-in  rate  for  new  employees  in  the  third 
year  of  the  contract  will  be  less  the  first 
general  increase,  one  half  the  second 
general  increase,  and  one  half  the  third 
general  increase,  plus  half  the  COLA’s 
for  the  second  and  third  years  (E&P,  May 
16,  p.  14). 

The  News  and  the  Times  negotiated 
jointly  with  the  Guild  through  the  New 
York  Publishers  Association.  The  Post, 
which  withdrew  from  the  Association  in 
1978,  negotiated  separately. 

Cook  said  the  Guild  won  a  commitment 
from  the  Post  to  recruit  more  minorities 
and  women. 

The  Guild  also  won  a  $30,000  cash  set¬ 
tlement  on  dual  minimums  which  will  be 
distributed  among  employees.  Cook  said. 

Cook  remarked  in  return  for  the  full 
third  year  increase  for  new  employees, 
the  Post’s  Guild  unit  “agreed  to  a  lower 
starting  rate  for  reporters,  photo¬ 
graphers,  and  ad  salesmen.  They  may 
hire  inexperienced  reporters,  photo¬ 
graphers,  and  ad  salesmen  at  about  $468 
(per  week),  and  after  one  year  $557.” 

Another  Guild  concession  allowed  the 
Post  to  extend  its  frozen  minimums  to 
groups  not  previously  included.  Cook 
said. 

Cook  stated  the  Guild  and  the  Post  also 
reached  a  settlement  on  the  automation  of 
the  paper’s  billing  and  advertising  depart¬ 
ments. 

Cook  added  the  Post’s  owner,  Rupert 
Murdoch,  is  “sure  not  losing  as  much 
money  as  he  said  he  was.  He’d  be  break¬ 
ing  even  had  he  not  gone  up  against  the 
Daily  News  with  a  round  the  clock  edi¬ 
tion.  The  red  ink  was  getting  fainter.” 

The  Guild  represents  400  employees  at 
the  Post. 
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Nt'  orii.-  comes  close  to  JAMF.S  BOND  OO' 


No  one  comes  close  to  JAMES  BOND  007' 


No  one 
comes  close  to 
JAMES  BOND  007^ 


A  cover  up? 

Different  newspapers  with  different  inter¬ 
pretations  of  what’s  offensive  and  what’s  not 
have  used  a  variety  of  methods  to  cover  up  the 
model’s  buttocks  in  the  ad  for  the  latest  James 
Bond  movie.  The  Philadelphia  Inquirer  {top 
left)  ran  the  ad  as  submitted;  the  Harrisburg 
Patriot  (bottom  left)  cropped  her  buttocks  out 
of  the  ad;  the  Philadelphia  Bulletin,  after  run¬ 
ning  the  ad  as  submitted,  decided  to  add  what 
appears  to  be  a  bikini  bottom  (top  right);  and 
the  Pittsburgh  Post  Gazette  (bottom  right) 
added  a  pair  of  ‘hot  pants’  to  the  original 


ALBERT  R.  BROaXHJ  prexMs 

ROGER  MOORE 

as  IAN  FLEMING'S 

JAMES  BOND  OOT'^ 

„FOR  YOUR  EYES  ONLY 

StMrtig  CAROLE  BOUQUET  •  TOPOL  •  LYNN-HOLLY  K)HNSON  •  JUUAT^  GLOVER 
Produced  by  ALBERT  R.  BROCCX)U  « DDtcKd  by  JOHN  GLEN 
isy  by  RICHARD  MAIBAUM  and  MICHAEL  G  WILSON  •  Execubve  FVoducer  MICHAEL  G.  WILSC^ 
I  Musk  by  BILL  CONTI  •  t^oductmn  Designer  PETER.LAMO^^^  [pcIwittm  mw 
.)  Associaie  Producer  TOM  PEVSNER  »wums»on*  recwacou*#  ■lii’riTI 


TmIt  Song  f^ormed  by  SHEENA  EASTON 


artwork. 


ALBERT  R  BROCCOU  pia«ns 

ROGER  MOORE 
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S««nng  CAROLE  BOUQUET  •  TOPOL  •  LYNN-HOLLY  JOHNSON  •  JULIAN  GLOVER 
Produced  by  ALBERT  R.  BROCCOU  •  DncKd  by  JOHN  GLEN 
ScRoviay  by  RICHARD  MAIBAUM  «)d  MICHAEL  G  WILSON .  Executiw  Producer  MICHAEL  G  WILSON 
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ADVERTISING  NEWS  SECTION 


Edited  by  BILL  GLOEDE 


For  Whose  eyes  only? 


“While  they  call  it  copy  acceptability, 
it’s  really  censorship,”  says  Herbert  H. 
Hauser,  chairman  of  Diener/Hauser/ 
Bates,  Inc.,  the  New  York-based  enter¬ 
tainment  advertising  shop.  “I  am  an 
advocate  of  no  censorship  in  newspap¬ 
ers,”  he  adds. 

Though  his  agency  has  had  no  problem 
in  the  four  markets  in  which  it  placed 
newspaper  advertising  for  the  recent  Un¬ 
ited  Artists  release  of  the  new  James 
Bond  film.  For  Your  Eyes  Only,  UA  and 
other  ad  agencies  have.  Newspapers  in 
many  markets  have  been  covering,  crop¬ 
ping  and  otherwise  obfuscating  the  par¬ 
tially  clad  buttocks  of  Nancy  Stafford, 
the  model  whose  legs  and  backside  frame 
Roger  Moore  in  the  newspaper  ads  for  the 
movie. 

In  the  ad,  the  model  is  wearing  a  knit 
bikini,  which,  in  the  eyes  of  some,  is  too 
suggestive  for  the  pages  of  a  family  news¬ 
paper. 

The  Pittsburgh  Post-Gazette  and  the 
Pittsburgh  Press  drew  a  pair  of  black  ‘hot 
pants’  over  the  bikini.  The  Nashville  Ban¬ 
ner  and  Tennessean  added  more  material 
to  the  skimpy  garment. 

The  Omaha  World-Herald  drew  black 
panties  over  the  questioned  portion  of  the 
ad.  And  the  Waterbary  (Conn.)  Republi¬ 
can  cropped  the  model  entirely  out  of  the 
picture,  leaving  Moore  crouched  in  the 
backgound  with  gun  in  hand. 

Other  newspapers,  including  the  Bos¬ 
ton  Globe,  Boston  Herald  American, 
Dallas  Times  Herald,  New  Haven 
(Conn.)  Journal  Courier,  and  the  Salt 
Lake  City  Tribune  and  Deseret  News, 
cropped  the  backside  out  of  the  picture, 
leaving  only  a  pair  of  legs  to  frame  Moore. 

And  in  the  larger  markets,  including 

INAME  assistant 
heads  broadcast  lirm 

Bates  Broadcasting  Company  has 
purchased  radio  station  WITY-am  in 
Danville,  Ill.,  the  headquarters  city  of  the 
International  Newspaper  Advertising 
and  Marketing  Executives. 

And,  fittingly,  the  president  of  Bates 
Broadcasting  is  Allen  Thoman,  who  cur¬ 
rently  serves  as  assistant  administrator  of 
the  INAME.  Richard  K.  Bates  is  chair¬ 
man  of  the  firm  and  its  principal  sharehol¬ 
der.  The  firm  also  owns  WITZ-am/fm  in 
Jasper,  Indiana. 

The  purchase  price  was  reported  to  be 
$630,000. 
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New  York,  Los  Angeles,  San  Francisco 
and  Washington  D.C.,  newspapers  ran 
the  ad  as  it  was  submitted. 

In  an  interview  with  the  Associated 
Press,  Eddie  Kalish,  vicepresident  of 
domestic  distribution  for  UA,  asked, 
“Are  you  going  to  tell  me  there  are  no 
bikini  ads?”  in  newspaper  retail  pages. 

He  later  told  the  AP,  “The  point  is,  the 
movie  business  is  show  biz;  it’s  entertain¬ 
ment.  It  is  the  nature  of  the  advertising 
that  it  attracts  attention.  The  ad  was  de¬ 
signed,  along  with  the  concept  of  the 
James  Bond  film,  to  do  the  job  of  attract¬ 
ing  people  to  the  movie.” 

liie  ad  attracted  a  complaint  from  a 
Melrose,  Mass,  group  which  calls  itself 
Morality  in  Media  in  Massachusetts.  The 
group  complained  about  the  ad  to  the 
Qunicy  (Mass.)  Ledger,  calling  it  vulgar 
and  claiming  it  added  to  the  decivilization 
of  society. 

Says  Hauser,  “I  think  they’re  (news¬ 
papers)  better  off  leaving  ads  alone,  but 
people  do  respond  and  they  do  complain 


Nuns  issue  protest 
against  Moiiit  ads 

A  group  of  Pennsylvania  nuns  have 
protested  Mobil  Oil  newspaper  advertise¬ 
ments  that  they  said  link  the  sisters’  ener¬ 
gy  initiatives  with  Mobil,  whose  practices 
they  condemn. 

Sister  Mary  Louis  Eichenlaub,  director 
of  Public  Relations  for  the  Order  of  St. 
Benedict  in  Erie,  Pa.,  said  since  February 
Mobil  has  been  running  advocacy  ads  in 
newspapers  nationwide  that  contain  a 
story  of  the  Roman  Catholic  nuns’ 
accomplishments  in  drilling  oil  on  their 
126-acre  property. 

Prioress  Joan  (Thitterton  said  Thursday 
she  told  the  director  of  Mobil’s  ad  cam¬ 
paign  in  January  that  the  Benedictines 
wanted  no  connection  with  a  company 
she  said  has  shown  “distaste  for  human 
rights.” 

“They  knew  they  should  obtain  per¬ 
mission,  because  they  sent  a  contract 
asking  for  it  rjid  I  never  signed  it,”  Sister 
Chitterton  said.  “She  (Mobil’s  Barbara 
Butt)  asked  whether  we  would  allow 
them  to  use  the  materials  without  our 
name,  and  I  directly  said  no.  Six  days 
later  they  ran  the  ad.” 

The  president  of  American  Benedictine 
Prioresses  explained  the  liberal-leaning 
religious  group  objected  to  alleged  viola¬ 


te  newspapers.” 

He  explained  that  his  agency,  when  it 
creates  an  ad,  often  runs  it  with  one  news¬ 
paper  in  a  test  of  public  opinion.  If  the 
public  reacts  negatively,  the  ad  is  pulled 
and  replaced. 

The  Bond  ad,  however,  had  been 
pasted  up  in  theaters  for  months.  And  it 
had  not  produced  a  single  negative  com¬ 
ment,  according  to  Kalish.  All  ads,  he 
said,  are  cleared  with  the  Motion  Picture 
Association  of  America  before  they  are 
run. 

Hauser,  who  was  taken  somewhat  by 
surprise  when  informed  of  the  con¬ 
troversy  by  EdiP,  said,  “The  ad  doesn’t 
offend  me  —  whether  it  offends  someone 
else,  I  can’t  say.” 

Ad  book  publishod 

National  Association  of  Alternative 
Newsweeklies  (NAAN)  has  published  a 
market  book  for  national  advertisers  and 
advertising  agencies  who  are  interested  in 
knowing  more  about  NAAN  member 
publications  and  the  markets  they  serve. 

NAAN  was  founded  in  1977  and  serves 
40  member  publications,  mostly  city 
weeklies. 


tions  by  Mobil  of  1970  U.N.  economic 
sanctions  against  the  white  minority  gov¬ 
ernment  of  Rhodesia. 

John  Flint,  Mobil’s  public  information 
officer  in  New  York,  said  Mobil’s 
marketing  strategists  did  nothing  illegal, 
nor  did  they  even  “violate  Christian 
ethics.” 

“The  sisters  of  the  order  certainly  have 
the  company’s  apologies  if  we  upset 
them,  but  it  seems  to  me  our  company 
was  very  responsive  to  their  interests  and 
concern  for  privacy,”  Flint  said.  “Now 
all  they’re  doing  is  continuing  the  story 
instead  of  letting  it  die.” 

He  denied  the  accusation  that  Mobil 
had  violated  the  U.N.  sanctions. 

The  Mobil  ad,  which  first  appeared  in 
the  New  York  Times  Feb.  5  and  was  fol¬ 
lowed  up  in  more  than  a  dozen  other  ma¬ 
jor  publications,  identified  only  a  convent 
in  Pennsylvania. 

Sister  Chitterton  said,  however,  many 
people  recognized  the  ad  was  referring  to 
the  Benedictines,  who  dug  2,700  feet 
under  its  property  in  January  1980  to  tap 
gas  lines  that  now  make  it  90  percent 
energy  independent  and  saves  $20,000 
annually  in  teel  costs. 

She  said  she  wrote  letters  disassociat¬ 
ing  the  Benedictines  from  the  ad  to  edi¬ 
tors  of  the  publishing  newspapers,  but 
she  does  not  know  how  many  of  those 
have  been  printed. 
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Financial,  housing  categories  lead 
newspaper  retail  advertising  gains 


Advertising  for  financial  institutions 
and  for  housing  and  decoration  led  all 
newspaper  retail  categories  in  gains  for 
the  first  quarter  of  1981  compared  to  the 
same  period  of  1980,  according  to  the 
Newspaper  Advertising  Bureau,  Inc.. 
Total  retail  advertising  volume  for  the 
period  was  $2,004  billion,  up  12. 1%  from 
$1,787  billion  in  1980. 

Financial  advertising,  which  has  led  all 
groups  in  growth  the  past  three  years, 
grew  21.6%  to  $106.5  million.  Its  two 
largest  components  gained  as  follows: 
banks  and  trust  companies  increased 
19.1%  to  $45.5  million,  and  savings  and 
loan  associations  5.2%  to  $30.2  million. 
Among  the  smaller  components,  adver¬ 
tising  for  stocks,  bonds,  and  investment 
houses  grew  64.7%  to  $8.4  million,  issues 
and  tenders  advertising  rose  40.6%  to 
$4.5  million,  and  mutual  funds  ads  were 
up  122%  to  $2.0  million. 

Housing  and  decoration,  a  category  for 
which  the  Bureau’s  retail  marketing 
vicepresident,  Alfred  Eisenpreis,  recent¬ 
ly  predicted  above-average  growth  in  the 
1980s,  increased  18.9%  to  $405.3  million. 
Furniture,  furnishings,  and  equipment 
stores  increased  their  advertising  by 
15.2%  to  $222.0  million,  of  which  $135.4 
million  was  spent  by  furniture  stores,  up 
11.3%,  $57.6  million  by  home  furnishing 
stores,  up  18.5%,  and  $29.0  million  by 
household  appliance  stores,  up  28.9%. 
Building,  hardware,  and  farm  equipment 
advanced  14.6%  to  $85.5  million,  and  real 
estate  dealers  increased  35.1%  to  $88.9 
million. 


The  largest  newspaper  advertising 
category,  general  merchandise  and 
apparel,  increased  6.9%  to  $709.5  million, 
with  a  9.2%  gain  to  $405.9  million  for 
department  stores,  and  a  9.2%  increase  to 
$90.2  million  for  apparel  and  accessory 
stores.  Shoe  stores  increased  15.2%  to 
$14.4  million. 

The  Bureau  bases  its  estimates  of  retail 
advertising  expenditures  in  daily  news¬ 
papers  on  measurements  by  Media  Re¬ 
cords,  Inc.,  plus  other  data. 

Starch,  Roper 
finalize  merger 

Starch  INRA  Hooper,  Inc.,  and  The 
Roper  Organization,  Inc.,  have  merged 
their  services  to  form  a  combined  opera¬ 
tion. 

The  two  companies  are  the  oldest  in  the 
consumer  research  business.  Starch  hav¬ 
ing  been  formed  in  1923,  and  Roper  in 
1933.  The  two  companies  will  operate 
both  separately  and  jointly,  integrating 
services  and  meshing  facilities. 

Starch  INRA  Hooper’s  principal  activ¬ 
ity  is  in  syndicated  advertising  and  media 
research  and  Roper’s  is  in  syndicated 
public-opinion  surveys  in  the  United 
States.  Through  its  INRA  division. 
Starch  INRA  Hooper  also  operates  in  30 
countries  overseas. 

An  announcement  of  intent  to  merge 
was  made  last  December. 


R.J.  Reynolds 
to  sponsor 
C&W  festivals 

R.J.  Reynolds  will  sponsor  four  coun¬ 
try  music  festivals  in  four  different  cities 
this  October  to  promote  its  Salem 
Cigarette  brand. 

The  concerts,  which  will  feature 
“some  of  country  music’s  leading 
artists,”  are  slated  for  four  consecutive 
weeks  in  October  in  Washington  D.C., 
Dallas/Ft.  Worth,  Houston  and  Louisvil¬ 
le,  respectively.  In  Dallas/Ft.  Worth  and 
Houston,  the  major  metropolitan  daily 
newspapers  will  be  receiving  full-page 
advertising  insertion  orders  for  the  four 
Sundays  prior  to  the  concerts,  according 
to  concert  promoter  C.K.  Spurlock.  In 
Washington  and  Louisville,  metropolitan 
and  some  suburban  newspapers  will  re¬ 
ceive  similar  orders. 


Spurlock  said  television  will  also  be 
used,  but  the  Salem  brand  name  cannot 
be  mentioned  in  the  advertising  due  to  the 
federal  prohibition  of  cigarette  advertis¬ 
ing  on  television.  The  newspaper  ads  will 
carry  the  Salem  logotype,  a  picture  of  the 
pack  and  the  requisite  warning  notice 
from  the  Surgeon  General’s  office. 


Parker  to  N.Y.  News 
as  promotion  manager 

John  R.  Parker  joined  the  New  York 
Daily  News  as  promotion  manager  last 
week,  according  to  an  announcement  by 
News  vicepresident  and  Director  of 
Marketing  Lester  L.  Bridges. 

Parker’s  career  spans  the  wide  range 
of  management  and  creative  responsi¬ 
bilities  in  the  areas  of  promotion,  mer¬ 
chandising  and  marketing  as  well  as, 
uniquely,  newspaper  reporting  and 
editing. 

Most  recently  Promotion  Director  for 
Media  Three,  Inc.,  Parker  has  work¬ 
ed  as  an  independent  sales  promotion 
consultant,  as  International  Promotion 
Director  of  Reader’s  Digest  and  as 
Marketing  and  Sales  Coordinator  for  the 
National  Sugar  Refining  Company.  He 
also  served  as  Managing  Editor  of  the 
Federal  Times  in  Washington,  D.C. 


Madns  Teresa  nuncateve  um  filho.  Mas  ninguem  neste  secuto  foi  mais  mae  do  que  ela. 

I  ,  o  Gerbei: 

BEST  AD  OF  THE  YEAR.  This  ad  for  Gerber  Baby  Products  won  Best  Ad  of 
the  Year  in  the  American  Association  of  Advertising  Agencies  Brazilian 
Advertising  Show,  held  recently  in  New  York.  The  od,  created  by  Standard, 

Ogiivy  &  AAather  Publicidade,  states,  “Mother  Teresa  never  had  her  own  son, 
but  we  couldn't  think  of  o  better  mother." 
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Ad  scene 


By  Dan  Lionel 


Chicago  fraud  points  up  ABC  audit  vaiue 


Multi-million  dollar  grocery  coupon 
heist  in  the  mid- West  (E&P,  June  13) 
which  occurred  despite  ABC’s  relatively 
new  Coupon  Distribution  Verification 
program,  far  from  representing  a  failure 
on  the  part  of  the  new  program,  indicates 
the  wisdom  of  its  organizers  in  setting  it 
up.  Now,  as  vividly  demonstrated  in  one 
of  the  first  reports  issued  by  a  newspaper 
and  the  audit  of  its  couponing  procedures 
by  ABC,  the  machinery  is  in  place  to 
forestall  similar  misredemption  occurr¬ 
ences. 

Carrying  seven  to  10  coupon  inserts  per 
week  in  its  Thursday  and  Sunday  editions 
plus  ROP  coupons,  the  Jacksonville 
(Fla.)  Times-Union  and  Jacksonville 
Journal  coupon  distribution  verification 
report  for  the  12-month  period  ended 
June  30,  1980,  revealed  many  coupon 
practices  that  the  ABC  auditors  regarded 
as  sound  along  with  a  few  that  needed 
correction.  It  is  in  these  areas  that  the 
value  of  the  new  audit  system  revealed 
itself. 

One  of  the  Hrst  things  the  paper  had 
done  after  the  audit,  according  to  assis¬ 
tant  ad  director  William  J.  Valley,  was  to 
institute  an  overall  security  program  by 
requiring  all  visitors  to  be  screened  and 


WE’RE 

SPECIAUSTS 

EXPERIENCED  International 
Medical  Tribune  Syndicate  writ¬ 
ers  and  columnists  report  medical 
news  before  it  appears  in  medical 
journals. 

RIVET  YOUR  READERS’  AT¬ 
TENTION  with  health  stories  that 
rival  national  and  local  stories  for 
reader  interest,  according  to  nu¬ 
merous  surveys. 

SUBSCRIBE  NOW  to  the  com¬ 
plete  weekly  package  and  fdl  your 
health  page  with  clearly  written 
columns,  stories  and  briefs  that 
touch  your  reader  where  he  lives 
.  .  .  and  for  less  than  $2.00  per 
story. 

CALL  (202)  338-8866  and  join 
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given  badges.  They  are  also  required  to 
sign  in  and  out. 

In  the  standard  format  for  the  ABC 
Coupon  Audit  Report,  under  the  heading 
“Variations  From  Guidelines,”  the  au¬ 
ditors  noted  a  number  of  exceptions  from 
conformance  standards.  Jowilla  Dupries, 
the  paper’s  preprint  coordinator,  ex¬ 
plained  how  the  paper  had  already  moved 
to  meet  the  guidelines  or  was  in  the  pro¬ 
cess  of  doing  so. 

“Supervisors  were  not  present,”  the 
auditors  noted,  “at  some  branch  offices 
and  carrier  locations  when  sections  car¬ 
rying  free  standing  insert  coupons  and/or 
run  of  press  food  sections  containing 
coupons  were  being  inserted  into  the 
main  section  of  the  paper.” 

According  to  Dupries,  the  paper  now 
has  an  individual  in  a  supervisory  capac¬ 
ity  present  at  each  branch  office  when 
inserts  are  placed  in  the  paper.  She  noted 
that  all  carriers  of  the  morning  and  Sun¬ 
day  papers  are  adults  and  90%  of  the 
evening  paper  carriers  are  adults. 

In  another  ‘finding’  the  auditor  said 
checks  were  not  made  to  verify  disposi¬ 
tion  by  newsdealers  of  leftover  and  un¬ 
sold  copies  containing  free  standing 
coupon  inserts  and  ROP  food  sections 
containing  coupons  which  are  not  returns 
to  the  newspaper. 

“Now,”  Dupries  said,  “when  a  dealer 
returns  such  copies,  the  Market  Basket, 
the  section  containing  the  free  standing 
inserts  and  ROP  coupons,  has  to  be  in 
there.”  This  reporter  asked  whether  the 
dealers  resented  the  new  regulation.  She 
said,  “There  was  a  bit  of  grumbling  at  the 
outset  but  I  think  they  understand  why 
we  are  doing  it,  and  so  they  cooperate.” 

Do  advertisers  appreciate  the  efforts 
her  paper  is  making  to  insure  against  mis¬ 
redemption  of  their  coupons? 

“From  what  advertisers  tell  our  sales 
people,”  she  said,  “we’re  doing  a  better 
job  in  this  respect  than  many  of  the  bigger 
papers.” 

One  area  of  criticism  related  to  the  find¬ 
ing  that  “counts  were  not  made  of  the 
number  of  free  standing  inserts  received 
which  were  stored  in  an  open  area  which 
was  accessible  to  persons  entering  and 
leaving  the  plant.  Some  pallets  of  free 
standing  coupon  inserts  were  found 
open.” 

Part  of  this  situation  was  corrected 
with  the  new  overall  security  system 
which  keeps  tabs  on  all  visitor  check-ins 
and  check-outs. 

“New  laser  counters  are  being  instal¬ 
led,”  the  publisher  indicated  in  the  re¬ 
port,”  in  order  that  a  more  accurate  count 
can  be  made  of  the  number  of  run  of  press 
food  sections  containing  coupons 
printed.” 


Part  of  Dupries’  assignment  is  to  verify 
the  number  of  free  standing  inserts  re¬ 
ceived.  She  reports  any  discrepancy  in 
this  area  to  the  advertising  representative 
who  arranges  for  the  appropriate  adjust¬ 
ment. 

Industry  observers  see  a  meaningful 
answer  to  a  vexing  and  costly  problem  in 
this  pattern  of  auditing  by  an  objective 
observer  and  adjustment  of  procedures 
by  a  publisher  anxious  to  safeguard  a 
valuable  revenue  franchise. 

N.Y.  ad  directors 
elect  officers 

Frank  R.  Lockwood,  advertising  man¬ 
ager  for  Oswego  (N.Y.)  Palladium- 
Times,  was  elected  president  of  the  New 
York  State  Dailies  Advertising  Managers 
Bureau,  the  state  association  of  newspap¬ 
er  advertising  executives. 

Lockwood  was  elected  at  the  Bureau’s 
annual  spring  meeting  held  June  4-6, 
1981  at  Pine  Tree  Point,  Alexandria  Bay, 
N.Y.  He  succeeds  Judson  A.  Creasy, 
advertising  director  for  the  Schenectady 
Gazette,  Schenectady,  N.Y. 

Jack  Kirby,  advertising  director  for  the 
Ithaca  (N.Y.)  Journal,  was  elected  first 
vicepresident.  The  new  second  vicepresi¬ 
dent  is  Peter  M.  Russ,  display  advertising 
manager  for  the  Buffalo  Courier-Express. 
Edward  J.  Rounds,  advertising  manager 
for  the  Cortland  (N.Y.)  Standard  remains 
as  treasurer  of  the  bureau. 

Elected  to  two-year  terms  on  the 
Bureau’s  Delegate  Council  are  Catherine 
Moore,  advertising  manager  for  the  Adir¬ 
ondack  Daily  Enterprise,  Saranac  Lake, 
N.Y.;  Anthony  Panetta,  Jr.,  advertising 
director  for  the  Auburn  (N.Y.)  Citizen, 
and  Kathie  Wade,  advertising  director  for 
the  Ogdensburg  (N.Y.)  Journal  and 
Advance-News . 


Asia  W  S  J  prints 
paper  by  satellite 

The  Asian  Wall  Street  Journal  has  be¬ 
gun  using  satellite  technology  to  simul¬ 
taneously  produce  the  regional  business 
daily  in  Hong  Kong  and  Singapore. 

“This  makes  the  Asian  Journal  the  first 
English-language  daily  newspaper  with 
same-day  printing  and  distribution  in  two 
Asian  centers  by  means  of  satellite  facsi¬ 
mile  equipment,”  said  John  C.  Orr,  the 
papers’  publisher. 

The  Asian  Wall  Street  Journal  printed 
its  first  satellite  facsimile  edition  in  Singa¬ 
pore  Wednesday.  Page  images  of  the 
newspaper  were  transmitted  from  Hong 
King  via  the  Intelesat  IV  satellite  that  sits 
22,300  miles  over  the  Pacific  Ocean  at  the 
equator. 
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Chicago  dailies 

(Continued  from  page  15) 

Plans  for  expansion,  on  the  other  hand, 
are  almost  unlimited  according  to  the 
CEO.  “If  we  see  an  area  where  we  can 
make  money,  we’ll  move  into  it.” 

Schude  jokingly  said  he  would  like  to 
fill  in  the  gaps  between  the  company’s 
shopper  operations  in  Florida  and  Cali¬ 
fornia,  but  Bosau  quickly  inteijected  that 
his  immediate  goal  “is  to  expand  within 
the  Chicago  market.” 

When  asked  if  that  meant  moving  into 
Field  Enterprises  territory,  Schude  simp¬ 
ly  said,  “We’re  moving  slowly,  cautious¬ 
ly,  and  profitably.” 

Stiff  competition 

The  shopper  currently  faces  relatively 
stiff  competition  from  other  shopper  pub¬ 
lishers  including  the  Hammond  Times, 
the  Southtown  Economist  Newspaper 
group  and  Williams  Press  Inc. ,  all  located 
south  of  the  city. 

Well  known  throughout  the  industry 
for  his  shopper  successes,  the  Tribune’s 
new  president  and  chief  executive  officer 
Charles  T.  Brumback  visited  the  com¬ 
pany’s  Penny  Saver  fold  shortly  after  he 
arrived  in  Chicago.  “He  just  told  us  to  go 
out  there  and  be  profitable,”  Bosau  re¬ 
called. 

Meanwhile,  30  miles  away  in  the  north 
suburb  of  Oak  Brook,  the  Field  group 
says  it’s  flourishing,  too. 

“We’re  the  fourth  largest  shopper  in 
the  country  and  the  largest  shopper  in 
Illinois  and  we’re  not  even  a  year  old 
yet,”  John  Carnahan,  vice  president  and 
general  manager  of  Field  Suburban  Pub¬ 
lishing  Inc.,  declared  during  a  recent  in¬ 
terview. 

Dubbed  Smart  Shopper,  the  com¬ 
pany’s  product  was  introduced  to  the 
city’a  north  and  northwest  suburbs  ten 
months  ago. 

Landing  on  readers  doorknobs  for  the 
first  time  on  August  19  after  a  $1  million 
investment.  Smart  Shopper  now  claims 
an  audited  circulation  of  more  than 
325,000  copies,  a  92%  penetration  figure, 
and  18  editions  averaging  between  48  and 
64  pages. 

Unlike  the  Tribune,  Carnahan  said 
Field  has  no  immediate  plans  to  boost 
its  numbers  considerably  in  the  Chica¬ 
go  area.  Instead,  it  would  like  to  take  its 
product  on  the  road. 

“We’ll  go  into  as  many  (outside)  mar¬ 
kets  as  is  economically  feasible,”  he  said. 
“I  would  say  that  we  should  be  into  two 
by  the  end  of  next  year.  Once  we  take  the 
first  step,  we’ll  move  more  rapidly  after 
that.” 

Carnahan  said  his  prime  target  is  “de¬ 
veloping  areas  where  the  retail  count  isn’t 
there  yet”  in  the  Northeast  and  South¬ 
west. 

“We  wouldn’t  go  with  a  circulation  of 
less  than  60,000  or  100,000,”  he  added. 


“There  is  really  no  suburban  market  that 
we  would  write  off  completely,  although 
we  will  not  serve  a  market  that’s  already 
being  served.” 

The  attractive  magazine-sized  shopper 
currently  is  distributed  in  35  suburbs  and 
totalled  $3  million  in  volume  last  year. 

“We’re  doing  about  $25,000  in  classi¬ 
fied  a  week  now,”  Carnahan  said. 
“We’ve  grown  rapidly  during  a  recession 
period  in  an  area  that  has  been  heavily  hit 
by  the  recession.” 

The  sales  staff  indues  20  outside  and  1 3 
inside  representatives. 

A  carrier  force  of  1 ,800  youngsters  de¬ 
livers  the  plastic-bagged  product  along 
with  direct  mail  pieces  and  inserts.  Fu¬ 
ture  plans  may  add  magazines  to  the 
package. 

Each  150-home  route  is  checked  by  a 
carrier  supervisor  to  verify  delivery. 
Roughly  20%  of  the  routes  are  randomly 
checked  by  zone  management  and  a  tele¬ 
phone  sample  of  readers  is  conducted 
each  week. 

“I’m  satisfied  right  now  that  we  have  a 
nice  market  in  Chicago,”  Carnahan  said. 
“Our  first  step  was  to  the  dominant  shop¬ 
per  here.  We’re  ready  to  get  moving  out¬ 


side  the  state,  but  I  don’t  think  any  mar¬ 
ket  will  be  as  tough  as  Chicago  because  of 
the  tremendous  competition  here.” 

Smart  Shopper  is  currently  printed  by 
several  independent  commerical  printers 
and  contains  no  editorial  material. 

“We  feel  that  in  many  cases  advertis¬ 
ing  competes  with  editorial  rather  than 
enhancing  it,”  Carnahan  said.  “We  find 
that  espcially  true  in  suburban  papers.” 

The  Field  shopper  has  not  affected 
other  shoppers  in  its  circulation  areas, 
Carnahan  said,  “because  there  were  no 
big  shoppers  where  we  went.  The  retail 
counts  are  still  low  there  but  they  won’t 
be  in  ten  years.  There  are  tremendous 
growth  opportunities.” 

Carnahan  said  Field  decided  to  launch 
a  shopper  because  the  “metros  were  not 
able  to  keep  pace  with  population 
growth”  in  the  suburbs  and  the  daily’s 
zoned  eidtions  did  nothing  to  reverse  the 
downward  trend.  In  addition,  direct  mail 
costs  were  soaring  and  the  company  felt 
the  existing  suburban  publishers  were  not 
totally  meeting  their  markets’  needs. 

“We’re  doing  basically  what  newspap¬ 
ers  did  before  they  went  slick  and  that’s 
emphasizing  private  party  classified,” 
Carnahan  said.” 


Candidates’  right  to  air  time 
upheld  by  U.S.  Supreme  Court 


The  Supreme  Court  has  ruled  that 
legally  qualified  candidates  for  federal 
elective  offices  have  a  right  of  “reason¬ 
able”  access  to  paid  air  time  on  radio  and 
television  stations — a  right  that  can  be 
enforced  by  the  Federal  Communicatins 
Commission  over  the  opposition  of  a 
broadcaster. 

Ernie  Schultz,  executive  vicepresident 
of  the  Radio-Television  News  Directors 
Association  in  Washington,  D.C.,  termed 
the  6-3  ruling  “another  example  of  the 
government  substituting  its  judgement 
for  what  should  be  the  judgment  of  a  jour¬ 
nalist.” 

The  decision  came  in  a  appeal  by  NBC, 
CBS  and  ABC  of  a  FCC  decision  that  the 
networks  had  violated  the  provisions  of  a 
1971  amendment  to  federal  communica¬ 
tions  law,  which  authorized  the  FCC  to 
revoke  licenses  if  broadcasters  refuse  to 
provide  “reasonable  access”  to  air  time 
by  candidates  for  federal  office. 

The  Carter-Mondale  Presidential  Com¬ 
mittee  asked  the  three  networks  in  Octo¬ 
ber  1979  to  provide  evening  time  for  30- 
minute  broadcasts  in  early  December  for 
President  Carter  to  announce  formally  his 
candidacy  for  re-election. 

The  three  networks  refused,  saying  the 
demand  for  that  much  time,  that  soon 
before  the  November  1980  election,  was 
excessive.  CBS  countered  with  a  offer  of 
two  five-minute  spots;  ABC  and  NBC 
indicated  time  would  be  made  available 
later. 


The  campaign  committee  then  filed  a 
complaint  with  the  FCC  arguing  the  net¬ 
works  violated  the  1971  law  enacted  by 
Congress  to  ensure  presidential  and  con¬ 
gressional  candidates  access  to  broadcast 
time. 

The  FCC  decided  by  a  4-3  vote  that  the 
networks  had  acted  improperly  and  that 
by  December,  the  presidential  campaign 
already  was  “in  full  swing.” 

The  networks  appealed  the  FCC  deci¬ 
sion  to  the  federal  appeals  court  for  the 
District  of  Columbia. 

The  networks  argued  that  in  the  past  no 
candidate  ever  had  won  a  mandatory 
right  of  access  to  air  time  except  under 
the  “equal  time”  provision  after  a  rival 
candidate  already  had  been  given  time. 

In  March  1980,  the  apeals  court  ruled 
aganst  the  networks  saying  the  FCC — not 
the  broadcaster — has  the  responsibility 
for  determining  when  a  campaign  begins 
and  whether  candidates  were  give 
reasonable  access  under  the  1971  statute. 

In  upholding  the  appeals  court  deci¬ 
sion,  the  Supreme  Court  majority  said  the 
decision  of  how  early  before  an  election  a 
campaign  actually  begins  “cannot  be 
purely  one  of  editorial  judgement.”  The 
majority  opinion  written  by  Chief  Justice 
Warren  E.  Burger  said  the  decison  on 
when  a  campaign  begins  should  be  deter¬ 
mined  by  the  FCC  on  a  case-by-case 
basis. 
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Unfortunately,  people  have  taken  to  calling  all  tear  gas  aerosols,  “Mace”.  Which  is  incorrect.  When  a 
trademark  is  used  incorrectly,  it  may  stop  being  a  trademark.  Then  anyone  can  use  it.  Which  means  you 
can’t  be  sure  of  the  quality  you  expect  when  you  buy  the  brand  name. 

So,  we’d  like  to  remind  you  that  Chemical  Mace®  is  a  registered  trademark  of  Smith  &  Wesson  and  is 
properly  used  as  an  adjective  followed  by  a  noun.  As  long  as  people  use  our  good  name  correctly,  they’ll 
get  a  Chemical  Mace®  aerosol  when  they  want  a  Chemical  Mace®  aerosol ...  not  some  other  aerosol. 


Smith&A^fesson 


Springfield,  Massachusetts  01 101 


Bill  to  strengthen 
N.Y.  shield  law  ok’d 

The  New  York  State  Assembly  has  gathered  or  obtained  in  the  preparation  of 


approved,  by  a  vote  of  37  to  16,  a  bill 
which  amends  and  strengthens  and  ex¬ 
isting  shield  law  for  journalists. 

The  bill  redefines  a  “professional  jour¬ 
nalist”  so  as  to  extend  the  shield  protec¬ 
tion  to  authors  and  freelancers,  as  well  as 
reporters.  The  bill  also  offers  an  “explicit 
shield”  for  the  electronic  press  and  for 
photographically  or  electronically  re¬ 
corded  material. 

Under  the  bill,  all  notes  and  sources 
will  be  protected  from  disclosure,  even  if 
the  story  is  not  published  or  broadcast. 

The  bill  was  amended  to  state  that  any 
information  or  material  obtained  through 
breach  of  the  intended  protections  of  the 
shield  law  shall  be  “inadmissable”  in  any 
action  or  government  proceeding. 

Also,  under  the  amended  version,  no 
fines  or  imprisonment  can  be  imposed  on 
a  person  for  refusal  to  disclose  informa¬ 
tion  protected  under  the  shield  law. 

The  bill  also  protects  any  supervisory 
“third  party”  employer  or  employing 
agency  (newspaper,  tv  station,  etc.)  from 
being  compelled  to  reveal  that  which  is 
shielded  for  the  individual  reporter, 
newscaster  or  author. 

Assemblyman  Steven  Sanders,  who  in¬ 
troduced  the  bill  in  the  House,  said  it 
culminates  his  efforts  “since  early  1979  to 
secure  passage  in  the  legislature  of  a  tight¬ 
er,  stronger  and  expanded  protection  for 
the  so-called  newsmen’s  privilege.” 

Sanders  added  that  the  existing  shield 
law  in  New  York  “has  been  whittled 
down  in  too  many  cases  by  creative  court 
interpretations  violating  the  spirit  and  ori¬ 
ginal  intent  of  the  existing  law. 


a  news  story  legitimately  intended  for  dis¬ 
semination  to  the  public.” 

The  bill  was  sponsored  in  the  State 
Senate  by  Majority  Leader  Warren 
Anderson  and  Senator  Tarky  Lombardi. 
The  bill  is  also  expected  to  pass  there  and 
Sanders  said  he  is  “very  optimistic”  that 
Governor  Hugh  Carey  will  sign  it  into 
law. 

UPl  Washington 
changes  announced 

United  Press  International  named  a 
bureau  manager  and  an  editor  for  News- 
Pictures  in  Washington,  D.C. 

A.  Mitchell  Koppelman  was  named 
bureau  manager,  replacing  Bill  Cranford, 
who  transferred  to  Atlanta.  Koppelman 
will  act  as  chief  deputy  to  Hugo  Wessels, 
general  NewsPictures  editor  for 
Washington. 

William  L.  Atkins,  former  Southern 
California  NewsPictures  editor  in  Los 
Angeles,  replaces  Koppelman  as 
Washington  editor. 

Koppelman,  former  Virginia  NewsPic¬ 
tures  editor  in  Richmond,  moved  to 
Washington  in  late  1979.  A  graduate  of 
Rochester  Institute  of  Technology,  he 
joined  UPI  in  1976. 

Before  moving  to  Los  Angeles,  Atkins 
was  based  in  London  as  NewsPictures 
manager  for  Great  Britain.  He  earlier 
worked  in  Brussels  and  Miami  after  join¬ 
ing  UPI  in  1%3. 


Media  criticized 
by  Rev.  Moon  paper 

South  Korean  Reverend  Sun  Myung 
Moon’s  New  York  City  daily.  The  News 
World  aggressively  came  to  his  defense 
last  week  after  reports  were  published 
and  broadcast  that  the  U.S.  Immigration 
and  Naturalization  Service  (INS)  was 
contemplating  bringing  deportation  pro¬ 
ceedings  against  him. 

The  Moon  newspaper  carried  a  front 
page  editorial  denying  the  reports  and 
criticized  those  who  had  published  them 
as  being  part  of  “pack  journalism.” 

The  News  World  also  carried  a  front 
page  story  in  which  Unification  Church 
president  Mose  Durst  accused  the  news 
media  of  making  “false,  malicious  and 
obscene”  attacks  on  Rev.  Moon,  who  is 
founder  of  the  Unification  Church. 

Durst  said  he  was  contemplating  a  $50 
million  suit  against  ABC-tv,  the  New 
York  News  and  other  media  organiza¬ 
tions.  He  labeled  the  article  in  the  New 
York  News  “smut.” 

Durst  said  the  Unification  Church  has 
been  under  attack  by  everybody  “from 
the  INS  to  the  laudromat  down  the 
block”  for  the  past  five  years.  He  con¬ 
tended  that  an  INS  “publicity  stunt”  had 
sparked  the  reports  on  Moon. 

AD  II  elects  president 

Jay  Foley,  a  member  of  the  account 
staff  at  Cunningham  &  Walsh  Inc.  adver¬ 
tising  agency.  New  York,  has  been 
elected  president  of  AD  II,  the  profes¬ 
sional  organization  for  people  under  age 
31  working  in  advertising,  communica¬ 
tions  and  related  fields  in  the  greater  New 
York  area.  AD  II  is  affiliated  with  Amer¬ 
ican  Advertising  Federation,  and  has 
close  to  200  active  members. 


“Once  and  for  all  gaps  in  the  existing 
statute  will  be  filled  in  order  that  all  pro- 


UPI  distributes  source 


fessional  journalists  and  newscasters  will 
be  protected  from  ever  being  forced  to 
reveal  their  confidential  sources  or  to 


identification  policy 


produce  notes  or  other  information 
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VESTA  AWARDS 
COMPETITION 

.  .  .  recognizing  excellence  in  the 
reporting  of  news  about  all  foods 
by  daily  newspaper  food  editors  and 
writers.  Five  categories,  A  thru  E  in 
black  and  white,  ROP  color  and 
rotogravure.  Winners  receive  cast 
bronze  statuettes  of  Vesta  to  be 
presented  at  the  Newspaper  Food 
Editors  Conference  in  Chicago,  Oc¬ 
tober  4,  1981.  Deadline  for  entries 
is  August  1,  1981.  Apply  to; 

VESTA  AWARDS 
I  Amvrican  Meat  Institute 

L  P.O.  Box  3556  Washington  D.C.  20007 


United  Press  International  sent  a 
memo  to  its  nearly  200  news  bureaus 
around  the  world,  restating  its  policy  on 
identification  of  sources  in  stories. 

“United  Press  International  discour¬ 
ages  the  use  of  anonymous  sources  in  all 
stories,”  the  memo  states.  “We  prefer  to 
list  people  by  name  and  title.  Where  this 
is  not  possible,  we  seek  to  give  the  reader 
or  listener  the  best  possible  clue  as  to  the 
source’s  credibility  such  as  a  Defense  De¬ 
partment  spokesman,  a  White  House  offi¬ 
cial,  a  Democratic  party  representative, 
and  so  forth. 

“A  reporter,  if  requested,  must  share 
the  confidentiality  of  any  unnamed 
source  with  a  supervising  editor.  We  also 
shun  the  use  of  psydomyms. 

“In  a  particularly  sensitive  story,  we 


on  occasion  will  use  a  ficiticious  name  to 
protect  the  innocent  or  someone  whose 
life  could  be  endangered,  but  we  clearly 
spell  out  that  this  is  the  case.  Such  usage 
must  be  cleared  with  the  division  news 
editor  before  committing  to  any  wire.” 

UPI  editor-in-chief,  H.L.  Stevenson, 
said  this  is  the  first  time  “in  recent  mem¬ 
ory”  that  the  policy  has  been  distributed 
to  all  UPI  bureaus. 

Stevenson  said  in  the  only  “signifi¬ 
cant”  revision  of  the  original  policy,  re¬ 
porters  are  urged  to  “strive  for  direct 
attribution  on  all  interviews  and  brief¬ 
ings.”  He  said  it  was  felt  that  in  many 
cases  a  request  to  comment  off  the  record 
or  on  a  “background”  basis  was  granted 
almost  automatically.  “It  should  not  be,” 
Stevenson  said. 
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We  would  like  to  thank  our  friends  from  the  news¬ 
papers  around  the  world  for  taking  time  to  visit  us  at 
the  ANPA/RI  Convention  in  Atlantic  City. 

Indeed,  the  stack  is  back  with  the  introduction  of  the 
new  OMNI  newspaper  stacker!  Superior  stack  forma¬ 
tion  is  now  available  in  a  compact  machine.  And  small 
does  not  mean  slow!  The  OMNI  is  designed  to  handle 
the  entire  newspaper  product  range,  for  newspaper 
plants  small  and  large. 

A  microprocessor  is  standard  In  every  OMNI,  and  It 
serves  as  a  built-in  maintenance  and  trouble-shooting 
system.  The  price  is  good  news  for  every  mailroom — low! 

If  you  were  unable  to  attend  our  debut  at  the  AN  PA, 
call  us  and  we’ll  explain  why  the  stack  is  back! 


Denver  (303)  371-4000 


Networks 
queried  on 
poll  predictions 

In  a  joint  hearing,  two  House  panels 
recently  took  up  the  problem  of  television 
news  reports  projecting  winners  in  pres¬ 
idential  elections  before  the  polls  close  in 
western  states. 

Representatives  of  the  three  major  net¬ 
works  agreed  in  their  testimony  during 
the  joint  hearing  that  no  studies  have  been 
conducied  demonstrating  conclusively 
that  early  projections  of  election  races 
affect  their  eventual  outcome. 

The  network  spokesmen  also  agreed 
Congress  should  not  attempt  to  impose 
limits  on  television  news  organizations’ 
ability  to  report  what  has  already  hap¬ 
pened,  such  as  the  results  of  races  in  east¬ 
ern  states  that  close  their  polls  long  be¬ 
fore  closing  times  on  the  West  Coast. 

Earlier,  the  networks  had  rejected  a 
plea  from  the  League  of  Women  Voters, 
the  Committee  for  the  Study  of  the  Amer¬ 
ican  Electorate  and  a  coalition  of  32  other 
organizations,  including  labor  unions, 
church  groups  and  the  National  Educa¬ 
tion  Association,  to  refrain  voluntarily 
from  projecting  election  outcomes. 

The  joint  hearing  of  the  House  Admi¬ 
nistration  Committee  and  the  Telecom¬ 
munications  Subcommittee  followed 
similar  hearings  by  the  Senate  Rules  and 
Administration  Committee  last  month. 

Several  bills  have  been  introduced  in 
Congress  proposing  solutions  to  the  per¬ 
ceived  problem  with  election  projections. 
One  would  impose  a  uniform  opening  and 
closing  time  on  polls  throughout  the  na¬ 
tion,  an  approach  not  opposed  by  the  net¬ 
works.  Other  bills  would  restrict  report¬ 
ing  of  eastern  results  until  after  polls  in 
the  west  close  or  change  election  day  to  a 
Sunday. 

The  impetus  for  the  congressional 
hearings  was  complaints  from  West 
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Coast  voters  that  early  projections  of 
Ronald  Reagan  as  the  landslide  winner  of 
last  November’s  presidential  race  caused 
many  late  voters  to  stay  away  from  the 
polls,  figuring  the  issue  already  had  been 
decided. 

Curtis  B.  Cans,  director  of  the  Com¬ 
mittee  for  the  Study  of  the  America 
Electorate,  told  the  House  committee 
members  that  the  network  projections 
unleashed  “a  firestorm  of  outrage” 
among  West  Coast  voters,  who 
“flooded”  network  outlets  with  irate 
phone  calls. 

William  J.  Small,  president  of  NBC 
News,  conceded  that  the  projections  had 
“generated  an  emotional  response  and  a 
great  deal  of  conjecture.”  But  he  insisted 
“there  is  no  hard  evidence  of  establishing 
that  projections  contribute  to  the  problem 
of  declining  voter  turnout.” 

The  House  committees  have  scheduled 
a  tentative  hearing  in  Seattle  on  the  ques¬ 
tion  of  projections  early  next  month,  with 
another  West  Coast  hearing  possible  in 
Sacramento.  A  House  Administration 
Committee  staffer  said  committee  mem¬ 
bers  intend  to  await  the  testimony  of 
those  hearings  before  sitting  down  to  de¬ 
cide  whether  “legislative  remedies  are 
feasible.” 

Two  measures  addressing  the  election 
projection  issues  have  managed  to  pass 
the  Senate  in  previous  years,  but  the  leg¬ 
islation  never  has  been  considered  by  the 
House.  A  bill  establishing  a  12-hour  elec¬ 
tion  day  with  all  polls  closing  simul¬ 
taneously:  passed  the  Senate  in  1972.  In 
1974,  the  Senate  approved  a  bill  barring 
disclosure  of  presidential  election  results 
before  midnight  Eastern  Standard  Time. 

Calif,  publishers 
prefer  30-lb.  paper 

Most  California  newspapers  prefer  30- 
pound  newsprint  over  the  lightweight 
variety, but  some  said  they  would  “like  to 
try”  the  latter,  a  recent  survey  revealed. 

The  poll  by  the  California  Newspaper 
Publishers  Association’s  Newsprint 
Committee  drew  99  responses  on  judg¬ 
ments  of  various  grades  of  newsprint.  Of 
the  73  who  expressed  a  preference,  more 
than  five  times  as  many  said  they  prefer¬ 
red  the  30-pound  newsprint  as  those  who 
opted  for  the  24-  or  27-pound  kind. 

However,  there  was  evidence  that  ex¬ 
perience  with  all  grades  was  not  uniform. 
Eighty-eight  said  they  had  actually  run 
30-pound  but  only  33  said  they  had  used 
the  27-pound.  Of  the  33,  only  13  rated  it 
“good”  while  19  judged  it  “fair”  to 
“bad.” 

Of  the  88  who  had  used  30-pound,  70 
rated  it  “good”  only  13  “fair”  and  none 
“bad.” 

The  majority  of  respondents  were  Cali¬ 
fornia  newspapers  but  some  were  partici¬ 
pating  member  papers  in  Oregon,  Arizo¬ 
na,  Nevada  and  Utah. 


6  reporters  win 
IRE  awards 

Reporters  at  6  newspapers  —  Arizona 
(Tucson)  Daily  Star,  Jackson  (Miss.)  Cla¬ 
rion-Ledger,  Covington  Kentucky  Post, 
Miami  Herald,  Buffalo  Evening  News, 
and  Bergen  (N.J.)  Record  —  are  winners 
in  the  first  round  of  Investigative  Repor¬ 
ters  &  Editors  second  annual  awards  con¬ 
test  for  investigative  reporting. 

(See  related  story  on  IRE  annual  meet¬ 
ing  on  page  16.) 

Newspaper  entries  were  broken  into 
two  categories. 

In  newspapers  with  a  circulation  of 
75,000  or  more,  the  winners  are  Carl 
Hiaasen,  Richard  Morin  and  Susan  Sachs 
of  the  Miami  Herald  for  “Key  West: 
Smugglers  Island;”  Modesto  Argenio 
and  Anthony  Cardinale  of  the  Buffalo 
Evening  News  for  “The  Bitter  Pill;”  and 
Henry  Goldman  and  Valerie  James  of 
The  Record  for  “An  Investigation  of  the 
American  Institute  of  Mental  Studies.” 

In  newspapers  under  75,000  circula¬ 
tion,  the  winners  are  Bob  Low  and  Clark 
Halas  of  the  Arizona  Daily  Star  for  their 
investigation  into  a  University  of  Arizona 
sports  scandal;  Stephen  Rassenfoss  of 
the  Clarion-Ledger  for  “Fidelity  Bank: 
Anatomy  of  a  Failure;”  and  Gary  Webb 
and  Tom  Scheffey  of  the  Kentucky  Post 
for  “The  Coal  Connection.” 

There  were  seven  additional  winners 
announced  in  the  television  and  magazine 
categories  by  the  judges,  faculty  mem¬ 
bers  of  the  School  of  Journalism,  Uni¬ 
versity  of  Missouri,  Columbia. 

Winners  of  the  first  round  of  judging 
will  be  invited  as  guests  to  IRE’s  national 
conference  June  26-28  at  San  Diego  to 
receive  scrolls  and  to  participate  in  the 
more  than  two  dozen  workshops  and 
panels.  A  blue-ribbon  panel  of  judges 
select  the  best  of  the  best  as  Gold  Medal¬ 
ists  from  the  first  round  of  winners.  Gold 
Medalists  will  be  announced  at  the  con¬ 
ference. 

Family  Weekly 
hikes  ad  rates 

Family  Weekly  will  increase  advertis¬ 
ing  rates  by  three  percent,  effective 
September  13,  1981.  The  rate  base  re¬ 
mains  at  12,350,000.  However,  approx¬ 
imately  13,225,000  copies  per  week  are 
paid  for  and  circulated  by  subscribing 
newspapers,  which  represents  an  875,000 
bonus  circulation  to  advertisers. 

The  one-time  charge  for  a  four-color, 
inside  page  will  be  $%,225,  and  the  one¬ 
time  rate  for  a  black-and-white  page  will 
be  $84,490.  Frequency,  volume  and  spe¬ 
cial  section  discounts  will  continue  to  be 
applicable. 

Family  Weekly,  the  newspaper  distri¬ 
buted  magazine,  appears  in  the  weekend 
editions  of  more  than  350  newspapers. 
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Gannett  to  buy  Spanish  language  daily 


Gannett  Co.  has  reached  an  agreement 
in  principle  with  Diversifled  Media  to 
purchase  El  Diario-La  Prensa,  a  New 
York  City  based,  Spanish  language  daily. 

The  acquisition  of  the  tabloid  will  bring 
to  84  the  number  of  daily  newspapers 
owned  by  Gannett. 

Gannett  did  not  disclose  a  purchase 
price.  O.  Roy  Chalk,  president  of  Diversi¬ 
fied  Media  which  owns  80%  of  El  Diario, 
said  the  agreed  price  is  $9  million. 

El  Diario  has  a  circulation  of  68,980 
daily  and  67,150  on  Sunday.  Gannett  said 
it  plans  to  build  up  the  paper  in  order  to 


reach  a  greater  number  of  metropolitan 
New  York’s  1.5  million  Hispanic  popula¬ 
tion. 

Gannett  is  also  considering  transmit¬ 
ting  El  Diario  nationwide  over  its  satellite 
information  network,  GANSAT,  in  order 
to  reach  other  Hispanic  population  cen¬ 
ters,  especially  in  the  south,  southwest, 
and  California. 

Gannett  has  completed  a  market  study 
of  the  Hispanic  populations  of  those  Sun¬ 
belt  regions.  The  study  focused  on  areas 
where  Gannett  publishes  newspapers.  It 
did  not  include  the  New  York  area. 


Walt  Wurfel,  vicepresident  for  corpo¬ 
rate  communications,  noted  that 
although  El  Diario’s  editorials  are  printed 
in  English,  it  is  “premature”  to  say  if 
Gannett  plans  to  make  El  Diario  a  biling¬ 
ual  newspaper. 

El  Diario  will  be  Gannett's  first  news¬ 
paper  with  its  primary  circulation  area 
within  New  York  City,  particularly  the 
Spanish  speaking  sections  of  Manhattan, 
Brooklyn,  and  the  Bronx. 

El  Diario  was  bombed  twice  in  the  past 
by  the  anti-Castro  terrorist  group,  Ome- 
ga-7,  because  the  paper  published  articles 
which  Omega-7  viewed  as  too  favorable 
to  Cuba’s  leader. 


Media  petitions 
for  court  cameras 

The  Illinois  Freedom  of  Information 
Council  and  over  35  media  and  journalism 
organizations  and  media  executives  have 
filed  a  petition  with  the  Illinois  Supreme 
Court  to  permit  cameras  and  mic¬ 
rophones  in  Illinois  courtrooms. 

The  petition,  filed  by  attorney  James  C. 
Craven,  asks  the  court  to  consolidate  all 
petitions  before  it  for  oral  arguments  and 
permit  radio,  television  and  still  camera 
coverage  of  the  hearing  in  the  Supreme 
Court  courtroom. 

Bill  Miller,  Council  president,  said  the 
petition  would  permit  unrestricted  broad¬ 
cast  and  camera  coverage  of  Appellate 
and  Supreme  Court  hearings  and  would 
also  allow  coverage  in  trial  courts  except 
the  trial  judge  could  bar  such  coverage  if 
found  that  it  “would  be  inappropriate  and 
contrary  to  the  interest  of  justice.” 

Examples  of  instances  where  cameras 
could  be  barred  were  listed  as  coverage  of 
victims  of  sex  crimes,  police  informants, 
undercover  agents,  and  juveniles. 

Miller  said  cameras  and  microphones 
should  be  allowed  into  Illinois  cour¬ 
trooms  so  the  public  can  have  a  better 
understanding  of  the  judicial  process. 

Parade  hikes  its 
ad  rate  base/rates 

Parade  magazine  will  increase  its 
advertising  rate  base  to  more  than  22  mil¬ 
lion  beginning  with  the  September  13, 
1981,  issue,  according  to  James  B.  Mar- 
tise,  vicepresident  and  advertising  sales 
director. 

“This  is  an  unprecedented  level,” 
Martise  said,  adding  that  the  actual  cir¬ 
culation  will  be  22,029,988,  distributed  in 
131  newspapers  throughout  the  United 
States. 

Concurrently,  Parade  will  increase  its 
national  and  target  cost-per-thousand 
rates  4%,  effective  September  13,  1981. 
The  cost  of  a  black  and  white  page  in 
Parade  will  increase  from  $141,020  to 
$147,080,  and  a  full-color  page  from 
$173,060  to  $180,495. 
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INSCO’s  Publication  Advertising  and  Circula¬ 
tion  Business  System  (PACS)  is  an 
automated  billing  and  circulation  system  for 
newspapers. 

PACS  can  improve  your  cash  flow  by  speed¬ 
ing  the  billing  process.  It  can  increase 
productivity  by  cutting  paperwork.  And,  by 
interfacing  with  your  production  system  PACS 
eliminates  unnecessary  keying.  What's  more, 
PACS  improves  communications  with  adver¬ 
tisers,  and  ensures  tighter  credit  and 
business  controls.  Result:  Help  for  your 
newspapers  bottom  line. 

PACS,  developed  by  INSCO  in  conjunction 
with  more  than  a  dozen  Howard  Publications’ 
newspapers,  offers  specialized  systems  for 
Circulation,  Classified  Ledger,  Retail  (Display) 
Ledger,  and  Transient  Advertising  Billing. 
These  systems  provide  you  with  accurate 
billing  and  invoices,  automatic  dunning,  trial 
balances,  collection  tools,  historical  compari¬ 
sons,  accounting  and  ABC  reporting. 

And,  with  PACS,  you  get  a  total  system- 
hardware.  software,  services,  training  and  on¬ 
going  support. 

With  all  these  features  and  capabilities  in  one 
business  system,  you'll  be  able  to  increase 
productivity,  improve  cash  flow  and  keep  your 
operation  running  smoothly. 

For  more  information  on  how  INSCO's  PACS 
can  help  your  newspaper  improve  its  bottom 
line,  mail  us  the  coupon.  You  may  also  write 
or  call  us. 

INSCO  Systems 
Neptune,  New  Jersey  07753 
Tel:  (201)  922-5332 


INSCO 
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N.J.  Supreme  Court  sets 
courtroom  camera  guides 


The  New  Jersey  Supreme  Court  has 
made  a  two-year  experiment  in  the  use  of 
cameras  and  tape  recorders  in  court  a 
permanent  fixture  in  the  state  court 
system. 

The  guidelines  established  by  the  court 
follow. 

Equipment  and  personnel 

§  Not  more  than  two  portable 
videotape  electronic  television  cameras, 
operated  by  not  more  than  two  persons, 
shall  be  permitted  in  any  proceeding  in 
any  court. 

§  Not  more  than  two  still  photo¬ 
graphers,  utilizing  not  more  than  two  still 
cameras  with  not  more  than  two  lenses 
for  each  camera  and  related  equipment 
for  print  purposes,  shall  be  permitted  in 
any  proceeding  in  any  court. 

§  Not  more  than  one  audio  system  for 
radio  broadcast  purposes  shall  be  permit¬ 
ted  in  any  proceeding  in  any  court.  Audio 
pickup  for  all  media  purposes  shall  be 
accomplished  from  existing  audio  sys¬ 
tems  present  in  the  court  facility.  If  no 
technically  suitable  audio  system  exists 
in  the  court  facility,  microphones  and  re¬ 
lated  wiring  essential  for  media  purposes 
shall  be  unobstrusive  and  shall  be  located 
in  places  designated  in  advance  of  any 
proceeding  by  the  Chief  Justice  as  to 
coverage  in  the  appellate  courts,  and  by 
the  Assignment  Judge  of  the  vicinage  in 
which  the  court  facility  is  located,  in  a 
trial  court. 

§  Participating  members  of  the  electro¬ 
nic  media  and  participating  print  photo¬ 
graphers  are  to  make  their  own  pooling 
arrangement,  respectively,  including  the 
establishment  of  necessary  procedures 
and  selection  of  a  pool  representative  to 
serve  for  the  duration  of  the  trial  period 
authorized  herein,  without  calling  upon 
the  court  to  mediate  any  dispute  as  to  the 
appropriate  media  representative  or 
equipment  authorized  for  a  particular 
proceeding.  In  the  absence  of  advance 
media  agreement  on  equipment,  proce¬ 
dures  and  personnel,  the  court  shall  not 
permit  participation  in  the  program. 

Sound  and  light  criteria 

§  Only  television  photographic  and  au¬ 
dio  equipment  which  does  not  produce 
distracting  sound  or  light  shall  be  em¬ 
ployed  to  cover  judicial  proceedings. 
Specifically,  such  photographic  and  au¬ 
dio  equipment  sh^  produce  no  greater 
sound  or  light  than  the  equipment  desig¬ 
nated  in  Appendix  A  annexed  hereto, 
when  the  same  is  in  good  working  order. 
No  artificial  lighting  device  of  any  kind 
shall  be  employed  in  connection  with  a 
television  camera. 
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§  Only  still  camera  equipment  which 
does  not  produce  distracting  sound  or 
light  shall  be  employed  to  cover  judicial 
proceedings.  Specifically,  such  still 
camera  equipment  shall  produce  no  grea¬ 
ter  sound  or  light  than  a  35mm  Leica  “  M  ” 
Series  Rangefinder  camera,  and  no  artifi¬ 
cial  lighting  device  of  any  kind  shall  be 
employed  in  connection  with  a  still 
camera. 

§  It  shall  be  the  affirmative  duty  of 
media  personnel  to  demonstrate  to  the 
court  adequately  in  advance  of  any  pro¬ 
ceeding  that  the  equipment  sought  to  be 
utilized  meets  the  sound  and  light  criteria 
enunciated  herein.  A  failure  to  obtain 
advance  judicial  approval  for  equipment 
shall  preclude  its  use  in  any  proceeding. 

Location  of  equipment  and  personnel 

§  Television  camera  equipment  and 
camera  personnel  shall  be  positioned  in 
such  locations  in  the  court  facility  as  shall 
be  designated  by  the  court.  The  areas 
designated  shall  provide  reasonable  ac¬ 
cess  to  coverage.  If  and  when  areas  re¬ 
mote  from  the  court  facility  which  permit 
reasonable  access  to  coverage  are  pro¬ 
vided,  all  television  cameras  and  audio 
equipment  shall  be  positioned  only  in 
such  areas.  Videotape  recording  equip¬ 
ment  which  is  not  a  component  part  of  a 
television  camera  shall  be  located  in  an 
area  remote  from  the  court  facility. 

§  Still  camera  photographers  shall  be 
positioned  in  such  locations  in  the  court 
facility  as  shall  be  designated  by  the 
court.  The  areas  designated  shall  provide 
reasonable  access  to  coverage.  Still 
camera  photographers  shall  assume  fixed 
positions  within  the  designated  areas,  and 
once  the  photographers  are  positioned, 
such  photographers  shall  not  move  about 
in  any  way  as  to  attract  attention  through 
further  movement.  Still  camera  photo¬ 
graphers  shall  not  be  permitted  to  move 
about  in  order  to  photograph  court  pro¬ 
ceedings. 

§  Broadcast  media  representatives 
shall  not  move  about  the  court  facility 
while  proceedings  are  in  session,  and 
microphones  or  taping  equipment  once 
positioned  shall  not  be  moved  during  the 
pendency  of  the  proceeding. 

§  Except  as  provided  by  these  guide¬ 
lines,  established  restrictions,  as  set  forth 
in  Administrative  Directive  No.  lA-68, 
dated  September  5, 1968,  of  photography 
of  any  kind  in  areas  adjacent  to  cour¬ 
trooms  and  in  courthouses  or  other  public 
buildings  in  which  a  courtroom  is  located 
shall  remain  in  full  force  during  the  trial 
period  authorized  herein. 


Movement  of  equipment 
during  proc^ing 

§  News  media  photographic  or  audio 
equipment  shall  not  be  placed  in  or  re¬ 
moved  from  the  court  facility  except  prior 
to  commencement  or  after  adjournment 
of  proceedings  each  day,  or  during  a  re¬ 
cess.  Neither  television  film  magazines 
nor  still  camera  film  or  lenses  shall  be 
changed  within  a  court  facility  except 
dumg  a  recess  in  the  proceeding. 

Courtroom  light  sources 

§  With  the  concurrence  of  the  county  in 
which  a  court  facility  is  situated,  mod¬ 
ifications  and  additions  may  be  made  in 
light  sources  existing  in  the  facility,  pro¬ 
vided  such  modification  or  additions  are 
installed  and  maintained  at  media  ex¬ 
pense. 

Conferences  of  counsel 

§  To  protect  the  attorney-client  pri¬ 
vilege  and  effective  right  to  counsel,  there 
shall  be  no  audio  pickup  or  audio  broad¬ 
cast  of  conferences  which  occur  in  a  court 
facility  between  attorneys  and  their 
clients,  between  co-counsel  of  a  client,  or 
between  counsel  and  the  presiding  judge 
held  at  the  bench. 

Voir  dire  hearings 

§  During  the  conduct  of  any  voir  dire 
hearing  at  which  the  print  media  is 
ordered  by  the  trisd  judge  to  be  excluded, 
the  electronic  media  shall  also  be  ex¬ 
cluded. 

Appellate  review 

§  So  that  the  Supreme  Court  may  ev¬ 
aluate  in  depth  all  experience  engendered 
under  the  program  during  the  trial  period: 

§  No  appellate  review  shall  be  available 
to  the  electronic  or  print  photography 
media  from  individual  orders  entered  by 
trial  or  appellate  courts  ruling  upon  mat¬ 
ters  arising  under  these  guidelines. 

§  No  appellate  court  shall  entertain  any 
petition  by  the  electronic  or  print  photo¬ 
graphy  media  for  any  remedy  seeking  in 
any  way  to  affect  such  media  reporting  of 
a  judicial  proceeding  or  proceedings. 

§  For  the  purpose  of  meeting  unfore¬ 
seen  technic^  difficulties  in  their  general 
application,  an  electronic  or  print  photo¬ 
graphic  media  representative  may  apply 
to  the  Supreme  Court  during  the  tri^ 
period  to  amend  the  guidelines  set  forth 
herein. 

General  considerations 

§  Whenever  these  guidelines  refer  to  a 
decision  to  be  made  by  “the  court,”  such 
decisions,  as  to  coverage  in  the  appellate 
courts  shall  be  made  by  the  Chief  Justice, 
and,  as  to  coverage  in  a  trial  court,  by  the 
Assignment  Judge  of  the  vicinage  of 
which  such  court  facility  is  located  or  by 
such  judge  designated  by  him  subject  to 
the  approval  of  the  Supreme  Court. 

§  For  the  purpose  of  further  evaluation 
by  the  Supreme  Court,  in  any  case  in  a 
trial  court  where  coverage  of  any  kind 
shall  be  afforded  by  the  news  media  as 
authorized  herein,  immediately  upon  the 
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conclusion  of  such  case  a  report  shall  be 
filed  with  the  Supreme  Court  of  the  use  of 
such  coverage  by  the  trial  judge,  and  by 
each  trial  counsel  who  has  been  on  record 
in  the  case.  Such  report  shall  state  the 
general  reaction  of  such  participant  to  the 
media  coverage,  together  with  a  state¬ 
ment  of  such  participant  as  to  any 
changes  in  guidelines  that  might  be  sug¬ 
gested.  The  foreman  of  the  jury  shall  also 
be  asked  his  reaction  by  the  trial  judge, 
who  shall  make  any  response  a  part  of  his 
report.  The  reports  shall  be  filed  on  forms 
prepared  by  the  Administrative  Director 
of  the  Courts. 

Locatioa  and  coverage 

§  The  Supreme  Court  shall  designate 
the  county  or  counties  where  media 
coverage  shall  occur  as  authorized  by 
these  guidelines.  The  television,  radio  or 
print  photography  media  may  petition  the 
Assignment  Judge  of  the  vicinage  where 
such  county  or  counties  are  located  for 
permission  to  cover  specific  trials  in 
which  they  are  interested,  upon  reason¬ 
able  notice  to  such  Assignment  Judge. 
The  trial  to  be  authorized  for  coverage 
shall  be  determined  by  such  Assignment 
Judge  subject  to  the  approval  of  the  Sup¬ 
reme  Court  and  provision. 

§  No  television,  radio  or  print  photo¬ 
graphy  coverage  shall  be  allowed  of  pro¬ 
ceedings  in  juvenile  court  or  in  cases  in¬ 
volving  rape,  custody  of  children,  di¬ 
vorce  or  matrimonial  disputes,  trade  sec¬ 


rets,  or  where  such  coverage  would  cause 
a  substantial  increase  in  the  threat  of 
harm  to  any  participant  in  the  case  or 
would  otherwise  interfere  with  the  fair 
administration  of  justice  or  materially  in¬ 
terfere  with  the  achievement  of  a  fair 
trial. 

Requirement  of  consent 
§  During  the  trial  period  authorized  he¬ 
rein,  electronic  and  print  photography 
media  coverage  of  any  trial  shall  be  per¬ 
mitted  by  the  Assignment  Judge  of  the 
vicinage  in  which  such  trial  is  to  take 
place  without  requiring  the  consent  of 
any  party  or  his  attorney  or  any  witness 
or  any  participant  in  such  trial. 

Broadcasting  by  the  media 
§  During  the  trial  period  authorized  he¬ 
rein,  there  will  be  no  restrictions  on  the 
broadcasting  of  public  court  proceedings, 
including  live  broadcasts  of  same. 

Sequestration  of  the  jury 
§  During  the  trial  period  authorized  he¬ 
rein,  in  any  case  where  a  jury  has  been 
impanelled,  such  jury  shall  not  be  seques¬ 
tered  solely  because  of  any  activity  au¬ 
thorized  by  these  guidelines.  The  ri^t  of 
the  trial  judge  to  order  sequestration  for 
other  lawful  reason  is  preserved. 

§  Neither  print  nor  electronic  media 
photography  of  a  jury  shall  be  such  as  to 
permit  visual  recognition  of  the  jurors. 


Mandatory  pretrial  conference 

§  Because  of  the  novelty  of  a  pilot  prog¬ 
ram  and  the  inexperience  both  of  the 
judiciary  and  the  media,  a  mandatory  pre¬ 
trial  conference  in  each  selected  case 
shall  be  held  among  the  presiding  judge, 
attorneys  and  media  personnel  assigned 
to  cover  the  proceedings,  with  all  matters 
discussed  to  be  consistent  with  the  guide¬ 
lines  herein  adopted.  Objections,  if  any, 
to  electronic  or  print  photography  media 
coverage  shall  be  considered  at  this  con¬ 
ference. 

§  At  such  conference  the  presiding 
judge  shall  carefully  review  with  all  pre¬ 
sent  the  guidelines  herein  adopted.  The 
court  should  particularly  emphasize  that 
anyone  involved  in  the  broadcast  or  other 
reproduction  of  events  which  transpire 
within  the  courtroom  is  affirmatively 
charged  with  the  responsibility  also  of 
abiding  by  the  Statement  of  Principles 
and  Guidelines  for  the  Reporting  of  Cri¬ 
minal  Procedures  approved  by  the  Sup¬ 
reme  Court.  These  principles  and  guide¬ 
lines  were  published  in  95  NJ.LJ.  237 
(1972). 

Duration  of  trial  period 

§  The  trial  period  shall  run  for  one  year 
or  until  at  least  six  trial-court  cases  have 
been  covered  by  television  and  print 
photography  unless  terminated  or  ex¬ 
tended  prior  thereto  by  order  of  the  Sup¬ 
reme  Court. 


UNDERWRITER? 

Insurance  is  a  confusing  business  . . .  especially  so  since  the 
language  we  use  in  it  very  often  means  something  entirely  differ¬ 
ent  to  non-insurance  people.  To  us,  an  underwriter  is  someone 
that  evaluates  risks.  To  others  . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance  .  .  .  and  need  to  plug 
into  "our”  language  . . .  give  us  a  call.  If  it’s  personal  insurance 
—auto,  home,  life,  boat— chances  are  we  can  help  you  come  up 
with  a  translation  that  everyone  can  understand. 


Media  Information  Service 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
Phone;  309-662-2625 
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Our  case  for 
sexdiscrimmation. 


Sex  no  longer  determines  who,  if  ai^one,  wears  the  pants. 
So  why,  a  lot  of  you  are  demanding,  should  it  determine  in¬ 
surance  rates? 

Consider  the  nearly  double  crack-up  rate  of  male  drivers  25 


and  under  versus  female  drivers  25  and  under 

Suppose  we  at  ^tna  Life  &  Casualty  ignored  this  statistical 
reality.  Sister  Sue  would  p^  40%  more  for  auto  insurance  so 
Brother  Bob  could  pay  20%  less.  Unfeir!‘ 

Now  let’s  sauce  the  gander.  Say  we  had  unisex  insurance 
rates.  Collective  Bobs  would  more  than  chivalrously  pay  for 
collective  Sues’  annuities,  since  women  live  to  collect  longer 
Equally  unfair! 

Accusations  of  Neanderthalism  aside,  £tna  simply  isn’t 
going  to  toss  out  cost  differences  based  on  criteria  like  sex  and 
age  when  the  results  would  be  inequitable^ 

But  we  do  have  squads  of  experts  studying  the  impact  of 
changing  life  patterns  on  auto,  life,  and  other  insurance^  And 
ongoing  analysis  has  already  eliminated  some  risk  criteria  and 
instituted  others,  including  factors  you  control  personally 

Example:  We  give  young  driver-training  graduates  an 
avera^  12.3%  discount  And  we  now  reduce  individual  life 
premiums  for  non-smokers. 

That’s  fairer,  we  think,  than  changes  that  would  make 
insurance  less  affordable  for  a  lot  of  us — men  and  women  alike. 


^tna 

wants  insurance  to  be  anfordable. 


•According  to  an  /Etna  study 
of  auto  insurance  made  in  1979, 
people  generally  wanned  to  the  idea 
of  equal  rates  for  different  groups. 
But  when  they  were  informed  of 
the  effect  on  their  pocketbooks,  the 
majority  turned  thumbs  down. 


2We  admit  it  can  be  rankling 
to  be  treated  as  a  statistic.  But  the 
whole  idea  of  insurance  is  the 
pooling  of  risk  among  groups  of 
individuals.  Those  groups  are  de¬ 
fined  by  the  loss  experience  of 
up  to  millions  of  cases,  and  are 


charged  accordingly  —  what  we  in 
insurance  call  “cost-based  pricing.” 

^At  last  count,  we  had  some 
135  people  looking  into  how  risk 
can  be  measured  in  life,  casualty- 
profjerty.  and  group  insurance. 

^/Etna  also  charges  less  to 


accident-free  drivers,  for  cars  less 
prone  to  damage  or  theft,  and  for 
homes  equipped  with  burglar  and 
fire  alarms.  We  think  positive 
incentives  make  more  sense  than 
experimental  policies  that  turn 
their  backs  on  actual  experience. 


LIFE  &  CASUALTY 

For  /Etna  “Backgrounders"  on  pensions,  auto  theft,  health  care,  national  health  insurance,  the  rise  of  hospital  costs  and  arson,  write:  Rebecca  Cantor, 
/Etna  Life  &  Casualty,  Corporate  Communications  DA20, 151  Farmington  Avenue,  Hartford,  CT  06156.  If  you’re  on  a  deadline,  call  (203)  273-3682. 


NEWSPEOPLE  IN  THE  NEWS 


Hartley  F.  Dewey  is  the  newly 
appointed  corporate  controller  of  Land¬ 
mark  Communications,  Inc.,  Norfolk. 
He  succeeds  Eugene  J.  Park,  who 
accepted  a  position  as  corporate  control¬ 
ler  of  The  Daily  Press.,  Inc.,  Newport 
News,  Virginia.  Dewey  joined  Landmark 
in  1979  as  vicepresident  and  controller  of 
Community  Dailies,  Inc.,  a  subsidiary. 
He  previously  was  with  Peat,  Marwick, 
Mitchell  and  Company,  certified  public 
accountants. 

*  ♦  ♦ 

Staff  changes  at  the  Abilene  (Tex.)  Re¬ 
porter-News  include: 

Linda  Adams,  who  was  assistant 
managing  editor  for  features,  joined  the 
Big  Spring  (Tex.)  Herald  in  mid-June  as 
managing  editor. 

John  Rice,  editorial  page  editor,  was 
promoted  to  Adams’  former  post. 

James  Werrell  joined  the  Reporter- 
News  from  Big  Spring  and  will  be  a  edito¬ 
rial  writer. 

♦  *  * 

Jesse  Strong  was  named  assistant 
publisher  and  executive  editor  of  the  Post 
Publishing  Company,  Bridgeport,  Conn. 
He  had  been  production  manager. 

*  ♦  ♦ 

Robert  Perkins,  reporter  for  the 
Morning  Union,  Springfield,  Mass.,  was 
recipient  of  an  award  “for  outstanding 
feature  writing”  from  the  Pioneer  Valley 
United  Way.  He  was  cited  for  a  story  on  a 
summer  camp  program  funded  by  the  Un¬ 
ited  Way  for  children  with  cerebral  palsy. 


19th  century 
concert  hall 
thrives  in 
Worcester. 


Hear  one  of  the  most  acousti¬ 
cally  perfect  concert  halls  in  the 
world.  Mechanics  Hall  in  Cen¬ 
tral  New  England.  Where  we 
don’t  want  you  to  miss  a  thing. 

Wdbcester 

Telegram 

^Gazette 

Represented  by  C.W.O.  &  0. 
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SPECIAL  CORRESPONDENT— 


George  Esper,  who  headed  Associated 
Press  news  operations  in  Vietnam  even 
after  the  surrender  of  Saigon,  has  been 
appointed  a  Special  Correspondent  for 
the  AP  by  Keith  Fuller,  president  and 
general  manager.  Esper  currently  directs 
the  Regional  Enterprise  Report  for  the 
New  England  states  from  his  Boston  base. 
He  spent  1 0  years  covering  the  Indochina 
war  in  Vietnam,  Cambodia  and  Laos  and 
came  out,  said  Fuller,  "the  toughest,  most 
resourceful"  product  of  the  war.  Since  his 
return  he  has  been  assigned  to  Ohio,  New 
York  and  Boston  as  bases  from  which  to 
roam  and  write.  Esper  is  the  12th  AP 
staffer  to  hold  the  title  of  Special  Corres¬ 
pondent  since  it  originated  after  World 
War  II. _ 

Glenn  Cushman,  publisher  of  the 
Albany  (Ore.)  Democrat  Herald,  was 
elected  to  the  board  of  directors  of  the 
Longview  Publishing  Company  at  its 
annual  meeting.  He  is  the  first  outside 
director  to  serve  on  the  board  of  the  fami¬ 
ly-owned  company  that  publishes  the 
Longview  Daily  News,  Bellevue  Journal- 
American  and  Port  Angeles  News. 

Other  members  of  the  board  re-elected 
are:  J.  M.  Me  Clelland,  Jr.,  chairman; 
W.  L.  Brigman,  president;  Ted  M. 
Natt,  executive  vice  president  and  sec¬ 
retary;  and  R.  A.  L.  Ellis  of  Kansas 
City,  vicepresident. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3343/100  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 


James  E.  Charlet  Jr.,  veteran  Ten¬ 
nessee  newspaper  editor  and  publisher, 
has  been  appointed  deputy  public  affairs 
director  for  the  U .  S .  Department  of  Com¬ 
merce. 

Charlet  is  the  former  editor  and  pub¬ 
lisher  of  the  Clarksville  (Tenn.)  Leaf- 
Chronicle.  He  also  was  publisher  and 
senior  editor  of  the  Leaf-Chronicle.  He 
also  was  publisher  and  senior  editor  of  the 
Leaf-Chronicle’s  15  affiliated  weeklies  in 
the  Nashville  area. 

Charlet  is  one  of  three  Tennessee 
newspaper  editors  who  drafted  that 
state’s  Sunshine  Law,  and  he  also  was 
active  in  writing  the  Tennessee  News¬ 
man’s  Shield  Law. 

His  former  federal  service  includes  two 
years  as  staff  assistant  to  Senator  Albert 
Gore  during  the  Kennedy  administration. 

*  ♦  * 

Paul  F.  Burton,  with  Imprint  News¬ 
papers,  West  Hartford,  Conn.,  since 
1979,  was  appointed  sports  editor,  for  the 
West  Hartford  News,  Wethersfield  Post, 
Rocky  Hill  Post,  Newington  Town  Crier 
and  Berlin  Eagle.  Earlier,  he  was  manag¬ 
ing  editor  of  Journal  Newspapers  in 
Bloomfield,  Windsor  and  Windsor 
Locks,  Conn. 

*  *  * 

New  appointments  at  the  Orange 
Coast  Daily  Pilot,  Costa  Mesa,  Califor¬ 
nia,  include: 

L.  Kay  Schultz,  named  director  of 
operations,  and  responsible  for  financial 
operations,  production,  personnel  and 
other  support  departments.  She  was 
formerly  in  sales  management  for  the 
Dallas  Times  Herald. 

Michael  P.  Harvey,  recently 
appointed  marketing  director,  also 
assumes  line  responsibility  for  advertis¬ 
ing  functions  at  the  Pilot. 

Larry  Hall  was  named  marketing 
services  manager,  responsible  for  promo¬ 
tion,  research,  creative  services  and 
newspaper  in  education.  He  was  promo¬ 
tion  director  for  the  Idaho  Statesman, 
Boise. 

♦  *  * 

Donald  C.  Harrison  is  newly 
appointed  Virginia  editor  for  United 
Press  International,  succeeding  Susan 
White,  who  resigned.  Harrison,  one  of 
Virginia’s  veteran  political  reporters, 
served  as  a  military  writer-photographer 
in  the  U.S.  Army  from  l%5-68,  including 
a  stint  as  a  senior  combat  correspondent 
in  Vietnam.  He  joined  UPI  in  Richmond 
in  1979  after  having  entered  Virginia  jour¬ 
nalism  in  .1968,  working  for  the  Roanoke 
Times  and  World-News,  Richmond  News 
Leader  and  Norfolk  Virginian-Pilot. 

tit  *  * 

Jack  Taylor,  investigative  reporter 
for  the  Daily  Oklahoman, was  recipient  of 
the  American  Legion  Certificate  of  Jour¬ 
nalistic  Excellence  for  a  series  about 
U.S.  military  readiness. 
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Giuffrida  DiA^ascio  Fitzgerald 

Tom  Giuffrida  became  circulation  James  E.  Fitzgerald  was  named 
director  of  the  Atlanta  Journal  and  Con-  vicepresident-finance  and  administration 
sritMtion  effective  July  1.  Giuffrida  joined  of  Newsday,  Long  Island,  and  will  be 
the  newspapers  as  promotion  director  in  directly  responsible  for  the  finance,  pro- 
May,  1979,  and  succeeds  Jim  Bustraan,  duction,  administrative  services  and  data 
who  resigned.  Giuffrida  previously  was  processing  departments.  Fitzgerald 
with  the  Los  Angeles  Times,  where  he  JoinedNewsday  in  1966asastaffaccoun- 
was  assistant  director  of  promotion  and  tant  and  held  subsequent  posts  as  assis- 
public  relations,  and  the  Santa  Barbara  tant  controller,  controller,  and  assistant 
(Calif.)  News-Press,  in  various  news  de-  general  manager.  He  became  vicepresi- 
partment  posts.  dent-operations  in  1978. 

Frank  Farrell,  who  was  vicepresi¬ 
dent  and  treasurer  of  Newsday,  retired 
June  30. 


Blanchard 

Kenneth  O.  Blanchard  was  elected 
president  of  the  Wisconsin  Newspaper 
Association  at  the  annual  meeting  in  La 
Crosse.  Blanchard  is  publisher  of  the  La 
Crosse  Tribune.  He  succeeds  DouG 
Lyke,  publisher  of  the  Ripon  Common¬ 
wealth  Press. 

Other  newly  elected  officers  are; 
Robert  Berglund,  publisher  of  the 
Loyal  Tribune-Record-Gleaner,  first 
vicepresident;  Russell  F.  Sprung. 
general  manager  of  the  Oshkosh  Daily 
Northwestern,  second  vicepresident; 
Henry  W.  Schroeder,  publisher  of  the 
Verona  Press,  Fitchburg  Star,  Oregon 
Observer,  Evansville  Leader,  and  Blan- 
chardville  Blade-Atlas,  third  vicepresi¬ 
dent. 

Jane  Deene  Slatts,  co-publisher 
with  her  husband  Gary,  of  the  Clark 
County  Press,  Neillsville,  was  elected 
secretary  and  James  Bruce,  general 
manager  of  the  Monroe  Evening  Times, 
treasurer. 


William  M.  DiMascio,  who  super¬ 
vised  coverage  of  news  in  Ohio  for  the 
Associated  Press  for  the  past  four  and  a 
half  years,  joins  the  Cleveland  Press  as 
executive  editor  July  13.  He  will  be  in 
charge  of  day  to  day  news  coverage  in  all 
departments,  working  closely  with  man¬ 
aging  editor  Dan  Sabol.  The  position  of 
executive  editor  is  a  new  one  at  the  Press. 
DiMascio  has  spent  his  career  since  1%9 
with  the  AP.  He  held  posts  in  Harrisburg, 
Pa.,  as  administrative  correspondent  and 
a  similar  post  in  Pittsburgh  in  1973;  was 
later  bureau  chief  in  Nashville  and  since 
1976  has  headed  the  Columbus  bureau. 


William  J.  Pape,  publisher  of  the 
Waterbary  Republican-American  News¬ 
papers,  has  been  re-elected  to  the  board 
of  trustees.  Northeast  Utilities,  Hartford. 


E.  Carol  Mazza  has  been  appointed 
publisher  of  the  Westfield  (Mass.)  News/ 

Advertiser,  succeeding  A.  ScoTT  Fink, 
who  resigned.  A  former  associate  pub¬ 
lisher  of  the  newspaper,  Mazza  more  re¬ 
cently  had  been  with  the  Holyoke  (Mass.) 

Transcript-Telegram.  Mary  Sharon  Vrobel  was  appointed 

*  *  *  manager  of  the  corporate  news  depart¬ 

ment  for  Ford  Motor  Company.  She 
Joining  the  Rockland  Journal-News,  joined  the  company  in  1966  as  a  reporter 
Nyack,  N.Y.,  advertising  sales  staff  as  for  Ford  World  employe  newspaper  and 
account  executives  are  Lisa  Commando  in  1971  became  editor  of  American  Road, 
and  Merrick  Levine.  Commando  was  Ford’s  salaried  employe  and  manage- 
an  account  executive  with  the  National  ment  magazine.  Vrobel  was  a  reporter  for 
Pennysaver  Corporation  and  Levine  was  the  Kalamazoo  Gazette  before  joining 
an  account  executive  at  WGRC-am.  Ford. 


David  J.  Butler,  managing  editor  of 
the  Owensborough  (Ky.)  Messenger- 
Inquirer,  joins  the  Jacksonville  (Fla.) 
Journal  as  managing  editor  July  27.  He 
succeeds  Dick  Bussard,  who  left  the 
paper  earlier  this  year  and  is  now  pub¬ 
lisher  of  a  weekly  Beaches  Newspaper. 
Butler,  a  journalism  graduate  of  Southern 
Illinois  University,  was  a  reporter,  desk 
assistant  and  metropolitan  editor  of  the 
Southern  Illinoisan  at  Carbondale  from 
1972  to  1978.  He  was  an  assistant  city 
editor  of  the  Fort  Lauderdale  Sun- 
Sentinel  in  1978  and  became  managing 
editor  of  the  Owensboro  newspaper  three 
years  ago. 

Also  at  Jacksonville  Journal,  Ron 
Martin  was  appointed  assistant  manag¬ 
ing  editor.  Martin,  formerly  city  editor, 
had  been  serving  as  acting  managing 
editor. 


Hollywood  influences  the  hearts  and  minds 
of  the  nation — and  even  foreign  nations — 
but  what  influences  Hollywood?  With 
talented  reporters  like  Charles  Schreger, 
the  Los  Angeles  Times  gets  to  the  core  of 
America's  film  industry. 


Los  Angeles  Imes-Woshingfon  Post 
News  Service  •  202/334-6173 
nSO  15th  Sfnet  HihL  Washington,  DuC 
20071 


Keith  L.  McGlade,  publisher,  Hart¬ 
ford  Courant,  has  been  elected  to  a  three- 
year  term  on  the  Board  of  Regents,  Uni¬ 
versity  of  Hartford. 
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Notes  on  people 

Father  and  son  in  news  race 
for  Maine  seacoast  readers 


“I  dare  say  that  no  community  in  the 
entire  state  of  Maine  has  a  more  competi¬ 
tive  news  climate.” 

That’s  Ray  Gross,  52-year-old  editor 
and  publisher  of  the  9,000  circulation, 
tri- weekly  the  Courier-Gazette,  Rock¬ 
land,  talking. 

Who’s  his  number  one  competitor? 

His  son  Mike,  29,  program  and  news 
director  of  radio  staton  WRKD  and 
WMCM-FM  in  Rockland. 

The  readership  area  of  the  paper  is 
basically  the  same  geographic  area  the 
radio  stations  cover,  about  16  seacoast 
communities  with  35,000  residents. 

The  senior  Gross,  a  native  of  Camden, 
Me.,  formerly  worked  at  the  Rockland 
radio  station  where  his  son  is  now  the 
news  voice  of  the  region.  Ray,  a  past 
treasurer  and  president  of  the  Maine 
Press  Association,  is  now  New  England 
Press  Association’s  president. 

“Portland  and  Bangor  have  more  tele¬ 
vision  people  running  around  with  camer¬ 
as,”  he  says,  “but  when  the  city  manager 


Weighart 


Wieghart  promoted 
to  executive  editor 


James  Wieghart,  former  Washington 
bureau  chief  and  political  columnist  for 
the  New  York  Daily  News,  was  promoted 
to  executive  editor.  He  was  assistant  to 
editor  Michael  J.  O’Neill. 

Wieghart  will  be  second  in  command  at 
the  Daily  News  in  overall  authority  for 
the  news  operation  and  will  have  direct 
responsibility  for  features  and  the  Sunday 
paper. 

W.L.  Umstead  continues  as  managing 
editor. 
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of  Rockland  holds  a  news  conference  it 
attracts  more  news  people  than  any  other 
place  except  the  state  capitol.  It’s  very 
competitive  with  our  tri-weekly,  the  radio 
station,  the  bureaus  of  the  two  dailies, 
and  a  nearby  weekly.” 

Mike’s  analysis  of  the  competition  is 
that,  “We’re  in  a  small  town  situation 
down  here  and  respect  each  other’s  news 
operation.  You  can’t  play  cutthroat.  If 
you  do,  you’re  going  to  get  bounced  out 
of  the  news  corp  and  ostracized  like  you 
wouldn’t  believe.” 

About  the  father-son  news  rela¬ 
tionship,  Mike  says,  “We  both  take  pride 
in  being  the  first  to  break  a  story.  There’s 
no  question  there’s  journalistic  pride  in 
everything  both  of  us  do. 

“I’ll  pick  up  an  angle  that  I  didn’t  see  in 
a  story  in  his  paper  and  let  him  know, 
despite  the  ‘huge  staff  of  people  there. 

“I  try  to  bring  to  his  attention  things  I 
think  he  missed  by  his  sitting  in  the  pub¬ 
lisher’s  office  that  I  really  think  he  ought 
to  know  about. 

“We’ll  also  chuckle  a  little  but  when 
rU  see  a  story  in  the  Courier-Gazette  that 
should  have  been  right  under  my  nose  and 
I  don’t  know  where  I  was,  maybe  off  out 
in  the  flowers  someplace.” 

Ray  started  on  the  paper  as  city  editor 
which,  he  says,  is  “kind  of  interesting  on 
a  country  weekly.  There  was  another  fel¬ 
low  who  could  run  a  camera  and  myself, 
and  a  woman  who  did  the  social  writing, 
and  that  was  it.”  With  his  family  back¬ 
ground,  it’s  not  surprising  that  Mike 
graduated  from  the  University  of  Maine 
in  1974  with  a  journalism  degree.  In  1976 
he  went  to  work  full  time  for  WRKD. 

To  what  extent  did  father  Ray  teach 
son  Mike  about  journalism?  “If  you 
live  in  a  news  family,”  says  Mike,  “you 
can’t  help  but  get  involved  with  it.  You 
live  it.  It’s  no  eight  to  five  job. 

“I  don’t  remember  any  kind  of  formal 
lessons  from  my  dad.  It’s  something  I  just 
kind  of  remember  falling  into  the  swing 
of.  Maybe  it  was  a  case  of  learning  by 
osmosis.” 

Today,  Ray’s  responsibilities  are  pri¬ 
marily  administrative,  editing  and  the 
editorial  page.  The  two  men  rarely  cover 
the  same  stories,  except  when  there’s  a 
major  news  event  such  as  the  crash  of  a 
Downcast  aircraft  near  Rockland  airport 
several  years  ago. 

Mike,  on  the  other  hand,  is  where  the 
street  action  is.  He  supervises  the  day’s 
first  newscast  at  6  A.M.  as  well  as  the 
15-minute  wrap-up  at  midnight. 

“We  average  between  18  and  25  local 
stories  a  day,”  he  says.  “I’m  primarily 
responsible  for  supervising  myself,  two 


other  full-timers  and  a  stable  of  four  strin¬ 
gers.” 

“On  a  major  breaking  event,”  Ray 
says,  “I’ll  give  Mike  a  call  and  vice  versa. 
On  a  big  local  thing,  why  not?  The  words 
spread  quickly  anyway.” 

The  two  family  newsmen  gather  fre¬ 
quently  for  Sunday  dinner — and  it  is  then 
and  there  that  the  competition  intensifies. 

“Quite  often  Mike  and  his  wife  Stepha¬ 
nie  come  over  for  Sunday  dinner,”  says 
dad,  “and  the  critique  of  each  other’s 
operation  gets  very  loud  until  we’re  told 
to  ‘knock  it  off,  you  guys,  it’s  time  for 
dinner!’  The  umpire  is  my  wife  Esther.” 

What  does  Mike’s  wife  Stephanie  think 
of  the  competition? 

“She  is  beginning  to  understand  it,” 
says  Mike.  “For  the  longest  time  since 
our  marriage  six  years  ago  she  did  not 
really  understand  my  father  and  me 
standing  toe-to-toe  in  the  middle  of  the 
living  room  screaming  and  hollering  at 
each  other  about  how  terrible  a  job  we 
both  did  on  a  story.” 

It  almost  seems  that  the  only  real  prob¬ 
lem  in  the  Grosses  being  competitors  in  a 
small  town  is  that  their  telephone  voices 
are  so  similar.  Ray  says  The  Courier- 
Gazette’s  switchboard  operator  “goes 
bananas”  when  Mike  calls  the  newspaper 
because  she  thinks  it’s  him.  Mike  says 
that  he  has  to  be  “pretty  specific”  when 
he  calls. 


Collins  Applebee 


PASADENA  CHANGES — Lawrence 
A.  Collins,  Jr.  was  named  chairman  and 
William  R.  Applebee,  publisher,  in  a  re¬ 
alignment  of  responsibilities  at  the 
Padadena  Star-News.  Collins  has  served 
Knight-Ridder  Newspapers  and  Ridder 
Publications  more  than  35  years.  He 
joined  the  Star-News  as  general  manager 
in  1973,  becoming  publisher  in  1974. 
Earlier  he  was  publisher  of  the  Orange 
County  Evening  News  and  Independent, 
and  before  that  with  the  Long  Beach  Inde¬ 
pendent  in  several  posts  including  manag¬ 
ing  editor  ond  business  manager  of  the 
Independent  Press-Telegram. 

Applebee,  with  the  Star  News  as 
general  manager  since  1979,  began  his 
career  with  the  Grand  Forks  (N.D.) 
Herald,  and  later  joined  the  Niles  (Mich.) 
Daily  Star  as  president  and  publisher  and 
at  the  Bradenton  (Fla.)  Herald  as  general 
manager. 
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Judge  upholds  reporter  shield 
at  New  Jersey  murder  trial 


A  Passaic  County  (N.J.)  Superior 
Court  judge  ruled  that  a  former  New  York 
News  reporter  does  not  have  to  reveal  the 
sources  he  used  in  gathering  information 
for  a  September  1,  1976  article  on  the 
appeal  of  a  murder  conviction  by  ex¬ 
boxer  Ruben  “Hurricane”  Carter. 

Reporter  Roger  Witherspoon,  who 
now  works  for  the  Atlanta  Constitution, 
wrote  in  his  1976  New  York  News’  article 
that  the  prosecutor’s  office  would  adv¬ 
ance  a  new  theory  on  the  June  17,  1966 
triple  murder  at  a  second  trial  that  was  to 
begin  later  that  year. 

Witherspoon,  quoting  confidential 
sources,  said  the  state  was  changing  its 
theory  because  a  lie-detector  test  had 
shown  that  a  key  witness  may  have  lied  at 
the  first  trial. 

The  witness,  testifying  at  the  second 
trial,  stuck  to  his  original  story.  Attor¬ 
neys  for  Carter  and  his  co-defendant, 
John  Artis,  argued  that  the  prosecutor’s 
office  persuaded  the  witness  to  stick  to 
his  original  story,  despite  the  results  of 
the  lie-detector  test.  They  are  seeking 
another  trial  and  argued,  knowing  that 
Witherspoon’s  sources  within  the  pro¬ 
secutor’s  office  would  prove  their  con¬ 


tention,  that  the  lie-detector  results  were 
deliberately  withheld. 

A  Georgia  court  ordered  Witherspoon 
extradited  back  to  New  Jersey  to  testify 
about  his  story  at  a  special  hearing  that 
will  allow  the  state  Supreme  Court  to  de¬ 
termine  if  another  Carter-Artis  trial 
should  be  granted. 

Carter  and  Artis  were  convicted  in  1%7 
of  killing  three  people  inside  a  Paterson, 
N.J.  bar. 

At  the  special  hearing  last  week,  With¬ 
erspoon  invoked  his  right  under  the 
state’s  shield  law  to  avoid  revealing  his 
sources.  Judge  Bruno  Leopizzi  upheld 
the  reporter’s  right. 

Judge  Leopizzi  ruled  that  Witherspoon 
did  not  have  to  reveal  his  sources  because 
the  information  could  be  obtained  from 
“less  intrusive”  sources  and  because  it 
was  not  “material  or  necessary.” 

Judge  Leopizzi  said  the  information 
sought  by  attorneys  for  Carter  and  Artis 
could  be  obtained  by  questioning  mem¬ 
bers  of  the  prosecutor’s  office  and  that 
several  current  and  former  members  of 
the  prosecutor’s  office  had  already  been 
questioned  during  the  most  recent 
hearing. 


In  an  unusual  twist,  the  prosecutor’s 
office  joined  in  with  defense  attorneys  in 
seeking  Witherspoon’s  sources,  but  for  a 
different  reason.  Chief  assistant  prosecu¬ 
tor  Ronald  Marmo  said  revealing  With¬ 
erspoon’s  sources  would  show  that  his 
1976  article  was  a  fabrication. 

Marmo  attacked  the  reporter’s  credi¬ 
bility  by  stating  that  he  recently  learned 
Witherspoon  had  fabricated  information 
in  an  unrelated  article  for  the  Atlanta 
Constitution  that  appeared  in  1979.  He 
said  this  cast  a  doubt  on  his  1976  article. 

Witherspoon  said  he  did  not  fabricate 
his  1979  story.  He  said  he  wove  into  a 
1979  column  on  the  six-mile  Peachtree 
Run  an  account  of  a  16-year  old  cerebral 
palsy  victim  named  “Arnold.”  He  said  he 
used  the  race  as  a  theme  for  a  column 
about  the  plight  of  crippled  people. 

After  the  column  ran,  the  newspaper 
received  calls  from  readers  offering  to 
donate  their  race  t-shirts  to  the  fictitious 
“Arnold.”  At  that  point,  the  newspaper 
asked  Witherspoon  to  run  a  follow  up 
story  clarifying  what  he  had  done.  With¬ 
erspoon  wrote  that  Arnold  exists,  but  he 
did  not  run  in  that  particular  race  as  it  had 
appeared  from  reading  his  earlier  column. 

Leopizzi  agreed  and  ruled  that  testi¬ 
mony  by  Witherspoon  would  not  signifi¬ 
cantly  affect  the  substance  of  the  Carter- 
Artis  case. 


Scripps-Howard  wins 
stake  in  Conn,  cable 

Cablevision  of  Connecticut  has  won 
the  franchise  for  the  ten  towns  compris¬ 
ing  Fairfield  County,  Conn. 

Scripps-Howard  Broadcasting,  a  sub¬ 
sidiary  of  Scripps-Howard  Newspapers, 
owns  39%  of  Cablevision  and  will  pro¬ 
duce  a  daily  local  news  program  for  the 
system. 

Scripps-Howard  will  do  the  cable  news 
“just  like  a  mini  tv  station,”  commented 
Jay  Kerekes,  executive  assistant  to  the 
president  of  Scripps-Howard  Broad¬ 
casting. 

Kerekes  said  Scripps-Howard  plans  to 
open  news  bureaus  in  each  of  the  10 
towns  served  by  the  system.  The  bureaus 
will  be  staffed  by  one  correspondent  who 
will  also  help  develop  local  programming. 

Plans  call  for  Cablevision  to  install  two 
wires  of  52  channels  each  in  every  sub¬ 
scribing  household.  The  system  will  pass 
about  120,000  households  when  com¬ 
pleted  in  about  two  years. 

Cablevision  ranks  in  the  top  20  of  cable 
systems.  With  headquarters  in  Wood¬ 
bury,  Long  Island,  it  has  about  185,000 
subscribers  in  the  suburbs  of  New  York 
City. 

Cablevision  has  submitted  franchise 
^plications  for  Brooklyn,  Queens,  and 
Staten  Island. 


Have  you  talked  with 
Deane  Weinbeig  lately? 

Ask  about  updated  coverage  from  the  company  that  really  is  first  in 
newspaper  carrier  insurance  and  bonding.  We  created  them  both. 

Deane  Weinberg  Sr.  pioneered  newspaper  coverage  in  1934 
Today  we  continue  to  serve  you  exclusively.  In  fact,  when  you  deal 
with  Deane  Weinberg  Insurance  Agency,  you  deal  with 
Deane  Weinberg  jr.,  personally.  We  were  first,  today  we  are  foremost; 
Our  carrier  insurance,  for  example.  While  others  may  offer  a  $250,(XX) 
maximum  benefit  package,  Deane  Weinberg  provides  $750,000. 

And  that’s  on-route  unallocated  coverage. 

Our  bonding  program  is  the  most  effective  true  bond  protection 
you  can  get.  With  aggressive  follow-through. 

And  our  underwriters  rate  a  Best’s  A  +  ,  the  highest  possible 
rating  for  financial  condition  and  operating  performance. 

Assure  yourself  of  the  most  updated  coverage  and 
personal  service.  Give  Deane  Weinberg  a  call. 

(213)474-5594 


Deane  Weinberg  Insurance  Agency,  Inc. 
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Texas  dailies  press  effort 
to  halt  AT&T’s  Austin  test 


The  Texas  Daily  Newspaper  Associa¬ 
tion  (TDNA)  presented  its  case  against 
AT&T’s  test  of  electronic  information 
services  (EIS)  in  Austin  before  the  state’s 
Public  Utilities  Commission  on  June  29. 

Executive  director  John  Murphy  told 
E&P  the  interim  hearing  for  injunctive 
relief  marked  a  renewed  effort  by  TDNA 
to  halt  the  Austin  EIS  test  being  con¬ 
ducted  by  AT&T  and  its  subsidiary. 
Southwestern  Bell.  He  said  TDNA  is 
seeking  to  have  the  EIS  test  stopped  until 
a  full  public  hearing  can  be  held  on  Au¬ 
gust  3,  at  which  the  association  hopes  to 
get  a  permanent  injunction  against  the 
test. 

The  Texas  PUC  ordered  AT&T  to  stop 
its  Austin  test  last  March.  Southwestern 
Bell  appealed  to  the  Third  Court  of  Civil 
Appels  which  ruled  the  PUC  erred  in  not 
holding  a  public  hearing  before  halting  the 
Austin  test.  The  appeals  court  allowed 
the  test  project  to  continue  until  such  a 
proceeding  is  held. 

Murphy  said  the  interim  hearing  was 
the  first  time  TDNA  presented  evidence 
and  witnesses  against  AT&T  and  South¬ 
western  Bell’s  plans.  He  noted  TDNA 
presented  59  documents  obtained  from 
AT&T  and  its  subsidiary  during  the  dis¬ 
covery  process. 

Appearing  as  witnesses  for  TDNA 
were  Robert  Marbut,  president  of  Harte- 
Hanks  Communications,  Jean  Holden, 
director  of  research  and  technology  of 


A.H.  Belo  Corp.  which  publishes  the 
Dallas  Morning  News,  and  William  Cun¬ 
ningham,  associate  dean  of  the  School  of 
Business,  University  of  Texas,  where  he 
is  also  a  professor  of  marketing. 

AT&T  and  Southwestern  Bell  did  not 
present  any  witnesses. 

Murphy  said  the  witnesses  “cited  a 
number  of  instances  of  how  Bell  acts’’  to 
discourage  competition. 

“We  think  we  did  all  right,’’  he  com¬ 
mented. 

Murphy  said  Marbut  “retraced”  the 
presentation  he  made  at  the  American 
Newspaper  Publishers  Association’s 
convention  in  Chicago  about  the  dangers 
of  AT&T  being  the  gatekeeper  over  tele¬ 
communication  lines  for  which  it  is  also 
an  information  provider  (E&P,  May  9,  p. 
9). 

Holden  told  E&P  his  testimony  before 
the  PUC  related  how,  after  “two  or  three 
weeks”  of  haggling  with  the  phone  com¬ 
pany’s  business  office.  Southwestern 
Bell  turned  down  Belo’s  request  for  tele¬ 
phone  lines  for  its  home  information  re¬ 
trieval  system  with  the  claim  none  were 
available.  Holden  said  Belo  chairman  cal¬ 
led  Southwestern  Bell  about  the  matter, 
and  the  AT&T  subsidiary  began  installing 
the  needed  phone  lines  the  following  day. 

“Obviously  they  had  the  lines  avail¬ 
able.  They  just  wouldn’t  give  them  to 
us,”  Holden  said,  noting  Southwestern 
Bell  was  refusing  to  give  Belo  the  phone 


lines  at  around  the  same  time  in  May, 
1980  that  it  was  preparing  to  announce  the 
Austin  test. 

Holden  commented  he  also  told  the 
PUC  that  Southwestern  Bell  would  not 
sell  Belo  magnetic  tapes  of  the  white 
pages  which  the  newspaper  company 
wanted  for  its  own  retrieval  test.  South¬ 
western  Bell  said  Belo  had  to  keypunch 
the  white  pages  itself  but  offered  to  sell 
the  company  updates  on  magnetic  tape 
for  9<f  each,  Holden  said. 

“We  looked  at  the  hundreds  of 
thousands  of  listings  and  decided  it 
wasn’t  worthwhile  to  do  it,”  Holden  re¬ 
marked. 

Murphy  elaborated  on  TDNA’s  argu¬ 
ments  against  the  Austin  test. 

He  told  E&P,  “(It)  has  become  very 
clear  to  us  in  Texas,  that  you  can  expect 
AT&T  to  use  every  tactic  of  alley  fighting 
when  you  get  in  their  way.  Consistently 
since  May,  1980  we  have  seen  example 
after  example  of  AT&T  officials  saying 
one  thing  in  their  company  communica¬ 
tions  to  their  employees  and  their  share¬ 
holders  about  their  intentions  in  the  tele¬ 
communications  field  and  a  totally  oppo¬ 
site  thing  when  they  talk  to  the  Congress 
or  to  the  public.  AT&T  is  totally  dedi¬ 
cated  to  controlling  telecommunications 
just  as  they  have  managed  to  control  the 
telephone  business  in  America.  If  they 
achieve  that,  the  American  public  will 
curse  the  day  and  the  people  who  let  them 
get  away  with  it.” 

Murphy  stated  AT&T’s  intentions  in 
their  EIS  experiment  include  offering 
electronic  retail  ads  and  to  attract  adver¬ 
tisers  such  as  supermarkets  and  depart¬ 
ment  stores,  which  historically  have  not 
advertised  heavily  in  the  printed  version 
(Continued  on  page  48) 


Dow  Jones  reaches 
contract  settlement 

The  Independent  Association  of  Public 
Employees,  Inc.,  the  in-house  union  rep¬ 
resenting  editorial  and  business  em¬ 
ployees  of  Dow  Jones  &  Co.  publications 
and  broadcasting  employees,  ratified  the 
terms  of  a  new  contract  reached  with  the 
company. 

The  ratification  was  458  accepting,  and 
327  rejecting,  the  contract,  or  60%  for  to 
40%  against. 

The  old  contract  expired  on  January 
31,  1981.  The  new  agreement  is  retroac¬ 
tive  to  February  1,  1981. 

The  union  was  unable  to  eliminate  the 
“cap”  under  which  employees  earning 
over  a  given  amount  were  eligible  for  only 
half  of  negotiated  pay  raises.  The  union 
did  succeed  in  raising  the  cap  from 
$33,000  under  the  old  contract  to  $36,877 
in  the  new  contract,  effective  retroactive¬ 
ly  to  February  1,  1981. 

The  cap  will  be  raised  in  the  second  and 
third  years  of  the  contract  by  the  same 
percentages  as  other  wages. 
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Ray  Joseph,  a  Journal  reporter  who 
was  co-chairman  of  the  union’s  negotiat¬ 
ing  team,  said  the  increase  in  the  cap  was 
a  “major  gain”  for  lAPE. 

Joseph  noted  the  effect  of  the  cap’s 
increase  is  to  reduce  the  number  of  em¬ 
ployees  who  fall  under  it  by  40,  from  103 
to  63.  He  added  that  during  the  life  of  the 
new  contract  an  employee  cannot  be 
brought  under  the  cap  as  a  result  of  union 
increases  in  his  or  her  salary. 

“We  rolled  back  the  cap  and  froze  it,” 
Joseph  said. 

The  new  contract,  retroactive  to 
February  1,  increases  wages  in  the  first 
year  by  11.75%  with  compensatory  in¬ 
creases  of  at  least  9%  and  8.5%  in  the 
second  and  third  years.  A  cost  of  living 
adjustment  will  apply  in  the  second  and 
third  years. 

Minimum  wage  scales  in  the  new  con¬ 
tract  were  boosted  8.5%,  compared  to  6% 
in  previous  contracts. 

Top  minimum  for  a  reporter  at  the  Jour¬ 
nal  becomes  $355  in  the  contract’s  first 
year. 

The  new  contract  improves  medical 
and  dental  benefits  includine  three 


months  maternity  leave,  improved  hospi¬ 
talization  coverage  from  120  days  to  180 
days,  an  increase  in  coverage  for  mental 
and  nervous  conditions  from  60  days  to  90 
days,  vision  care,  a  raise  in  dental  care 
from  $1,000  to  $1,500,  and  orthodonture 
care  up  to  $1,500. 

The  contract  does  not  provide  any 
paternity  leave. 

Unmarried  dependents  up  to  23  years 
of  age  are  covered  by  employee  benefits. 
The  previous  age  was  19. 

The  contract  does  not  allow  the  union 
any  grievance  procedure  over  automa¬ 
tion  including  the  introduction  of  compu¬ 
ter  technology  in  the  news  operation  of 
the  Journal. 

Under  the  contract,  management  must 
notify  the  union  30  days  in  advance  of  any 
plans  to  introduce  automation  which  will 
affect  jobs. 

Joseph  said  the  union  during  that  time 
period  can  meet  with  management  in  an 
effort  to  reassign  employees  whose  jobs 
will  be  eliminated  automation.  If  manage¬ 
ment  disagrees  with  the  union,  “that’s  it” 
for  the  employee,  Joseph  remarked. 
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Sunpapers 
to  pay  $600 
in  third  year 

Members  of  the  Sunpapers  local  of  the 
Baltimore-Washington  Newspaper  Guild 
have  accepted  a  company  offer  of  a  three- 
year  contract  that  will  see  wages  rise,  on 
average,  about  8%  a  year,  with  a  repor¬ 
ter’s  top  minimum  going  from  $485  a 
week  to  $600  during  the  third  year. 

The  agreement  between  the  publisher 
of  the  morning  and  evening  Suns  and  ab¬ 
out  560  members  of  the  Guild  local  came 
near  the  end  of  a  24-hour  contract  exten¬ 
sion  June  10,  which  had  been  agreed  to 
when  the  old  contract  expired  at  midnight 
the  previous  night.  The  vote  to  accept  the 
company’s  offer  was  205  to  91. 

At  the  Sunpapers,  the  Guild  represents 
reporters,  copy  readers,  library  em¬ 
ployees,  ad  s^es  representatives,  jani¬ 
tors  and  clerical  workers. 

Originally  Guild  bargainers  had  asked 
for  a  two-year  contract  with  18%  wage 
hikes  each  year.  The  company  had  coun¬ 
tered  with  an  offer  of  a  three-year  pact 
raising  wages  4%  each  year. 

Sunpaper  stories  reporting  the  three- 
year  pact  finally  accepted  described  the 
yearly  wage  increases  as  averaging  7.8%. 
But  Ray  Dick,  the  chief  negotiator  for  the 


guild  local  during  the  contract  bai^ining, 
said  the  8%  figure  was  a  more  representa¬ 
tive  average  for  all  employees. 

The  contract  also  provides,  for  the  first 
time  at  the  Sunpapers,  a  prescription  drug 
plan  under  which  employees  can  show  a 
card  and  pay  only  a  $2  deductible  for  each 
prescription  filled  at  a  drug  store. 

Another  new  clause  will  reimburse  em¬ 
ployees  serving  jury  duty  for  the  differ¬ 
ence  between  the  stipend  paid  by  courts 
for  such  duty  and  the  wages  the  employee 
would  have  earned  had  he  or  she  been 
able  to  work  at  the  paper. 

The  contract  also  provides  improve¬ 
ments  in  employee  hospitalization  insur¬ 
ance  coverage  and  will  increase  life  insur¬ 
ance  coverage. 

Among  other  Guild  gains  cited  by  Dick 
were  a  job-posting  clause  requiring  mana¬ 
gers  to  post  notices  of  vacant  jobs  in- 
house  before  recruiting  outside  the  com¬ 
pany  and  a  provision  under  which  the 
company  pledges  “positive  affirmative 
action’’  in  recruiting  minority  and  female 
workers. 

The  new  work  contract  expands  the 
number  of  employees  in  computer  opera¬ 
tions  who  are  exempt  from  Guild  repre¬ 
sentation  from  15  to  21 ,  a  provision  some 
Guild  members  fear  would  allow  manage¬ 
ment  to  continue  to  publish  in  the  event  of 
a  future  strike. 

During  the  last-minute  bargaining,  the 
company  dropped  another  provision  it 


had  sought,  a  transfer  clause  allowing 
managers  to  shift  employees  outside  their 
regular  job  classifications.  Union  mem¬ 
bers  protested  the  proposed  work  rule 
would  allow  managers  to  institute  de  fac¬ 
to  demotions  in  the  guise  of  transfers. 

A  few  days  after  the  agreement  on  the 
new  Guild  contract,  on  June  15,  the  Sun¬ 
papers  began  initial  runs  on  their  four 
lines  (each  nine-units)  of  Goss  Metroliner 
presses.  Touted  by  A.S.  Abell  Co.,  Sun¬ 
papers  publisher,  and  Rockwell  Interna¬ 
tional,  the  manufacturer,  as  “the  most 
modem  presses  in  the  world,’’  the  com¬ 
puterized  Goss  presses  are  an  integral 
component  of  the  Sun’s  fully  automated 
newspaper  production  system. 

The  press  units  were  purchased  from 
Rockwell  in  1978  for  $25  million,  the 
largest  single  capital  investment  jn  the 
history  of  the  Abell  Co.  Since  that  time, 
Louis  J.  Fraconeri,  Sunpapers  vicepresi¬ 
dent  of  operations,  estimates  the  value  of 
the  presses  “has  nearly  doubled.’’ 

Initially,  the  new  offset  lines  will  be 
used  only  for  “a  small  proportion’’  of 
each  day’s  total  press  run,  with  most  of 
the  job  stiU  handled  on  the  old  letterpress 
equipment.  Once  the  new  presses  are  ful¬ 
ly  phased  in,  four  of  the  five  old  press 
lines  will  be  sold  for  parts  or  scrap,  and 
the  company  will  try  and  sell  the  fifth 
press — purchased  in  the  mid-60s — com¬ 
plete. 


The  American  Chiropractic  Association 
proudly  announces  the  winners  of 
The  1980  Joumeilism  Awards  Competition 


Special  Interest 

Gold  Award  (First  Place) 

“Making  Diets  Healthy  at  P.S.  166" 
Michelle  Marder  Kamhi, 

Nutrition  Action  Magazine 

Bronze  Award  (Runner-Up) 

“Black  Lung  Series” 

Arncll  Church  and  Mike  Hall, 

UMW  Journal 

Bronze  Award  (Runner-Up) 

“Drug  Emergencies  Among  The  Elderly” 
Claude  A.  Frazier,  M.D., 

Emergency  Medical  Services 
Bronze  Award  (Runner-Up) 

“Living  With  Stress” 

Lois  Robertson,  Country  Guide  Magazine 

Radio 

Cold  Award  (First  Place) 

“The  Child  Athlete  And  Diet” 

Kimberly  J.  Adams,  Cornell  University 
Bronze  Award  (Runner-Up) 

“6  Weekly  Reports” 

Herb  Denenberg,  WCAU  Radio 

Bronze  Award  (Runner-Up) 

“Too  Far  To  Care” 

Marilou  Johanek,  KMOX  Radio 


Television 

Gold  Award  (First  Place) 

“FYi" 

Yanna  Kroyt  Brandt,  ABC -TV 
Bronze  Award  (Runner-Up) 

“Stoned,  Smashed  and  Smarts” 

Dr.  Barry  Kaufman  and  Roger  Sergei, 
WMAQ-TV 

Bronze  Award  (Runner-Up) 

“What  Parents  Should  Know  About  Drugs” 
George  Merlis, 

ABC -TV— Good  Morning  America 

Special  Award 

Gold  Award  (First  Place) 

“Editorial  Cartoons” 

Richard  Locher,  Chicago  Tribune 


Consumer 

Gold  Award  (First  Place) 

“That  Aching  Back” 

Anastasia  Toufexis,  TIME  Magazine 

Bronze  Award  (Runner-Up) 

“Too  Much  Surgery?” 

Laurence  Cherry,  Family  Weekly  Magazine 

Bronze  Award  (Runner-Up) 

“The  Facts  About  Vitamin  C” 

Lowell  Ponte,  Reader’s  Digest 

Bronze  Award  (Runner-Up) 

“Back  Talk” 

Colin  Covert,  TWA  Ambassador  Magazine 

Newspaper 

Gold  Award  (First  Place) 

“Cancer  In  Cincinnati” 

Douglas  Starr  and  Jim  DeBrossc, 

The  Cincinnati  Post 
Bronze  Award  (Runner-Up) 

“Series  Exploring  High  Hospital  Rates” 
James  A.  Haught,  The  Charleston  Gazette 

Bronze  Award  (Runner-Up) 

“Women  and  Doctors:  What  Ails  Them?” 
Sara  Bullard  and  Scott  Benarde, 

Fort  Lauderdale  News 


CLOSING  DATE  FOR  1981  COMPEHTION  MARCH  1. 1982 
FOR  RULES  &  ENTRY  FORMS,  WRITE  TO: 

Journalism  Awards  American  Chiropractic  Association  2200  Grand  Avenue  •  Des  Moines,  Iowa  50312 
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Businessmen  finance 
Quebec  press  councii 

A  group  of  businessmen  has  promised  That  headlined  a  story  about  the  MGM 


to  collect  $1  million  in  the  next  three 
years  that  will  enable  the  Quebec  Press 
Council  to  remain  in  operation. 

The  media  watchdog  group  was 
assured  of  financial  survival  by  the  pri¬ 
vate  sector  after  the  provincial  govern¬ 
ment  declined  to  take  over  its  financing. 

In  addition  to  the  money  that  will  be 
raised  by  the  businessmen,  the  Council 
will  also  solicit  money  from  professional 
arts  organizations. 

The  press  council  has  been  in  existence 
for  10  years.  The  council  had  recently 
sought  government  help,  but  Quebec 
Communications  Minister  Jean-Francois 
Bertrand  said  the  autonomy  and  credibil¬ 
ity  of  the  council  would  be  affected  if  the 
government  took  any  part  in  its  opera¬ 
tion. 

Bertrand  said  the  government  would 
show  more  support  to  the  council,  but 
would  not  become  an  active  participant  in 
it. 

The  council,  meanwhile,  handed  down 
two  rulings,  criticizing  a  daily  newspaper 
for  a  headline,  but  dismissing  a  union’s 
complaint  against  another  newspaper’s 
reporter. 

In  one  ruling,  the  council  criticized  La 
Tribune  of  Sherbrooke,  Quebec,  for  using 
the  headline,  “Las  Vegas  fire  started  by 
homosexual  with  a  marijuana  cigarette.’’ 

24-hour  cable  news 
debuts  in  Texas 

Denton  (Tex.)  Record-Chronicle  has 
joined  the  growing  ranks  of  newspapers 
putting  their  local  news  and  advertising 
on  24-hour  cable  television. 

Cable  Chronicle  on  Cable  Channel  30 
in  Denton  has  begun  delivering  viewers 
summaries  of  local  news  stories  appear¬ 
ing  in  the  Record-Chronicle,  plus  classi¬ 
fied  advertising.  Cable  Chronicle  plans  to 
add  retail  advertising  in  the  near  future. 

Linda  Kobler,  a  Denton  native,  will  be 
cable  news  editor  at  the  Record- 
Chronicle. 

Denton  Publishing  Co.,  which  owns 
the  Record  Chronicle,  is  partners  with 
Cox  Cable  Communications  in  Golden 
Triangle  Communications  which  has  the 
cable  franchise  for  Denton. 

Roy  Appleton,  general  manager  of  De¬ 
nton  Publishing,  said  news  summaries 
will  appear  on  Cable  Chronicle  at  prede¬ 
termined  times  and  advertising  will  run  at 
specified  times  according  to  classifica¬ 
tion.  The  times  for  news  and  ads  will  be 
published  in  the  Record-Chronicle’s 
weekly  tv  supplement,  Metro  Guide. 
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Grand  hotel  fire  in  Las  Vegas. 

“The  council  is  of  the  opinion  that 
mention  of  the  sexual  orientation  of  the 
suspect  was  superfluous  and  La  Tribune 
shou’u  have  avoided  making  it  the  head¬ 
line,’  the  ruling  said. 

“Such  mentions  have  the  effect  of 
spreading  prejudice  in  a  society  where  the 
press  should  be  making  it  a  duty  to  dissi¬ 
pate  them.” 

The  council  turned  down  a  complaint 
by  an  aluminum  workers’  union  against  a 
Chicoutimi  Quotidien  reporter  who  wrote 
about  details  of  a  new  contract  despite  an 
embargo  on  a  news  release  by  the  union. 

“One  cannot  prevent  the  use  of  in¬ 
formation  subjected  to  an  embargo  when 
journalists  or  news  outlets  already  pos¬ 
sess  it  or  get  it  from  other  sources,”  the 
council  ruled.  The  council  added  that  to 
ignore  such  an  embargo  is  not  against 
journalistic  ethics. 

Over  400  reporters 
ready  to  cover 
Sports  Festival  III 

The  United  States  Olympic  Committee 
has  accredited  over  400  writers,  reporters 
and  photographers  thus  far  to  cover 
National  Sports  Festival  III,  July  23-29  in 
Syracuse,  N.Y. 

Inaugurated  in  1978,  the  Festival  is 
made  up  of  33  sports  from  the  Summer 
and  Winter  Olympic  Games  and  the  Pan 
American  Games.  Athletes,  divided  into 
four  U.S.  regions,  compete  under  Olym- 
pic-like  conditions  in  hopes  of  training  for 
an  eventual  berth  in  the  Olympic  Games. 
The  1980  Gold  Medal  U.S.  Hockey  team, 
for  example,  was  chosen  at  the  1979  Fes¬ 
tival. 

The  Festival  goal  is  to  provide  world- 
class  competition  for  American  athletes. 
More  than  2,500  athletes  will  participate 
this  year. 

The  Festival  was  previously  held  in 
Colorado  Springs,  Colorado,  out  In  order 
to  give  the  games  maximum  exposure,  it 
will  be  held  in  different  cities  each  year. 

ABC-tv’s  Wide  World  of  Sports  plans 
about  six  hours  coverage  of  the  Festival. 

The  Festival  will  be  held  in  Indianapo¬ 
lis  next  year  and  in  Los  Angeles  in  1983, 
before  the  Summer  Oympics  in  Los 
Angeles  in  1984. 

Many  newspapers  and  the  wire  ser¬ 
vices  use  the  Festival  as  a  training  ground 
for  reporters  who  will  be  covering  the 
Olympic  Games. 


Preferred  stock  buy 
aids  cable  option 

Harte-Hanks  Communications  has 
signed  an  option  to  acquire  UltraCom, 
Inc.  with  12  operational  cable  systems  in 
8  states  and  another  three  systems  under 
development  in  Florida  and  Pennsyl¬ 
vania. 

UltraCom  has  38,500  subscribers  out  of 
72,300  households.  Its  systems  under  de¬ 
velopment  pass  over  132,000  homes. 

UltraCom  is  a  wholly  owned  subsidiary 
of  AEL  Industries  which,  through 
another  wholly  owned  subsidiary,  Amer¬ 
ican  Electronics  Laboratories,  manufac¬ 
turers  electronic  warfare,  radar,  and 
other  communications  systems  for  the 
U.S.  Armed  Forces. 

Harte-Hanks’  option  on  UltraCom  is 
exercisable  in  1984  and  1985. 

As  part  of  the  deal,  Harte-Hanks 
purchased  $15  million  in  8%  cumulative 
preferred  stock  from  AEL.  Following  the 
purchase,  AEL  withdrew  a  stock  offering 
of  750,000  shares  of  its  Class  A  Common 
Stock. 

“When  we  exercise  the  option,  the  $15 
million  is  partial  payment  for  UltraCom 
stock,”  explained  Larry  Franklin,  execu¬ 
tive  vicepresident  of  Harte-Hanks.  He 
added  Harte-Hanks  has  no  interest  in 
AEL’s  defense  business. 

“All  we  are  interested  in  is  the  cable 
business,”  Franklin  commented.  “They 
(AEL)  redeem  the  8%  preferred  stock  at 
the  time  we  exercise  the  option.  If  we  do 
not  exercise  our  option,  they  have  to  re¬ 
deem  the  stock  by  1989.” 

Franklin  said  Harte-Hanks  took  the  op¬ 
tion  on  UltraCom  because  the  company 
agreed  with  AEL  Industries  that  it  was 
“too  early  to  sell  100%”  of  the  cable  com¬ 
pany. 

“There  are  some  incentives  tied  to  sub¬ 
scriber  levels  and  cash  flows  that  can  im¬ 
pact  the  ultimate  purchase  price,”  Frank¬ 
lin  said.  “We  (Harte-Hanks)  get  a  more 
fully  developed  system  and  we’re  also 
setting  part  of  the  price  today.” 

San  Antonio  paper 
to  go  on  cable 

San  Antonio  News-Express  will  begin 
24-hour  cable  news  seven  days  a  week 
this  month. 

The  newspaper  is  leasing  Cable  Chan¬ 
nel  29  from  UA-Columbia  Cable  vision 
which  has  the  franchise  for  San  Antonio’s 
35-channel  system. 

A  special  staff  of  editors  headed  by 
former  San  Antonio  News  sports  editor 
David  St.  Mary  will  work  out  of  the  Ex¬ 
press-News’  city  room  to  gather  material 
for  news-briefs  which  will  appear  on  the 
cable  channel. 

James  P.  Dolan  will  supervise  the  cable 
news  project  for  the  Express-News. 
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Judge  denies  motion 
to  gag  the  media 

U.S.  District  Court  Judge  Orinda 
Evans  (June  23)  denied  a  motion  by  an 
Atlanta  man  seeking  to  have  the  press 
restrained  from  using  his  name  in  news 
stories  linking  him  to  the  murder  of  a 
27-year  old  man. 

The  issue  was  moot  when  she  made  her 
ruling  because  two  days  prior,  the  man, 
Wayne  Williams,  was  arrested  and  for¬ 
mally  charged  with  the  murder. 

Judge  Evans  did,  however,  rule  that 
Williams,  at  a  hearing  on  his  motion  prior 

High  Court  to  hear 
AMA  appeal  on  ads 

The  Supreme  Court  has  agreed  to  hear 
an  appeal  by  the  American  Medical  Asso¬ 
ciation  of  a  1979  ruling  by  the  Federal 
Trade  Commission  that  the  physicians’ 
association  illegally  restrained  its  mem¬ 
bers  from  advertising  to  solicit  patients. 

The  FTC  ruling  was  based  on  a  provi¬ 
sion  of  the  group’s  code  of  ethics  that 
said:  doctors  “shall  not  solicit  patients.’’ 
In  July  1980,  the  AMA  House  of  Dele¬ 
gates  approved  a  new  code  that  dropped 
the  objectionable  provision,  allowing 
solicitation  ads. 

But  the  AMA  decided  to  p^irsue  its 
appeal  of  the  FTC  ruling  that  the  original 
ethics  code  amounted  to  an  anticompeti¬ 
tive  practice  by  the  professional  associa¬ 
tion.  The  AMA  appeal  challenges  the 
jurisdiction  of  the  I^C  to  regulate  the 
professional  practices  of  doctors. 

In  1977,  the  Supreme  Court  upheld  the 
appeal  of  a  group  of  Arizona  lawyers  who 
challenged  their  suspension  from  the 
state  bar  group  because  they  advertised 
their  services.  The  basis  of  that  appeal, 
which  opened  the  door  to  limited  adver¬ 
tising  by  lawyers  across  the  country,  was 
the  lawyers’  argument  that  the  ban  on 
advertising  violated  their  constitutional 
right  of  free  speech. 

News  unemployment 
committee  ceases 

A  committee  formed  to  help  employees 
of  the  Ottawa  Journal  find  work  after  the 
newspaper  closed  August  27,  has  ceased 
operating. 

About  180  of  the  375  former  Journal 
employees  registered  with  the  manage¬ 
ment-worker  committee  and  about  100  of 
them  have  since  found  employment. 

Chet  Kulesza,  a  committee  member, 
said  most  of  the  editorial  employees 
found  work  in  other  cities.  The  Ottawa 
Citizen  hired  six  editorial  employees  and 
some  in  other  departments. 

Commmittee  chairman  Charles  Reid 
said  a  number  of  those  still  unemployed 
will  go  into  retraining  programs  in 
September. 
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to  his  arrest,  showed  no  evidence  that  he 
had  been  harassed  by  the  media. 

Judge  Evans  added  there  is  no  need  for 
injunctive  relief  in  light  of  his  arrest. 
“Now  that  he  has  been  arrested  for  one  of 
the  murders  being  investigated,  there  is 
no  longer  any  doubt  he  is  a  public  figure,” 
she  said. 

Williams  had  gone  to  court  to  bar  pub¬ 
lication  and  broadcasting  about  his  in¬ 
volvement  in  the  murder  of  a  number  of 
Atlanta  children  (E&P,  June  20.)  He  had 
been  detained  by  police  for  a.uestioning 
one  night  in  May  and  was  picked  up  for  12 
hours  of  questioning  on  June  3.  Although 
his  name  was  never  released  by  police. 


some  news  organizations  began  using  his 
name  in  accounts  of  the  investigation  on 
June  4.  Others  indicated  they  would  not 
do  so  unless  he  was  formally  charged. 

Williams’  attorney,  Mary  Welcome, 
had  argued  that  he  had  been  tried  in  the 
media  in  connection  with  the  slayings. 

Before  Judge  Evans  had  a  chance  to 
rule  on  the  motion  to  restrain  the  press 
from  using  Williams’  name  in  connection 
with  the  investigation,  he  was  arrested  an 
charged  with  the  murder  of  27-year  old 
Nathaniel  Cater.  Police  are  reportedly 
still  attempting  to  gather  evidence  that 
might  link  Williams  to  the  murder  of  a 
number  of  Atlanta  youth. 
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Tabloid  battle 

(Continued  from  page  II) 

“They  can  use  all  the  colors  of  the  rain¬ 
bow,  and  it  won’t  do  them  any  good,”  he 
said.  “We  have  an  absolutely  impenetr¬ 
able  position  in  the  afternoon.” 

Post  associate  publisher  Leon  Hertz, 
filling  in  for  Rupert  Murdoch  who  is  in 
Australia,  also  took  Tonight’s  red-orange 
complexion  in  stride. 

“It’s  too  late  for  them  to  do  very  much 
at  all,”  Hertz  said.  “They’ve  pretty  much 
shot  their  wad.” 

The  Post,  in  the  meantime,  has  laun¬ 
ched  its  own  attack  on  the  Daily  News 
with  a  series  of  ads  emphasizing  the  cir¬ 
culation  losses  of  its  rival  while  pointing 
to  its  own  gains. 

In  the  ads,  which  were  created  by  Ler- 
ner  King  Associates,  the  Post  bills  itself 
as  “New  York’s  all-day  newspaper”  and 
“the  smarter  investment.” 

The  ads  have  been  appearing  in  the 
pages  of  the  Post  and  in  several  trade 
publications,  according  to  Hertz. 

One  ad,  which  ran  on  July  1,  shows  a 
white  on  black  map  of  the  United  States 
with  several  western  states  missing. 

Its  headlines  reads,  “What  a  hole  the 
Daily  News  is  in!”  and  begins,  “Over  the 
last  four  years  a  massive  chunk  of  the 
New  York  Daily  News  and  Sunday  News 
circulation  has  disappeared  down  a  vast, 
black  hole.  A  chunk  so  large  that  it’s 
almost  equivalent  to  the  combined  au¬ 
dited  circultions  of  all  the  daily  newspap¬ 
ers  in  Wyoming,  Idaho,  and  Nevada — 
plus  all  the  Sunday  newspapers  in  North 
and  South  Dakota,  Nebraska,  and  Mon¬ 
tana.” 

A  July  7  ad  featured  a  bright  blue  head¬ 
line,  “POST  BITES  NEWS!’’  and 
showed  a  husky,  blue  collar  type  looking 
aghast  at  his  copy  of  the  Daily  News 
which  had  a  huge  chunk  bitten  out  of  it. 

The  ad  began,  “New  Yorkers  cheer 
Post’s  45.5%  circulation  gain/News  re¬ 
treats  to  lick  wounds  after  suffering  22% 
loss.” 

Advertising  director  Peter  Anderson 
said  the  Post  was  “not  making  a  play”  for 
Daily  News  readers  with  the  ad  but  was 
attempting  “to  show  what’s  happening  to 
his  paper.” 

He  explained,  “We  felt  the  ads  the 
News  was  using  in  its  own  pages  really 
don’t  tell  the  whole  story.  They’re  still 
number  one,  but  they’re  fading  fast.” 

In  a  July  6  ad,  the  Post  made  use  of  one 
of  those  Daily  News  ads  for  its  own  pur¬ 
poses. 

The  Daily  News  ad,  which  appeared  in 
black  and  white  at  the  top  of  the  page,  had 
a  headline  reading,  “THERE’S  NO 
POWER  LIKE  DAILY  NEWSPOWER/ 
Because  there’s  nothing  better  than  being 
first.” 

The  Daily  News  ad  showed  that  with  a 
city  and  suburban  circulation  of  1 ,336,950 
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daily  and  1,708,870  Sunday,  it  was  well 
ahead  of  its  competitors.  The  ad  gave  the 
New  York  Times  city  and  suburban  cir¬ 
culation  as  712,610  daily  and  1 ,010,084  on 
Sunday  and  the  Post’s  as  688,819  daily. 
The  Post  does  not  have  a  Sunday  paper. 

The  Post  counters  underneath  with  a 
headline  in  black  letters  stating,  “Con¬ 
gratulations  Daily  News:  First  in  losing 
circulation.” 

The  Post  claims  in  its  ads  that  the  Daily 
News’  losses  in  daily  circulation  over  the 
last  four  years  are  “equivalent  to  losing 
the  entire  population  of  Miami,  Florida” 
and  maintains  Sunday  losses  are  “over  V* 
million.” 

The  ad  states  in  the  same  four  year 
period  the  Post  has  gained  230,000  cir¬ 
culation  to  move  from  ninth  to  fifth 
largest  daily.  The  Post  ad  continues  by 
asserting  the  Daily  News  “rates  FIRST 
among  all  leading  U.S.  daily  newspapers 
in  adult  readers  without  college  educa¬ 
tion"  with  “64%  of  all  News  readers” 
and  “FIRST  ...  in  adult  readers  with 
household  incomes  under  $15, 000.  That’s 
40%  of  all  News  readers.” 

The  ads  took  their  demographic  figures 
from  the  1980  Three  Sigma  study  which 
the  Post,  but  not  the  Daily  News,  sub¬ 
scribed  to. 

The  Post  ad  does  not  give  comparable 
figures  for  its  readers’  education  and 
household  incomes. 

Anderson  said,  according  to  the  1980 
Three  Sigma  study,  53.9%  of  the  Post’s 
readers  have  some  college  or  graduated 
and  over  70%  of  its  readers  have  house¬ 
hold  incomes  over  $15,000. 

“The  Post  appeals  to  sophisticated 
readers,”  said  associate  publisher  Hertz. 
“Our  demographics  will  improve  from 
here  on  in.” 

Of  the  Daily  News’  demographics  por¬ 
trayed  in  the  Post  ad.  Hertz  remarked, 
“With  large  circulations  you’re  going  to 
get  more  of  the  rubbish.” 

Asked  if  the  Post  also  will  “get  more  of 
the  rubbish”  as  its  circulation  grows. 
Hertz  replied,  “Our  readership  seems  to 
be  much  more  upbeat.” 

Hertz  asserted  there  is  “probably  not” 
enough  room  in  the  New  York  market  for 
two  tabloid  newspapers  and  expressed 
confidence  that  “it  won’t  be  us”  which 
loses  the  battle. 

“The  Tribune  Company  is  not  used  to 
losses  in  any  of  its  operations,”  he  said. 
“It’s  a  matter  of  how  much  fortitude  they 
have.” 

The  Daily  News  has  conceded  it  will 
lose  money  this  year.  The  Post  also  is 
losing  money  and  has  “no  target  date  for 
the  black.” 

Daily  News  marketing  director  Les 
Bridges  said  the  Post’s  ads  “distort”  the 
paper’s  demographics. 

“The  Daily  News  has  more  of  every 
category,”  he  commented.  “That  means 
more  $25,000  plus  households,  more  col¬ 
lege  educated  people.  We  have  such  a 
huge  audience.  It’s  twice  the  size  of  the 


Post.” 

According  to  Bridges,  the  Daily  News 
reaches  1,718,000  college  educated  read¬ 
ers  which  is  “more  than  twice  the  Post’s 
coverage  and  more  coverage  than  the  dai¬ 
ly  New  York  Times”  of  that  group  and 
reaches  1,485,000  people  with  incomes 
over  $25,000,  or  33%  of  the  New  York 
market. 

Bridges  said  the  Daily  News  is  “con¬ 
templating  a  counterattack”  to  the  Post’s 
ads  which  will  “demolish  once  and  for  all 
the  ridiculous  cries”  of  its  competitor. 

“We  have  no  compunction  about  get¬ 
ting  into  a  fistfight  with  them.  With  our 
numbers,  we  will  beat  them  silly,”  he 
remarked. 

Bridges  termed  the  Post’s  ads  “simply 
the  desperate  ravings  of  a  paper  which 
finds  it  impossible  to  make  progress  with 
advertisers  in  New  York.” 

The  Post’s  share  of  total  advertising 
linage  in  the  New  York  market  has  gone 
from  6.5%  to  6.3%  in  the  first  five  months 
of  this  year.  For  the  same  period,  the 
Daily  News  went  from  36.4%  to  33.5%  in 
its  share  of  linage  for  the  New  York 
market. 

Post  ad  director  Anderson  contended 
that  because  the  Post  does  not  have  a 
Sunday  paper  or  any  zones,  the  figures 
for  total  advertising  share  are  not  accu¬ 
rate. 

He  said  comparing  “just  the  Post  and 
the  Daily  News”  in  full  run,  Monday 
through  Saturday  linage  shows  his  news¬ 
paper  with  38.9%  of  the  two  papers’  total 
and  his  competition  with  61 . 1%  in  the  first 
five  months  of  1981,  while  for  the  same 
period  last  year  his  paper  had  37.7%  to 
the  Daily  News’  62.3%. 

Anderson  admitted  “the  floodgates  ha¬ 
ven’t  opened”  at  the  Post  to  deluge  its 
pages  with  advertising.  He  attributed  part 
of  that  failure  to  the  Post’s  not  having  a 
Sunday  paper. 

The  Post  is  studying  the  feasibility  of  a 
Sunday  edition,  Anderson  noted,  but  no 
decision  has  been  made. 

“Would  people  pay  for  a  350  Sunday 
newspaper?”  he  asked. 

The  Post  came  out  with  a  Sunday  paper 
which  sold  for  350  on  October  8,  1978 
during  the  newspaper  strike. 

Publisher  Rubert  Murdoch  announced 
the  Sunday  edition  would  be  permanent, 
eventually  selling  for  500  after  a  tv  maga¬ 
zine  and  color  comics  were  added. 

The  Post  decided  to  discontinue  the 
Sunday  paper  on  November  30,  1978. 

New  president 
at  Newsweek 

Mark  M.  Edmiston  was  appointed  to 
succeed  Peter  A.  Derow  as  president  of 
Newsweek  Inc. 

Derow  had  been  chairman  and  presi¬ 
dent  of  Newsweek  Inc.  and  an  officer  and 
director  of  its  parent,  the  Washington 
Post  Company.  He  resigned  these  posi¬ 
tions  to  head  the  CBS  Publishing  Group. 
EDITOR  &  PUBLISHER  for  July  11, 1981 


( 


The  Iranian  government,  citing  alleged 
slanted  reporting,  ordered  (July  7)  the 
Tehran  bureau  of  Reuter  to  close  and  its 
three  correspondents  to  leave  the  coun¬ 
try.  Agence  France-Presse  is  now  the 
only  major  news  organization  still  repre¬ 
sented  in  Iran. 
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An  Overview 

53rd  ANPA  Production  Management  Conference 


By  Earl  Wilken 

This  is  the  fourth  part  of  “An  Over¬ 
view”  of  the  53rd  Annual  ANPA  Produc¬ 
tion  Management  Conference  held  in 
Atlantic  City,  NJ.  (June  6-10).  The  first, 
second  and  third  parts  ran  in  the  June  20, 
June  27  and  July  4th  issues  respectively. 

The  overview  analyzes  not  only  the 
perceptions  of  the  suppliers  to  the  news¬ 
paper  industry  that  were  reflected  in  the 
diversity  and  nature  of  systems,  services 
and  products  exhibited  but  also  the 
perceptions  of  some  newspaper  execu¬ 
tives  to  new  production  advances  and  the 
competing  media  that  were  reflected  in 
their  presentations  during  three  days  of 
workshop  and  general  sessions  under  the 
conference  theme.  Game  Plan  ’81. 

Video  newspaper  systems 
During  the  Wednesday  (June  10), 
morning  session  on  “Telecommunica¬ 
tions — The  Competitive  Technology,” 
Donald  N.  Soldwedel,  president  and  pub¬ 
lisher  of  the  Yuma  (Ariz.)  Daily  Sun,  de¬ 
scribed  his  video  newspaper  operation 
and  talked  about  the  paper's  philosophy 
in  leasing  four  cable-tv  (not  two-way) 
channels  in  the  Yuma  market. 

Soldwedel  said  the  operation  broad¬ 
casts  on  four  channels  with  one  channel 
dedicated  to  classified  advertising,  the 
second  carries  the  Reuters  Business  Wire 
with  the  Dow-Jones  Market  results  also 
on  this  channel,  the  third  channel  carries 
regular  Associated  Press  cable  news  and 
the  fourth  channel.  Sun  Cable  News,  car¬ 
ries  up  to  60  pages  of  local  and  area  news 
and  advertising,  cycling  completely  each 
18  minutes.  A  page  of  character¬ 
generated  information  is  eight  lines  of  32 
characters  each,  exposed  for  18  seconds. 

We  update  the  news  hourly,  Soldwedel 
said,  during  the  morning  with  a  major 
update  occurring  at  press  time,  1 :30  p.m. , 
each  day.  Then  intermittently,  until  about 
8  to  9  p.m.  when  the  system  is  shut  down 
for  the  night,  returning  at  6  a.m. 

On  the  subject  of  gross  revenues,  Sold¬ 
wedel  said  the  plan  was  to  drop  the  Reu¬ 
ters  wire  this  fall  and  bring  in  Ted  Tur¬ 
ner’s  Cable  Network  News.  If  we  sell 
only  25%  of  the  available  Cable  Network 
News  commercial  time  which  is  open  to 
us,  he  said,  the  operation  could  double 
the  currently  projected  revenues. 

The  very  heavily  watched  local  news 
channel,  Soldwedel  declared,  has  the 
potential,  even  at  what  our  advertisers 
say  are  give-away  rates  (until  the  year- 
end  ’81  when  they  will  be  increased)  of 
grossing  $31,000.  The  classified  channel 
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potential  without  real  estate  or  car  ads  is 
$25,000,  and  Cable  Network  News  at  the 
low  sales  level  could  be  over  $50,000. 

Newspaper  space  salesmen,  the  Yuma 
Sun  publisher  stated,  find  it  hard  to  give 
high  priority  to  selling  a  cable  ad,  conse¬ 
quently,  the  sales  have  been  slower  than 
they  needed  to  be. 

Before  the  advent  of  Cable  Network 
News,  Soldwedel  said  the  gross  revenue 
potential  was  felt  to  be  in  the  neighbor¬ 
hood  of  $200,000  to  $250,000  by  1985 .  We 
still  believe  those  figures,  he  stated,  ex¬ 
cept  we  now  realize  that  if  we  just  reach 
half  of  the  Cable  Network  News  sales 
potential  with  rates  higher  than  the  mini¬ 
mum  ones  we  plan  to  start  with,  it  would 
be  conceivable  to  double  that  revenue 
potential  inside  the  same  time  frame. 

The  Yuma  publisher  said  a  single  chan¬ 
nel  operation  today  would  cost  approx¬ 
imately  $35,000  and  a  four  channel  sys¬ 
tem  similar  to  the  Yuma  installation 
would  cost  about  $50,000. 

The  total  operating  cost  to  run  the 
Yuma  department,  Soldwedel  said,  was 
about  $45,000  a  year.  The  addition  of 
Cable  Network  News,  its  lease  costs, 
additional  sales  costs,  etc.,  will  probably 
see  that  $45,000  increase  to  as  high  as 
$80,000  for  the  full  calendar  year  ’82,  he 
stated.  However,  Soldwedel  said,  at  the 
same  time  our  revenue  base  potential  will 
jump  to  $110,000,  leaving  a  comfortable 
working  margin. 

Soldwedel  told  the  newspaper  execu¬ 
tives,  “To  get  into  this  very  exciting  field 
which  is  an  opportunity  which  will  pro¬ 
vide  vital  to  your  newspaper’s  informa¬ 
tion-providing  interests  as  time  moves 
on.” 

Overseas  developments 

Reporting  on  overseas  developments 
during  the  Wednesday  morning  session, 
Friedrich  W.  Burkhardt,  managing  direc¬ 
tor  of  the  International  Newspaper  Color 
Association,  FIEJ  Research  Association, 
said,  “In  Europe,  the  existing  electronic 
mass  media  and  the  various  telecom¬ 
munication  carriers  are  Hrmly  in  the 
hands  of  the  governments  or,  which 
amounts  to  the  same,  of  government- 
controlled  PTTs. 

“This  holds  true  for  radio  and  tv  sta¬ 
tions,  for  the  telephone  networks,  cable 
systems,  for  terrestrial  and  satellite 
broadcasting  facilities.”  Burkhardt 
said  there  are  some  noteworthy  excep¬ 
tions  to  this  general  rule.  Italy  allows  pri¬ 
vate  radio  and  tv,  England  has  a  dual 
system:  the  state  owned  BBC  and  pri¬ 


vately  owned  radio  and  tv  stations,  which 
are,  however,  controlled  by  the  Indepen¬ 
dent  Broadcasting  Authority.  Finland,  he 
said,  has  60  private  telephone  companies 
and  also  allows  private  cable  tv  networks. 

In  a  brief  survey  of  present  overseas 
activity,  Burkhardt  said  interactive 
videotex,  making  use  of  the  tv  set  and  the 
public  telephone  network,  is  the  most 
advanced  electronic  text  medium.  In 
Great  Britain,  the  Prestel  system  has 
been  commercially  launched  more  than  2 
years  while  Finland  has  officially  started 
a  Telset  service  on  a  limited  scde.  Bur¬ 
khardt  said  nearly  all  European  PTTs 
have  some  test  system  in  operation  or  on 
the  drawing  board.  The  most  advanced 
trials,  he  stated,  are  for  Bildschirmtext  in 
Germany,  Viditel  in  Holland,  and  Teletel 
in  France.  Experiments,  he  said,  on  a 
smaller  scale  are  going  on  in  Austria, 
Switzerland,  Belgium  and  Scandinavia. 

Many  newspapers,  he  said,  are  taking 
an  active  part  in  these  activities,  either  as 
individual  information  providers  or  even 
as  larger  umbrella  information  providers. 

Addressing  the  situation  of  database 
publishing  in  general,  Burkhardt  said  it  is 
pretty  well  established  for  scientific  or 
business  applications,  but  it  is  just  trying 
to  extend  into  other  areas.  For  these  new 
markets,  he  stated,  the  easiest  access 
seems  to  be  through  the  videotex- 
equipped  tv  set,  which  dials  into  dedi¬ 
cated  PTT  computers  or  into  private  com¬ 
puters  through  the  gateway  concept. 

Cable-tv  does  exist  and  is  expanding, 
Burkhardt  reported,  both  in  coax  and 
glass  fiber  technology.  Some  countries, 
he  went  on  to  say,  like  Belgium  are  almost 
fully  cabled.  But  at  present  this  is  mostly 
one-way  re-broadcasting  of  on-the-air 
services.  He  then  said  some  more  adv¬ 
anced  “pilot  projects”  are  being  started 
in  Germany  and  Great  Britain. 

An  arbitrary  categorization  of  the  192 
exhibitors  at  the  Atlantic  City  conference 
shows  a  total  of  43  suppliers  of  Electronic 
Systems  and  Products.  Of  this  number 
there  were  6  suppliers  of  telecommunica¬ 
tions  proclucts;  35  suppliers  of  front-end 
systems  and  related  products;  and  the 
two  wire  services.  Associated  Press  and 
United  Press  International. 


The  fifth  part  of  “An  Overview”  of  the 
53rd  Annual  ANPA  Production  Manage¬ 
ment  Conference  wiU  appear  in  the  next 
issue  of  E&P. 
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Four  librarians  given  Roll  of  Honor  son  now  lives  in  Rio  Rancho,  New 

dWdrdS  dt  Atldlltd  COnfOr0nC0  The  Newspaper  Librarians  Associa¬ 

tion  was  founded  in  April,  1923,  by 

Four  members  of  the  Newspaper  Divi-  problem  solver  led  to  her  appointment  as  Joseph  F.  Kwapil  and  five  of  his  col- 

sion  of  the  Special  Libraries  Association  assistant  systems  editor  at  the  time  her  jeagues  for  the  purpose  of  exchanging 

were  honored  for  their  contributions  to  paper  automated  the  newsroom.  ideas  and  methods  to  help  them  improve 

newspaper  librarianship  at  the  Division’s  Oppedahl  is  a  past  chairman  of  the  newspaper  “Morgue  systenis  and 

Awards  Banquet  in  Atlanta,  Georgia,  Newspaper  Division,  co-author  of  the  provide  better  service  to  their  edi- 

June  15th.  chapter  on  newspaper  library  automation  reporters.  The  Association 

Roll  of  Honor  awards  were  presented  in  Guidelines  for  Newspaper  Libraries,  joined  SLA  in  1924  and  formally  changed 

to  Alison  Oppedahl,  Detroit  Free  Press',  first  published  by  the  American  News-  ***  Newspaper  Division. 

JosephineR.  Johnson,  retired  chief  libra-  paperPublishers  Association  in  1974,  and  *  *  1 1  * 

rian,  Louisville  Courier  Journal  and  author  of  the  article  Can  A  (Newspaper)  NQWSptint  UpClQtQ 
Times;  Anne  B.  Jennings,  former  chief  Library  Become  a  Profit  Center?  Her  pre¬ 
librarian,  Riverside  (Calif.)  Press-  sent  position  at  the  Free  Press  is  copy  C.A.  Thompson,  vicepresident/opera- 
Enterprise.  Chester  M.  Lewis,  historian  desk  chief,  universal  desk.  tions  for  International  Paper  Sales,  said 

emeritus  of  77ic  New  ForA:  Times  received  Anne  B.  Jennings  is  a  woman  of  many  IPS  is  currently  testing  Kenaf  at  its 

the  Joseph  F.  Kwapil  Award.  This  award,  careers:  journalist,  publicist,  author.  Mobile,  Ala.,  newsprint  mill, 
the  highest  recognition  of  the  Division,  is  librarian  and  newspaper  library  consul-  The  test,  Thompson  said,  will  be  used 
given  for  major  achievement  in  the  field  tant.  With  both  journalistic  and  news  lib-  to  establish  how  cubed  Kenaf  can  be  pro¬ 
of  newspaper  librarianship,  and  for  out-  rary  experience,  she  felt  there  was  a  par-  cessed  on  a  standard,  commercial  ther- 
standing  service  to  the  Newspaper  Divi-  ticular  need  for  the  development  of  pro-  momechanical  pulping  (TMP)  operation. 
Sion.  fessional  library  staffs  to  support  the  The  company  is  considering  a  capital 

Lewis,  former  chief  librarian  and  for-  editorial  departments  of  smaller  news-  improvement  program  that  would  cost 
merdirectorofarchives  of  the  Times,  has  papers.  about  $65  million  over  a  period  of  four 

been  a  member  of  SLA  for  35  years.  He  Jennings  pursued  her  idea  by  organiz-  years  to  reduce  production  costs  and  to 
served  as  chairman  of  the  SLA  Newspap-  ing  and  conducting  a  regional  seminar  in  help  meet  anticipated  environmental 
er  Division  (1964),  and  as  SLA  president  Southern  California,  utilizing  the  support  standards. 

in  1955/56.  The  1965  recipient  of  the  Jack  and  contributions  of  her  fellow  news  Jn  3  related  matter,  ISA  International 
K.  Bumess  Memorial  Award  for  disting-  librarians,  professional  journalistic  orga-  and  Stora  Kopparberg,  two  foreign- 
uished  librarianship,  he  was  elected  to  the  nizations,  and  the  University  of  Califor-  affiliated  firms,  are  considering  building 
SLA  Hall  of  Fame  in  1978  in  recognition  nia  Extension  Division.  This  first  regional  newsprint  mills  in  Alabama  and  South 
of  his  “qualities  of  leadership  and  his  abi-  seminar  inspired  other  regional  seminars,  Carolina. 

lities  for  innovation”.  As  chief  librarian  and  encouraged  the  Newspaper  Division  Incorporated  in  the  U.S.  and  backed  by 
he  introduced  the  70mm.  microfilm  pro-  to  begin  the  successful  SLA  preconfer-  an  undisclosed  European  company,  ISA 
cess  at  the  Times;  had  a  prototype  reader,  ence  seminar  programs.  She  maintained  International,  is  considering  building  a 
only  one  of  its  kind  in  existence,  installed;  her  commitment  to  the  smaller  library  by  niill  near  Boligee,  Alabama, 
and  arranged  for  lamination  of  the  news-  insuring  as  first  editor  of  Guidelines  for  At  that  mill  two  newsprint  machines 
paper’s  daily  issues,  according  to  a  Newspaper  Libraries  that  the  publication  would  be  installed  and  total  production 
National  Archives  technique.  resulted  in  basic,  pragmatic  text  aimed  at  per  day  would  be  about  544  metric  tons. 

Under  his  leadership,  “the  library  small  to  medium-size  newspapers.  Jen-  Construction  might  begin  this  year  if 
made  an  important  contribution  to  the  nings  efforts  have  been  largely  responsi-  the  site  is  approved  with  the  plant  going 
world-wide  reputation  of  the  newspaper  ble  for  the  Newspaper  Division’s  re-  on-stream  in  1983. 
for  accuracy  of  reporting,”  as  he  was  newed  educational  commitment.  She  is  Stora  Kopparberg,  a  Swedish  firm,  is 
cited  in  a  previous  award.  He  edited  the  currently  associated  with  the  Hungry  Eye  presently  doing  a  feasibility  study  on 
first  edition  ofthe  book  Special  Libraries:  Bookstore  in  Hemet,  California.  establishing  a  newsprint  mill  near  Con- 

How  to  Plan  and  Equip  Them  and  was  Josephine  R.  Johnson  has  been  active  way,  S.C.  ISA  is  said  to  have  options  on 
co-author  of  Microrecording:  Industrial  in  library  associations  and  made  innumer-  land  in  Union  County,  S.C. 
and  Library  Applications.  able  contributions  to  the  library  profes-  It  has  been  announced  that  Canal  In- 

An  authority  on  micrographics,  copyr-  sion  in  her  23  years  as  a  librarian.  From  dustries  will  be  given  an  option  to  buy 
ight,  archival  practices  and  the  organiza-  1%3  to  1974,  she  was  chief  librarian  of  into  the  mill  if  it  is  established.  Canal 
tion  of  speciad  libraries  he  has  lectured  The  Courier- Journal  and  The  Louisville  Industries  is  a  U.S.  sawmill  and  building 
extensively  and  written  numerous  arti-  Times  library  and  a  member  ofthe  News-  materials  company, 
cles  for  business  and  professional  jour-  paper  Division. 

nals.  Throughout  Lewis’  career,  he  has  While  librarian  at  the  Louisville  pap- 

been  a  source  of  inspiration  to  his  col-  ers,  she  participated  in  the  development  COX  DSOGT  SGiGCtS 
leagues  and  has  made  a  definitive  con-  of  one  of  the  first  automated  information  _  *7 

tribution  to  the  professional  development  retrieval  systems  for  newspaper  libraries.  Sy  SlG  ITl/ 22 
of  newspaper  librianship.  To  promote  the  cause  of  modem  and  effi- 

Alison  Oppedahl  received  her  library  cient  newspaper  libraries,  Johnson  lent  The  Port  Arthur  (Tex.)  News  owned 
education  (M.L.S.)  at  the  University  of  her  expertise  to  the  seminars  conducted  by  Cox  Enterprises,  has  installed  a  Sys- 
California  at  Berkeley.  While  at  Ber-  by  the  American  Press  Institute  at  Col-  tem/22  computer  system  from  System  In- 
keley,  she  went  to  library  school  part  of  umbia  University  in  1967  and  by  the  tegrators,  Inc.  The  system  will  be  used 
the  day  and  worked  on  the  campus  news-  Southern  Newspapers  Publishers  Asso-  for  editorial,  classified  and  display  adver- 
paper  the  rest  of  the  time.  Hired  by  the  ciation  at  the  University  of  Texas  in  1971.  tising.  Classified  billing  software  is  in- 
Detroit  Free  Press  in  1980  to  modernize  She  is  a  past  president  ofthe  SLA  News-  eluded  in  the  package, 
its  library,  she  has  been  able  since  then  to  paper  Division  as  well  as  past  president  of  The  design  will  allow  for  online  input  of 
successfully  combine  both  backgrounds,  the  Kentucky  Library  Association.  Fol-  copy  from  remote  bureaus  and  the  high- 
Her  expertise  in  automating  the  library  lowingher  year  as  chairman  ofthe  News-  speed  wire  capability  includes  A/P 
and  her  proven  skills  as  an  expediter  and  paper  Division,  she  received  the  Divi-  Datafeatures  and  UPI  Datanews. 
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Chicago  Trib  orders 
10  PageFAX  units 

Chicago  Tribune  has  ordered  10  Muir- 
head  Laser  PageFAX  units,  4  “readers” 
and  6  “writers,”  that  will  produce  elec¬ 
trostatic  plates  for  the  Tribune’s  offset 
printing  operation. 

Three  PageFAX  reader  units  will  be 
housed  in  the  Tribune  Tower  while  a 
fourth  reader  and  six  writers  will  be  lo¬ 
cated  in  the  new  plant.  The  platemaking 
systems  will  communicate  with  each 
other  by  facsimile  under  a  new  Muirhead 
computerized  newspaper  production 
management  system. 

The  management  system  is  designed  to 
provide  real  time  and  archival  display  of 
page  movement  data  essential  for  effec¬ 
tive  management  of  the  laser  platemaking 
system. 

Operating  as  a  network  management 
system,  it  will  provide  maximum  terminal 
throughput  from  paste-up  copy  to  press- 
ready  printing  plates.  Typical  statistical 
data  will  include:  performance  of  depart¬ 
ments,  individuals  and  equipment.  It  will 
display,  print  and  log  such  page  manage¬ 
ment  data  as:  date  and  time  of  paste-up  to 
plate  exposure;  required  number  of  ex¬ 
posed  plates  per  page ;  exposed  number  of 
plates  per  page;  pages  completed  by  edi¬ 
tion  or  section  number;  pages  yet  to  com- 
e;  page  flow  (number  of  pages  completed 
or  plates  exposed  in  a  defined  period  of 
time);  and  page  replates  or  makeovers. 

The  system  will  also  provide  a  record 
of  each  day’s  plate  production;  the  num¬ 
ber  of  pages  per  edition;  the  number  of 
plates  used;  the  time  of  plate  exposure  by 
edition  and  page  number;  and  page  flow 
on  a  specified  time  frame. 

As  a  network  system,  it  connects 
selected  reader  to  selected  writer;  con¬ 
nects  selected  reader  to  selected  com¬ 
binations  of  writers;  connects  selected 
reader  to  pre-programmed  combination 
of  writers;  and  automatically  connects 
reader  to  first  available  writer  or  com¬ 
bination  of  writers;  monitors  and  displays 
status  of  readers  and  writers;  automati¬ 
cally  initiates  page  transmission  or 
platemaking;  displays  page  identifier 
code  on  writer  console  during  plate  or 
film  exposure;  automatically  sequences 
reader/writer  for  multiple  exposures; 
controls  electronic  storage  and  retrieval 
of  page  subject  to  makeover  ;  and  displays 
and  records  system  error  conditions. 

Kruger  files  for  U.S. 
debenture  offering 

Kruger,  Inc.,  of  Montreal,  Canada, 
filed  on  July  2,  a  registration  statement 
with  the  Securities  and  Exchange  Com¬ 
mission  relating  to  a  proposed  public 
offering  of  $100,0(X),000  (U.S.)  subordin¬ 
ated  debentures  due  July  15,  2001. 
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you  serve 
the  newspaper 
industry... 
you  do  not 
sacrifice  quality 
for  price! 


Robert  S.  Hamilton 
President 

Publishers  Equipment  Corp. 


We  determined  when  Publishers  Equipment  Corporation  was 
formed  that,  to  serve  the  newspaper  industry,  we  had  to  design 
quality  products.  We  knew  that  anything  less  than  the  best  would 
be  rejected. 

We  see  no  reason  to  change  that  original  concept,  and,  as  a  mat¬ 
ter  of  fact,  we  continue  to  employ  the  finest  press  design  engineers 
in  the  world  to  guarantee  that  quality. 

Our  reception  by  the  newspaper  industry  is  deeply  appreciated, 
and  we  pledge  to  continue  our  efforts  to  merit  that  confidence  you 
have  shown  in  us. 

CALL  COLLECT  (214)  931-2312 

PUBLISHERS  EQUIPMENT  CORPORATION 

3230  Commander  Drive  Phone  (214)  931-2312  P.O.  Box  402326 

Dallas,  Texas  75006  Telex:  732561  (TELESERV  DAL)  Dallas,  Texas  75240 

IN  LONDON  CALL  T.R.H.  GRAPHICS  LTD.  PHONE  571-2116  TELEX:  25247 
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Label  preparation  unit  compatible 
with  operational  procedures 


By  Ralph  Sommer 

After  five  years  searching,  we  have 
found  a  label  preparation  system  that 
meets  our  requirements  and  objectives 
and  is  compatible  with  our  operational 
procedures  and  label-affixing  equipment. 
Now  we  can  say  good-bye,  thankfully,  to 
the  antiquated  embossed  metal  plates  and 
clanking  machinery  we  had  been  using  to 
imprint  labels  for  the  mailing  and  carrier 
delivery  of  the  St.  Paul  (Minn.)  Pioneer 
Press  and  Dispatch  newspapers. 

The  new  system  is  an  LPS  Series  3000 
from  the  Standard  Register  Company.  L 
is  a  computerized,  packaged,  intelligent 
terminal  system  with  dual  CRT  input, 
dual  matrix  printer  output  and  dual  rigid 
disk  recording  media.  While  it  can  be 
operated  on-line  with  a  mainframe  com¬ 
puter,  we  are  using  it  off-line  for  the  daily 
preparation  of  labels  for  newspapers  to  be 
delivered  by  mail  or  by  carrier  to  our 
customers. 

Every  day  we  need  a  total  of  15,000 
mailing  labels  plus  3,000  carrier  drop 
labels  for  each  edition  of  the  two  papers — 
the  morning  Pioneer  Press  and  the  even¬ 
ing  Dispatch.  The  same  numbers  are 
needed  for  the  Saturday  and  Sunday  edi¬ 
tions  of  the  Pioneer  Press.  Preparing 
these  labels  on  equipment  that  was  over 
60  years  old  was  laborious,  time- 
consuming,  very  inefficient  and  often 
frustrating,  due  to  the  difficulty  of  finding 
replacement  parts. 

With  the  old  system,  a  mailing  address 
could  be  accommodated  on  a  single  metal 
plate,  but  a  carrier  drop  might  require  up 
to  six  plates  to  give  complete  informa¬ 
tion.  These  plates  were  hinged  together  in 
reels  like  a  tank  tread.  We  had  16  reels  for 
mailing  and  15  for  carrier  drops.  All  were 
run  on  imprinting  equipment.  In  the  case 
of  mail,  the  impression  was  directly  onto 
the  newspaper;  for  carrier  drops,  the  im¬ 
pressions  were  put  on  paper  tape  which 
was  in  turn  affixed  to  a  newspaper  bundle 
wrapper. 

Additions,  cuts  and  changes  required  a 
lot  of  time  and  trouble.  The  equipment 
operators  had  to  run  the  chains  over  a  reel 
to  find  the  plate  to  be  cut  or  changed  or 
the  place  where  an  “add”  had  to  go.  Then 
the  chain  was  unhinged,  the  necessary 
change,  cut  or  “add”  made  and  the  chain 
rehinged.  It  was  awkward,  cumbersome, 
irritating  and,  despite  the  care  that  was 
taken  by  operators,  error-prone. 

As  the  old  equipment  deteriorated,  it 
became  more  and  more  necessary  for  us 
to  find  a  replacement  system.  But  the  new 
system  had  to  meet  certain  criteria.  It  had 

Sommer  is  maUroom  superintendent  of 
the  St.  Paul  Pioneer  Press  &  Dispatch. 


to  be  economical,  easy  to  use,  able  to 
conform  to  a  master  system  on  a  central 
computer  yet  operate  independently  of 
that  computer.  We  also  wanted  it  to  be 
flexible,  versatile,  as  automated  as  possi¬ 
ble  and  produce  clean,  clear,  legible 
labels.  The  3000  has  accomplished  all 
these  and  has  been  welcomed  by  the  per¬ 
sonnel  who  are  responsible  for  the  dis¬ 
tribution  operation. 

The  first  step  in  adopting  the  LPS  3000 
system  was  to  load  current  information 
on  the  rigid  disks  using  the  CRT  units  as 
entry  media.  From  that  point  additions, 
deletions  and  changes  are  channeled  to 
mailing  from  circulation  via  a  mainframe 
computer  printout.  It  is  then  a  simple 
matter  to  make  a  correction  to  either  the 
mailing  or  carrier  distribution  list.  The 
operator  simply  requests  the  appropriate 


TWO  TYPES  of  labels — for  mailing 
and  for  carrier  drops — are  printed  out  on 
request.  Four-wide  format  adds  efficiency 
and  flexibility  in  type  sizes  provides  for 
clear,  clean  imprints. 

program  to  appear  on  the  CRT  screen  and 
then  enters  the  new  information  via  the 
keyboard.  Updates  are  done  daily  for 
both  lists. 

Labels  are  printed,  as  needed,  on  blank 
continuous  forms.  Both  types  are  printed 
four- wide,  but  the  carrier  label  program 
calls  for  them  to  be  listed  in  vertical  order 
while  the  mail  labels  are  printed  to  pro¬ 
vide  horizontal  order.  After  printing,  the 
mail  labels  are  taken  directly  to  the 
machine  that  affixes  them  to  the  indi¬ 
vidual  papers  automatically. 

The  carrier  label  forms  are  first  taken  to 
a  Standard  Register  SMI  forms  handling 
unit  that  slits  off  the  margins  and  also  slits 
the  form  into  four  tapes,  each  2- Vi”  wide. 
The  resultant  tapes  are  then  processed 
through  a  machine  that  affixes  them  auto¬ 
matically  to  bundle  wrappers  for  later 
use. 

In  one  giant  step,  we  have  gone  from  an 
antiquated  mechanical  system  that  was 
almost  literally  on  its  last  legs  to  a  mod¬ 
em,  electronic  system  that  handles  just 
about  every  phase  automatically.  It 


would  be  difficult  to  give  the  advantages 
of  this  system  any  sort  of  priority,  never¬ 
theless  there  are  many. 

For  one  thing,  it  has  met  our  objectives 
with  respect  to  cost  and  compatibility 
with  the  master  system  of  the  mainframe 
computer  although  there  is  no  on-line  op¬ 
eration.  For  another,  the  labels  are  highly 
legible  and  carry  more  information  more 
easily  than  did  the  old  ones.  The  basic 
1/10”  type  size  used  on  the  mailing  labels 
is  sharp  and  easy  to  read;  on  the  carrier 
labels  we  make  use  of  the  system’s  versa¬ 
tility  and  use  three  different  type  sizes — 
1/10”,  2/10”  and  4/10” — to  help  our  driv¬ 
ers  and  the  distributors  see  the  instmc- 
tions  for  locating  drop  areas. 

We  are  also  able  to  imprint  more  in¬ 
formation  on  the  carrier  labels,  including 
the  quantities  of  paper  in  the  lead  and 
unlabeled  bundles.  A  drop’s  lead  bundle 
carries  the  label  giving  its  quantity  and 
the  quantities  of  each  bundle  needed  to 
make  up  the  total  requirement;  there  are 
no  labels  on  the  accompanying  bundles. 
Since  these  figures  change  daily,  it  was 
impossible  to  incorporate  this  informa¬ 
tion  on  the  old  labels  due  to  the  cumber¬ 
some  methods  employed.  With  the  new 
system,  it  is  simply  a  matter  of  entering 
new  data  by  CRT.  We  can  take  care  of 
between  KK)  and  2(X)  bundles  an  hour 
now,  whereas  before  the  task  of  making 
changes  and  then  printing  the  labels  was 
almost  unending  for  the  operator. 

We  also  have  an  absolute  way  of  check¬ 
ing  the  quantity  of  papers  required  by  the 
circulation  department  with  the  actual 
number  of  papers  for  which  we  print 
labels.  We  receive  an  automatic  count 
with  the  label  preparation  system  which 
gives  us  an  accurate  check  with  the  main¬ 
frame  computer.  If  there  is  a  discrepancy 
we  know  who  is  wrong.  Before,  we  had  to 
rely  on  a  manual  paper  count. 

Then  there  is  the  capability  of  the  sys¬ 
tem  to  provide  audit  trail  reports  on  re¬ 
quest.  This  allows  us  to  list  changes,  adds 
and  deletes  for  further  checking  with  the 
mainframe  computer  operation  and  for 
our  own  use  in  mailing.  Finally,  the  ease, 
speed  and  simplicity  of  the  new  proce¬ 
dures  have  made  the  system  completely 
acceptable  to  our  people.  Once  they  saw 
it  in  operation  and  worked  with  it,  it  was 
impossible  for  them  to  go  back  to  the  old 
ways. 


Cable  tv  program  set 
for  USA  Network 

Dow  Jones  announced  recently  that 
“The  Wall  Street  Journal  Evening 
News,”  a  new  cable  tv  program,  will  be 
broadcast  over  the  USA  Network  begin¬ 
ning  this  September. 

The  show,  which  will  run  Monday 
through  Friday,  will  review  the  top  busi¬ 
ness  and  economic  developments  of  the 
day. 
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In  One  Year 
The  Kansas  City  Star-Times 


Will  Be  AH  Offset 


Exciting  offset  quality  and 
offset  color  to  be  available  on 
45  units  . . .  Never  before 
have  nine  color  presses  beeir 
converted  from  letterpress4o 
offset  . . .  PMC  Offset  S^tem 
chosen— base^  on  superior 
performance  and  best  engi¬ 
neering. 

PMC  has  the  know-how  to  place  your 
newspaper  in  the  prestigious  offset 
column  now.  Do  it  at  big  savings  and  still 
use  your  press  while  the  conversion  takes 
place.'  Average  installation-time  per  unit: 
five  to  seven  days. 

PMC  evaluates  your  press,  uses  precision 
components,  includes  the  best  in  dam¬ 
pening,  shims  and  locks,  furnishes  a 
skilled  conversion  team,  let’s  you  do  as 
much  of  the  work  as  possible,  trains  your 


A  Short  Story: 

Why  and  How  It  Happened 

KC  production  management  knows  the 
score.  Offset  is  the  best  way  to  print 
newspapers.  Their  predicament;  a  big 
investment  in  Hoe  Colormatics.  Nine 
presses  only  a  dozen  years  old.  They 
pondered:  maybe  these  conversions 
work.  PMC  looks  like  the  right  system. 
“Let’s  try  a  unit.”  Their  assessment: 
impressive.  “Let’s  see  what  happens  on  a 
couple  of  presses— nine  more  units.” 
Conclusion:  that’s  it.  “It’s  time  to  go  all  the 
way.” 


people,  and  sticks  with  you  until  a 
successful  operation. 

Ask  any  PMC  userfor  his  assessment  and 
then  contact  us  for  a  quotation. 

We’re  confident,  we  know  the  way 


PMC 


PRESS  MACHINERY  CORPORATION 

230  James  Street 

Bensenville,  Illinois  60106 

TWX  910-650-0370,  (312)  860-5574 


N.Y.  Deadline  Club  presents  awards 


Each  year  the  Deadline  Club  awards 
outstanding  journalists  in  the  New  York 
metropolitan  area  for  excellence  in  jour¬ 
nalism.  This  year  there  were  four  print 
categories  in  which  there  was  one  winner 
in  each  and  runners-up. 

The  winners  received  a  “Deadline” 
statuette  conceived  by  the  late  Rube 
Goldberg.  The  runners-up  received 
“Deadliner”  plaques. 

The  winners  and  their  categories 
follow: 

James  Wright  Brown  Award  for  excellence  in  pub¬ 
lic  service  reporting  by  newspapers  and  wire  services 
won  by  Alex  Michelini  of  the  New  York  Daily  News 
for  his  series,  “The  Medical  Pork  Barrel,”  based  on  a 
nationwide  investigation  of  the  perquisites  and  pri¬ 
vileges  enjoyed  by  doctors  on  hospital  staffs. 

Runners-up  were  Henry  Goldman  and  Valerie 
James  of  the  Record  of  Hackensack  for  a  four-part 
series  probing  a  private  institution  for  the  mentally 
retarded,  and  Ted  Rohrlich,  also  of  the  Record,  for  a 
profile  of  a  doctor  who  treats  terminally  ill  patients, 
and  the  dispute  between  patients'  and  doctors’  rights. 

Financial  News  Award  for  excellence  in  business/ 
financial  news  reporting  won  by  Wiliam  Wolman  of 
Business  Week  for  his  article  on  “The  Reindus¬ 
trialization  of  America,”  which  examined  industrial 
decline  in  the  United  States. 

Runners-up  were  Adrian  Peracchio  of  Newsday  for 
“The  Poor  Man’s  Tax  Loopholes,”  and  Gary  Hector 
of  the  American  Banker  for  “Chrysler  Sags,”  about 
the  repeated  attempts  to  rescue  the  automaker  from 
bankruptcy. 

Science  Writing  Award  for  excellence  in  reporting 
on  medical,  space,  physical  and  biological  sciences 
won  by  Edward  Edelson  of  the  New  York  Daily 
News  for  a  series  entitled  “Target  Diabetes.” 


Runners-up  were  Alex  Beam  and  Otis  Port  of  Busi¬ 
ness  Week  for  “Technology’s  New  Promise  for  the 
Handicapped,”  and  Sharon  Begley,  Matt  Clark  and 
Mary  Hager  of  Newsweek  for  a  feature  on  recom- 
bidant  DNA  and  the  biological  revolution. 

Photography  Award  for  excellence  in  news  photo¬ 
graphy  won  by  Oscar  Sabetta  of  UPl  for  his  photo  of  a 
Boy  Scout  carrying  a  wounded  woman  to  safety  in 
strife-tom  El  Salvador. 

Runners-up  were  Michael  Lipack  of  the  New  York 
Daily  News  for  a  photo  showing  the  leap  of  a  would- 
be  suicide  from  the  fifth  floor  of  a  building,  and  Man- 
oocher  Deghati  of  Newsweek  for  a  photo  of  Iranian 
clergy  touring  the  landing  site  following  the  ill-fated 
American  rescue  attempt  of  the  hostages  a  year  ago. 

Florida  dailies  hire 
a  writing  coach 

Florida  Times-Union  and  Jacksonville 
Journal  will  have  a  novelist- 
newspaperman  as  writing  coach.  Robert 
P.  Clark,  editor,  said  Jack  D.  Hunter  will 
conduct  workshops  for  small  groups  of 
editors  and  reporters  and  will  counsel  on 
a  one-to-one  basis,  beginning  this  fall. 
Hunter,  of  St.  Augustine,  Fla.,  is  author 
of  numerous  suspense  thrillers  and  spy 
novels.  His  best  known  is  “The  Blue 
Max,”  a  World  War  I  aviation  novel  and 
movie.  Three  others  of  his  books  have 
been  sold  or  optioned  to  Hollywood.  For 
ten  years  he  was  editor  of  the  Du  Pont 
company  magazine. 


Texas  dailies 

(Continued  from  page  36) 


to  the  electronic  Yellow  Pages. 

He  said  AT&T  uses  the  First  Amend¬ 
ment  issue  and  the  dispute  of  over  elec¬ 
tronic  Yellow  Pages  “to  cloud  the  real 
issue”  of  the  “tremendous  advantage” 
AT&T  will  have  in  telecommunications  if 
it  is  allowed  to  offer  news  and  advertising 
over  its  own  lines. 

“We  have  got  to  get  through  to  the 
people  in  Congress  what’s  going  on  down 
here,”  Murphy  said.  “Here  in  Texas  we 
have  an  example  of  how  AT&T  treats  its 
comf>etitors  with  disdain,  and  small,  pret¬ 
ty  devices.  They  show  the  cold,  crude 
side  of  AT&T.” 

As  an  example,  Murphy  said  South¬ 
western  Bell  sent  materials  requested  by 
TDNA  for  the  PUC  hearing  by  fourth 
class  mail  while  TDNA  “expedited  all  of 
Southwestern  Bell’s  requests  without  re¬ 
servation.” 

Murphy  said  AT&T’s  “almost  end¬ 
less”  competitive  advantages  in  telecom¬ 
munications  included  “raiding  the  assets 
of  subsidiaries  such  as  Southwestern 
Bell,  assets  paid  for  by  the  public,  access 
to  what  is  surely  the  most  efficient  credit 
information  of  an  consumer  company  in 
America,  plus  use  of  the  phone  com¬ 
pany’s  network  which  has  the  built-in 
capability  to  give  their  own  transmissions 
zip-through  service  while  their  competi¬ 
tors  are  given  long,  circuitous  routes.” 


AAF  Officers  named 

Patricia  Martin,  marketing  support 
director  for  Warner-Lambert,  Morris 
Plains,  N.J.,  has  been  elected  chairman 
of  the  American  Advertising  Federation. 
She  is  the  first  woman  elected  to  that  post 
in  the  76-year  history  of  the  organization. 

Martin  began  her  advertising  career 
with  Warner-Lambert  more  than  25  years 
ago  as  a  copywriter  and  editor.  She  nov, 
heads  an  in-house  creative  staff. 

Other  officers  elected  during  AAF’s 
national  convention  in  Washington  ear¬ 
lier  this  month  include:  David  Keith, 
vicepresident  for  corporate  communica¬ 
tions,  Houston  (Texas)  Natural  Gas 
Corp.,  senior  vice  chairman;  Lee  Abbott, 
vicepresident  of  Nabisco  Inc.,  East 
Hanover,  N.J.,  eastern  region  vice 
chairman;  Glen  Fortinberry,  president  of 
Ross  Roy  Inc.,  Detroit,  central  region 
vice  chairman;  Duane  Hill,  national  sales 
director  for  KSL-TV,  Salt  Lake  City, 
western  region  vice  chairman;  and  R.H. 
Stewart  Mitchell,  executive  vicepresi¬ 
dent  of  Tracy-Locke  Advertising  and 
P.R.,  Dallas,  secretary-treasurer. 

Vance  Stickeil,  vicepresident  for  sales, 
the  Los  Angeles  Times,  was  elected  a 
director. 
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m  ACTUALLY  limSASSO 
WULY  CnCULAnON  IN  THE 
FACEIffA  PRICE  IMCHEASE!" 

■808SAPANER0, 
THE  RECORV  (SERCEM  COmTY,  MJ) 

“We  were  overwhelmed  with  the  number  of  entries  received,” 
reports  William  S.  Pfaff,  Jr.,  Director  of  Promotion  for  the  New 
Orleans  Times-Picayune. 

“Entries  received  were  truly  unbelievable.  Home  delivery 
increased,  dealer  returns  dropped.”  David  F.  Meade,  Jr.,  Marketing 
Director,  Brockton  Enterprise,  Mass. 

“More  than  10,000  entries  the  first  week  for  our  17,000 
circulation.”  Robert  R.  Carl,  Publisher,  Tonawanda,  N.Y.  News. 

Not  surprising,  because  THE  BIRTHDAY  GAME  is  the  easiest- 
to-play,  easiest-to-run  circulation  promotion  there  is. 

Call  today  for  full  details.  (203)  562-1 1 33.  Or  write:  The 
Jackson  Newspapers,  P.O.  Box  2026,  New  Haven  CT.  06521. 
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South  African  news 
agency  starts  up 

Zimbabwe  ended  its  dependence  on 
white-ruled  South  Africa  for  international 
news  at  midnight  Tuesday  when  the  new 
Zimbabwe  Inter- African  News  Agency 
(ZIANA)  began  operating. 

Prime  Minister  Robert  Mugabe,  at  a 
ceremony  marking  the  opening  of 
ZI ana’s  headquarters,  described  the 
event  as  a  further  “consolidation  of  our 
independence.’’ 

“The  birth  of  ZIANA  brings  to  an  end  a 
situation  that  was  politically  intoler¬ 
able,’’  Mugabe  said.  “It  ends  %  years  of 

Newsday  reporters 
to  earn  $714  in  1983 

Reporters  and  photographers  at  Long 
Island  (N.Y.)  Newsday  will  earn  a  top 
minimum  of  $714  a  week  beginning  April 
1,  1983,  under  the  terms  of  a  new  three 
year  contract. 

Newsday  and  the  Nassau  County 
Printing  Pressmen  and  Assistants  Un¬ 
ion,  Local  406  reached  an  agreement 
under  which  reporters  and  photographers 
will  get  a  weekly  increase  of  $58  the  first 
year  and  $40  in  each  of  the  next  two 
years.  Reporters  and  photographers  had 
a  top  minimum  of  $576,  prior  to  the  sign¬ 
ing  of  the  contact. 

The  salaries  will  also  be  subject  to  cost 
of  living  adjustments  in  the  final  two 
years  of  the  agreement. 

Discount  price 
for  Sunday  paper 

The  newsstand  price  of  the  new  Sun¬ 
day  Cleveland  (Ohio)  Press  will  be  250 
and  subscribers  in  the  Greater  Cleveland 
area  will  pay  $1  for  seven-day  home  deliv¬ 
ery,  the  same  price  now  paid  for  Monday- 
through-Saturday  subscriptions. 

The  new  Sunday  edition  makes  its  de¬ 
but  August  2nd. 

The  pricing  policy  was  established  to 
enable  regular  subscribers  to  become 
familiar  with  the  new  Sunday  paper. 


Marketing  director 

Stephen  E.  Arnold  was  named  director 
of  marketing  for  Data  Courier,  Inc.,  a 
subsidiary  of  the  Courier- Journal  and 
Louisville  Times  Company.  He  will  be 
responsible  for  marketing,  market  re¬ 
search,  and  new  product  development. 
Formerly  a  consultant  and  manager, 
marketing  communications  for  Booz, 
Allen  &  Hamilton’s  technology  group,  he 
has  implemented  marketing  and  com¬ 
munication  programs  for  a  range  of  tech¬ 
nology-based  services. 
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control  of  the  media  by  press  barons  in 
South  Africa.’’ 

The  Prime  Minister  said  ZIANA  will 
have  a  monopoly  on  news  distribution  in 
Zimbabwe. 

“The  monopoly  should  not  be  misused 
or  abused,”  he  said.  “We  expect  much 
more  factual  reporting  in  Zimbabwe.” 

Under  the  white-minority  rule  of  for¬ 
mer  Prime  Minister  Ian  Smith,  Rhodesia 
had  depended  on  the  South  African  Press 
Association  News  Agency  for  interna¬ 
tional  news  and  some  local  news.  Plans 
for  ZIANA  were  set  in  motion  after  the 
breakaway  British  Colony  of  Rhodesia 
became  independent  Zimbabwe  under 
black  majority  rule  14  months  ago. 


The  Associated  Press  last  month  be¬ 
came  the  first  international  news  agency 
to  sign  a  news-exchange  agreement  with 
ZIANA. 

ZIANA  was  set  up  under  the  govern¬ 
ment-backed  Zimbabwe  mass  media 
trust,  which  has  also  taken  over  South 
African-operated  newspapers  in  Zim¬ 
babwe. 

“It  is  vital  that  we  handle  our  own  news 
directly,”  said  ZIANA  news  editor  Wilf 
Mbanga. 

The  South  African  Press  Association 
will  continue  to  have  a  news-collecting 
agency  in  Zimbabwe,  called  the  Press 
Association  of  Central  Africa. 


Rople  whose  business  is 
fashion  make  it  their  business 
to  rea<d  Women’s  Wear  Daily 
and  W.  Respected,  relied  on 
and  referred  to,  they  are  the 
Bibles  of  the  fashion  industry. 


FASHION  FORMS,  the 

Fairchild  Syndicate’s  new 
column,  keeps  readers  up-to- 
date  on  fashion’s  breaking 
news,  current  and  future 
trends,  and  the  personalities 
involved. 


Lively  and  informative, 

FASHION  FORMS  offers  a 
view  consumers  look  for — 
and  a  view  they  can  rely  on. 

FASHION  FORMS.  It  s  new. 
It’s  unique.  And  it’s  only  from 
Fairchild.  Give  us  a  call.  We’re 
the  Fairchild  Syndicate. 

HUROILD  SyrCMCATE 


7  East  12th  Street 

Andrew  T.  Webster 


New  York,  New  York 
(212)  741-4315 
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Syndicates 


By  Lenora  Williamson 


IPS  adds  new  op-ed 

Barbara  Reynolds,  formerly  with  the 
Chicago  Tribune  Washington  bureau,  is 
writing  a  new  twice-weekly  opinion  col¬ 
umn  for  Inter-Continental  Press  Syndi¬ 
cate,  Glendale.  Reynolds  is  based  in 
Washington. 

In  making  the  announcement,  John 
Kearns,  national  sales  director  for  IPS, 
said  that  Reynolds  may  be  the  first  black 
woman  in  syndication  history  to  write  an 
op-ed  column.  He  considers  the  main 
goal  of  her  new  column  that  of  filling  gaps 
not  covered  by  other  op-ed  writers. 

Reynolds,  an  Ohio  State  University 
journalism  graduate,  began  her  career 


Barbara  Reynolds 

with  the  Cleveland  Press  in  1%7  as  a 
police  beat  reporter  covering  the  courts 
with  some  city  hall  reporting.  She  moved 
to  Ebony  magazine,  Chicago,  in  Decem¬ 
ber  of  1968  and  wrote  articles  on  promin¬ 
ent  black  Americans  and  also  wrote  the 
fashion  and  cooking  columns.  Reynolds 
left  Ebony  to  become  an  urban  affairs 


columnist 

reporter  with  the  Tribune  owned  Chicago 
Today  in  September  of  1%9.  When  Chi¬ 
cago  Today  folded  in  1974,  she  joined  the 
Chicago  Tribune,  also  as  an  urban  affairs 
reporter,  and  was  promoted  to  Washing¬ 
ton  correspondent  in  1979. 

Reynolds  was  recently  named 
vicepresident  of  Dollars  and  Sense 
Magazine,  published  in  Chicago,  and  also 
has  a  syndicated  radio  program  called 
“The  Reynolds  Rap”  for  Sheridan 
Broadcasting  Corp. 

The  newly-syndicated  writer  has  held 
visiting  professorships  in  basic  writing 
and  reporting  at  Coppin  State  College, 
Baltimore,  and  the  University  of  Califor¬ 
nia  at  Berkley.  In  1976,  she  received  a 
Nieman  Fellowship  at  Harvard  Universi¬ 
ty,  and  the  same  year  was  named  Head¬ 
liner  of  the  Year  by  Women  in  Com¬ 
munications.  Her  book,  “Jesse  Jackson, 
the  Man,  the  Myth  and  the  Movement”, 
was  published  in  1975. 

4c  *  * 

Independent  News  Alliance  (INA),  the 
feature  agency  servicing  major  market 
newspapers  in  North  America,  bought  se¬ 
rial  rights  to  “The  Jean  Seberg  Story” 
(Random  House)  and  begins  a  six-part 
serialization  for  release  the  weekend  of 
July  11. 

The  author  is  Richard  Davis,  drama 
critic  of  the  Washington  Star.  He  re¬ 
counts  the  young  Iowa  girl’s  meteoric  rise 
to  movie  stardom  and  her  tragic  end  by 
suicide.  Sid  Goldberg,  INA  executive 


editor,  considers  the  story  more  than  a 
run-of-the-lot  movie  star  biography.  He 
says,  “It’s  the  story  of  Hollywood  glitter 
and  radical  politics,  and  how  one 
woman’s  life  was  destroyed  by  the 
dreams  of  the  sixties.” 


Michael  McLuen 

Michael  McLuen  is  the  newly 
appointed  central  states  account  execu¬ 
tive  for  the  Register  and  Tribune  Syndi¬ 
cate. 

McLuen  has  sales  responsibilities  in 
North  and  South  Dakota,  Minnesota, 
Iowa,  Kansas,  Oklahoma  and  Texas.  He 
previously  worked  for  the  syndicate  serv¬ 
ing  in  sales  and  promotion  but  left  to  start 
his  own  ad  agency  in  1975.  In  addition  to 
his  agency  duties  of  production  and 
marketing  he  has  also  been  a  freelance 
journalist. 

McLuen  joins  fellow  account  execu¬ 
tives  John  Ferguson  in  the  west;  Ron 
Wells,  midwest;  Dan  Matthews,  south; 
and  Terry  McNally,  east. 

♦  *  * 

“Uncle  Art’s  Funland”  is  celebrating 
its  50th  year  as  a  newspaper  feature,  pro¬ 
viding  entertainment  and  education  for 
young  readers.  Since  1931,  the  puzzles, 
coloring  contests  and  magic  tricks  have 
amused  kids  of  all  ages. 

Art  Nugent,  Jr.,  is  the  present  “Fun- 
land”  cartoonist.  The  feature  was  created 
by  Nugent’s  father,  but  when  Art  Jr.  com¬ 
pleted  his  art  education  at  Syracuse  Uni¬ 
versity  and  the  Newark  School  of  Fine 
and  Industrial  Art,  father  and  son  began 
working  together.  The  senior  Nugent 
died  in  1975,  and  his  son  took  over  the 
feature  completely. 

The  Nugent  tradition  may  continue 
longer  than  was  expected  because  Nu¬ 
gent’s  daughters,  Nancy  and  Carolyn,  are 
also  art  students.  Their  father  says,  “My 
daughters  help  to  draw  things  for  “Fun- 
land”,  so  I  guess  there’s  a  chance  they 
might  take  over  the  feature  in  the  future.” 

Nugent  lives  in  Fullerton,  California, 
with  his  wife  Ann.  Of  his  career,  he 
observes,  “My  fun  is  my  work  and  my 
work  is  my  fun.  Sometimes  I  have  to  re¬ 
mind  myself  that  “Funland”  is  my  full¬ 
time  career  and  not  just  a  hobby.” 
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^.Sylvia 
Porter 


in  her  field  ... 

—Joins 

Universal  Press  Syndicate 


‘‘The  Ladies  Home  Journal  con¬ 
siders  Sylvia  Porter  America’s 
foremost  writer  about  money.  Our 
readers  respect  her  because  they 
know  she  brings  great  experience 
and  good  sense  to  the  subjects  that 
interest  everybody  today.  Her  col¬ 
umn  is  an  extraordinarily  popular 
point  for  our  readers.  I  really 
admire  her.  She’s  terrific.  ” 

— Myrna  Blyth,  editor-in-chief. 
Ladies  Home  Journal 


For  Samples  and  Rates  Contact: 
Universal  Press  Syndicate 
4400  Johnson  Dr.,  Fairway,  Kansas  6620.'j 
(913)062-1,52:1 
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“Doonesbury”  is  back  in  the  pages  of 
the  Fredericton  (N.B.)  Daily  Gleaner  af¬ 
ter  a  two-week  absence  and  a  storm  of 
protests  over  the  cancellation  of  Garry 
Trudeau’s  strip. 

The  return  of  “Doonesbury”  was 
announced  in  an  editorial  on  the  front 
page  of  the  Canadian  daily,  following  a 
poll  conducted  to  test  reader  reaction  on 
the  cancellation.  More  than  1 ,500  letters 
were  received  by  the  newspaper  with 
two-thirds  of  them  asking  for  return  of  the 
strip. 

The  comic  strip  was  cancelled  June  6 
after  an  episode  used  the  words  “knock¬ 
ed  up”  in  reference  to  pregnancy.  The 
Daily  Gleaner  had  some  complaints  about 
the  language  and  decided  to  drop  the  strip 
from  its  comics  page. 

So  “Doonesbury”  is  back  but  not  in  its 
usual  place.  Fans  now  read  it  on  op-ed. 

The  front  page  editorial  announcing 
reinstatement,  held  to  the  paper's  stand, 
observing:  “We  believe  the  comic  page 
should  be  light  and  humorous.  The  funny 
page  should  be  funny.  Doonesbury  does 
not  fit  this  criterion.” 

♦  ♦  ♦ 

Ellen  Flahive  has  been  named  north¬ 
east  regional  sales  manager  for  TV 
Watch/DlP,  suppliers  of  electronic  and 
print  program  listing  guides  to  cable  sys¬ 
tems.  TV  Watch/DIP  is  the  cable  tv 
marketing  subsidiary  of  United  Media 
Enterprises,  where  Flahive  was  publicity 
manager  for  the  past  year  and  a  half. 

Flahive  will  be  responsible  for  selling 
the  firm’s  weekly  and  monthly  custom- 
edited  print  program  guides  and  DIP  (Dis¬ 
tributed  Information  Processing),  the  ful¬ 
ly  automated,  unattended  electronic  list¬ 
ings  guide.  Based  in  New  York  City,  she 
will  be  working  in  the  territory  from 
Pennsylvania  to  Maine. 


King  Features  Syndicate  columnist  Jack 
O'Brian  (left)  receiving  his  fourth  Deems 
Taylor  Award  from  Hal  David,  president 
of  the  American  Society  of  Composers, 
Authors  and  Publishers.  He  is  the  only 
person  ever  to  receive  this  award  four 
times.  This  was  the  14th  Annual  ASCAP- 
Deems  Taylor  Awards  ceremony.  The 
Awards  are  given  for  outstanding  books 
and  articles  published  on  music  in  the 
previous  year. 


The  Washington-based  Heritage 
Foundation,  publisher  of  a  wide  range  of 
studies  and  the  quarterly  magazine  Policy 
Review,  has  announced  formation  of  a 
news  syndication  division — Heritage  Fe¬ 
atures  Syndicate. 

The  Heritage  Features  Syndicate, 
according  to  editorial  directors  Herb  Ber- 
kowitz  and  Hugh  C.  Newton,  will  offer  a 
broad  range  of  features  on  subjects  from 
energy  to  foreign  policy. 

Andrew  C.  Seamans,  Sr.,  former 
associate  editor  of  Human  Events,  the 
national  conservative  weekly,  was 
named  managing  editor  of  the  new  feature 


The  service  began  with  the  acquisition 
of  two  existing  weekly  columns — “A 
Minority  View,”  by  black  economist  and 
social  critic  Walter  E.  Williams,  and 
“From  Abroad,”  a  column  on  world 
affairs  by  London-based  Anthony  Le- 
jeune.  Williams  is  an  economics  profes¬ 
sor  at  George  Mason  University  in  Fair¬ 
fax,  Virginia.  His  column  was  formeriy 
syndicated  by  Anthem  Syndicate.  Le- 
jeune  was  self-syndicated.  The  other 
Heritage  Features  writers  and  cartoonists 
are  new  to  the  syndicate  field. 

Milton  Copulos,  energy  analyst,  writes 
a  weekly  column  called  “Energy  Pers¬ 
pectives.” 

“Main  Street  U.S.A.,”  Heritage  Fea¬ 
tures’  only  two-times-a-week  column,  is 
written  by  Dallas  Morning  News  editorial 
staff  writer  William  Murchison. 

Two  editorial  cartoonists  also  have 
joined  the  Heritage  Features  Syndicate: 
Tom  Curtis,  political  cartoonist  of  the 
Milwaukee  Sentinel  and  Tom  Gibb,  the 
editorial-page  artist  with  the  Altoona 
(Pa.)  Mirror.  Curtis  is  syndicating  two 
cartoons  per  week;  Gibb  is  starting  with 
one  a  week. 

More  than  50  newspapers  have  re¬ 
portedly  subscribed  to  one  or  more  of  the 
offerings,  including  the  Richmond  Times- 
Dispatch,  Cincinnati  Enquirer,  Durham 
Morning  Herald,  Omaha  World-Herald, 
Santa  Ana  Register,  Augusta  Chronicle, 
Colorado  Springs  Gazette-Telegraph, 
Charleston  News  and  Courier,  Manches¬ 
ter  Union  Leader,  Indianapolis  Star, 
York  (Pa.)  Dispatch,  and  the  Los  Angeles 
Daily  News. 

In  addition  to  its  regular  line-up.  Herit¬ 
age  Features  Syndicate  also  plans  to  offer 
occasional  features  under  the  title  “Other 
Voices.” 

The  Syndicate  also  will  offer  occasion¬ 
al  book  serializations. 


by  CHICK  LARSEN  Designed  to  fit  in  your  color  comics 

,  ^  _ - _  section  (one-sixth  page  size). 

IS  tllC  CSHTPICIT  rCGPUltlllCllt  StPip  Available  once  a  week  in  full  color. 

that  doesn’t  stop  working  fOryou!  - 

Here’s  the  proven-effective  way  to  The  easy-to-read  style  of  each  strip  helps  Call  CHRIS  PIERSON 

recruit  and  keep  the  teen-agers  carriers  understand  that  they  are  your  at  1-800-221-  4816 

and  senior  citizens  newspaper’s  most  valuable  and  visible  for  rates  and  availability. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Cr,  Milwaukee  Wl  53217. 


JOBS  &  CAREERS:  Weekly  column  with 
answers  to  your  readers  questions.  Excellent  for 
education  page,  lifestyle  sections.  Box  587, 
Stamford  CT  06904. 


_ COMIC  STRIPS _ 

COMIC  STRIPS,  Panel,  and  Special  Features 
by  top  artist.  Many  features  to  choose  from, 
either  package  or  single  feature.  Full  size  news¬ 
paper  page  of  comics  and  family  features  for 
both  daily  or  weekly  newspapers.  For  samples 
and  price  rate  write:  Dickson-Bennett  Fea¬ 
tures,  PO  Box  265,  St  Joseph  MO  64502. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

WASHINGTON,  DC — A  personalized,  inexpen¬ 
sive  reporting  news  service  tailored  for  small 
papers.  Special  feature  columns.  Try  us! 
Wagener  News  Service,  1020  National  Press 
Bldg,  Washin^on  DC  20045. 

WIDE  SELECTION!  Humor,  info,  puzzles,  fil- 
lers,  cartoons.  Catalog  $1 .  Dickson-Bennett  In¬ 
ternational,  17700  Western  69,  Gardena  CA 
90248. 


WHAT’S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary.  350  words.  LA  Chotkov^i,  MD,  FACP, 
1143  Chamberlain  Hwy,  Kensington  CT 
06037. 


"MORE  FOR  YOUR  MONEY"— Weekly  column 
of  money-saving  news.  Proven  results.  Camera- 
ready.  Samples,  Mike  LeFan,  1802  S  13th, 
Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  10940;  (914)  692-4572. 


NEED  NEW  different  wordgame  puzzle  for  your 
magazine  or  w'eekly  paper?  Send  issue  and  let¬ 
terhead 'for  return  example.  Raider  Nelson, 
815  E  Oikton  St,  Box  117,  Des  Plaines  IL 
60018. 

'  REAL  ESTATE _ 

HOUSE  CALLS-National  award  says  "enter¬ 
taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  6th  year.  240  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-6230, 


INTERNATIONAL 

ENGLAND  holds  great  fascination  for  American 
readers.  Regular  features  (with  photos)  on  his¬ 
tory,  culture,  lifestyle  for  supplement-feature- 
travel  sections.  American  Abroad.  1  Orchard 
(k)ttages,  Knighton,  Ashbury,  Oxon  SN6  8NT 
England. 


NOW  AVAILABLE  IN  THE  USA! 

The  dynamic  and  provocative  columns  of  Mex¬ 
ican  authoress  and  columnist 

IRMA  SALINAS  ROCHAS 
Subject  to  feature  articles  in  Esquire  and 
Washington  Post.  Don’t  miss  this  opportunity: 
First  4  columns  FREE!  Available  in  finish  or 
English.  Write  today!  Contact:  Jack  Fitzgerald, 
Vista  Communications,  920  North  King  Rd, 
Los  Angeles  CA  90069. 

VOICE  FROM  THE  WOODS  is  an  editorial  col- 
umn  for  readers  troubled  by  our  inapt  energy¬ 
using  economy.  Samples.  Walter  Gormly,  Mt 
Vernon  lA  52314, 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


BUSINESS  OPPORTUNITY— Weekly  news- 
paper-shoppdr-commercial  printing  operation. 
Well  established  since  1964  in  community  col¬ 
lege  town.  Fantastic  opportunity.  Call  (913) 
462-221 1  or  write  Thomas  County  Herald,  PO 
Box  648,  Colby  KS  67701. 

INVENTOR  has  developed  newspaper  stacker 
with  new  conceotion.  Need  financing.  Box 
2653,  Editor  &  Publisher. 

START  YOUR  OWN  WEEKLY— Extensive  how- 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  tees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

HEMPSTEAD  &  CO 

Newspaper  appraisers  and  brokers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av,  Had- 
donfield  NJ  08033;  (609)  795-6026. 

WE  HAVE  CONDUCTED  more  than  300  formal 
appraisals  of  newspapers,  large  and  small. 
NCTSPAPER  SERVICE  COMPANY,  INC,  PO 
Drawer  12428,  Panama  City  FL  32401. 


NEWSPAPER  BROKERS 

ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  oublications. 
Ridge  Rrfi  Hardwick  MA  01037i  (413)  477- 
6009. 


Appraisals,  Mergers,  Sales.  - 
No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


MEMO  TO:  All  Feature  Writers  and 
Artists 

FROM:  E&P  Classified  Department 

RE:  JOINING  THE  SYNDICATE 

If  you’re  involved  in  selling  a  column,  cartoon,  comic 
strip  or  other  feature  material  to  weekly  or  daily  news¬ 
papers,  that’s  strictly  syndicate  business.  That’s  why 
we  think  it  would  be  wise  for  you  to  be  represented  in 
the  pages  of  E&P  Classifieds. 

Your  Features  Available  ad  could  help  you  reach  a 
large  percentage  of  America’s  editors  ancj  publishers. 
And,  you  can  save  with  our  low  contract  rates.  Use  the 
order  blank  in  this  issue  or  call  us  for  more  information. 

E&P  CLASSIFIEDS— THE  COMMUNICATORS 

(212)  752-7050 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

MIDWEST  NEWSPAPERS 
-OUR  ONLY  BUSINESS 
Roy  Holding  &  A^ociates 
'Newspaper  Brokers 
'Appraisers 
Call  day  or  night 
Office  (309)  932-2270 
Evenings  (309)  879-2412 

SYD  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

'Sell  or  Buy  a  Weekly  Newspaper. 

'Over  20  listings  nationwide. 
'Inquires  and  details  confidential. 
BUSINESS  BROKER  ASSOCIATES 
(615)  756-7635  (24  hours) 

NEWSPAPER  CONSULTANTS 


I  OWN  one  of  the  most  successful  weekly  news¬ 
papers  on  the  East  Coast.  I  can  help  your  busi¬ 
ness  increase  in  volume.  Reasonable  rates — 
call  Steve  Kozak  (914)  623-1060  or  write  16 
Fisher  Av,  Nanuet  NY  10954. 

NEWSPAPERS  FOR  SALE 


DAILY  NEWSPAPER  California  5-day.  Expand¬ 
ing  area.  $6-$8  million  price.  Mel  Hodell, 
Broker,  Box  2277,  Montclair  CA  91763;  (7 14) 
626-6440. 


Jim  Hall _ (205)  566-7198 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc 
11  Main  St,  ^uthboro  MA  01772 
(617)  481-8562 

IN  ADDITION  to  the  help  in  buying  we  afford 
continuing  service  in  making  your  efforts  suc¬ 
cessful.  NEWSPAPER  SERVICE  CO,  INC,  PO 
Drawer  12428,  Panama  City  FL  32401. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 

JAMES  J  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited;  (303)  242-5035. 

KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


7198  5000  PAID  WEEKLY  in  south  central  Pennsyl- 

T — vania.  1980  gross  $141,000.  Will  sell  tor 
$140,000— 29%  down,  owner  will  finance  ba- 
’^”5  3{  12%  tor  lo  years.  Excellent  opportun¬ 

ity  for  husband/wife  team  with  advertising  sales 
experience.  No  equipment  or  real  estate.  Own- 
'2  er  will  offer  attractive  composition  and  print 

contract. 

— 77-^  Write  Box  2673,  Editor  &  Publisher, 

e  afford 

^ss^  PRIME  ILLINOIS 

INC,  PO  WEEKLY  AND  SHOPPER 

Jl-  Property  always  regarded  as  one  of  best  in 

-  state.  Paper  5500  circulation,  shopper  7500 

circulation.  City  of  7000,  within  90  miles  of 
Chicago.  $100,000  down.  Roy  Holding  & 
Associates,  Box  212,  Galva  IL  61434;  Phone 
IS  (309)  932-2270  days,  (309)  879-2412  even- 

ets.  114  ings. 

1;  (912)  _ 

RURAL  WEEKLY  in  busy,  friendly  town;  Zone 

_  3;  $75,000  gross  and  growing.  Owner  retiring. 

House-office  available.  Widely-respected  in 
three-county  area.  Box  2685,  Editor  &  Pub- 
,502  lisher. 

5035.  _ 

_  SUN  BELT  WEEKLY— Expanding,  fully  adjudi¬ 
cated,  tabloid  format  with  several  regular 
s.  accounts.  Excellent  growth  potential.  Contact 

—  Neal  PedowiU;  (209)  237-6141. 

ffice"  SOUTHWEST  COLORADO  tiny  weekly  in  coun- 

I.  seat.  Beautiful  growth  area;  farming,  gas  & 

oil,  recreation.  $18,000  annual  cash  flow. 
Office,"  Selling  with  nice  mobile  home,  land,  building 

1  KS  and  equipment  for  $20,000  down,  (jail  (602) 

10  949-9686. 
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ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

DAILY  NEWSPAPER  California  5-day.  Expand¬ 
ing  area.  $6-$8  million  price.  Mel  Hodell, 
Broker,  Box 2277.  Montclair  CA91763;  (714) 
626-6440. 

INDUSTRY 

SERVICES 

ADVERTISING  SERVICES 

SIERRA  WEEKLY  in  growth  area.  Gross  last 
year  $65,000.  Priced  for  quick  sale.  New  in¬ 
terests.  $55,000.  Terms.  Write  Box  2724, 
Editor  &  Publisher. 

NEWSPAPERS,  PUBLISHERS.  EVERY¬ 
WHERE:  If  your  newspaper  accepts  "escort" 
ads  our  client  would  like  to  hear  from  you.  Call 
(212)  595-3034  anytime. 

TWO  SMALL  WEEKLY  NEWSPAPERS,  adja¬ 
cent  areas  eastern  North  Carolina.  One— 1980 
gross  $58,0(X).  Other— 1980  gross  $25,000. 
New  equipment  (VDTs).  Take  one,  both.  &)m- 
plete  for  $70,000.  Terms  negotiable.  Box 
2661,  Editor  &  Publisher. 

INK  RECOVERY 

WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 

TRAVEL  PUBLICATION,  monthly  tabloid.  Zone 

1.  Co-ownership.  Co-publisher  position  option¬ 
al.  Total  investment:  $25,000.  This  is  truly  an 
exceptional  opportunity.  Must  act  now.  (413) 
256-0756  between  5:30-8  pm  EDT. 

MESSENGER  SERVICES 

MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006;  Phone  (202) 
659-2726,  Home  (301)  924-4589. 

WESTERN  CANADA 

(2)  Well  established  weekly  tabloid  maga¬ 
zines,  paid  sales  60,000/70,000  monthly, 
grossing  1  million.  No  building  or  presses, 
complete  typesetting  and  layout.  Purchased 
outright  from  established  US  and  Canadian 
chain,  protected.  100%  growth  potential. 
Firmly  priced  at  $500,000  Canadian/ 
$415,000  US,  terms  available  by  agreement 
for  sale.  Box  2706,  Editor  &  Publisher. 

NEWSPAPER  DESIGN 

FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write;  AMERGRAPHICS  & 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

OFFICE  DESIGN 

INCREASE  PRODUCTIVITY  In  the  office  with¬ 
out  increasing  costs.  Specialized  space  plan¬ 
ning  and  design  for  journalism  offices.  Contact: 
Dan  Danford,  MANNSCHRECK  BUSINESS  IN¬ 
TERIORS,  512  Felix  St,  St  Joseph  MO  64501 ; 
(816)  279-8567. 

INVESTOR  seeks  minority  interests  in  Indiana, 
Ohio  and  southern  Michiran  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  &  Publisher. 
Replies  will  be  kept  strictly  confidential. 

TYPESEUING  SERVICES 

SMALL  WEEKLY  in  beautiful  or  historic  little 
Midwest  river  town,  possibly  Missouri  or  Missis¬ 
sippi  Rivers.  Net  must  provide  modest  living 
and  payments.  Would  like  home,  shop  in  one 
building.  Box  2687,  Editor  &  Publisher. 

COMPUGRAPHIC  TYPESETTING  tor  $15  an 
hour.  Special  rates  for  magazines  and  books. 
Made  camera-ready.  The  Printery,  Box  188, 
Pahrump  NV  89041;  (707)  727-4249. 

PUBUCATIONS  FOR  SALE 

ESTABLISHED  MONTHLYTABLOID,  N  Dallas, 
ready  for  expansion  into  other  market  areas. 
Excellent  growth  potential.  38K  assets.  Priced 
for  quick  sale.  Owner  finance  portion  to  right 
party.  (214)  867-1851. 

JOIN  OUR  CONTRACT  CREW! 

...Those  Individuals,  companies, 
syndicates  that  know  the  value  of  a 
E&P  ad  and  run  with  us  on  a  regular 
basis. 

So,  be  it  12,  26  or  52  times  per  year, 
we  produce  business  and  profit  for 
these  people.  We  offer  you  freedom 
to  rotate  your  copy  within  our  regular 
deadline  times,  monthly  billing,  and 
the  best  exposure  in  the  field: 

IN  E&P  CLASSIFIEDS 

Come  reserve  your  place  now  in  the 
most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 
(212)  752-7050 

SHOPPING  GUIDES 

SHOPPER  START-UP  TECHNICIAN  will  analy¬ 
ze  feasibility  of  market  entry  with  jxrint  system 
to  determine  degree  of  potential.  Economically 
"right"  markets  will  then  be  measured  for  best 
format  style,  distribution  pattern  and  start-up 
strategy.  Realistic  loss  projections  and  innova¬ 
tive.  proven  techniques  for  fast-solid  read¬ 
ership/ad  participation.  Insure  success  by  eli¬ 
minating  fatal  start-up  mistakes.  Five  success¬ 
ful  start-ups  with  no  failures.  Location  "hands- 
on"  help  or  tele-mall  consultation.  Also  guaran¬ 
teed  increased  proficiency  for  established  or 
fledgling  free  products.  References.  Estil  Cra- 
dick,  1950  Parkwood  Dr.  Dunedin  FL  33528; 
(813)  733-1678. 

ITS  A  CLASSIFIED  SECRET! 


We've  got  a  secret — and  it's  strictly  classified  information!  We  ll 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you 
want  to  answer  a  Box  Number  ad,  but  don't  want  your  reply  to  go 
to  certain  newspapers  (or  companies),  put  your  mind  at  easel 
Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don't  want  the  reply  to  reach.  Then  put  the  reply  and  the  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you're  answering  is  on  your  list,  we'll  discard  your  reply. 
IMPORTANT:  We  can't  return  your  reply  because  that  would  be 
the  same  as  telling.  So  don't  send  indispensable  material.  Also 
attach  a  note  each  time  you  want  a  box  holder  checked. 

And  if  you  don't  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it's  best  to  list  the  properties. 


CLASSIFIED  ADVERTISING  RATES 

LINE  ADS  POSITIONS  WANTED 

1  week  — $3.50  per  line.  1  week  — $2.50  per  litre. 

2  weeks— $3.20  per  line,  per  issue  2  weeks— ^.20  per  line,  per  issue. 

3  weeks— $3.00  per  line,  per  issue.  3  weeks — $2.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue.  4  weeks— $1.80  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $75  per 
column  inch  camera  ready,  $85  pub  set. 

Contract  rates  available  on  request. 

OEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Edi4«r  ft  Pvblishcr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 

CLASSIFIED  ADVERTISING 

Order  Blank 

Name 

Company 

Add  rasa 

City  .Statfi  Zip 

Phnne 

Classifir.atinn 

Copy 

Assign  a  box  number  and  mail  responses  daily. 

Run  ad  Weeks  Till  Forbidden 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
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EQUIPMENT  &  SUPPLIES 
_ MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


LINOTYPE  PAUL  3040  scanner.  2  years  old. 
Perfect  condition.  Very  reliable.  Low  $50’s. 
Call  (516)  678-2622. 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


CIRCULATION  SUPPUES 


USED  STEEL  CITY  motor  route  tubes.  Only  2-4 
years  old.  4000  green,  7000  orange.  Make  us 
an  offer.  Phone  Jim  Huckle  Ionia  Sentinel 
(Michigan)  (616)  527-2100. 


COMPUTER  HARDWARE 


FOR  SALE— 35  RPO-5  Digital  Equipment  Cor¬ 
poration  disc  packs.  Packs  are  surplus  due  to 
conversion  to  RPO-6  drives.  Call  or  write  Olen 
Bell,  Composing  Room  Superintendent,  The 
Oklahoma  Publishing  Co,  PO  Box  25125,  Okla¬ 
homa  City  OK  73125;  (405)  231-3438. 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVA8LE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
termsof  "column  inches."  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  charges,"  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  8ox  469,  Shawano  Wl 
54166;  (715)  526-6188. 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr,  Over¬ 
land  Park  KS  66212;  (913)  381-1109. 


COMPUTER  TERMINALS 


BUREAU  TERMINALS:  Independent  computer 
terminals  for  text  entry,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  Corpora¬ 
tion,  Summit  Bldg,  DW  Hwy,  Merrimack  NH 
03054;  (603)  424-5033. 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  muL 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


MAGNACRAFT  602  labeler,  4  up  head  and  1 
up  head,  electronic  zip  sorter,  phase  converter. 
Excellent  shape.  $10,500.  (608)  493-2291. 


SHERIDAN  48P  INSERTER  with  complete 
conveyor  connection.  Excellent  condition. 
Available  immediately.  Spare  parts  included. 
Reply  to  Box  2697,  Editor  &  Publisher. 


WANTED  TO  BUY;  Muller  inserter  station  for 
Model  EM  10.  Offset  Web  Sales  Inc,  PO  Box 
211,  Marysville  WA  98270;  (206)  653-2519. 


ROLL 

THE 

PRESSES! 

E&P  CLASSIFIEDS 
We  Move  Machinery! 


BELL  &  HOWELL  MAGNACRAFT  labelers 
1530  and  650,  l-up  and  multiple  width  heads. 
(609)  696-2500. 

CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORA(3E  &  INDUSTRIES 
(213)  257-7557 

SHERIDAN  -  24P 

Inserter 

Excellent  shape.  Bought  bigger  unit.  See  it  run 
before  disassembly.  Call  (715)  834-3471  or 
write:  Ralph  Long,  Leader-Telegram,  701 
South  Farwell  St,  Eau  Claire  Wl  54701. 

MISCELLANEOUS 

COUNT-O-VEYOR  104— Good  condition,  call 
or  write  Fred  Stehle,  Huntington  Pennysaver, 
110  E  Main  St,  Huntington  NY  11743;  (516) 
421-5266. 

ECONOMY  UPSTROKE  BALER,  model  160 
with  10  HP  motor  and  10’  baling  chamber. 
'Little  Giant"  roll  clamp. 

LIKE  NEW  AND  CHEAP 

Call  Denise  Christopherson,  Metzger  Printing 
Co,  (303)  777-7771. 

MUST  SACRAFICE 

OFFSET  PRINTING  PLANT 

5  unit  Econ-O-Web  press  with  Vi  folder  and 
drive.  Model  36.  10  years  old.  Plus  miscel¬ 
laneous  spare  parts.  NuArc  flip  top  plate  bur¬ 
ner.  National  plate  burner.  Brown  Carvelle 
camera.  As  is,  where  is  condition.  Los  Angeles 
area.  $89,950.  Call  Mr  Paradis  (714)  365- 
3315. 

NEWSPRINT 

CANADIAN  AND  USA  NEWSPRINT 

AT  LOWEST  MARKET  PRICE 

DIRECT  MILL  SHIPMENTS 

BOX  2442,  EDITOR  &  PUBLISHER 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 

3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

NEWSPRINT  ROLLS 

DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 

NEWSPRINT— Specialties-colors-converting. 
David  F  Hoy-Parer  Sales,  Mill  Agent;  Affili¬ 
ated;  The  Paper  Group,  Inc,  Cortaro  AZ  85230, 
(602)  297-9976;  New  York  (212)  752-0558, 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 

PHOTOTYPESETTING 

CASH  FOR 

MARK  1,  IV,  V  PACESEHERS 
LINOTRON  202 
(614)  846-7025 

COMPUGRAPHIC  COMPUWRITER  IV  with 
complete  spare  parts  kit  $4000  or  best  offer. 
Contact  Andy  Nissly  (717)  393-9651. 

COMPUGRAPHIC  1,  many  fonts,  width  plugs. 
$2500.  Lovell  Wyoming  Chronicle,  (307)  548- 
2217. 

FOR  SALE — Used  Compugraphic  machines: 
Compuvrriter,  Autotape  keyboard  without  dis¬ 
play,  and  4961  low  range  (5. 5  to  11  point)  with 
doubling  lens.  4961  includes  spare  reader  and 
spare  parts  kits,  and  all  machines  include 
appropriate  width  plugs  and  operations  manu¬ 
als  —  $2000.  Contact  Judy  Haupt,  (3 1 2)  38 1  - 
9200. 

FOR  SALE — in  good  condition — Compug¬ 
raphic  4961-TL  computer  with  2  dual  image 
keyboards— 10  font  strips.  $1450.  Contact: 
Harold  McCain 

McCain  Printing 

525  Wilson  St 

Danville  VA  24541 
(804)  792-1331 

TYPESETTING  EQUIPMENT. 
Buy,  Sell  &  Trade. 
(813)  921-3571 


FRIDEN  JUSTOTEXT  71  typesetter.  6-12 
point.  TTS  coded  with  fonts  and  gears.  New.  2 
Friden  8201  perforators.  1  working,  1  for  parts. 
2  AM  headliners  with  numerous  disks.  Will  de¬ 
liver  in  Zones  1,  2  or  3.  Art  Aldrich,  Our  Town 
Publishers  (914)  735-7070. 


IF  YOU  ARE  LOOKING  FOR  a  low  cost  VDT 
system  that  can  directly  drive  your  existing 
typesetter,  then  look  no  further.  We  have  sys¬ 
tems  to  suit  every  need  and  budget.  Full  editing 
capability  and  disk  storage  is  standard,  not 
optional.  Full  communications  capabilities 
available  too! 

Consulting  available  for  special  projects  or  in¬ 
terfaces. 

For  information  and  brochure  call  or  write: 

First  Main  Computer  Systems 
8700  King  George  Dr,  Suite  103 
Dallas  TX  75235 
(214)  634-2860 


ITEK  ZYLOGIC  10MB  front  end  system,  8  ter¬ 
minals,  interfaces,  wire  services.  2  Compustar 
191  phototypesetters.  CSI  classified  system. 
CG  Videosetter  and  Advantage.  Mr  Weber  (813) 
921-3571. 


NOW  AVAILABLE 


CG  TrendsSetter  812's— factory  recon¬ 
ditioned,  installed  by  CG  service  engineer, 
training  and  written  warranty.  Will  set  type 
sizes  from  6  pt  through  72  pt — with  8  type 
faces  on  line.  Price  $10,950.  Factory  recon¬ 
ditioned.  MDT-350  terminals — price  $3450. 

Inland  Printing  Equipment,  Inc 
PO  Box  15999 
Lenexa  KS  66215 
(800)  255-6746 

TWO  COMPUGRAPHIC  COMPUWRITERS 
available;  one  operates,  one  does  not.  Each  is 
eight  years  old  and  no  longer  in  use.  Good  for 
small  shops,  if  you  can  use  them,  call  Mr  Rus¬ 
sell  at  (404)  543-1791,  Sell  as  is,  best  offer. 


PLATEMAKING 


TWO  TRENDSETTERS,  only  1  year  old,  conve¬ 
nient  terms  and  interest.  Example;  30%  down, 
balance  30-60,  no  interest.  Or  6  months  at 
14%  interest  and  down  payment.  One  low 
range,  one  high  range.  We  converted  to  8600. 
Many  fonts  and  film  strips  in  good  condition. 
Mayhill  Publications,  Knightstown  IN;  (317) 
345-5133. 


PRESS  PARTS 


BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalog.  URBAN 
MINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157;  (305)  245-1351. 


PRESSES 


COTTRELL  V15A  3  units,  JF7  folder-1966-72 
Color  King  4  units  KJ6  folder— 1973 
News  King  2  units.  News  King  folder — 1966 
Baldwin  count-o-veyor  model  104A. 

Roller  plate  coater. 

Lincoln  ink  pump. 

Compressor  2  HP  rebuilt  1980,  like  new. 

All  equipment  located  in  our  Orlando  ware¬ 
house.  Available  immediately. 

InterWeb  Systems 
1836  Woodward  St 
Orlando  FL  32803 

(305)896-4330  Telex  56-7471 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


GOSS  SUBURBANS.  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available;  (415) 
626-7020  or  (408)  496-0666. 


GOSS  METRO 

4  color  CIC  Metro  unit  with  RTP  45  VS  x  68  add 
color  without  loosing  page  capacity  available 
now.  Len Thomas (313)921-4560.  Noagents. 


GOSS  URBANITE 

6  mono  units,  2  three-color  units,  Ifz  folder, 
upper-former,  2  8-position  roll  stands.  Truly  an 
exceptional  press;  superior  standard  of  mainta- 
nence  since  installation.  Used  to  print  30,000 
daily— no  outside  work.  Absolutely  best  quality 
Urbanite  on  market  at  present  time.  Available 
for  inspection  by  appointment.  Delivery  offered 
in  September  1982. 

ONE  Ojrp./Atlanta 

(404)  321-3992 _ Telex  700563 

HARRIS  V-15A,  4  units,  1971, 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16". 

Cottrell  V-25,  Vi  and  Vi  folder, 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  Vx  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vi",  45  Vz". 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

INLAND  OF  KANSAS  CITY 
3  unit  Vanguard  web  offset  press. 

3  unit  V15A  web  offset  press  with  Vz  and 
Vi  page  folder. 

4  unit  News  King  web  offset  press  with  KJ6 
folder.  Offered  reconditioned,  available  for 
immediate  delivery.  All  units  have  side-lay 
and  circumferential  register. 

9  unit  News  King  web  offset  press  with  KJ8 
folder.  Mfg.  1976,  available  Fall,  1981. 

4  unit  Goss  Community  web  offset  press, 

SN  C243,  with  one  oil  bath  unit. 

8  unit  Goss  Community  web  offset  press,  SN 
SC407,  with  two  SC  folders,  Mfg.  1971-72. 
Could  be  offered  as  two  4-unit  presses  or 
as  one  6  unit  press. 

6  unit  Goss  Urbanite  web  offset  press.  SN 
U892,  Mfg.  1971,  available  July/August. 

6  unit  Goss  Urbanite,  SN  U640,  Mfg  1968, 
used  to  produce  15,000  daily.  Available 
July/August. 

AUXILIARY  ITEMS 

3  Ferag  H500  counter-stackers  (1973), 

1  MSI  counter  stackers. 

Offered  exclusively 

INLAND  NEWSPAPE^  MACHINERY  CORP 
105th  Santa  Fe  Dr,  Box  15999 

Lenexa  KS  66215 

(9 1 3)  492-9050  Telex  4-2362 

1—8  UNIT  HOE  COLORMATIC— 22V4"  cut¬ 
off,  single  3:2  folder,  3  color  cylinders. 

1 —  8  unit  Hoe  Colormatic— 22^4"  cutoff, 
double  3:2  folder. 

2 —  18  unit  Hoe  color  convertible  press— 
22Vi"  cutoff,  6  color  cylinders  per  press 
line  (6  folders— 3:2  and  2:1),  will  divide 
components  and  folders  to  meet  your  needs. 

2 — 8  unit  Goss  Mark  1—22^4"  cutoff,  auto¬ 
matic  pasters. 

1—6  unit  Goss  Mark  I— 224'4"  cutoff,  auto¬ 
matic  pasters.  In  warehouse — same  removal 
costs. 

1  Hoe  3:2  folder- 23  9/16”  cutoff.  Available 
now  in  our  warehouse. 

52— units  Goss  Mark  I  available.  A82  and  A83 
(23  9/16"  cutoff),  color-single-double  half 
decks  and  Wolf  color  cylinders,  4 — 3:2  Im¬ 
perial  folders,  5  doulble  2:1  folders,  auto¬ 
matic  reels  and  pasters. 

23 — units  Goss  Mark  II  available,  (23  9/16" 
cutoff),  6  double  half  decks,  6  single  half 
decks,  5  superimposed  color  units,  5  double 
3:2  Imperial  folders,  automatic  reels  and 
pasters. 


For  more  information 
call,  write  or  wire: 

INLAND  NEWSPAPER  MACHINERY  CORP. 
105th  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050 _ Telex  42362 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe. 
Scott.  Goss  and  Wood  presses,  offset  or  letter 
press;  protable  ink  fountains;  2  Cline  reels  and 
pasters;  Goss  single  width  balloon;  104A  coun¬ 
ter  stacker;  forklifts  with  rotating  roll  clamps. 
We  have  or  can  get  what  you  need  for  your 
pressroom  or  mailroom.  We  do  machinery  mov¬ 
ing  and  erecting. 

NORTHEAST  STORAGE  AND 
INDUSTRIES  INC. 

(213)  257-7557 
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_ PRESSES 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERISING 


GOSS  C38  FOLDER— VARIABLE  SPEED 
COMBINATION  FOLDER 
(213)  BB5-5995 


GOSS  SUBURBAN — Urbanite  roll  stand.  4- 
position,  2  high.  Brass  bushing  style.  $5000. 
Call  Sid  Simon  (215)  365-1155. 


WANTED  TO  BUY 


1  BUNN  TYING  MACHINE. 
Reply  to 

Box  2696,  Editor  &  Publisher 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


EARLY  MODEL  OIL  BATH  Goss  Community  2- 
unit  or  grease  models  2-3  unit.  Minnesota. 
Write  Mr  Williams,  TO  Box  307,  Bemidji  MN 
56601. 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pKk,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELURS  &  ASSXIATES 
TO  Box  20190 
Ferndale  Ml  48220 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


HOPPER  LOADERS 
for  Sheridan  48P  or  72P  inserters. 
Contact  Box  2698,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


MULLER  INSERTER  station  for  Model  EMIO. 
Offset  Web  ^les  Inc,  PO  Box  211,  Marysville 
WA  98270;  (206)  653-2519. 


1  MULLER  INSERTER 
fo.  daily  newspaper  operation. 
Reply  to  Box  2695,  Editor  &  Publisher 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 
WANTED 

WEB  OFFSET  PRESSES 
We  sold  44  printing  units  and  13  folders  during 
the  first  quarter  1931.  Let  Inland  sell  your 
press  on  an  exclusive  basis  or  purchase  your 
press  outright. 

Call,  write  or  wire 

INUND  NEWSPAPER  MACHINERY  CORP 
105th  Santa  Fe  Dr,  TO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 


WANTED  TO  BUY:  Muller  inserter  station  for 
Model  EMIO.  Offset  Web  Sates  Inc,  TO  Box 
211,  Marysville  WA  98270;  (206)  653-2519. 


HELP  WANTED.  .  . 


ACADEMIC 


FULL  TIME  POSITION  to  teach  advertising, 
public  relations  and  other  courses,  depending 
on  qualifications,  and  to  carry  out  other  related 
assignments.  Requirements;  Master's  dMree, 
PhD  preferred,  with  experience  in  the  field. 
Application  deadline:  postmarked  no  later  than 
July  20,  1981.  Send  correspondence  and 
credentials  (including  letters  of  reference)  to 
Joseph  Zobin,  Chairperson,  Mass  Communica¬ 
tions  Department,  University  of  Wisconsin-La 
Crosse,  La  Crosse  Wl  54601.  An  affirmative 
action/equal  opportunity  employer. 


JOURNALISM — Assistant  Professor  in  an 
accredited  journalism  major  program  to  teach  a 
combination  of  public  relations,  print  advertis¬ 
ing,  reporting-writing,  or  editing  courses,  de¬ 
pending  on  the  applicant's  experience  and  pre¬ 
paration  and  the  program's  current  needs.  Nor¬ 
mal  course  load:  3  classes  per  term.  Master's 
degree  required.  PhD  preferred.  Applicants 
should  have  a  minimum  five  years  quality  pro¬ 
fessional  experience  with  some  teaching  ex¬ 
perience.  Assignment  would  begin  September 
18,  1981.  Salary:  About  $1900  a  month, 
negotiable,  depending  on  rank  of  appointment 
and  applicant's  qualification.  Nine-month 
appointment;  tenure  track. 

Accredited  Department  of  Mass  Communica¬ 
tion.  300  majors.  lOfaculty.  Broadcasting  and 
journalism  sequences.  Campus  15  minutes 
from  St  Louis.  An  affirmative  action  employer. 
Contact  John  Regnell,  Box  73,  Southern  Illi¬ 
nois  University,  Edwardsville  IL  62026;  (618) 
692-2230. 


SEARCH  EXTENDED  pending  Fall  1981  con¬ 
firmation  of  1982  tenure-track  position 
teaching  news-editorial  skills,  senior  course  in 
theory  and  applied  research,  student  media 
staff  courses  and  advertising.  Minimum:  MA 
and  strong  professional  background.  Also 
weighed:  Evidence  of  teaching  skills  and  com¬ 
mitment;  specialty  in  editing  and  design; 
strengths  in  public  relations,  photojournalism 
or  broadcast  news.  Start  in  January  if  available. 
Fall  '82  latest.  Vigorous  160-majof  depart¬ 
ment,  strong  professional  reputation,  located 
on  Puget  Sound  between  Seattle  and  Vacouver 
BC.  ^rward  materials  by  September  8  to: 
Search  Committee,  Western  Washington  Uni¬ 
versity,  Bellingham  WA  98225.  Affirmative  Ac¬ 
tion/Equal  Opportunity  Employer. 


Place  your  bet  on 
E&P  Classifieds 
We  bet  you’ll  be  satisfied. 
Call  for  rates  and  Info: 
(212)  752-7050. 


ADMINISTRATIVE 


SENIOR  INTERNAL  AUDITOR 
Position  available  on  corporate  staff  of  major 
broadcasting/newspaper  ^oup  located  in  Fin¬ 
ger  Lakes  region  of  upstate  New  York.  Account¬ 
ing  degree  plus  minimum  of  two  years  auditing 
experience  required.  Audit  experience  with 
broadcasting/newspaper  preferred,  but  not  re¬ 
quired.  Approximately  50%  travel  to  out-of- 
state  location.  Opportunity  for  advancement. 
Salary  commensurate  with  experience.  Send 
resume  and  salary  history  in  confidence  to  VP- 
Controller,  Park  Broadcasting  Inc,  TO  Box  550, 
Ithaca  NY  14850. 


THE  NEW  YORK  TIMES  AFFILIATED  NEWS¬ 
PAPER  GROUP  is  seeking  applicants  for  the 
position  of  director  of  educational  sen/ices/ 
newspaper  and  education  coordinator  for  their 
18  newspapers.  Requirements  include  news¬ 
paper  and  education  experience,  5  years  news¬ 
paper  experience.  Experience  in  marketing, 
advertising  and  circulation  helpful.  Bachelor 
degree  preferred.  50%  travel.  We  offer  an  ex¬ 
cellent  benefit  package  and  competitive  salary 
commensurate  with  your  bacl^ound.  Mail 
your  resume  and  requirements  in  confidence 
to:  Philip  K  Hanna,  The  NYT  Affiliated  News¬ 
paper  Group,  Box  408,  Lakeland  FL  33802. 

Equal  Opportunity  Employer  M/F 


VICE-PRESIDENT  OF  FINANCE 
We  are  a  small  group  of  dailies  and  weeklies 
with  an  outstanding  opportuni^  open  on  our 
top  management  staff.  The  position  requires  a 
CPA  or  equivalent  who  has  the  ability,  know¬ 
ledge  and  experience  to  senre  as  the  chief 
financial  officer  of  our  corporation.  This  person 
will  oversee  our  group  business  office,  that 
administers  our  pension,  benefitand  insurance 
programs,  manages  our  cash  reserves  and  man¬ 
ages  our  corporate  accounting  procedures.  This 
person  must  be  well-trained  in  all  phases  of 
accounting  and  have  experience  wooing  with 
computers.  This  is  an  excellent  opportunity  for 
the  right  person  and  it  will  provide  top  responsi¬ 
bility  with  appropriate  authority. 

The  salary  is  excellent  with  good  company  be¬ 
nefits.  If  you  are  interested,  please  send  me 
your  resume  that  includes  a  history  of  your  sal¬ 
ary  and  your  salary  requirements. 

John  E  Mitchell 
Executive  Vice-President 
Nixon  Newspapers,  Inc 
TO  Box  9 

Frankfort  IN  46041 


REGIONAL  MAGAZINE  (4  years  old)  in  Idaho's 
high  country  seeks  partner.  Small  investment. 
Advertising  or  editorial  experience  preferred. 
State's  only  monthly.  Write:  HIGH  COUNTRY, 
Box  494,  Council  ID  or  call  253-4551. 


ASSISTANT  CONTROLLER— Position  avail-  I 
able  as  assistant  controller-broadcasting  of  ! 
large  broadcasting/newspaper  group  headquar¬ 
tered  in  Finger  Lakes  region  of  upstate  New 
York.  Accounting  degree  with  minimum  of  3  to 
5  years  experience  (preferably  in  a  corporate 
environment)  required.  Responsibilities  will  in¬ 
clude  financial  statement  consolidation  and 
analysis,  budgets,  cash  management,  ^ems 
development  and  special  projects.  Excellent 
opportun  ity  to  be  a  of  a  management  team . 

Send  resume  with  salary  history  to  VP- 
Controller,  Park  Broadcasting,  TO  Box  550, 
Ithaca  NY  14850. 


PUBLISHER  AND  EDITOR 

Our  two,  century-old  New  England  weeklies 
cover  two  dozen  rural  towns  in  adjacent  coun¬ 
ties.  Paid  circulation  exceeds  6100  and  3100. 

Our  retiring  Publisher  and  Editor  has  produced 
award-winning  newspapers  for  over  two  de¬ 
cades.  As  Chief  Operating  Officer  for  absentee 
owners  he  has  generated  impressive  profits,  as 
well. 

You'll  need  impressive  credentials  as  an  editor. 
You'll  need  a  strong  sense  for  business  and 
advertising  too.  And,  you  must  have  the  perso¬ 
nality  and  the  desire  to  live  in  and  contribute  to 
these  communities.  In  short,  you  must  be  a 
seasoned  professional  who  knows  and  loves 
community  journalism. 

You'll  report  to  our  group's  president  in  a  neigh¬ 
boring  state.  Your  salary  will  be  in  the  high 
twenties.  Benefits  include  two-three  weeks  of 
paid  vacation,  group  insurance  and  profit 
sharing. 

Send  your  resume,  salary  history,  two  copies  of 
your  current  newspaper,  and  a  statement  of 
your  goals  and  aspirations  to:  William  Barrett, 
President,  Suburban  World  Newspapers,  tox 
358,  Needham  MA  02192. 


PROMINANT  HIGHER  EDUCATION  associa¬ 
tion  has  opening  for  an  assistant  public  affairs 
officer  to  handle  various  public  affairs  respon¬ 
sibilities  including  serving  as  managing  editor 
of  association's  weekly  national  newsletter. 
Successful  candidate  will  have  reporting,  writ¬ 
ing,  editing  and  layout  duties  related  to  news¬ 
letter  with  30,00()  circulation;  also  responsi¬ 
bility  for  media  contact  with  federal  govern¬ 
ment  agencies.  House  and  Senate  and  other 
education  groups;  coordination  of  interviews 
with  government  leaders;  assistance  in  prepa¬ 
ration  of  news  releases,  speeches,  press  con¬ 
ferences  and  coverage.  Job  requirements  in¬ 
clude  college  degree,  training  in  journalism,  3 
to  5  years  reporting  and  copy  editing  experi¬ 
ence,  preferably  in  Washington  and  especially 
on  the  Hill.  Starting  salary:  $17,000  to 
$19,000.  Excellent  fringe  benefits  package. 
Send  resume  by  July  31  to:  Public  Affairs 
Assistant  Search,  Room  806,  1  Dupont  Cr, 
Washington  DC  20036.  An  EOE. 


ADVERTISING 


AD  MANAGER 

Aggressive,  articulate,  results  oriented  mana¬ 
ger  for  60CI0  circulation  weekly  on  Hilton  Head 
Island,  South  Carolina.  Self-starting  ability  a 
must.  Please  send  resume  and  salary  require¬ 
ments  to  Gene  Stewart,  Savannah  News-Press, 
TO  Box  1088,  Savannah  GA  31402. 


ADVERTISING  DIRECTOR 
Dynamic,  innovative  leader  wanted  to  train, 
motivate  and  lead  a  young  sales  staff  of  a  large 
suburban  group  in  a  major  Midwestern  metro 
market.  A  record  of  successful  sales  leadership 
in  a  competitive  market  is  important.  Attractive 
compensation  package.  Tell  why  you  should  be 
considered  in  a  letter  with  your  resume  to  Box 
2611,  Editor  &  Publisher. 


ADVERTISING  SALES  REP  wanted  for  Arizona 
daily.  Member  of  8  newspaper  group.  Very  de¬ 
sirable,  fast-growing  area.  Applicants  must 
show  1-5  years  print  sales  experience,  proven 
self-starter  with  ambitions  to  move  up.  Send 
resume  to  Advertising  Director,  Daily  Indepen¬ 
dent,  1 16  S  Main  St,  (krttonwood  AZ  86326; 
(602)  634-2241. 


AGGRESSIVE  SALES  AND  PROMOTION  man¬ 
ager  for  fast  growing  broadsheet  shopper  in  the 
beautiful  Pocono  Mountains  resort  area  of 
northeast  Pennsylvania.  Must  be  experienced 
in  shopper  sales  and/or  management.  Send  re¬ 
sume  to  TO  Box  345,  Stroudsburg  PA  18360. 


ARE  YOU  an  experienced  advertising  director 
with  a  marketing  background?  We're  a  sub¬ 
urban  newspaper  group.  Zone  5.  We  offer  an 
excellent  salary,  benents  and  opportunity  for 
advancement.  Send  resume  to  Box  2677,  Edi¬ 
tor  &  Publisher. 


ARTS  SERVICE  REPRESENTATIVE 
We're  expanding  our  sales  force  and  have  an 
opening  in  the  upper  Midwest.  Applicants  must 
be  free  to  travel  extensively.  Experience  in  re¬ 
tail  and  classified  preferred.  Compensation 
program  based  on  commission.  Good  benefit 
package.  Send  resume  to  VP/Sales,  TO  Box 
3713,  Peoria  IL  61614. 


ADVERTISING  SALES4i«ANAGER  wanted  for 
Zone  4  weekly.  Must  be  aggressive,  depend¬ 
able,  self-starter  with  good  track  record.  Box 
2703,  Editor  &  Publisher. 


ADVERTISING  SALES  professional  needed!  If 
you're  looking  for  a  challenging  growth  position 
and  have  an  eye  toward  management  -  we 
would  like  to  talk  to  you!  We  can  offer  a  good 
salary  and  benefit  package  as  well  as  modem 
working  conditions.  Sales  experience  neces- 
s^.  Zone  2  daily.  Send  resume  and  salary 
history  to  Box  27(J8,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Missouri  daily  is  seeking  an  advertising  mana¬ 
ger  to  supervise  and  motivate  display  advertis¬ 
ing  sales  staff.  Candidate  must  be  articulate, 
results  oriented,  and  be  able  to  develop  practic¬ 
al  sales  and  promotional  activities  for  this 
iO.OOOXo  circulation  newspaper.  Salary  com¬ 
mensurate  with  background  and  experience. 
Excellent  benefits.  Send  resume  and  salary  re¬ 
quirements  to  Greg  Taylor,  The  Joplin  Globe, 
117  E  Fourth  St.  Joplin  MO  64801. 


ALTERNATIVE  WEEKLY  in  New  England  seeks 
experienced  display  ad  rep  to  call  on  retail  and 
agency  accounts.  Base  plus  commission.  Re¬ 
spond  to  Box  2727,  Editor  &  Publisher. 


AD  DIRECTOR  position  soon  to  open  on  top 
quality  Zotre  6  daily.  Fine  growth  opportunity. 
$28,000  plus.  Up-scale  Sun  Belt  city.  Box 
2728,  Editor  &  Publisher. 


CLASSIFIED  SUPERVISOR  for  metro  weekly. 
Experienced  in  building  linage  in  classifi^ 
phoneroom.  Send  resume  and  salary  needs  to 
Meredith  Newspapers,  TO  Box  25526,  Albu¬ 
querque  NM  87125  or  call  Jim  Henton  (505) 
843-7537. 


CLASSIFIED  ADVERTISING 

TELEPHONE  SALES  MANAGER 
Western  New  York's  largest  daily  and  the  na¬ 
tion's  fastest  growing  Sunday  newspaper  has 
the  opportunity  for  an  experienced  classified 
telephone  sales  manager  to  help  develop  a 
large  voluntary  and  commercial  sales  division. 
Responsibilities  will  include  the  management 
of  the  inside  sales  operation  and  the  coordina¬ 
tion  of  all  sales  efforts.  This  is  a  perfect  oppor¬ 
tunity  to  join  an  ever  growing  major  paper  with 
unlimited  opportunities  for  future  growth  and 
to  work  with  a  growing  and  agpessive  sales 
department.  Salary  commensurate  with  experi¬ 
ence.  Excellent  benefits  include  insurance,  de¬ 
ntal,  prescription  program,  expense  account 
and  paid  vacation  and  holidays.  Send  resume 
in  complete  confidence  to  The  Buffalo  Evening 
News,  1  News  Plaza,  Buffalo  NY  14240,  Attn: 
David  R  Luka,  Classified  Advertising  Sales 
Manager. 

An  Equal  Opportunity  Employer 


DISPLAY  SALES  MANAGER  for  17,000  Ore¬ 
gon  daily.  Must  have  good  sales  skills  and  have 
the  ability  to  teach  others.  Staff  of  7  with  6 
support  personnel.  Our  newspaper  consistantly 
outperforms  expectations  and  we  want  to  keep 
it  that  way.  If  you  are  hard  driving  and  under¬ 
stand  the  value  of  honing  your  sales  personnel 
into  a  solid  sales  organization,  you  might  be 
what  we  are  looking  Tor.  Some  new  things  are 
also  on  the  horizon  that  could  expand  your  role. 
$18,000  plus  performance  bonus  for  the  right 
person.  Health  plan,  profit  sharing,  car  allo¬ 
wance,  good  working  conditions.  Home-owned, 
independent  newspaper.  Contact  Rod  MacDo¬ 
nald,  Ad  Director,  Daily  Courier,  TO  Box  1468, 
Grants  Pass  OR  97526.  Job  will  not  be  filled 
prior  to  August  1,  1981. 


DISPLAY  ADVERTISING  SALESPERSON 
Live  and  work  on  the  Gulf  of  Mexico.  Rapidly 
expanding  daily  offers  good  salary  and  top  be¬ 
nefits.  Top  references,  keen  sense  of  accuracy, 
strong  copywriting  and  layout  skills,  and  eager¬ 
ness  to  sell  required.  Send  full  resume  to  l^t- 
rick  Berling,  Advertising  Director,  Naples  Daily 
News,  TO  Box  7009,  Naples  FL  33940  or  call 
(813)  262-3161. 


ADVERTISING  MANAGER— Twice  weekly 
Nebraska  newspaper  in  city  of  7000,  seeking 
aggressive,  selfstarter  to  manage  and  direct 
staff  of  2  as  well  as  sell  main  accounts.  Position 
offers  right  person  opportunity  to  publish  own 
newspaper  in  approximately  2  years.  This 
newspaper  in  one  of  30  in  group  of  new^pers 
located  in  South  and  Midwest.  For  confidential 
interview  send  resume  to  Advertising  Manager, 
Box  1141,  Shadron  NE  69337. 
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HELP  WANTED 


ADVERTISING  I 


GROUP  MEMBER  WEEKLY  needs  an  aggres¬ 
sive  salesperson.  Resort  community,  ex¬ 
periencing  an  oil  tx>om.  Great  skiing,  trout,  elk, 
deer,  antelope,  and  product.  Advancement 
leaves  an  opening.  The  Independent  Record, 
Box  31,  Thermopolis  WY  82443. 

LET'S  START  A  TMC  SHOPPER! 

You've  heard  it  before!  How  the  established 
daily  tried  to  ignore  the  shopper.  We  plan  to 
start  our  own  TMC  tabloid  soon.  We  need  an 
experienced  sales-oriented  person  to  set-up, 
coordinate  and  sell.  Also  to  coordinate,  sell 
special  sections  and  tv  booklet,  marketing  will 
be  a  challenge  but  assimulating  new  ideas  in 
our  current  operation  with  existing  staff  will  be 
equally  challenging.  Salary  plus  commission. 
Send  resume,  salary  requirements  to  Box 
2641,  Editor  &  Publisher. 

OKLAHOMA  DAILY  seeks  working  advertising 
manager.  Competition  from  metropolitan 
radio,  tv  and  newspaper.  Must  be  VERY  promo¬ 
tion  minded  and  experienced  in  directing  peo¬ 
ple.  Job  now  paying  $25,000.  All  replies  con¬ 
fidential.  Box  2646,  Editor  &  Publisher. 

SALES  MANAGER 

If  you  have  a  successful  sales  record  including 
major  account  and  top  level  chain  store  ad  sales 
in  a  competitive  market,  we  want  to  talk  to  you.  j 
Demonstrated  ability  in  sales  training  and 
motivation  is  a  definite  plus.  We  are  the  largest 
suburban  weekly  group  in  Kansas  City  and  ofter 
excellent  compensation  with  a  full  range  of  be¬ 
nefits.  Call  Ron  Lindsay,  collect  at  (816)  454- 
9660. 

SMALL  CENTRAL  California  daily  has  oppor¬ 
tunity  for  aggressive  well-organized  display 
team  leader.  Write  Box  2633,  Editor  &  Pub¬ 
lisher. 

SOUTH  FLORIDA  DAILY  is  looking  for  experi- 
enced  sales  persons  to  work  in  growing  metro 
area.  Earnings  to  $20,000  or  more,  salary  and 
commission.  Excellent  benefits.  Send  resume 
to  Box  2647,  Editor  &  Publisher. 

SAN  FRANCISCO  BAY  AREA  daily  newspaper 
IS  seraching  for  an  experienced  salesperson 
with  an  excellent  academic  background  in 
r'ewspaper  advertising.  A  knowledge  of  display 
layout,  copywriting  abilities  and  the  ability  to 
type  are  necessary. 

The  pay  scale  is  $327.55  to  $534.36  per 
week,  depending  on  experience.  The  company 
offers  a  comprehensive  benefit  package  and 
bonus  plan. 

Box  2657,  Editor  &  Publisher. 

SIX  DAY  DAILY  newspaper  is  seeking  an  adver¬ 
tising  representative  whose  experience  is  in 
weekly  newspapers  either  as  a  sales  person  or 
advertising  manager  and  would  like  a  move  to  a 
daily  situation  in  sunny,  southern  Arizona.  We 
offer  salary,  benefits  and  a  lucrative  bonus 
plan.  Send  your  resume  to  Stephen  M.  Woody, 
General  Manager,  Daily  Herald-Dispatch,  102 
Fab  Av,  Sierra  vista  AZ  85635,  No  phone  calls. 

SPECIAL  SECTION  MANAGER 
We  arc  seeking  a  creative,  take-charge  winner 
with  excellent  sales  and  organizational  skills 
and  proven  supenrisory  ability  to  plan  and  pro¬ 
duce  over  50  special  advertising  sections  per 
year.  You  will  work  closely  with  members  of  our 
advertising,  production,  promotion  and  edito¬ 
rial  staffs  to  create  special  sections,  plan  sales 
strategies  and  produce  the  sections.  We  need  a 
self-starter  with  excellent  people  skills  who  en¬ 
joys  working  in  a  fast  paced  environment.  Suc¬ 
cessful  newspaper  advertising  sales  and  super¬ 
visory  experience  as  well  as  the  ability  to  work 
under  pressure  are  essential.  If  you  are  looking 
for  a  challenging  spot  with  growth  potential  at 
one  of  the  Sun  Belt's  most  progressive  AM/PM 
newspaper  operations,  call  or  send  a  letter  and 
resume  in  strict  confidence  to:  Gary  Ahlstrom, 
Assistant  Advertising  Director,  or  Mary  Stokes, 
Employment  Coordinator,  The  Knight  Pub¬ 
lishing  Co,  (publishers  of  The  Charlotte  News 
and  The  Charlotte  Observer),  PO  Box  32188, 
Charlotte  NC  28232. 

SMALL  CENTRAL  OHIO  DAILY  (under 
10,000)  needs  advertising  manager  for  a  5- 
person  staff.  Emphasis  on  staff  development, 
community  relations,  new  businessand  promo¬ 
tion.  You  will  write  a  monthly  advertiser  news¬ 
letter.  Success  here  could  earn  you  a  shot  at 
being  publisher  at  one  of  our  large  weeklies. 
Send  resume  and  salary  needs  to  Box  2722, 
Editor  &  Publisher. _ 

ZONE  5  weekly  group  of  newspapers  with  cir¬ 
culation  of  150,000  needs  a  classified  mana¬ 
ger  who  can  turn  an  unsophisticated  passive 
department  into  a  sophisticated  profit  center. 
We  need  a  leader.  A  builder.  Someone  who 
thrives  on  challenges  and  is  not  afraid  of  re¬ 
sponsibility.  Your  informal  resume  will  be  held 
in  the  strictest  confidence.  Box  2659,  Editor  & 
Publisher. 


HELP  WANTED 


ARTIGRAPHICS 


GRAPHICS  EDITOR — Experienced  graph!  s 
editor/art  director  to  play  integral  role  in  rede¬ 
sign  of  American  newspaper.  Work  with  editors 
and  supervise  6-member  art  staff.  Send  re¬ 
sume  to  J  Ford  Huffman,  Associate  Editor, 
Gannett  Rochester  Newspapers,  55  Exchange 
St,  Rochester  NY  14614. 

_ CIRCULATION _ 

ASSISTANT  CIRCULATION  MANAGER  for 
25,000  circulation  PM  and  Sunday  in  Zone  4. 
Applicants  should  have  background  and  strong 
interest  in  marketing.  Some  experience  neces¬ 
sary  but  not  as  important  as  goal  orientation 
and  desire  to  generate  and  implement  market¬ 
ing  and  promotion  ideas.  Reply  Box  2693,  Edi¬ 
tor  &  Publisher. 

ASSISTANT  CIRCULATION  MANAGER  for 
Zone  3  publications  with  daily  circulations  of 
more  than  100,000.  Should  be  experienced  in 
over-all  circulation  matters.  Company  is  prog¬ 
ressive,  offers  excellent  benefits  and  is  an 
equal  opportunity  employer.  Box  2720,  Editor 
&  Publisher.  | 

CIRCULATION-MARKETING  manager  for 
national  special-interest  (aviation)  newspap¬ 
ers.  New  position  for  growing  company.  Salary 
open,  good  fringes.  Consider  full-time,  consul¬ 
tant,  contract  period.  Contact  Dave  Sclair, 
NWF  Inc,  PO  Box  44400,  Tacoma  WA  98444. 

CIRCULATION  DIRECTOR  for  chain  owned 
medium  sized  daily.  Zone  5.  Want  experienced 
pro  who  can  increase  penetration  in  competi¬ 
tive,  stagnant  market.  Don't  need  theories, 
need  execution.  If  you  are  very  confident  you 
can  increase  real  numbers  and  revenue  send 
resume  to  Box  2689,  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  small  town  daily 
newspaper  with  TMC  shopper.  Starting  saiary 
and  bonuses  to  $12,500  or  more  plus  other 
benefits.  We're  looking  for  a  district  manager 
ready  to  move  into  a  more  responsible  position 
but  still  willing  to  roll  up  their  sleeves  and  work 
with  the  troops.  Job  entails  supenrision  of  mail- 
room,  38  carriers,  some  bundle  delivery  and 
front  counter  work  and  lots  of  sales.  Call  Mike 
Tompkins,  Clinton  Daily  and  Weekly  Journal, 
Clinton  IL  (217)  935-3171. 

CIRCULATION  MANAGEMENT 
OPPORTUNITY 

Larger  metropolitan  newspaper  is  seeking  ex¬ 
perienced  first-line  manager.  Excellent  growth 
potential  within  progressive  circulation  depart¬ 
ment.  Minimum  requirements:  1  or  more  years 
of  management  experience  in  circulation. 

Good  benefits,  $26,000,  plus,  to  start,  de¬ 
pending  on  background  and  experience.  Zone 
9.  Send  resume  and  salary  history  by  July  31  to 
Box  2719,  Editor  &  Publisher. 

DISTRIBUTION  MANAGER  for  5  free  circula- 
tion  shoppers,  work  with  carriers  in  door  knob 
delivery.  Top  management  position.  Send  re¬ 
sume,  salary  requirements  to  Maxine  Moul, 
Maverick  Media,  Inc,  Syracuse  NE  68446. 

DISTRICT  SALES  MANAGER  for  28,000  Zone 
2  (Pennsylvania)  daily.  Strong  in  sales,  service 
and  collections.  Responsible  for  75  carriers. 
Good  starting  salary  plus  bonuses.  Send  re¬ 
sume  to  Box  2683,  Editor  &  Publisher. 

IOWA  CIRCULATION  SUPERVISOR 
The  QUAD-CITY  TIMES  is  seeking  an  energe¬ 
tic,  responsible,  "hands-on"  supenrisor  cap¬ 
able  of  managing  all  aspects  of  our  Iowa  cir¬ 
culation  operation,  including  district  advisors 
and  delivery  people.  The  candidate  must  be  a 
mature,  career  oriented  individual  with  several 
years  of  experience  as  a  district  advisor  and  the 
ability  to  manage  effectively.  Reports  directly 
to  the  circulation  director.  Send  resume  to  Per¬ 
sonnel  Department,  Quad-City  Times,  124  E 
2nd  St,  Davenport  lA  52801.  Equal  Opportun¬ 
ity  Employer  M/F. 


THE 

LAS  VEGAS  SUN 

Nevada's  largest  newspaper  is  looking  for  ex¬ 
perienced  zone  managers  to  enlarge  our  pre¬ 
sent  staff.  Excellent  opportunity  to  grow  with 
Nevada's  growing  newspaper. 

Ed  Moore 

Circulation  Director 
Las  Vegas  Sun 
121  South  Highland 
Las  Vegas  NV  89106 


HELP  WANTED 


CIRCULATION 


WE'RE  LOOKING  for  someone  with  marketing 
experience  and  education.  Minimum  of  five 
years  sales  and  management  experience.  Must 
have  extensive  background  and  experience  in 
front-line  supervision,  and  a  thorough  know¬ 
ledge  of  normal  procedures,  budgeting,  train¬ 
ing  and  labor  relations.  Will  be  responsible  for 
circulation  telephone  sales  and  staff  develop¬ 
ment  and  motivation.  Developing  marketing 
plans,  establishing  sales  goals  and  im¬ 
plementing  circulation  increase  programs  to 
achieve  company  goals.  Responsible  for 
budgeting,  controlling  and  manning.  Primary 
responsibility  is  development  and  supervision 
of  front-line  managers.  Must  have  presentation 
skills.  Box  2692,  Editor  &  Publisher. 

ZONE  MANAGER — For  home  delivery  of  a  6- 
day  afternoon  daily  in  Zone  4.  Must  have  a 
minimum  of  5  years  experience  as  a  district 
manager  and  a  strong  background  with  the 
"Little  Merchant"  plan.  A  chance  to  grow  with 
an  aggressive  newspaper  in  a  highly  competi¬ 
tive  market.  Good  salary,  fringe  benefits,  and 
company  car.  Send  complete  resume  and  refer¬ 
ences  in  confidence  to  Box  2660,  Editor  & 
Publisher. 

DATA  PROCESSING 

SYSTEMS  ANALYST 

A  leading  national  vendor  in  newspaper  sys¬ 
tems  has  openings  for  analysts/programers  ex¬ 
perienced  in  circulation/advertising  systems. 
Position  requires  ability  to  communicate  at 
many  business  and  technical  levels.  COBOL 
experience  required,  HP3000  preferred.  If  you 
are  looking  for  a  challenge  and  fast  professional 
growth  in  a  friendly  environment  send  resume 
to: 

COLLIER-JACKSON,  INC. 

Newspaper  Systems  Division 
5406  Hoover  Blvd 
Tampa  FL  33614 


HELP  WANTED 


AVIATION  NEWS  WRITER.  Opening  for  an  ex¬ 
perienced  reporter  to  take  over  the  news  section 
of  our  monthly  magazine.  Must  produce  accu¬ 
rate,  bright  and  complete  copy  quickly  and  with 
little  supervision.  Aviation  background  very 
helpful;  aviation  interest  essential.  Photo  skills 
a  plus.  Long  hours,  travel,  federal  beat.  Non¬ 
smoking  off  ice.  Send  resume,  writing  samples 
and  salary  history  to  William  Garvey,  Editor, 
Professional  Pilot  Magazine,  West  Bldg, 
National  Airport,  Washington  DC  20001. 

ADVERTISING  MANAGER 
Ohio  daily  of  25,000  circulation  seeking  in¬ 
novative  self-starter  to  direct  staff  in  dynamic 
market.  Immediate  opening,  good  benefits. 
Please  send  resume  and  salary  exectations  to  J 
D  Jordan,  Middletown  Journal,  PO  Box  489, 
Middletown  OH  45042. 

BUSINESS  REPORTER 
Zone  5  metropolitan  daily  seeks  experienced 
business  writer/reporter  to  join  staff  of  7  in  a 
revamped  Business  News  Department.  Must  be 
adept  at  news  and  features.  Position  requires  a 
minimum  of  5  years  of  business/financial  re¬ 
porting.  College  degree  is  preferred,  as  is  adv¬ 
anced  course  work  in  bus! ness admnistration  or 
economics.  Some  desk  work  experience  is  re¬ 
quired.  Experience  with  video  display  terminal 
is  helpful.  We  offer  an  excellent  starting  salary 
and  a  full  package  of  company  paid  benefits, 
coupled  with  location  in  a  progressive,  growing 
city.  Please  submit  resume  and  samples  or 
work  to  Box  2717,  Editor  &  Publisher. 

BUSINESS  REPORTER-Worcester  Maga- 
zine,  an  alternative  newsweekly  in  central  Mas¬ 
sachusetts,  is  looking  for  a  bright,  energetic 
business  reporter  to  launch  its  new  business 
section.  If  you  are  an  outstanding  writer  who 
can  make  business  and  economic  news  lively 
and  readable  and  you  have  at  least  two  years  of 
experience  on  a  daily  or  magazine,  send  re¬ 
sume,  clips  and  salary  requirements  to:  Jane  M 
Silks,  Managing  Editor,  Worcester  Magazine, 
22  Front  St,  Worcester  MA  01608. 

COMBINATION  reporter,  assistant  editor, 
assistant  night  editor.  VDT  experience  prefer¬ 
red.  AM  paper.  Zone  7.  Box  2613,  Editor  & 
Publisher. 


EDITOR,  senior  position.  Pacific  Stars  and 
Stripes,  Tokyo,  Japan.  Knowledge  of  cold-type 
composing  system  to  incude  computerized 
video  display  editing  equipment.  Ability  to 
handle  several  desks,  write  headlines  and  do 
layout.  Paid  move  for  candidate  and  immediate 
family.  Tour  of  duty— 3  years.  Starting  salary, 
$22,486  per  year.  Send  resume  and  refer¬ 
ences  to  Civilian  Personnel  Center,  PECC-NAF, 
200  Stovall  St,  Alexandria  VA  22332,  tele¬ 
phone  (202)  325-7764  or  65. 


CATHOLIC  WEEKLY  seeks  a  news  person 
whose  skills  include  feature  writing,  rewrite, 
copy  editing,  headlines  and  page  layout.  We  are 
a  lively  growing  award-winning  tabloid  near 
New  EngTand  baches.  The  person  we  hire  will 
be  a  reporter  in  tune  with  todays  church  who  is 
capable  of  assuming  editorial  responsibility 
during  editors  absence.  Send  resume  to:  Bob 
Baldwin,  The  Visitor,  184  Broad  St,  Providence 
Rl  02903. 

COPY  EDITOR 

Experienced  journeyman  copy  editor  with 
potential  to  assume  news  wire  editor  position 
for  medium-sized  progressive  newspaper.  Send 
resume  with  references  to  W  J  McCJrane,  Man¬ 
aging  Editor,  Bakersfield  Californian,  TO  Bin 
440,  Bakersfield  CA  93302;  or  call  (805)  395- 
7386. 

DAILY  NEWSPAPER  in  sunny,  southern  Arizo¬ 
na  is  seeking  a  general  assignment  reporter  to 
cover  a  variety  of  beats.  VDT  experience  help¬ 
ful.  We  prefer  an  experienced  news  person,  but 
will  strongly  consider  top,  recent  journalism 
graduates.  We  are  an  award-winning,  innova¬ 
tive  six  day  daily  with  a  desire  to  be  one  of  the 
best  publications  in  the  country.  If  you  have  the 
desire  to  be  a  part  of  this  enthusiasm  and  ener¬ 
gy,  send  resume  to:  Stephen  M  Woody,  General 
Manager,  Daily  Herald-Dispatch,  102  Fab  Av, 
Sierra  Vista  AZ  85635.  No  phone  calls. 

CITY  EDITOR 

Your  strongest  personal  asset  is  the  ability  to 
manage  and  motivate  a  lean  staff  of  10  repor¬ 
ters.  'rou  anticipate  news  and  know  your  news¬ 
paper's  real  strength  is  lively,  local  reporting. 
You  appreciate  good  graphics  and  design,  mod¬ 
ular  makeup,  solid  and  snappy  headlines.  Sal¬ 
ary  in  mid  $20's  with  excellent  benefits.  Zone 
2.  Send  resume  with  3  of  your  best  papers  to 
Box  2401,  Editor  &  Publisher. 

EDITOR — Boston  metropolitan  area  weekly. 
Long  hours,  low  pay  ($200-$235/week)  but 
editorial  freedom  to  run  own  show.  1-2  years 
reporting/editing  experience  a  must.  Photogra¬ 
phy,  layout  skills  helpful.  Write  John  Wilpers, 
Century  Publications,  3  Church  St,  Winchester 
MA  02890. 


PROFESSIONAL 
BUSINESS  WRITERS 
WANTED 

We  seek  the  most  highly-quolifieiJ 
business  iournolists  in  the  nation  to 
help  build  our  company  of  business 
journals.  Cordovan  publishes  local, 
weekly  business  newspapers  in  nine 
cities — San  Francisco,  Los  Angeles, 
San  Diego,  Atlanta,  Dallas/Fort 
Worth,  Flouston,  Miami,  Phoenix 
and  Seattle.  In  each  of  these  cities 
there  is  one  or  more  openings  for 
experienced,  professionol  business 
writers  with  five  years  or  more  ex¬ 
perience.  Our  company  is  a  wholly- 
owned  subsidiary  of  Scripps- 
Howard  Newspapers.  This  is  a  ma¬ 
jor  career  opportunity  for  men  and 
women  who  want  the  challenges, 
and  rewards,  of  helping  to  build  our 
newspapers  into  models  of  busi¬ 
ness  journalism  excellence.  Re¬ 
sumes  may  be  sent  in  confidence 
but  please  do  not  apply  unless  you 
are  fully-trained,  mature  and  have  a 
track  record  in  business  writing 
and/or  editing  for  either  newspap¬ 
ers  or  magazines.  Contact  Dexter 
Hutchins,  Mike  Weingort  or  Bob 
Gray,  (713)  688-8811,  or  send  re¬ 
sumes  to  Cordovan  Recruiting, 
5314  Bingle  Road,  Houston  TX 
77092. 


EDITOR  &  PUBLISHER  for  July  11,  1981 


HELP  WANTED 


COPY  EDITOR  for  the  sports  department  of  the 
New  Orleans  Times-Picayune/The  States  Item. 
Experienced  in  editing  and  layout  on  deadline 
and  in  use  of  VDT's.  An  equal  opportunih  em¬ 
ployer  M/F.  Submit  resume  to  Personnel  Direc¬ 
tor,  The  Times-Picayune  Publishing  Corp, 
3800  Howard  Av,  New  Orleans  LA  70140. 

COPY  EDITOR  needed  tor  tour  person  staff  on 
daily  newspaper  that  takes  pride  in  its  layout. 
Profit  sharing,  excellent  medical,  dental  be¬ 
nefits  fully  paid.  Entry-level  or  some  experi¬ 
ence.  Also  reporter,  sportswriter  openings.  Re¬ 
sume  to  Jim  Servatius,  Reporter-Telegram,  Box 
1650,  Midland  TX  79702. 


COPY  EDITOR — Chance  to  show  you  can  do  it 
all — editing,  layout,  headlines.  Minimum  1 
year  newspaper  editing  experience.  Zone  2, 
mid-size  daily.  Resume,  layout,  samples  to  Box 
2694,  Editor  &  Publisher. 

COPY  EDITORS — Opportunity  for  creative 
energetic  copy  editors  with  minimum  3  to  5 
years  experience.  Must  be  strong  in  layout  and 
headlines.  Send  resume  and  5  examples  of 
your  work.  Zone  2,  circulation  65,000.  Box 
2702,  Editor  &  Publisher. 


JOURNALISTS 

Agence  France  Presse  seeks  experienced 
American  rewriters  for  AFP's  International  En¬ 
glish  wire  senrice  in  Paris,  France.  Excellent 
knowledge  of  French  mandatory  (high  school 
French  won't  do).  Five  day  week  (rotating 
shifts).  Starting  salary  about  $19,000.  Vaca¬ 
tion:  4  weeks  summer  and  1  week  winter.  Re¬ 
tirement  fund.  Full  coverage  national  health 
plan.  Further  details  regarding  career  and  be¬ 
nefits  provided  in  Paris  where  applicants  will 
have  to  go  at  their  own  expense  for  testing  of 
qualifications.  Apply  in  writing,  together  with 
resume,  to:  Michael  Garin,  Chief,  English  Ser¬ 
vice,  A^nce  France  Presse,  13  Place  de  la 
Bourse,  75002  Paris,  France, 

J-SCHOOL  GRADS:  Opening  for  general 
assignment  reporter;  photography  required. 
Good  experience.  Send  clips,  resume,  refer¬ 
ences  to  N  Laster,  The  Daily  Sentinel-Star,  Gre¬ 
nada  MS  38901;  (601)  226-4321. 

FASHION  EDITOR— The  Kansas  City  Star  is 
seeking  a  self-starter  with  an  interest  in  fashion 
and  beauty,  creative  story  ideas  and  a  talent  for 
sparkling  writing  and  solid  reporting.  You'll 
help  plan  and  execute  fashion  and  beau^  stor¬ 
ies  for  our  daily  and  Sunday  lifestyle  sections.  If 
you  think  you  can  bring  a  new  flair  to  our 
fashion  coverage,  send  your  resume  and  exam¬ 
ples  of  your  worit  to  Michael  Nelson,  Assistant 
Managing  Editor/Features,  The  Kansas  City 
Star,  1729  Grand  Av,  Kansas  City  MO  64108. 
No  phone  calls. 


HELP  WANTED 


EDITOR — Metropolitan  suburban  daily.  Total 
control  of  staff,  both  features  and  hard  news. 
Likes  being  in  competitive  situation.  A  decision 
maker,  is  good  with  people.  No,  you  don't  have 
to  walk  on  water  but  you  should  know  your 
profession.  If  you're  No.  2  and  are  blocked  from 
growth,  you  might  be  our  person.  We  are  not  a 
chain.  Please  send  resume  and  salary  history  to 
Box  2656,  Editor  &  Publisher. 

EDITOR — 20,(X)0  daily  in  beautiful  Zone  2 
area  needs  a  solid  experienced  news  person  to 
direct  news  operation.  Send  resume  in  confi¬ 
dence  to  Box  2665,  Editor  &  Publisher. 

FEATURES  EDITOR— Want  a  challenge?  Try 
this:  Pull  together  a  people  page,  a  lifestyle 
page  and  an  unfocused  section  front  into  a 
cohesive  production;  establish  yourself  as  the 
first  editor  of  a  new  department,  and  prepare  to 
play  a  major  role  in  shaping  a  small  daily  with 
big  ideas  for  itself.  The  salary  is  excellent,  and 
the  scene  is  one  of  the  nation's  most  livable 
metro  areas.  Send  resume  and  portfolio  to  Mike 
Phillips,  Managing  Editor,  The  Kentucky  Post, 
421  Madison  Av,  Coington  KY  41011. 

FINE  ARTS  EDITOR 

Major  Southwestern  daily  looking  for  a  fine  arts 
editor.  Applicants  should  have  a  good  basic 
knowledge  of  classical  music,  opera  and  the 
ballet,  and  should  be  able  to  write  about  them  | 
in  clear,  interesting  prose  that  doesn't  requires 
music  degree  to  understand.  Will  also  be  re¬ 
sponsible  for  hard  news  reporting  and  inter¬ 
views  in  the  fine  arts  scene.  Box  2662,  Editor  & 
Publisher. 

GROWING  MONTHLY  with  circulation  of 
60,000  seeks  magazine  editor  with  proven 
ability.  Strong  management  and  energy  back¬ 
ground  preferred.  Ground  floor  opportunity  for 
high  caliber  professional.  Send  resume  and  sal¬ 
ary  history  to  Western  Energy,  PO  Box  9219, 
Casper  WY  82609. 

GROWING  WEST  TEXAS  DAI  LY  has  opening  on 
four  person  sports  staff.  Entry  level  or  some 
experience.  Excellent  company  paid  benefits, 
profit  sharing  plan.  Resume  to  Jim  Servatius, 
Midland  (Texas)  Reporter  Telegram.  Box  1650, 
Midland  TX  79702. 

I  WANT  TO  HIRE  a  copy  editor  who  shares  my 
dread  at  the  sound  of  newspapers  being  drop¬ 
ped  on  the  floor  without  being  read.  If  you're  a 
wordsmith  who  can  take  good,  basic  copy  and 
caress  it,  improve  it,  make  it  sing  and  then  top 
it  with  a  great  headline,  then  I've  got  a  job  for 
you.  You'll  be  joining  an  award-winning  news 
team  on  a  respected  product  in  a  growing  mar¬ 
ket.  Send  a  letter,  resume  and  some  samples  of 
your  best  editing  work  to  Dennis  Dible,  Manag¬ 
ing  Editor,  Kingsport  Times-News,  PO  Box 
479,  Kingsport  TN  37662, 


WRITER  PUBLICIST 

Walt  Disney  World  Co.  has  an  im¬ 
mediate  opening  for  a  Publicist  with 
a  minimum  of  three  years  of  print 
media  writing  experience.  Success¬ 
ful  candidates  should  also  have  a 
knowledge  of  news  features  and 
press  contacts.  A  degree  in  Journal¬ 
ism  is  preferred. 

Qualified  applicants  should  send  re¬ 
sume,  including  salary  history  in 
confidence  to: 

Walt  Disney  World  Co. 
Professional  Staffing  MA-4 
r  PO  Box  40 

§  Lake  Buena  Vista  FL  32830 

A^lllaitl^sneulllorld. 

rjfnRHHT  AN  EQUAL  OPPORTUNITY  EMPLOYER 


HELP  WANTED 


EDITORIAL 


EDITOR  FOR  NORTHERN  OHIO  exclusive 
twice  weekly.  Community-minded  individual 
who  can  direct  staff  and  put  out  an  excellent 
news  and  graphic  product.  Send  resume  and 
clips  to  Gary  Hirt,  Gazette  Publishing  Co.  Box 
269,  Bellevue  OH  44811. 

ENERGY  REPORTER 

The  Anchorage  Daily  News,  a  Pulitzer  Prize 
winning  daily  in  the  nation's  energy  capital, 
seeks  an  experienced  reporter  to  specialize  in 
oil  and  gas  coverage.  Reporter  must  be  a  good 
writer  and  a  self-starter  with  a  working  know¬ 
ledge  of  ene^  issues.  Send  resume,  samples 
and  salary  history  to  Bob  Shallit,  Business  Edi¬ 
tor,  The  Anchorage  Daily  News.  Pouch  6616, 
Anchorage  AK  99502. 

EDITOR  j 

Does  converting  a  twice-weekly  to  a  daily  news-  | 
paper  interest  you?  Does  working  for  Knight-  I 
Ridder,  Inc  interest  you?  We  need  a  highly  qual-  : 
ified  editor  to  accept  complete  editorial  respon¬ 
sibility  in  our  operation.  Must  have  strong 
editorial  background  with  management  experi¬ 
ence.  Must  be  an  aggressive  person  ready  to 
direct  a  capable,  awessive  staff.  Current  paid 
circulation  6600.  Send  resume  to:  Roger(ioov- 
er.  Publisher,  The  Union-Recorder,  PO  Box 
520,  Milledgeille  GA  31061. 


Reporter 

Do  you  want 
a  fast  paced  job? 

National  business  daily  newspaper 
wants  reporter  for  its  Chicago  bureau. 
Must  be  able  to  meet  early  deadlines 
and  work  with  detailed  information 
quickly.  At  least  3  years  newspaper 
experience  necessary.  Business  and 
economics  background  helpful. 

Send  resume  and  salary  requirements 
to:  BoxAB,  Suite  816, 50  Rockefeller 
Plaza,  New  York  NY  10020. 

An  Equal  Opportunity  Employer  M/F 


HELP  WANTED 


EDITORIAL 


LABOR/BUSINESS  REPRESENTATIVE.  Top 
representative  with  at  least  3  years'  experience 
to  work  on  the  business  staff  of  Louisville's 
largest  daily.  Stress  on  abilify  to  gather  and 
write  the  news,  as  well  as  profiles  and  analysis. 
Applicants  need  a  well-defined  approach  to 
cover  the  world  of  work.  Send  resume  atKl  clips 
to  Mike  Kallay,  Business  Editor,  The  Louisville 
Times,  525  W  Broadvray,  Louisville  KY  40202. 

MANAGING  EDITOR  for  18,000  circulation 
daily.  Fine  northeastern  Ohio  community.  We 
need  an  individual  who  combines  imagination 
and  initiative  with  a  solid  grasp  of  community 
newspapering.  VOT  experience  helpful.  Send 
complete  resume,  salary  history  and  sample 
newspapers  to  David  W  Schultz,  General  Mana¬ 


ger,  The  Evening  Independent,  PO  Box  581, 
Massillon  OH  44646. 

MANAGING  EDITOR 

Our  newspaper  ranks  first  among  AM's  in  the 
US  in  penetration  of  its  metro  market  and  won 
recently  in  its  class  first  place  for  "general  ex¬ 
cellence".  We  are  looking  for  a  person  with  the 
character  and  skills  to  build  on  the  strength. 
The  person  who  has  helped  us  has  been  named 
recently  Managing  Editor  of  a  larger  news¬ 
paper. 

Join  this  expanding  7-day  33,000  regional 
newspaper  published  in  a  progressive  com¬ 
munity  of  55,(XX).  Opportunity  for  advance¬ 
ment.  No  calls.  Send  resume  to  John  Hager, 
Messenger-Inquirer,  Box  1480,  Owensboro  KY 
42302. 

NEWS  EDITOR/GENERAL  ASSIGNMENT  re- 
porter  for  daily  in  central  Arizona.  1-5  years 
experience  on  weekly  or  daily  preferred.  Send 
resume,  clips  and  references  to  John  Moore, 
Editor,  Daily  Independent,  1 16  S  Main  St,  Cot¬ 
tonwood  AZ  86326;  (602)  634-2241. 

NEWS  EDITOR  for  High  Country  News,  a 
biweekly  reporting  on  natural  resources  issues 
in  the  Rocky  Mountain  region.  Opening  for  im¬ 
agination  and  management  skills  required.  We 
offer  national  reputation,  rural  community  and 
spectacular  mountains.  Resume  and  clips  to: 
Geoff  O'Gara,  HCN,  Box  K,  Lander  WY  82520. 


EDITOR 


®  1979  WALT  OtSNEY  PftOOUCTIONS 


The  Worid  Bank,  an  international  development  fi¬ 
nance  institution,  seeks  an  experienced  professional 
for  the  position  of  Editor  of  its  monthly  house  journal. 
The  10-12  page  jtximal  is  the  internal  communication 
vehicle  for  keeping  staff  informed  about  Bank  activi¬ 
ties  and  policies.  The  staff  of  the  house  journal  will 
consist  of  the  Editor  plus  a  secretary. 

Requirements: 

•  Strong  writing,  re-writing,  and  editing  skills; 

•  Experience  in  internal  institutional  communica¬ 
tion; 

•  Knowledge  of  economic  development,  prefer¬ 
ably  with  experience  in  the  field; 

•  Thorough  knowledge  of  prixJuction  skills,  includ¬ 
ing  design  and  layout; 

•  Strong  communication  and  interpersonal  skills; 

•  University  level  degree  or  equivalent. 

The  Worid  Bank  offers  a  competitive  salary  and  be¬ 
nefits  package.  Please  send  a  detailed  resume, 
quoting  Reference  No.  2-3-USA8801,  before  July  24, 
1981  to: 

The  World  Bank 

Recruitment  Division 
1818  H  St..  N.W. 

Washington,  D.C.  20433 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


EDITORIAL 

EDITORIAL 

EDITORIAL 

EDITORIAL 

LIFESTYLE  EDITOR 

We're  looking  for  a  people  motivator  who  wants 
the  chance  to  show  what  you  can  do.  You  know 
how  to  marry  2  wire  senhes  and  2  reporters  with 
a  philosophy  of  providing  readers  with  an  excit¬ 
ing  up-b^t  section  for  an  up-scale  audience. 
You  will  have  strong  naphic  skills  and  may  have 
some  knowledge  of  nigh  speed  computer  sys¬ 
tems.  Send  TOur  3  best  sections  or  newspapers 
to  Box  2478,  Editor  &  Publisher. 

LAYOUT  EDITOR— We  need  an  editor  who 
knows  how  to  make  art,  photographs,  type  and 
space  transform  a  complete  news  report  into  a 
compelling,  attractive  package.  He  or  she  will 
take  part  in  the  design  of  all  hard-news  sections 
for  our  130,000  AM  paper,  and  may  be  asked 
to  fill  in  on  the  wire  desk  part-time.  A  challeng¬ 
ing  opportunity  for  someone  willing  to  give  the 
extra  effort  demanded  by  a  commitment  to  ex¬ 
cellence.  Zone  3.  Please  send  resumeandwork 
samples  to  Box  2574,  Editor  &  Publisher. 

POPULAR  MUSIC  EDITOR 
Major  southwestern  daily  looking  for  a  reporter/ 
critic  familiar  with  all  forms  of  popular  music, 
particularly  rock,  country  and  gospel.  Respon¬ 
dents  must  be  able  to  write  about  them  in  clear, 
enjoyable  prose  that  can  be  understood  by  fans 
and  semi-fans  alike.  Would  also  be  responsible 
for  hard  news  coverage  of  the  pop  music  field, 
and  for  interviews  and  reviews.  Some  know¬ 
ledge  of  radio  formats  would  be  helpful.  Box 
2663,  Editor  &  Publisher. 

PHOTO  EDITOR 

We  want  an  expeienced  photographer  with  good 
news  judgment  and  sense,  an  eye  for  layout, 
able  to  direct  a  photo  staff  and  artist  and  to 
work  well  with  department  heads  in  coordinat¬ 
ing  art  work.  Energy,  planning,  attention  to  de¬ 
tail  a  must.  Send  resume  to  Box  2705,  Editor  & 
Publisher. 

QUALITY  ENTRY-LEVEL  REPORTER  for  top 
award-winning  weekly  in  Northwoods  haven  on 
sparkling  Lake  Superior.  Must  have  J-degree, 
know  photography  and  layout,  be  able  to  write 
sports  and  features.  Send  resume,  work  sam¬ 
ples.  salary  requirements  to  Ed  Danner.  L’Anse 
Sentinel.  202  N  Main  St,  L'Anse  Ml  49946. 

REPORTER— Writer  to  $20K.  Washington 
small  business  newsletter.  Requires  experi¬ 
enced  business  writer.  Write  Mark  Kirkham, 
1401  16th  St,  NW,  Washington  DC  20036. 

REPORTER-WRITER  needed  on  group  member 
paper  in  the  Rockies.  VDT  experience  prefer¬ 
red.  Move  up  to  clean  air.  independence,  and 
wonderful  Wyoming,  Resume  and  clips  to  The 
Independent  Record,  Box  31,  Thermopolis  WY 
82443. 


ONLY  THE  BEST 
NEED  APPLY 

The  Santa  Fe  Reporter  is  a  top-quality  weekly 
that  has  won  more  than  80  awards  for  excell¬ 
ence,  20  of  them  in  national  competition,  since 
it  was  founded  in  1974.  Staff  members  have 
come  from  Newsday,  Sports  Illustrated, 
Women's  Wear  Daily,  The  New  York  Post,  The 
Louisville  Timesand  Courier- Journal,  as  well  as 
from  several  other  places.  Graduates  have  gone 
on  to  Time,  The  Detroit  Free  Press,  The  Rocky 
Mountain  News  and  other  major  publications. 
The  Reporter  now  needs  to  hire  a  proven,  first- 
rate  news  writer,  capable  of  finding,  under¬ 
standing  and  presenting  the  full  range  of  news 
stories,  from  investigative  to  human  interest. 
The  emphasis  must  be  on  hard  news,  analysis 
and  good  writing.  We  will  consider  only  experi¬ 
enced  journalists,  and  we  need  a  generous 
sampling  of  clips. 

The  empasis  at  The  Santa  Fe  Reporter  is  on 
quality.  We  are  sincere  when  we  ask  that  only 
tested  professionals  apply,  but  we  are  not 
snobs:  talent,  we  feel,  is  where  you  find  it.  If 
the  Reporter  sounds  like  your  kind  of  newspap¬ 
er,  send  clips,  resume  and  letter  of  applications 
to: 

Richard  McCord,  Editor 

The  Santa  Fe  Reporter 
PO  Box  2306 
Santa  Fe  NM  87501 

OREGON  BUSINESS  magazine,  20M,  month- 
ly,  seeks  a  knowledgeable  and  productive  edi¬ 
tor.  a  self-starter  who  can  plan  imaginative  con¬ 
tent,  write  penetrating  business/economics  fe¬ 
atures,  supervise,  edit,  and  direct  overall  de¬ 
sign.  Salary  open.  Send  resume,  work  samples, 
personal  goals  to  Publisher,  4225  N  Interstate 
Av,  Portland  OR  97217.  An  equal  opportunity 
employer. 

PUBLISHER  OF  SMALL  New  England  weekly 
seeks  energetic  successor  to  take  over  in  a  few 
years  on  longterm  payout  basis.  Must  be  willing 
to  learn  all  phases  of  business.  Hard  work,  long 
hours.  Start  at  $8000,  car  allowance,  BC/BS 
insurance.  Resume,  clips,  tell  why  you  want 
your  own  weekly,  to  Box  2672,  Editor  &  Pub¬ 
lisher. 


SPORTS  EDITOR.  1  person  department.  VDT 
experience  preferred.  AM  paper.  Zone  7.  Box 
2614,  Editor  &  Publisher. 

SPORTS  EDITOR 

We're  a  6000  circulation  Gannett  daily  on  the 
shores  of  Lake  Erie.  The  person  we  need  should 
have  writing  experience  and  an  interest  in  edit¬ 
ing,  layout  and  photography.  Send  resume  and 
clips  to  Pete  Groh,  Managing  Editor,  News 
Herald,  Box  550,  Port  Clinton  OH  43452. 


REPORTER — 1-2  years  news  experience,  for 
long-established  weekly  newsletter  in  telecom¬ 
munications  field.  Must  be  self-starter,  willing 
to  spend  time  learning  complex  and  growing 
field.  Salary  negptiable,  good  benefits,  chal¬ 
lenging  opportuni^  on  small  staff.  Serious  re¬ 
plies  only,  in  writing,  to  1293  National  Press 
Building,  Washington  DC  10045. 

RADIO  NEWS 

Morning  shift  open  for  experienced  writer/ 
broadcaster.  Excellent  facilities  at  top  small 
market  station  in  beautiful  western  New  York 
community.  Send  tape  and  resume  to  Steve 
Shulman,  WJTN,  Box  1139,  Jamestown  NY 
14701.  No  calls.  EOE. 

SPORTSWRITER 

40,000  Zone  5  PM  and  Sunday  seeks  excep¬ 
tional  beginner  or  experienced  hand  for  five- 
person  sports  staff.  Must  be  self-starter  willing 
to  write  and  edit.  Competitive  pay,  long  hours. 
Send  resume  and  best  single  writing  sample  to 
Box  2654,  Editor  &  Publisher. 

SAN  FRANCISCO  BAY  AREA  suburban  daily 
seeks  experienced  copy  editor.  Send  complete 
resume  and  sample  layouts.  Box  2625,  Editor 
&  Publisher. 

SPORTS  EDITOR 

Are  you  an  experienced  reporter  who  can  docu¬ 
ment  skills  in  multidimensional  features,  well- 
researched  situationers,  and  lively  profiles,  and 
do  you  have  a  self-starting  button?  If  so,  you 
should  send  resume  and  clips  for  this  high  pro¬ 
file  position  on  a  Zone  3  metro  daily  with  com¬ 
bined  233,000  circulation.  Salaiy,  benefits 
first  rate.  Box  2686,  Editor  &  Publisher. 

SPORTS  EDITOR — Direct,  help  cover  high 
school  sports  in  5  county  area  in  southern  Min¬ 
nesota  and  northern  Iowa  for  6-day  AM  daily. 
Daily  sports  writing/editing  experience  re¬ 
quired.  Write  to  Steve  Russell,  Sentinel,  Box 
681,  Fairmont  MN  56031. 

SPORTS  DESKPERSON  for  65M  Zone  2  daily. 
Strong  editing  and  layout  experience  desired. 
We  want  a  wordsmith  who  enjoys  polishing 
copy.  Only  limited  writing  opportunities.  Box 
2707,  Editor  &  Publisher. 

SPORTS  EDITOR.  Strong  on  column  writing, 
features.  News  Leader,  Box  339,  Homestead 
FL  33030, 

THE  WOOD  RIVER  JOURNAL  is  offering  2  or  3 
quality  reporters  the  chance  to  live  and  work  in 
the  mountain  playground  of  Sun  Valley  Idaho. 
Applicants  should  have  a  solid  record  of  local 
news  coverage  and  an  ability  to  write  in  a  style 
to  match  the  excitement  of  a  recreational  com¬ 
munity.  We're  looking  for  enthusiasm,  wit, 
ambition  and  a  sense  of  humor.  Send  clips  and 
resume  to  Richard  Manning,  Editor,  Box  988, 
Hailey  ID  83333. 


WE'RE  LOOKING  FOR  a  top-notch  feature  re¬ 
porter  to  be  the  lead  writer  in  our  newly  ex¬ 
panded  features  department.  The  successful 
applicant  will  have  solid  feature  writing  experi¬ 
ence,  abi  I  ity  to  work  closely  with  three  reporters 
in  our  features  department  and  a  desire  to  be 
part  of  the  best  features  team  in  the  country. 
You  won't  be  bogged  down  in  desk  work,  but 
you  will  be  challenged  to  lead  our  feature  cover¬ 
age  to  new  heights  of  excellence.  We're  an 
award-winning  Zone  3  mid-sized  daily.  Send 
letter,  resume,  salary  history  and  work  samples 
to  Box  2640,  Editor  &  Publisher. 

WE  ARE  SEEKING  an  innovative  veteran  for  the 
sports  desk.  Creative  layout,  thorough  copy 
editing  a  must.  Minimum  three  years  experi¬ 
ence.  Work  overnight,  weekends.  Salary  28K 
plus.  Send  resume,  clips  to  Stuart  Warner, 
Akron  Beacon  Journal.  44  E  Exchange  St, 
Akron  OH  44328. 

WANTED — Versatile  representative  for  small 
Florida  weekly.  Hard  working  and  dependable. 
Photography  helpful.  Box  2658,  Editor  &  Pub¬ 
lisher. 

WE  WANT  THE  BEST 

Can  you  be  the  managing  editor  of  our  42,000 
daily  regional  newspaper  near  Chicago?  Do  you 
have  solid  newsroom  skills  and  a  knack  for 
teaching  them?  A  lust  for  local  news?  Good 
judgment  and  administrative  ability?  A  desire 
to  work  in  a  highly  competitive  market?  If  you 
do,  send  us  a  resume  by  July  22  to  Box  2684, 
Editor  &  Publisher. 

WE'RE  LOOKING  for  someone  who  enjoys  copy 
editing  and  values  its  role  in  the  production  of  a 
daily  and  Sunday  newspaper  with  60,000  cir¬ 
culation.  College  and  several  years  experience 
preferred.  Experience  on  VDT's  also  preferred. 
If  you  can  spot  spelling  errors,  know  a  good 
photo  when  you  see  it  (and  know  how  to  use  it) 
and  value  the  difference  between  editing  a 
story  and  rewriting  it,  then  send  your  resume  to 
Box  2721,  Editor  &  Publisher.  Zone  5. 

Equal  Opportunity  Employer  M/F. 

WE  NEED  A  VERSATILE,  energetic  reporter 
who  can  make  an  award-winning,  Florida  Gulf 
Coast  island  weekly  even  better.  Make-up  and 
photpgraphy  experience  helpful,  but  we'll  train 
the  right  person  who  is  willing  to  work  hard  to 
put  out  a  quality  product.  Send  resume  and 
clips  to:  Cindy  Chalmers,  Editor,  The  Sanibel- 
Captiva  Islander,  PO  Box  56,  Sanibel  FL 
33957. 

ZONE  5,  8200  circulation  needs  managing 
editor  to  supervise  staff  of  four.  Must  be  strong 
on  organization,  layout,  and  good  with  people. 
This  position  is  the  top  position  in  the  editorial 
department.  If  you  are  looking  for  a  9-5  job,  five 
days  a  week,  please  do  not  apply.  Salary  and 
fringes  will  be  discussed  upon  interview.  Write 
to  Box  2615,  Editor  &  Publisher. 


DIRECTOR  OF  UNIVERSITY  INFORMATION 

University  of  Nebraska-Lincoln 

The  University  of  Nebraska-Lincoln  invites  applications  for  the  position  of 
Director  of  University  Information.  This  person  will  report  administratively 
to  the  Chancellor  for  print  and  broadcast  information  services.  Position 
emphasis  will  be  on  leadership  of  active  staff  to  increase  awareness  of  the 
teaching,  research,  and  service  of  the  University. 

The  successful  candidate  must  possess  a  Bachelor’s  degree  and  extensive 
professional  media  experience.  Academic  study  in  Journalism,  Mass 
Communications,  and/or  Broadcasting  is  desirable.  Demonstrated  ability 
in  positions  of  increasing  responsibility  appropriate.  Graduate  degree  and 
university  or  corporate  information  experience  preferred. 

The  University  of  Nebraska-Lincoln  is  the  land-grant  institution  of  higher 
learning  in  the  state  with  an  enrollment  of  more  than  24,000  students. 
UNL  is  located  in  a  progressive  All-America  capital  city  of  172,000. 
Salary  will  be  commensurate  with  experience  and  qualifications.  Please 
send  letter  of  application  and  resume  postmarked  by  August  14  tO: 

Mr.  Jack  Miller,  Chairperson 
Director  of  Information  Search  Committee 
c/o  Office  of  the  Chancellor 
308  Administration  Building 
University  of  Nebraska-Lincoln 
Lincoln  NE  68588-0419 

UNL  Is  an  Affirmative  Action/Equal  Employment/Education  Institution 


MARKETING 

REPRESENTATIVE 

COME  WITH  A  LEADER! 

We  are  seeking  salespeople  with  proven  ability 
in  the  graphic  arts  industry  and  a  sincere  desire 
to  maintain  a  high  level  of  customer  satisfac¬ 
tion.  We  are  a  growth-oriented  company  and 
offer  salary  and  commission,  and  an  excellent 
benefit  program. 


Send  resume  or  call 
for  more  information. 


■■■■■  ^ 

\mr  '  tJOHBk  MYCRO-TEK.INC 


820  West  Second  Wichita.  Kansas  67203 
800-835-2852,  In  Kansas  call  316-265-5277 
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_ HELP  WANTED 

_ JOB  LEADS _ 

PR/EDITORIAL  jobs.  Monthly  subscription 
rates.  Other  job  aids.  M  Sternman,  68-38  Yel¬ 
lowstone,  Forest  Hills  NY  11375. 

_ MARKETING _ 

VICE  PRESIDENT,  SALES  &  MARKETING 
Washington  DC  area  special  interest  weekly 
tabloid  seeks  highly  creative  marketing  profes¬ 
sional.  Responsibilities  include  designing  and 
implementing  sales  promotions,  managing  the 
sales  staff  and  building  subscriptions.  The 
position  reports  to  the  owner/publisher.  Salary 
$24,000  to  $30,000  plus  commission/bonus 
based  on  performance.  Send  resume  tO: 

MBA 

Suite  301 

1 1 1 1  Nineteenth  St,  NW 
Washington  DC  20036 

PHOTOJOURNAUSM 

75,000  AM  NORTHWEST  PENNSYLVANIA 
daily  seeks  hardworking  photojournalist  emph¬ 
asizing  photo  story  ideas.  Candidate  should 
have  full  technical  ability  and  a  creative  eye. 
Send  resume  and  clips  to  Glen  E  Ellman,  Chief 
Photographer,  c/o  Times  Leader,  15  N  Main  St, 
Wilkes  Barre  PA  18711. 

PHOTOJOURNALIST  needed  by  dynamic 
20,000  circulation  suburban  weekly  in  central 
Illinois.  Must  have  ability  to  copy  read,  write 
features,  take  photos,  run  darkroom.  Must  have 
own  camera  and  car.  Send  salary  requirements, 
resume  and  clips  to  Observer,  5717  N  Hum¬ 
boldt,  Peoria  IL  61614. 

_ PRESSROOM _ 

FIELD  ERECTOR 

Press  Machinery  Corporation,  an  expanding 
graphic  arts  company  requires  a  person  with 
general  field  press  erection  experience  of  dou¬ 
ble  width  rotary  newspaper  presses  with  parti- 
cualar  experience  in  folder  and  web  width  re¬ 
duction.  A  history  of  press  installation  and  web 
width  reduction  experience  will  be  required. 
Salary  and  benefits  are  liberal  and  negotiable 
based  on  experience  and  accomplishments. 
Write  or  call  (312)  860-5165  for  an  interview 
appointment.  Press  Machinery  Corporation, 
230  James  St,  Bensenville  IL  60106. 

PRESSPERSON-FOREMAN  for  six-day  after- 
noon  7000  daily.  Six-unit  Cottrell  press. 
Should  have  camera,  plate-making  experience. 
Competitive  salary,  benefits,  working  condi¬ 
tions.  Zone  7.  Write  Box  2632,  Editor  &  Pub¬ 
lisher. 

SIX  DAY  DAILY  is  seeking  an  experienced  press 
forman  who  would  like  a  move  to  sunny,  south¬ 
ern  Arizona.  The  ideal  person  is  neat,  efficient, 
preventive  maintenance  minded,  and  can  su- 
penrise  and  train  a  press  crew  of  two  and  work 
easily  with  others.  We  have  a  six  unit.  Goss 
Community.  Any  compugraphic  experience 
helpful.  Box  2713,  EdiW  &  Publisher. 

_ PRODUCTION _ 

ASSISTANT  PRODUCTION  DIRECTOR 
For  one  of  the  newspapers  leading  the  country 
in  technology.  College  graduate,  engineering 
degree  preferred.  5  years  experience  required, 
overall  knowledge  of  newspaper  production. 
Excellent  salary  and  benefits.  Reply  in  confi¬ 
dence  to  Box  2704,  Editor  &_Publisher.  EOE. 

MEDIUM-SIZED  weekly  newspaper  located  in 
mid-Atlantic  seeking  a  production  director. 
Must  have  proper  educational  background  with 
at  least  7  years  production  experience.  Excel¬ 
lent  salary  and  fringe  benefits.  Box  2616,  Edi¬ 
tor  &  Publisher. 

PROMOTION 


MARKETING  CONSULTANT  wanted  in  New 
York  by  international  news  wire  service  with 
Third  World  focus.  Strategies  for  media,  corpo¬ 
rate  sales.  Send  resume  to  Box  2678,  Editor  & 
Publisher. 


PROMOTION  MANAGER 

Excellent  opportunity  for  experienced  prom¬ 
otional  manager.  Responsibilities  for  all  cir¬ 
culation  promotional  activities. 

Ed  Moore 

Circulation  Director 
Las  Vegas  Sun 
121  South  Highland 
Las  Vegas  NV  89106 
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POSITIONS 

WANTED 


ADMINISTRATIVE 

PUBLISHER'S  ASSISTANT— Knowledgeable 
in  all  administrative  and  operational  areas,  in¬ 
cluding  plant  construction.  Extremely  versa¬ 
tile,  anaMically  skillful,  and  bottom  line 
oriented.  Degreed.  Box  2666,  Editor  &  Pub¬ 
lisher. 


POSITIONS  WANTED 


VETERAN  EXECUTIVE  with  30  years  proven 
experience  seeks  responsible  position  involving 
total  operations  of  a  daily  or  group  of  weekly 
newspapers.  Knowledge  all  phases  with  proven 
record.  Available  immediately.  Box  2725,  Edi¬ 
tor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR  PLUS— Profession¬ 
al  with  20  years  experience  in  newspapers  and 
shoppers.  Box  2606,  Editor  &  Publisher. 


DATA  PROCESSING 


through  operations  and  maintenance.  Woiks 
closely  with  user  departments  and  communi¬ 
cates  in  clear,  concise  English,  not  com¬ 
puterese.  Astutely  cost<onscious.  Excellent 
references.  Box  2667,  Editor  &  Publisher. 


ALL-AROUND  NEWSMAN,  samll-ci^  or  town. 
Age  56,  excellent  health.  Married,  12-year-old 
boy.  Box  2700,  Editor  &  Publisher. 

AWARD-WINNING  COLLEGE  REPORTER  with 
editing,  layout  and  photography  experience  on 
college  weekly  and  small  science  monthly 
seeks  reporting  position  on  daily.  VDT  know¬ 
ledge.  Prefer  to  remain  in  New  York  City,  Long 
Island  or  Westchester  vicinity.  Box  2729,  Edi¬ 
tor  &  Publisher. 

DISTINQUISHEO  INDIAN  JOURNALIST, 
strong  US  background,  experienced  in  all  print 
media.  Unesco  editor  of  books  and  journals, 
chief  editorial  writer/columnist/correspondent 
of  top  business  daily,  currently  editing  national 
weekly,  widely  published  in  American  maga¬ 
zines.  Nine  years  US  residency.  Recent  profes¬ 
sional  visits  include  Brookings  seminar.  Box 
2619,  Editor  &  Publisher. 


DEADLINE  ADDICT  just  out  of  law  school  mis¬ 
ses  newsroom  challenge.  Give  this  exxperi- 
enced  reporter  a  fix.  Lenore  Sobota,  1433-D 
Gary,  Carbondale  IL  62901. 

EDITOR,  12  years' solid  experience,  all  phases 
-  slot,  rim,  wire,  makeup.  Strong  in  layout, 
graphics.  Seeking  advancement,  new  chal¬ 
lenges  on  quality-minded,  50,000  plus  daily. 
Box  2712,  Editor  &  Publisher. 


GUN  COLUMNIST,  outdoor  editor^  30  years 
experience  guns/ammo/hunting/small  arms 
marksmanship.  All-around  newsman,  too. 
Award-winning  writer/editor.  Credentials  ga¬ 
lore.  Interested?  Len  Davis,  1  Bess  Rd,  En- 
fieled  CT  06082. 

LOW  PAY?  OK.  Savvy  old  broad.  30  years'  print 
editing,  pension,  wants  to  work  on  a  paper  by 
the  sea— or  equivalent.  Uses  VDT.  Let's  talk. 
Joan  Miller.  (213)  482-4880,  ext  439,  after  7 


BUSINESS  WRITER,  knows  how  to  interpret 
financial  reports  and  economic  trends.  De¬ 
greed  in  journalism  and  in  business  administra¬ 
tion.  PO  Box  24,  Kohler  Wl  53044. 

BUSINESS  PRO  with  12  years  minor-and  ma¬ 
jor-league  experience  seeks  business  writer  slot 
on  paper/radio,  CATV,  or  tv  combo.  Print, 
broadcasting.  Fortune  50  pr  background. 
Zones  1  or  2.  Prefer  metro  New  Jers^.  Box 
2444,  Editor  &  Publisher. 

COPY  EDITOR,  43,  seeks  job  on  rim  or  in  slot. 

14  years  as  newspaperman,  more  than  5  years 
on  metros.  VDT  know-how.  Howard  Harmening, 
1500  Royal  Crest.  Apt  102,  Austin  TX  78741. 
Phone  (512)  447-1887. 

COMPETENT,  quick,  accurate  news  editor.  24, 
chafingunderweeklydeadline.  Seekscompeti-  j 
tkm,  position  as  reporter  with  Zone  lor  2  daily;  ' 
metropolitan  area  preferred.  Box  2652,  Editor  i 
&  Publisher.  I 

CH ICAGO  writer-editor-pr  director.  Speech  and  I 
feature-writing  skills.  Start-to-finish  creative 
projects.  Extensive  experience  includes  asso-  I 
elation  management.  Renaissance  idea  I 
woman.  Wishes  to  n^tiate  responsible  posi-  ' 
tion  for  Fall  start.  $25,000  ran^.  Box  2648,  i 
Editor  &  Publisher.  | 

REPORTER,  32,  seeks  to  leave  political  re-  | 
search  firm  in  Washington  and  return  to  daily  I 
newspaper  as  news  reporter.  Extensive  news-  j 
paper  background,  primarily  as  sportswriter  for  ! 
medium-sized  dailies.  Now  writing  newsletters  I 
and  articles  on  energy,  economy  and  politics.  | 
Versed  in  foreign  affairs.  MA  Georgetown.  Jim  : 
Freer,  1111  Army-Navy  Dr,  A-307,  Arlington  1 
VA  22202;  (703)  979-6484.  | 

-  i 

NEED  THAT  FIRST  BREAK!  Zealous,  multi-  j 
talented  reporter  fresh  out  of  college  with  BA  in  | 
journalism.  Have  experience  with  metropolitan  I 
daily.  Can  do  cartooning  and  illustration.  : 
Trained  well  for  investigative  work.  Will  relo- 
cate  anywhere.  LD.  26  Joyce  Ln,  Woodbury  NY  \ 
11797;  (516)921-0064. 

PRIZE  WINNING  small  daily  editor  seeks  re-  j 
turn  to  challenging  reporting  beat  at  medium  to 
metro  level.  Specialties  politics,  government, 
police  and  court.  Available  now.  Will  relocate. 
^  2714,  Editor  &  Publisher. 

REPORTER,  competent,  low-key  but  persis¬ 
tent.  Guarantee  steady  stream  of  accurate, 
thorough,  clear  copy.  Two  years  with  daily,  one 
with  weekly.  Won  awards  every  year.  Covered 
city  government,  politics,  police,  courts.  Look¬ 
ing  for  general  assigriment,  government  or  poli¬ 
tical  reporting  position  with  medium  or  large 
size  daily.  Box  2699,  Editor  &  Publisher. 

SPORTSWRITER,  24,  seeks  Midwest  daily  or 
semi-weekly  post.  Have  6  years  part-time  at 
60,(XX)  7-day.  Award-winning  college  editor. 
Reliable,  prep-to-pro  experience,  colorful  wri¬ 
ter.  VDT,  layout  skills,  also  news  reporting  ex¬ 
perience.  Resume,  clips  from  Ray  Barrington, 
Rt  6,  Country  Est  72,  Appleton  Wl  54911; 
(414)  734-1490,  morning. 


IT’S  A  CLASSIFIED 
SECRET! 

We'll  never  reveal  the  Identity  of 
an  E&P  box  holder.  However,  if 
you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  com¬ 
panies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  hol¬ 
der.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you 
don't  want  the  reply  to  reach;  put 
the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If 
the  Box  Number  you’re  answer¬ 
ing  is  on  your  list,  we’ll  discard 
your  reply. 


POSITIONS  WANTED 


SPORTSWRITER,  2  years  semi-weekly  experi¬ 
ence,  will  graduate  New  York  Univer^  early 
September.  Also  interned  for  sports  promoters 
and  edited  college  paper.  Seeks ar^  sports  beat 
on  daily.  Will  move  anywhere.  Write  Dave  Sor¬ 
ter,  37  Washington  Sq,  New  York  NY  10011. 

SPORTSWRITER/COPYEDITOR— 2  years  ex- 
perience.  I’ve  turned  out  20-page  sections, 
vwitten  columns,  covered  preps  and  colleges. 
Wish  good  job  with  any  40-50,(X)0  circulation 
daily.  VDT  trained.  Call  or  write  Jamie  Turner, 
1028  Bower.  Howell  Ml  48843;  (517)  546- 
5880. 

THE  RIGHT  COMBINATION:  Experience,  ta- 
lent,  versatility.  Sports  desk,  com  desk,  sports 
writer,  reporter,  layout,  editor.  Proven  quality. 
Box  26%,  Editor  &  Publisher. 

j  TALENTED,  hard  working  news-sports  repor- 
I  ter:  25;  weekly,  daily  experience.  J-dwee,  in- 
I  temship.  Seek  Zone  9  daily.  Box  2710,  Editor 
I  &  Publisher. 

YOUNG  AGGRESSIVE  J-SCHOOL  graduate 
I  seeks  reporting  position  on  a  daily  or  weekly 
I  willing  to  give  him  a  chance  to  prove  his  talent. 

'■  Some  experience  in  writing  and  photography 
I  and  willing  to  relocate.  Call  Dennis  Coxe  (813) 
j  792-6271. 

I  YOUNG,  veteran  reporter-editor  seeking  new 
I  challenges.  Prefer  metro  area.  Sports  first  kwe 
I  but  also  strong  in  news.  Writing  is  accurate, 

I  with  flair.  Has  management  experience.  Box 
I  2679,  Editor  &  Publisher. 

I  _ FREELMICE _ 

!  EXPERIENCED  OTTAWA-based  freelance 
!  available  for  work  on  the  July  Summit  and  other 
I  Canada-US  stories:  Shawn  McCarthy.  107 
I  Holmwood  Av,  Ottawa,  Ontario  KIS  2P1, 

I  (613)233-0989. 

I  THE  BEST  FREELANCE  FEATURE  ARTICLE 
I  WRITER  AVAILABLE  IN 

i  SOUTHEASTERN  MASSACHUSETTS 
Let  my  portfolio  prove  it.  Over  two  years  experi- 
I  ence.  Will  freelance  or  relocate  tor  right  posi- 
j  tion.  (617)  995-5698-nnomings  only. 

PHOTOGRAPHER 

PHOTOGRAPHER  with  4  years  experience  in 
photography  (mainly  sports)  and  5  years  experi¬ 
ence  in  a  darkroom  seeks  photographic  position 
in  any  Zone.  BA.  Past  year  spent  on  small  daily. 
Can  write  also  (again,  mainly  sports).  Box 
2688,  Editor  &  Publisher. 


versity  of  San  Francisco  graduate.  Extensive 
freelance  work,  sports,  editor  college  newspap¬ 
er.  Willing  to  relocate.  TR  Sullivan,  2144 
Hayes  St,  San  Francisco  CA  94117;  (415) 
752-9850. 


_ PRESSROOM _ 

WORKING  pressroom  and  camera  depart'^rent 
foreman  seeking  position  on  small  to  medium 
daily  or  large  weekly.  4  to  8  unit  single  width 
press.  Any  Zone.  20  years  experience.  Box 
2723,  Editor  &  Publisher. 

_ PRODUCTION _ 

OPERATIONS  MANAGER  with  proven  track  re¬ 
cord  in  expense  reduction  and  quality  improve¬ 
ment.  Thoroughly  experienced,  with  particular 
strengths  in  computer  ^tems  and  composi¬ 
tion.  Box  2668,  Editor  &  Publisher. 


NEWS  EDITOR  with  major  metro  seeks  edito¬ 
rial  management  position  with  mid  or  large  dai¬ 
ly,  prefer  Midwestern.  I  am  page  one  edit-r  and 
direct  copy,  telegraph,  graphics  desks.  Have 
supervised  new  VDT  training.  Box  2690,  Editor 
&  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 
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Newspapers  await  impact 
of  high  court’s  Agee  ruiing 


By  George  Brandon 

A  Supreme  Court  decision  upholding 
the  revocation  of  former  CIA  agent  Philip 
Agee’s  passport  (E&P,  July  4)  may  im¬ 
pede  press  efforts  to  eliminate  language  in 
pending  legislation  that  would  make  pub¬ 
lication  of  the  names  of  intelligence 
agents  a  federal  crime,  whether  or  not  the 
information  was  obtained  legally. 

Bruce  Sanford,  a  Washington,  D.C., 
lawyer  who  serves  as  First  Amendment 
counsel  for  the  Society  of  Professional 
Journalists,  Sigma  Delta  Chi,  said  he  be¬ 
lieves  current  efforts  in  both  houses  of 
Congress  to  establish  heavy  criminal 
penalities  for  publishing  the  names  of 
agents  will  be  “directly  affected  by  the 
Agee  decision.” 

“It  does  seem  that  the  Supreme  Court 
has  said  the  disclosure  of  the  names  of 
agents  is  not  speech  protected  by  the 
Constitution,”  Sanford  said.  Jack  Land¬ 
au,  director  of  the  Washington-based  Re¬ 
porters  Committee  for  Freedom  of  the 
Press,  agreed  that  the  June  29  Agee  deci¬ 
sion  may  prove  to  be  “bad  news  for  the 
agent  identificaton  legislation.” 

Bills  pending 

Bills  are  pending  in  both  houses  that 
were  designed  to  halt  the  activities  of 
Agee  and  others  who  have  openly 
attempted  to  frustrate  the  covert  intelli¬ 
gence  activities  of  the  CIA  abroad  by  dis¬ 
closing  the  names  of  undercover  agents. 

Late  last  month,  the  three  Republican 
members  of  the  Senate  Subcommittee  on 
Security  and  Terrorism  voted  to  approve 
a  bill  that  would  establish  penalties  of  as 
much  as  a  $15,000  fine  and  three  years  in 
prison  for  journalists  and  others  who  dis¬ 
close  “any  information  that  identifies  a 
covert  agent.” 

The  minority  members  of  the  subcom¬ 
mittee  are  Sens.  Joseph  R.  Biden  Jr.  (D.- 
Del.)  and  Patrick  J.  Leahy  (D.-Vt.). 

Biden  voted  against  passing  the  bill  on 
to  the  full  Judiciary  Committee,  and 
Lehay  abstained.  Markup  on  the  bill  by 
the  Judiciary  Committee  was  expected  to 
begin  soon  after  Congress  returned  from 
its  Independence  Day  recess  July  8. 

A  similar  bill  pending  in  the  House 
Select  Committee  on  Intelligence  also  has 
raised  press  fears  because  its  language 
does  not  exclude  those  who  legally  pub¬ 
lish  information  obtained  from  public 
sources. 

The  House  bill,  however,  does  contain 
a  provision  press  spokesmen  would  like 
included  in  the  Senate  measure — a  provi¬ 
sion  making  it  applicable  only  to  those 
who  disclose  agent’s  names  “with  the  in¬ 
tent  to  impair  or  impede  the  foreign  in¬ 
telligence  activities  of  the  United 
States.” 
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In  an  April  6  letter  to  Rep.  Romano  L. 
Mazzoli,  chairman  of  the  Intelligence 
Committee’s  Subcommittee  on  Legisla¬ 
tion,  Jerry  W.  Friedheim,  executive 
vicepresident  and  general  manager  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation,  noted  newspaper  publishers’  par¬ 
ticular  concerns  with  two  sections  of  the 
bill.  One  would  make  it  a  crime  to  publish 
information  that  might  be  available  pub¬ 
licly  and  the  other  extends  criminal  penal¬ 
ties  to  those  who  disclose  classified  in¬ 
formation,  not  just  those  with  the  original 
access  to  classified  information. 

Friedheim  said  the  bill  (H.R.  4)  was  in 
violation  of  a  Supreme  Court  decision 
(Smith  vs.  Daily  Mail)  upholding  the  right 
of  the  press  to  publish  information  it 
obtains  lawfully. 

Sanford  said  a  widespread  view  among 
constitutional  scholars  on  agent  identifi¬ 
caton  bills  last  year  and  in  the  current 
Congress  that  the  provisions  oppposed 
by  the  press  would  not  stand  up  to  a  court 
challenge  may  not  carry  as  much  weight 
in  Congress  now  in  light  of  the  Supreme 
Court  ruling  in  the  Agee  case,  he  said, 
“the  legislation  is  in  a  different  position.  I 
think  a  lot  of  people  up  on  the  (Capitol) 
Hill  are  saying,  ‘Well,  look,  the  Supreme 
Court  says  it’s  constitutional.’” 

Doubts  exist 

Sanford  says  he  still  doubts  the  legisla¬ 
tion  would  withstand  a  constitutional 
challenge  because  the  Supreme  Court 
would  find  it  “very  difficult”  to  apply  its 
recent  Agee  decision  to  a  legitimate  news 
organization. 

Agee,  who  worked  for  the  CIA  from 
1957  to  1968,  began  a  campaign  in  1974  to 
“fight  the  United  States  CIA  wherever  it 
is  operating”  by  exposing  its  agents 
abroad  and  seeking  its  abolishment  at 
home. 

In  a  7-to-2  ruling  June  29,  the  Supreme 
Court  held  that  Agee’s  efforts  to  disclose 
the  names  of  undercover  CIA  agents  with 
the  “declared  purpose  of  obstructing  in¬ 
telligence  operations  .  .  .are  clearly  not 
protected”  by  the  First  Amendment  free 
speech  guarantee. 

In  seeking  a  summary  judgment  in 
federal  district  court  upholding  his  right 
to  travel  and  speak  freely,  and  denying 
the  Secretary  of  State’s  right  to  revoke 
passports  without  a  hearing,  Agee  had 
conceded  the  government’s  claim  that  his 
disclosures  were  damaging  to  national 
security.  Both  the  district  court  and  the 
federal  appeals  court  in  the  District  of 
Columbia  ruled  in  favor  of  Agee.  The 
government  appealed  to  the  Supreme 
Court. 

While  conceding  that  the  December 
1979  revocation  of  Agee’s  passport 


“rests  in  part  on  the  content  of  his 
speech,”  the  majority  opinion  authored 
by  Chief  Justice  Warren  E.  Burger  held 
that  even  so  the  circumstances  of  Agee’s 
case  justified  a  government  limit  on  free 
speech. 

Burger  cited  the  test  for  when  limits  on 
speech  are  allowable  established  in  the 
1931  landmark  decision.  Near  vs.  Minne¬ 
sota,  of  publishing  the  sailing  dates  of 
troop  ships  during  war  time. 

“Not  only  has  Agee  jeopardized  the 
security  of  the  United  States,”  Burger 
wrote,  “but  he  has  endangered  the  in¬ 
terests  of  countries  other  than  the  United 
States  .  .  .  The  mere  fact  that  Agee  is 
also  engaged  in  criticism  of  the  (U.S.) 
government  does  not  render  his  conduct 
beyond  the  reach  of  the  law.” 

The  majority  also  held  that  revoking 
Agee’s  passport  was  an  “inhibition  of  ac¬ 
tion,  rather  than  of  speech,”  and  that 
Agee  was  still  free  to  criticize  the  govern¬ 
ment  despite  his  diminished  freedom  to 
travel. 

In  dissent.  Justices  William  J.  Brennan 
Jr.  and  Thurgood  Marshall  said  the 
majority  should  have  given  more  consid¬ 
eration  to  Agee’s  argument  that  revoking 
his  passport  has  a  chilling  effect  on  the 
exercise  of  his  right  to  speak  and  ba¬ 
lanced  that  concern  against  the  govern¬ 
ment’s  need  to  protect  its  intelligence 
efforts. 

In  a  opinion  written  by  Brennan,  the 
dissenters  said  the  Near  vs.  Minnesota 
precedent  should  not  apply  to  the  Agee 
case. 

They  said  the  threat  represented  by 
Agee’s  disclosures  did  not  meet  the  test 
established  in  the  1971  Pentagon  Papers 
case  of  activity  that  “must  inevitably, 
directly  and  immediately  cause  the  occur¬ 
ence  of  a  event  kindred  to  imperiling  the 
safety  of  a  transport  already  at  sea.” 

Since  Agee’s  passport  was  revoked 
without  a  hearing  to  determine  whether 
his  disclosures  of  agent’s  names  in  fact 
represented  so  serious  a  threat,  the  dis¬ 
senters  said,  it  is  not  possible  to  apply  the 
Near  vs.  Minnesota  test. 

Conceding  that  “Philip  Agee  is  hardly  a 
model  representative  of  our  nation,” 
Brennan  said  the  Constitution  neverthe¬ 
less  protects  both  popular  and  unpopular 
travelers,  just  as  it  protects  both  popular 
and  unpopular  speech. 
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Valuable  additions  to  a  professional  library  from  the  collection 
of  books  about  newspapering — editing,  writing,  and  related 
subjects — available  by  mail  through  Editor  &  Publisher 


106— HEADLINES  AND  DEADUNES-A  Manual 
for  Copy  Editors  (third  edition),  by  Robert  E. 
Garst  and  Theodore  M.  Bernstein.  A  classic  in  its 
field  explaining  the  techniques  of  copy  editing.  A  man¬ 
ual  of  the  best  standards  and  a  practical  handbook. 
Paperback  only.  $5.00 


129— THE  NEW  YORK  TIMES  MANUAL  OF 
STYLE  AND  USAGE:  Revised  and  Edited  by 
Lewis  Jordan,  News  Editor,  The  New  York  Times. 
A  greatly  expanded  successor  to  more  than  75  years  of 
Times  style  guides.  Its  advice  on  spelling,  punctuation, 
English  usage  and  writing  quality  will  be  valuable  to 
anyone  who  works  with  words.  232  pages.  $10.00 


185— HOW  TO  START  YOUR  OWN  COMMUNITY 
NEWSPAPER  by  John  McKinney.  "A  step-by-step 
game  plan  for  establishing  a  locally-oriented  weekly 
that  McKinney  believes  is  the  newspaper  of  the  future." 
After  buying  the  Port  Jefferson  (N.Y.)  Record 
and  turning  it  into  a  profit  in  two  years,  he  es¬ 
tablished  the  North  Shore  Record  from  scatch. 
136  pages;  8  x  11  manuscript.  $19.95 


197— DOS,  DON’TS  &  MAYBES  OF  ENGLISH 
USAGE  by  Theodore  M.  Bernstein.  Material  drawn 
almost  entirely  from  his  thrice-weekly,  nationally  syndi¬ 
cated  column  "Bernstein  on  Words."  Some  of  the 
answers  to  confusing  problems  that  arise  in  everyday 
usage,  offering  an  understanding  of  the  nuances  of 
punctuation,  origin  and  proper  use  of  slang,  shades  of 
meaning  in  misused  words  and  phrases.  Alphabetical 
format.  250  pages.  $12.50 


201— THE  ECONOMICS  OF  THE  AMERICAN 
NEWSPAPER,  by  Jon  Udell  and  Contributing  Au¬ 
thors.  A  detailed  discussion  of  the  business  of  Ameri¬ 
can  newspapers  sponsored  by  the  American  Newsp.aper 
Publishers  Association  Foundation.  Covering  economic 
environment,  objectives,  planning,  technology  and  an 
analysis  of  newspaper  revenues  and  costs.  Complete 
with  tables  and  graphs.  160  pages,  indexed.  $12.95 


224— GRAPHIC  ARTS  ENCYCLOPEDIA,  by 

George  A.  Stevenson.  Provides  a  working  knowled^ 
of  all  the  latest  products,  processes,  equipment,  and 
techniques  for  the  reproduction  of  words  and  illustra¬ 
tions.  Over  200  new  entries  in  this  Second  Edition.  A 
ready  reference,  textbook  and  problem  solver.  Indexed. 
484  pages.  $29.95 


230— WHO  OWNS  THE  MEDIA?  Concentration  of 
Ownership  in  the  Mass  Communications  Indus¬ 
try,  edited  by  Benjamin  M.  Compaine.  An  analysis 
of  each  major  industry  segment  presenting  a  wealth  of 
empirical  statistical  data  and  research  findings  to  help 
readers  sort  out  perceptions  from  reality  and  give 
perspective  to  the  term  "media  monopoly."  370  pages, 
indexed,  illustrated.  $24.95. 


262— THE  NEWSPAPER  INDUSTRY  IN  THE 

1980s,  An  Assessment  of  Economics  and  Tech¬ 
nology,  by  Benjamin  M.  Compaine.  An  examination 
of  the  role  of  newspapers  in  American  society,  and  their 
continued  and  increasing  profitability,  their  relationship 
to  other  mass  media,  threats  of  competition  from  chang¬ 
ing  technology,  cable  television,  video  cassettes.  2% 
pages.  Indexed.  $29.95. 


265— MAKING  IT  PERFECTLY  CLEAR— by  Her¬ 
bert  G.  Klein.  An  inside  account  of  Nixon's  love-hate 
relationship  with  the  media.  Friend,  Advisor,  and  chief 
press  aide  to  Richard  Nixon  over  30  years  gives  his 
views,  not  always  complimentary,  on  press  treatment  of 
the  ex-President  and  attitudes  of  White  House  officials 
in  dealing  with  reporters  and  editors.  423,  In¬ 
dexed.  $14.95. 


276— THE  HANDBOOK  FOR  CLUB  PUBLICITY, 
CHAIRPERSONS,  BUSINESS  REPORTERS  AND 
VOLUNTEER  NEWSPAPER  CONTRIBUTORS  by 

Joseph  J.  Falter.  The  editor  of  a  small  town  newspa¬ 
per  helps  the  non-professional  learn  what  it  is  all  about 
and  how  to  cooperate  with  the  press.  125  model  stories 
serve  as  guides.  120  pages.  Paperback.  $10.95. 


286— GOODBYE  GUTENBERG,  The  Newspaper 
Revolution  of  the  1980s,  by  Anthony  Smith.  Be¬ 
cause  of  electronic  and  other  technological  changes,  the 
newspaper  in  America  has  been  changing  in  many  ways 
including  its  social  function,  the  culture  of  journalism, 
and  the  entire  concept  of  daily  printed  information.  The 
new  electronics  offers  something  more  than  a  new  pro¬ 
duction  method,  the  author  states,  providing  a  series  of 
changes  in  all  the  relationships  of  which  the  industry  is 
composed.  368  pages.  Indexed.  $16.95. 


288— MANAGEMENT  OF  THE  NEWSPAPER,  by 

Robert  C.  Coughlin.  Newspaper  management  is  a 
juggling  act  every  day,  the  author  contends.  Small 
newspapers  have  a  greater  potential  for  inadequate 
management  than  large  papers  because  of  limited  time 
and  personnel.  An  outline  of  organizational  structure, 
methods,  people,  circulation,  production,  etc.,  of  help  to 
the  publi^er  as  well  as  the  student.  48  pages  9  x 
11.  $12.95. 


289— A  DESIGN  FOR  NEWS,  A  Newspaper  De¬ 
sign  Manual,  by  Wallace  Allen  with  design  by 
Michael  Carroll.  Planned  as  a  manual  for  those  who 
design  and  lay  out  the  pages  of  the  Minneapolis 
Tribune,  the  book  explores  the  newspaper  design  rev¬ 
olution  of  the  1970s  discussing  the  principles  of  design, 
the  rules  of  makeup,  etc.  Illustrated  with  page  layouts 
of  the  Tribune  plus  a  look  at  changes  on  11  other  large 
newspapers.  1%  pages,  9x9  spiral  bound.  $10.95. 


290— MARKETING  PROFESSIONAL  SERVICES 
IN  REAL  ESTATE,  Advert/s/ng  Promotion,  Public 
Relations,  by  Bruce  W.  Marcus.  A  reference  book 
for  real  estate  brokers  explaining  the  use  of  advertising 
and  promotion  to  market  a  professional  service  as  com¬ 
pared  to  marketing  a  product.  281  pages.  Indexed. 
Illustrated.  $18.00. 


294— NEWS  WRITING  by  George  A.  Hough.  Re¬ 
vised  and  exp^ded  edition  of  a  teaching  text  for  b^in- 
ning  news  writers  and  reporters  to  be  used  either  in  or 
out  of  the  classroom.  Describing  techniques  and  prac¬ 
tices  and  "how  it  is  done"  via  numerous  examples. 
Includes  a  glossary,  bibliography  and  style  guide.  468 
pages.  Indexed.  $15.50. 


Use  this 
coupon  to 
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(Allow  4-6  weeks  for  delivery) 


Editor  &  Publisher  Bookshelf 
575  Lexington  Avenue 
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Please  send  me  the  books  whose  numbers  I’ve  checked  below.  Full  payment 
enclosed,  plus  $1.50  per  book  for  handling  and  mailing  (Books  not  returnable.) 
New  York  State  or  City  residents  add  applicable  sales  tax. 


106 

197 

230 

276 

289 

_ 129 

201 

_ 262 

_ 286 

_ 290 

_  185 

224 

265 

_288 

294 

NAME 

COMPANY 

ADDRESS 

CITY 


STATE  ^IP  _  ! 

7/11  I 


^,4  % 


W@KkB§ 
SITE  - 1962 


r  .  \-  F  '" 


The  countdown  has  begun  in  Knoxville  —  six  exciting  months  (May- 
Oct.  ’82);  1  1  million  visitors;  $450  million  economic  impact;  37,000 
new  jobs;  $225  million  in  new  highways;  ten  years  development  in 
five.  New  hotels,  new  industries  such  as  Matsushita  (Panasonic), 
Magnavox,  London  Fog,  A.E.  Staley,  and  long  existing  ones  such  as 
Alcoa,  Union  Carbide,  Levi  Strauss,  TVA,  Allied  Chemical,  Robertshaw, 
Rohm  &  Haas  and  The  University  of  Tennessee  all  help  to  make 
Knoxville  a  leading  industrial  center  ...  1 3th  metro  area  in  the 
nation  in  per  capita  income  gain  (’6  9 -’7  8)  and  28th  in  retail  sales 
gain  (’7  2-’79). 

Include  Knoxville  in  your  marketing  plans  for  ’82.  Contact  your  Story 
&  Kelly-Smith  rep.  NOW! 


The  Knoxville 
News-Sentinel 

a  Scripps-Howard  Newspaper 

and 

Slie  IKnoxuille 
llournal 


THE  1982 
WDRIITSFAIR 


P.O.  Box  80,  Knoxville,  TN  37901  (615)  523-3131 
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